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You Can Sell Webster 
with Confidence 


Satisfied customers. 
Quicker turnover. 
Sure repeat sales. 
Stock Webster Prod- 
ucts Now for greater 
profits. 


F. S. WEBSTER COMPANY, Incorporated 


338 Congress Street, Boston, Mass. 
New York — San Francisco — Pittsburgh — Chicago — Philadelphia 


le. S. Webster Company, Incorporated ™ 
| 338 Congress Street, Boston, Mass. | 


| Gentlemen: Kindly tell me about the Webster Way and | 





| the Definite Selling Plan. 
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¥ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 


equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00; two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 








Published on the First Day 
of Every Month by 


THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., 


EVAN a Presiden 


Chicago 
Cc. MALHOIT, Treasurer 


HN A. “GILBERT, Secret 


C. H. EVERLY, V. President 


C. MILLER, V. President 





H.W. MARTIN, Assoc. Ed. 


OTTO KNEY, Asst. Ed. 


J. A. PALMER, Cir.Mgr. B.C.WALLSTEN, Mgr. Copy Dept. 
G.C. WHEELER, Manager Service Bureau 





Cc. H. EVERLY, Eastern Mgr. 


1701 Pershing Square — —- 1 


D. N. BRIGGS, Asst. Mgr. 


00 East 42nd Street, New York 
land 8319 








by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 

which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


{ “Office Appliances”’ is reg- 
istered in the United States 
Patent Office, Washington, 
D. C. 


{ COPYRIGHT. Contents 
covered by Copyright, 1927, 


by The Office Appliance 
Company. 
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Accounting Devices Co 80 e Rand Kardex Service Co.157, 8 
Acme Staple Co 231 Ravenswood Off. Sp. Co 108 
Add-A-Unit Partition Co. .208 Advertisements Readeasy 227 
Add-Index Corp 129 Regal Typewriter Co 207 
Addressograph Co 62, 3 Reiner’s Rotaprint, Inc 160 
Adjustable Table Co 212 Reliable Tw. & A. M. Crp..217 
Aigner, G. J., & Co 227 Remington Tw. €o.59, 159, 235 
Ajax Time Stamp Co 219 These advertisements present the prod- Republic Box Co . + 200 
Aladdin Mfg. Co 173 ucts of the leading manufacturers in each a ee oe oe 
‘a: & oo Corp “ division of the industry. Because of the —wr weed ‘Mts. Co. sm ~ 
e Co 218 cat - obinso I y oO 22: 
ain Davetincs Co 209 ground for honest differences of opinion Rockwell-Barnes Co 230 
American Clip Co 8. 135 the publishers obviously cannot under- toyal Typw. Co 154, 162 
American Electric Co 219 take to guarantee transactions between Ryan, J. F.. & Co 221 
American Embossing Co. ..226 advertisers and customers. They do, Ss 
American Lead Pencil Co.. 70 however, offer their service in resolving Sainberg & Co 222 
Amer. Multigraph Sales Co.133 any disagreements between advertisers Sales Service Co 224 
American No. Mach. Co... 10% and customers, which result from rela- Sanford Mfg. Co 186 
Amer. Seal & Stamp Co...206 tions established through the journal Sanymetal Products Co... .185 
= Med em — om 8 J j Schollhorn, Wm., Co...224, 226 
Ames Safety envelope Co 73 Schwab Safe Co.. The 237 
Ames Suppy Co —_ Searles Elec. Weld. Wks...211 
Arlac Dry Stencil Corp 206 Sengbusch S-Cl. Inkstd 91 
Art Metal Construction Co 79 Service Steel Prod. Corp. ..200 
Art Steel Co., Inc 170 Evansville Desk Co 191 Kobler & Co., In« 22 Shaw-Walker Co 29) 
Atlas Bronze Mfg. Co 203 Bveready Mfg. Co 175 Kohthaas Co., The 172 Sheaffer, W. A.. Pen Co.86. 7 
pg ey < ~ F Kwikstik Co 223 Shelbyville Desk Co 187 
i c or to . : = a " ~ . pat 
Auto File & Index Co....132 Faber, A. W 226 L Sheppard, The C. E., Co...131 
Auto Pencil Sharp. Co 225 Faber, Eberhard 233 Leopold Desk Co 114 Sherman- Manson Mfg _Co aes 
Autopoint Co 145 Faries Mfg. Co 190 Lincoln Rubber Key Co 196 ang gy ard Mfg. Co =e 
Azora Rubber Co 226 Featheredge Rubber Co 144 Line-a-Time Mfg. Co 214 = _ <A ak. i , ae 
Featherwt. Eyeshade Co...227  Listo Pencil Corp 221 Silverglo Lamps, Inc 204 
. Featherwt. Paper Co 17 Lloyd, W. G., Co g9 «= s« Silvray Company 220) 
Bachrach Specialty Co 165 Piling Equipment Bureau..153 Luther Ink & Stp. Pad Co.204 5imonson, R. A., & Co 225 
Bankers Box Co 198 Flaven 223 Lyon Metallic Mfg. Co 244 Smith, L Cc & Corona 
Barbee Wire & Iron Wks. .211 Fox. Geo. E.. & Co gy - ; rypewriters, Inc 149 
Beach Publishing Co 29 Free Hand Binder Co 195 = e ee 2 eet Sen. 
Beacon Steel Furniture Co.200 Fritz-Cross Co.. The 27 Mac ey ( o., The . 92 Smith Premier Tw. Co 96 
Bentley & Gerwig 72 wurnas Furniture Co 72 Manifold Supplies Co 5¢ Smith Tw. Sales Corp 194 
Bentson Mfg. Co., The 177 Marble, B. L., Chair Co 64 Speedaumat Addr. Machry.116 
Berger Mfg. Co 125 G Marbl® & Shattuck 220 Speed Key Mfg. Co 224 
Bettcher Stp. & Mfg. Co..180 Gardner, P, A., Lthr. Wks.225 Marchant Cale. Mach. Co..197  Spencerian Pen Co 68 
Boorum & Pease Co 141 General Eclipse Co 215 Markilo Co 228 §=Staedtier, J. S., Inc 222 
Bridgeport Pen Co., The..229 General Fireproofing Co Mark-Mor-An-Dum 229 Standard Mail Mach. Co 19 
Bristow. Stanley R 99 eo o> & 4 McCarthy Ins. & Sig. Mach.216 Stationers’ Loose Leaf Co. 77 
British Stationer 233 General Office Equip. Corp.134 McGill Paper Prod., Inc...215 Steel Bound Box Co ON 
Brown, L. L., Paper Co...223 General Pencil Co 123 Medart, Fred, Mfg. Co. 7l = Steel Equipment Corp 75 
Browne-Morse (o.137. 38. 39. 40 General Typewriter Exch. .224 Meilicke Systems .218 St. Johns Table Co 115 
Buckeye Rib. & Carb. Co.. 66 Globe-Wernicke.117, 18, 19, 20 Meilink Steel Safe Co 150 Storms, H. M., Co. 192 
Bump Paper Fastener Co.204 Goes Lithographing Co 175 Metal Office Furn, Co 109 Strayer Coin Bag Co 224 
Buro-Bedarf Rundschau 232 Graff-Underwood Co 201 Meyer & Wenthe .220 Success Line 182 
Burroughs Add. Mach. Co.238 Gray, D. D.... 223 ©=6Miller Bros. Pen Co .224 Sundstrand Add. Mach 134 
Bushnell, Alvah, Co ex9 6©0ss Guniocke, W. H., Chair Co.201 Milwaukee Chair Co .178 Sun Rubber Co., The...... 73 
Bushnell Mfg. Co 26 Gunn Furniture Co., The 97 Mittag & Volger, Inc 55 T 
Guth, Henry L., Asso 202 Mon Bureau. 232 ~ : ; 
Cc H Moore Push-Pin Co 221 Tell ity Desk ( o 213 
Canode Ink Co 228 , Mosler Safe Co SN Terrell's Equip. Co 142 
Carpenter, E. W., Mfg. Co.221 Hahn, Arthur W ..-229 Multipost Co 219 —Thompson Time Stamp Co. 22% 
Carter's Ink Co 166 Hall-Welter Co ae Mun-Kee Products Corp 2190 «Tiffany Adjust. Stand Co. .208 
Cello, Inc 185 Hall's Safe Co 212 Munson Supply Co 101 Tip Top Mfg. Co 223 
Central Paper Co 195 Handy-Roll Co 222 Mutschler Bros. Co ... 69 Todd Co., The. .155 
Chicago Binder & File Co..215 Hanson Bros. Scale Co 207 Myrtle Desk Co _..lgg Toledo Metal Furniture Co.112 
Clark, Keith, Inc 23 Harvey, Fred W., Co 00” : ae Triner Sales Co 225 
Clarotype Co., The 997 Hellesoe, Hans H 229 N Triner Scale & Mfg. Co 207 
Clemetsen Co., The 76 Heywood- Wakefield 198 N. A. 8S. O. O. M . 85 =6Trussell Mfg. Co : .184 
Collier-Keyworth Co 187 Higgins, Chas. M., & Co...226 National Blank Book Co..102) Turner & Harrison Pen Co.228 
Columbia Rib. & Car. Co. 92 Hoffman, L - National Business Show Co.236 Typewriter Emporium 226 
Columbia Steel Eqp. Co 128 Hood Chair Co National Desk Co 193 U 
Colytt Laboratories 99» Hoosier Desk Co Natl. Fiberstok Env. Co...183 I . . 
Conrades Mfg. Co 199 «6. Horn, W. C., Bro, & Co 7 Natl Phone Holder Corp. .199 nderwood Typewriter vo 
Cook, C. A., Co 173 Hotchkiss Sales Co 78 National Vulec. Fibre Co 195 U “ 62, =, snow we 
Cook, H. C., Co 206 Hunt, C. H., Pen Co 147 Neidich Process Co 179 x Ribbon & Lar. Co si6 
Corona Typewriter Co 149 Hunt, J. F., & Co 193 Neva-Clog Products, Inc. .192 os . mavelope Co pp 
Corry-Jamestown Mf. Cp..199 Hush-A-Phone Corp 1%6 §=Norlipp Co., The iss us baggy s — — 
Crocker Chair Co oe 195 ' No-Tarnish Products Corp.226 lh whe Ribbon Mfg. Co 194 
Crown Ribbon @ Carb. Co.215 Ideal School Supply Co 182 Novelty Cutlery Co 72 niversal Fixture Corp 212 
Currier Mfg. Co 199 Imperial Desk Co 171 ° ; Vv 
Cutler Desk Co 163 Imperial Methods Co 104 oO, K. Mfg. Co : 151 Valley City Desk Co 176 
D Imperial Steel Cabinet Co. .191 Old Town Rib. & Car. Co..176 nee a Iron Works , 5 
Daco Guide Co 7 1 %|Impvd. Boehner Binder Co.227  Orpin Desk Co — Waetn san lanes wi, CO. 58 
Davenport-Taylor Mfs. Co io» ‘Indiana Desk Co } Oxford Filing Supply Co...146 ictor Add. Machine Co...11 
Defiance Salet Corp 211 Ink-Out Mfg Co P . - w . 
DeLuxe Metal Furn. Co 213 insertograph Co " ; Pacific Carb. & Rib. Co...189 Wabash Cabinet Co st 
Derby, P.. & Co.. Inc 136 Invincible Metal Furniture Park Co.. The 226 Wagemaker Co 23 
Dick, A. B., Co.. 107 ~:~ egy ~ eee » Parker Pen Co 99, 100 be emacs — Co ase 
. ' 3 > “© : rvin, 4 , Co ; Parrot Speed Fast'r Corp. .152 ebster, F. S., Co 2, 206 
cca, aan Pe Co. a1 Irving-P'itt Mfg. Co 105 Peerless ‘Carb & Rib Co . 203 Weeks, vrvenk a ne . 
Downey, The C. L.. Co 29" J Peerless Key Co., Inc 60 Weigel, E 0., & Sons 228 
DuPont de Nemours 168 Jamestown Metal Desk Co.130 Peerless Wire Goods Co 202 Welty, Ww m A., Co : 156 
E Jasper Chair Co 111 Pelouze Mfg. Co 211 Western Furniture Co 21% 
Economy Seat Co 294 Jasper Desk Co 110 Penn Art Steel Works . 186 Weston, By FOR, LO... 225 
kIliott-Fisher Co 134 Jasper Novelty Works 126 Phillips Rib. & Car. Co 184 White River ( hair Co ; 196 
Emerson Electric Mfg. Co..173 Johnson Chair Co 143 Polar Mfg. Co .212 Wholesale Typewriter Co 19% 
Empire Chair Co 293 Josephson Mfg. Corp 225 Premier Metal Products Co.180 Wiggins, John B., Co A 233 
Englewood Desk Co 169 Joslin, A. D.. Mfg. Co 174 Pressteel Engineering Corp.222 Woodstock Typewriter Co. .239 
Error-No, Ine 148 K Y 
Esterbrook Steel Pen Co. .225 Kay-Dee Co 216 Quality Park Envelope Co.171 Yankee Paper & Spec. Co..196 
Eureka Bl. Bath Co 219 Kihn Bros 181 Quigley Furniture Co 183 Yawman & Erbe 67 
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Adding Machines. 


Add-Index Corp ‘ 129 
Burroughs Adding Mach. Co oa 
Elliott-Fisher Co...... .13 
General Office Equip. Corp... .134 
Reliable Tw. a o Corp. ‘217 
Sundstrand Add. Mach 134 
Vietor Add. Mach. Co. 113 
Adding & Cal. Machines, Used. 
Reliable Tw. & A. M. Corp...217 
Adding Machine Lamps. 
Aladdin Mfg. Co... 173 
Adding Machine Rolls & Paper 
Central Paper Co..... 195 
Rockwell-Barnes Co... 330 
Yankee Paper & Spec Co 1it5 
Adding Typewriters. 
Burroughs Adding Mach. Co..238 
Elliott-Fisher Co.... ..134 
Remington Tw. Co. ..59, 150, 235 


Underwood Typewriter Co 

..61, 5, Back Cover 

Addressing Machines. 
Addressograph Co.........@2 
Speedaumat Addr. Machry 

Adhesive Tape. 
Handy Roll 

Adhesives. 

(Bee Inks, Adhesives, 
Arch and Clipboards. 
Atlas Staty. Co 
Freehand Binder Co.... 
Globe-Wernicke ©Co.117 
Hunt, J. F.. ane 
Rockwell-Barnes Co.. as 
Yawman & Erbe Mfg. Co. 
Automatic Mailing Machines. 


116 
Co : ~. 222 
etc.) 


Insertograph Co. 228 
Bankers’ Note Cases. 
Globe-Wernicke Co.117, 18, 19, 20 
Van Dorn Iron Works Co o4 or 
Billing Machines. 
Burroughs Adding Mach. Co. .238 
Elliott-Fisher Co.... : 134 
Remington Tw. Co...59, 159, 235 
Underwood Typewriter Co 
61, 6, Back Cover 
Binders, Catalog and Periodical. 
American Clip Co 58, 135 
Blank Books. 
Boorum & Pease.... 141 
National Blank Book Co 102 
Rockwell-Barnes Co 230 
Blanks for Bonds and Stocks. 
Goes Lithographing Co 175 
Kihn Bros... 181 
Board Cutters, Paper and Card. 
Ideal School Supply Co 182 
Bond Boxes. 
Art Steel Co ‘ 170 
Corry-Jamestown Mfg. Corp..199 
General Fireproofing Co 
ioe ae D> eB ¢ 
Globe-Wernicke Co.117, 18, 19, 20 
Penn Art Steel Works 186 
Steel Equipment Corp 75 
Book Cases. 
Globe-Wernicke Co.117, 18, 19, 20 
Gunn Furniture Co 97 
Macey Co : 92 
Van Dorn Iron Works Co...94 m 
Yawman & Erbe Mfg. Co 67 
Book Ends. 
Aladdin Mfg. Co 173 
Ryan, J. F., Co 221 
Bookholders. 
American Clip Co 58, 135 
American Electric Co 219 
Book Rings. 
Carpenter, E. W., Mfg. Co 221 


Bookkeeping Machines. 
Purroughs Adding Mach. Co. .238 


Elliott-Fisher Co 134 
Remington Tw. Co 58, 159, 235 
Underwood Typewriter Co 
61, 65, Back Cover 
Box Files. 
Globe-Wernicke Co..117, 18, 19 26 
Yawman & Erbe Mfg. (« 67 
Business Shows. 
National Business Show Co 236 
Busses. 
General Fireproofing Co 
81, 2. 3 4 
Macey Co., The 92 
Toledo Metal Furn. Co 112 
Calculating Devices. 
Meilicke Systems 218 
Calculating eS Supports. 
Gray, D. D. 223 
Calculating Machines. 
Allen-Wales Corp 167 
Burroughs Adding Mach. Co. .238 
Marchant Caic. Mach. Co 197 
Reliable Tw. & Add. M. C€..217 
Calendar Pads and Stands. 
Defiance Sales Corp 211 
Success Line. Inc 182 
Weeks. Frank A.. Mfg. Co 204 
Carbon Papers. 
(See Ribbons and Carbons.) 
Card Cases. 


Gardner, P. A., Leather Wks.225 
Improved Boehner Binder Co 








= 
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Wiggins, The John B., Co 222 
Chair Irons. 

Rettcher Stp. & Mfg. Co 180 

Collier-Keyworth Co 187 
Chair Pads and Cushions. 

Economy Seat Co 224 

Featheredge Rubber Co 144 

Fox, Geo > Co &9 

Irvin, A. H.. Co 229 

Polar Mfg. Co 212 

Sun Rubber Co 73 
Chairs. 

Beacon Steel Furn. Co 200 

Conrades Mfg. Co 190 

Cook, C. A.. Co 173 








if Classifications 


For the benefit of the subscribers the 
‘ lines advertised are here classified. 
Many of the requirements of the 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not listed 
here, they are cordially invited to com- 
municate with the service bureau, 
through which the information will 





be promptly and cheerfully furnished 
by letter, 


without obligation. 
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Crocker Chair Co -195 Imperial Methods Co.... 104 
Derby, P., & Co., Inc 136 Beer Ob... Bebe sce csescswes 92 
Empire Chair Co......... .208 Yawman & Erbe Mfg. Co 67 
Frits-Cross Co........ — tors. 
Gunlocke, W. H., Chair Co. .201 — ar 7 oe 
Heywood- Wakefield 198 Globe-Wernicke Co.117, 18, 19, 20 
Hood Chair Co. 208 Horn, W. C. ro. Gc cvec 227 
Jasper Chair Co. 111 Irving-Pitt Mfg. Sk a os or ee 105 
Johnson Chair Co , .1438 Sainberg & Co... ..222 
Marble, B. L., Chair Co 64 a. <a 
Marble & Shattuck 220 Desks. ™ te 
Milwaukee Chair Co... ..178 Alma Furniture Co.......... 209 
Sikes Co....... ..12 Art Metal Construction Co. 79 
Toledo Metal Furniture Co...112 Bentley & Gerwig Purn, Go. .172 
White River Chair Co. ..196 aoe merae Co..137, 38, 39, ° 
emetsen Dp sthanee nu denans 7 
Gg Sveteess os and Writers. 222 Corry-Jamestown Mfg. Corp..190 
Hall-Welter Co.. 216 Cutler Desk Co...........+. - 168 
Todd Co 155 Englewood Desk Co........%. 169 
Check Sorters. Evansville Desk Co.........++ 191 
Kohlihaas Co 172 General Fireproofing ee 4 
a Stamped Metal 220 Globe-Wernicke Co.117, 18, 19, 20 
Cigarette Humidors. Gunn Furniture Co., The..... 97 
Norlipp Co., The 152 Hoosier Desk Co...........+. 179 
Clips, Paper. Imperial Desk Co........... 171 
(See Paper Clips.) ae ee pow A ibdoos’ a: oe 
; rs. nvincible Meta urn. Co... 
we HC rs. The... .222 Jamestown Metal Desk Co...130 
Strayer Coin Bag Co 224 Jasper Desk ©o..........++++ 110 
Copyholders. Jasper Novelty Works........ 126 
American Clip Co.. 58, 135 Leopold Desk GO. Kecccscsaces 114 
American Electric Co 219 Macey Co., The........... - 92 
Error-No, Inc 148 Metal Office Furn. Co........ 100 
Kobler & Co... 222 oo RR A eer 122 
Line-a-time Mfg. Co ..214 National Desk Co............198 
Premier Metal Products Co...180 Orpin Desk Co........-..0++. 181 
Readeasy 227 Quigley Furniture ©o......... 183 
Copying Devices. Shaw-Walker  .......cccseees 221 
Eureka Bl. Bath Co 219 Shelbyville Desk re get 187 
Yawman & Erbe Mfg. Co 67 Steel Equipment Corp........ a 
Costumers. Tell City Desk Co...........-2418 
Conrades Mfg. Co 190 Valley City Desk Co......... 176 
Furnas Furniture Co 172 Van Dorn Iron Works Co...94, 5 
Globe-Wernicke (Co.117, 18, 19, 20 Wagemaker Co..........+++- 231 
Penn Art Steel Works 186 Western Furniture Co........ 217 
Premier Metal Products Co 180 Yawman & Erbe Mfg. Co 7 
Sanymetal Products Co 185 = Dictation Machines. 
Cuspidors. Dictaphone Sales Corp 161 
Faries Mfg. Co 1%) Directory Boards. 
Ireland & Matthews Mfg. Co. 16 Davenport-Taylor Mfg. Co 1 
Cutters, Paper and Card. Display Fixtures. 

Ideal School Supply Co 182 Sales Service Co............ 224 
Dating Stamps. Universal Fixture Corp...... 212 
American Numbering Machine Duplicating Machines & Su . 

a anpedi 108 Amer ultigraph Sales Co...133 
Meyer & Wenthe 220 Arlac Dry Stencil Cap. 205 
Desk Calendars. GemeGe TE Gea. occ ccvbccbine 228 
Defiance Sales Corp 211 Dick See Seer 107 
Weeks, Frank A., Mfg. Co...204 Reiner’s Rotaprint, Mew neve 1 
Desk Files. Electric Motors. 
Josephson Mfg. Corp 225 Emerson Electric Mfg. Co....173 
Desk ps. Envelope Openers. 
Aladdin Mfg. Co 1738 Hush-A-Phone Corp. ...... 196 
Cello, Inc.. 18%) GQ Mis Bees icc cess 151 
Faries Mfg. Co 190 Envelope Sealers. 

Silverglo Lamps, Ine . 204 Bachrach Specialty Co....... 165 
Silvray Co... -220 el Inserting & Seal 
Desk Pads, Blotter. TE. ssnseceineetys enter 16 
Boorum & Pease Co stantasa Mailing Mach. Co...219 

Fox, Geo. E., & Co Envelopes. 
Hoffman, L Ames Safety Envelope Co....173 
Irvin, A. H., Co Bushnell, Alwah Co........... 230 
Sainberg & Co Diemer, John F., Go.........221 
Sun Rubber Co.. Globe-Wernicke Co.117, 18, 19, 20 
Desk Pads, Glass. McGill Paper Products, Inc. .215 
Fox, Geo. E., & Co 80 Nat'l Fiberstok Env. Co...... 183 
Polar Mfg. Co.. — Quality Park Envelope Co... .171 
Ravenswood Office Spec. Co..108 . E, BRD Wiics cocscedes 121 
Sainberg & Co 222 Envelopes, Celluloid. 
Desk Pads, Linoleum. Bee “Gs. onctdbesees ea . .228 
Fox, Geo. E.. & Co... &o Erasers. 
Polar Mfg ine : 212 Dees. Bie. .Oe. . .<.cssis ceaue 228 
Sainberg & Co . o cae Ti Be Gin anaes tae 151 
Wagemaker Co 231 Roberts, Weldon, Rubber Co. .229 
Desk Pending- Letters Holder. Expense 5. 
American Clip Co 5S, 135 Beach Publishing Co......... 229 
Desk Signs and Tablets. Defiance Sales Corp.......... 211 
Atlas Bronze Mfg. Co 208 Harvey, Fred W., Co......... 200 
Davenport-Taylor 199 Eyeshades. 
Desk Trays. Featherweieht Eyeshade (o...227 
American Electric Co 219 File Boxes, Collapsible. 
Fox, Geo. E.. & Co go Rankers’ Box Co....... 198 
General Fireproofing Co an Deanne. Gis. ceseven chs saces 216 
seheke ee 81, 2, 3, 4 Steel Bound Box Co.......... 208 
Globe-Wernicke Co.117, 18, 19, 20 Strayer Coin Bag Co........ 224 


Ast BERGE Tiss ceccccsee osceacskee 
age eg | Pc cccectbes 
Diemer, John .221 
Globe-Wernicke (o.117, 18, 19, 20 
DD, Manse cnn cndeeacsarat 228 
Imperial Methods Co........ .104 
cey Ts socas aveces -» 9 
Sainberg & Co.......... ‘ -222 
Filing Cabinets, Metal. 
Art Metal Construction Co..., 79 
Auto File & Index Co.......182 
Bentson Mfg. Oo.........+...177 
Berger Mfg. Co........ Te 


Browne-Morse Co 
Columbia Steel 
Corry-Jamestown 
General reppenernrd Tr 
Globe-Wernicke Go. iin "16 13 
Imperial Steel Cabinet Co.. 
pvenenee Fur. Co....1 
a = 

Metal Office Penn ccdenn es 
Premier Metal Predects Co... 
Pressteel Engineering Corp.. 
Shaw-Walker 
Steel Equipment bee onenh 
Terrell's Equipment ccenel 
Van Dorn Iron oe Co. . 04, 5 


Watson Mfg. Co.......... ..188 
Yawman & ierbe Mfg. Co.... 67 
Filing Cabinets, Wood. 
Auto File & index Co........ 1a 
Browne-Morse Co..137, 38, 39, 
Globe-Wernicke Co.117, 18, 19, 30 
Imperial Methods Co......... 104 
seasee. Gh... Bais vecevveeceves 92 
BROW - WOME ceccewcceccceces 221 
Weemnee® OSs scons entavs cvs 2381 
Yawman & Erbe Mfg. Co.... 67 
Filing Su es. 
Aigner, G. J., .. QDs. 006s tane 227 
American Clip Co......... 135 


Browne-Morse Co.. :187, 38, NS. 40 
Daco Guide Co 227 





Filing uipment Bureau... .153 
General reproofing ass 
cocccensssesenetioes 4 
Globe-Wernicke Co.117, "sé 13. 20 
Imperial Methods Co......... 104 
Invincible Metal Furn. Co...164 
Josephson Mfg. Reg es ban edad 225 
Maser Ga, Beier ries sansa 92 
McGill Paper Products, Inc. tr 
Oxford Filing Supply per 146 
Rockwell Barnes Co.......... 
Simonson, R. A., Co......... 
Steel Equipment Corp..... 
Wabash Cabinet Co........... 90 
Yawman & Erbe Mfg. Co.... 67 
Fountain Pens. 
Coeeere Bee Gebs..ccsccdecs 166 
lem, Gn Mie Gbeiceiectaane 229 
Parker Pen Co........... 99, 100 
Sheaffer, W. A., Pen Co,.86, 7 
Welty, Wm. A., Oo.........156 
Furniture Finish 
Du Pont, BE. I., DeNemours. .168 
Gold Pe 
Weigel, E. 0., & Sons....... 228 
Gold . 
Aigner, Ban OP GO ecccuann 227 
Gummed . 
Aigner, G. J., & Co. 227 
Index " 
Ge, mn Si Mi acbavcoabove 206 
Graff-Underwood (Co.......... 201 
Fe Os 92 
Moore Push Pin Co.......... 221 
Yawman & Erbe Mfg. Co..... 67 
Index Tabs. 
Aignes, G. J... & GOs cicvcses 227 
7 3 a. Seg ter 206 
Globe-Wernicke 'Co.117, 18, 19, 20 
Ink Eradicators. 
Imk-Out Mfg. Co............ 228 
Inks, Adhesives, Etc, 
CRS Tee Gare ce denier ccs 228 
GCN DO Giik. citscicocss 166 
General Eclipse Co........ . 215 
Higgins, Chas. M., & Co..... 226 


SGD  Wilivs do 550.0% eenccuaa 223 
Lather Ink & Stamp Pad Co.204 
Sanford Mfg. Co 186 
—a h Special Co 
Bachrac a ty Pe sesecs 
Ine. C oe 


Inkwell Bases. 


McCarthy Ins. & 
Labels, Law Book 

Aegeee, “Stas & icakosies ss 
Leads for Mechanical Pencils. 


Machines 
1 Mach. 216 
Number. 


Bristow, Stanley R........... 

Globe-Wernicke Co.117, 18, 19, * 

Imperial Methods Co......... 104 

Kohihaas Co., The........... 172 
Let s. 

American Embossing Co 220 

Goes Lithographing Co....... 175 
Lettering & Show 


Bridgeport Pen Co.......... 229 
Library vipment. 
General reproofing Co....... 


s, 
Rand-Kardex Service Co...157, 8 
Yawman Erbe 67 


Linoleum Desk Tops. 


Foz, Gro. E.. & Co.......... 9 
Pee Gee Sh cna ccuuten cnt .212 
Wagemaker (Co............ 231 
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Leekers and Storage Cabinets. Publications. Stools. Typewriter, Cleaning Material. 

Art Metal Construction Co 7 British Stationer 233 Conrades Mfg. Co.. 1 Amer. Writing Mach. Co - 
Corry Jamestown Mfg. Corp. .199 Buro Bedarf Rundschau Crocker Chair Co. -- -195 Clarotxpe Co... : ef 
De — iy Co 215 x... Bureau Milwaukee Chair Co o< 178 Sanford Mfg. Co .. 186 
General reproofing Co. unches. Searles Elec. Weld. Wks 211 Webster, F. 8., Co . 2, 206 
; s1, 2,3, 4 Boorum & Pease Co 141 Toledo Metal Furn. Co. 112 T writer Cushion Keys. 

Globe-Wernicke (o.117, 18, 19, 20 Chicago Binder & File Co 215 Stora Cases a Rubber Key Co 196 
Invincible Metal Furn. Co 164 Defiance Sales Corp. 211 Backers Box Co 198 Munson Supply Co pee 101 
Lyon Metallic Mfg. Co aM Globe-Wernicke Co.117, 18, 19, 20 Service Steel Products Corp 200 Park Co., The.. ‘ 2 
Macey Co . v2 Sehollhorn, Wm., Co 4, 3 Steel Bound Box Co Dim Peerless Key Co .. & 
Medart, Fred, Mfg. Co - 7) Push Pins. Strayer Coin Bag Co 24 Speed Key Mfg. Co .224 
Steel Equipment Corp 75 Moore Push Pin Co 221 : - ot Typewriter Cushion Knobs & Feet. 
Terrell's Equipment Co 142 =6Ribbons and Carbons. Swinging Typewriter Stands. Ames Supply Co 

Van Dorn Iron Works Co..04, 5 Alien & Co 218 American Writing Mach. Co 74 Azora Rubber Co ‘338 

Loose Leaf Books and Systems. Ault & Wiborg Co vs Globe-Wernicke Co.117, 18, 19, 20 Fox, Geo. E., & Co sy 
Accounting Devices Co rr) Buckeye Ribbon & Carbon Co. 66 Tables. Smith Noise’ & Shock Elimi- 
Boorum & Pease Co 141 Canode Ink Co.. 228 Corry Jamestown Mfg. Corp. .190 nator -. 207 
Chicago Binder & File Co 215 Carter's Ink Co : 166 Furnas Furniture Co 172 Typewriter Parts and Tools. 

Irving Pitt Mfg. Co 106 Columbia Rib. & Car. Mfg. Co. 03 General Fireproofing Co.81, 2, 3, 4 Ames Suppl Co 188 

Lioyd, W. G.. Co ~) Crown Ribbon & Carbon Co...215 Globe-Wernicke Co.117, 18, 19, 20 Typewriters, ew. 

National Blank Book Co 102 Manifold Supplies Co S7 Guth, H. L., Assec.. ‘ 202 American Writing Mach. Co... 

Sheppard, ©. E., Co 131 Mittag & Volger MS Macey Co., The coece OO Corona Typewriter Co 

Stationers, L. L.. Co 77 Neidich Process Co 179 Mutschler Bros, Co.... . & Reliable Tw. & A. M. Corp 

Trussell Mfg. Co 184 so — S Co. = Ay .“ Products Co..180 poerene Tw. Co 58, 159, 
‘acific Carbon & ibbon Co we) St ohne Table Co.. : 115 Royal ‘ypewriter Co 154 

Loose Leaf Envelopes, Celluloid. Peerless Carbon & Ribbon Co.203 Van Dorn Iron Works Co...94, 5 Smith, Lc & Corona Tws 
Markilo Co 2e8 Phillips Ribb. & Carb. Co...184 Tablets. Smith-Premier Tw. Co 

Map Tacks. Remington Tw. Co..50, 150, 235 Rockwell-Barnes Co.... _— Underwood Typewriter Co. 
Graff-Underwood Co 21 Rockwell-Barnes Co 230 Telenhone Accesrories. 61, &, Back Cover 
Moore Push Pin Co 221 Storms, H. M., Co 192 American Electric Co 219 Woodstock Typewriter Co...239 

Matched Office Suites Union Ribbon & Carbon Co...216 Colytt Laboratories — Typewriters, Rebuilt. 

Cutler Desk Co 1&3 U. 8 Typewr. Rib. Mfg. Co..194 Hush-A-Phone Corp 196 American Writing Mach. Co...74 
Leopold Desk Co il Webster, F. 8., Co 2, 206 Nat'l Phone Holder Corp 19 General Typewriter Exchange .224 
Macey Co.. The o2 Ruboer Bands. Thumb-Tacks. Regal Typewriter Co 207 
National Desk Co 183 Faber, Eberhard 233 Giraff-Underwood Co .. 201 Reliable Tw. & A. M. Corp...217 
Valley City Desk Co 176 Rubber Stamps. i Moore Push Pin Co 221 Shipman-Ward Mfg. Co 226 

Memorandum Devices Amer. Seal & Stamp Co 205 Time Stamps and Recorders. Smith Tw. Sales Corp 194 
Clark Keith in . Meyer & Wenthe 220 Ajax Time Stamp Co 219 Typewriter Emporium 226 
Colytt Laboratories afety —~ — Boxes. oot ——. A. D., Mfg. Co.. 174 Wholesale Typewriter Co 197 
Geerier Min Os jenera reproofing Co.81, 2, 3, 4 hompson Time Stamp Co 228 Visible Index Systems. 

Sen. Gee Eh. & ro Invincible Met. Furn. Co 164 Transfer Cases. ; ~t Irving Pitt Mfg. Co.. 1 
Mark-Merandum oy Safes. i Art Metal Construction Co 7? Globe Werni ke Co.117, 18, 19, 20 
; - General Fireproofing Co -—& a ¢ Berger Mfg Co. 125 Pressteel Engineering Corp...222 

Moisteners Globe Wernicke Co.117, 18, 19, 20 (reneral Fireproofing Co.81, 2, 3, 4 Rand Kardex Service Co 57. 8 
Fachrach Specialty Co 165 Hall's Safe Co 212 (lobe. Wernicke Co.117, 18, 19, 20 Wardrobes. 

Sengbusech 8-C Inketand Co #1 Macey Co., The v2 Macey Co.. The v2 Furnas Furniture (Co 172 

Nickel Plate Preservative Meilink Steel Safe Co 1 Republic Box Co 200 Globe-Wernicke Co.117, 18, 19, 20 
No-Tarnish Products 226 ee a Co : SS eat 7 —— 221 Terrell’s Equipment Co 142 

Schwab Safe Co "he 237 Stee ‘quipment Corp 75 Waste Baskets. 

ay ang on _ Steel Equipment Corp 75 Van Dorn Iron Works Co.. .04, 3 Barbee Wire & Irov Wks 211 

hee te fina Co 234 Van Dorn Iron Works Co. ., 5 Yawman & Erbe Mfe. Co 67 General Fireproofing (o.81, 2, 3, 4 
-- Yawman & Erbe Mfg. Co 67 Trimming Boards. Invincible Metal Furn. Co 164 

CBee Knives. Somagnente , : et Supply Co 182 Macey Co., The a2 
oveity Cutlery Co 72 orn ‘ tre 227 ype, ypewriter Metal Office Furniture Co 1. 

Office Partitions Sealing Wax. Ames Supply Co 188 Nat'l Vulcanized Fibre Co 15 
Add-A-Unit Partition Co 208 Luther Ink & Stamp Pad Co. .24 Typewriter Cabinets. Peerless Wire Goods Co 202 

Oil, Office Machine Sanford Mfg. Co 186 Toledo Metal Furniture Co...112 Penn Art Steel Wks 186 
Clarotype Co 227 Seals. Notary and Corporation. Typewriter Cleaning Brushes. Robinson Mfg. Co 2233 
Defiance Sales Corp 211 Amer. Seal & Stamp Co 205 Hahn, Arthur W 229 Yawman & Erbe 67 

Pads, Figuring (Ruled or Plain) Meyer & Wenthe 220 
Boorum & Pease Co i41 Second-Hand Office Machinery. =——— EEE EEO oO]jE|ES===—— 

Paper. Reliable Tw. & A. M. Corp. .217 
Rrown, L.. L., Paper (x 223 Shelf Boxes. - < 
Featherwt Paper Co iv4 Diemer, John F & Co 221 A. @ ¥ 
Weston, Pyron, Co 225 Globe- Wernicke Co.117, 18, 19, 20 en ‘ « we WANTS ano 

Paper Clamps Hoffman, L 2s ‘ =a \ Sd + << 
American Clip Co 58, 135 Shelving - FO Re Ss A B x yy 
Meterbrook Steel Pen Co 225 Art Metal Construction Co 7 
Hunt, ¢ Howard. Pen Co 147 Berger Mfg. Co 
Van Valkenburg, L. D 227 De Laxe Metal Furn. Cs ; SITUATIONS WANTED 

Paper Clips General Fireproofing Co.81, 2, 3, 4 ent . — 
American Clip (« wt) Globe-Wernicke Co.117, 18, 19, 2o ae ii 
Cook, H, ( Medart, Fred, Mfg. Co 71 AN ALL/ROUND EXPERT on al! makes of Typewriters and 
Graff-Underwood Co Steel Equipment Corp 73 Adding Machines, over 20 years’ experience, wishes position 
: h mite Co Ng Equipment Co 142 with a reliable exchange Address F. Falk, Lafayette, Ind 
tockwell Parnes Co an Dern Iron Works (Co ee | 5 
rip-Top Mf Co Yawman & Erte 67 MAN, 26, with seven years’ experience in office supplies, would 

. Van polemere L. D a - Machere. ot like to make a permanent connection with a dependable house 
, Weentee Machines 231 om. esoe, Hans H aad as manager, assistant manager or clerk Best of references 
Bump Paper Fastener Co 204 Atlas Pronze Mfg. ¢ 208 Address A-41, care Office Appliances, Chicago 
Defiatice Sales Co 4 Davenport -Tay lo cr Co ct) 

Eveready Mt Co 73 Qmeking Stands, Sant® ' AVAILABLE for immediate work former manager of Smink’s 
Irvin, A. Co 22” Aladdin Mfg. Co 172 Book Shop, Shamokin, Pa Desires connection selling manufac 
Neva Clog Products, In« 192 Sorting Devices. tured stationery products direct to dealers Thoroughly fa- 
Parrot Speed Fastener Co 152 Kohihaas Co 172 miliar with all present day stationery items Can furnish best 

- Re kweil-Barnes (Cy a0 a’ Affixers. of references Write James A. Davis, 135 Birch St., Shamo 
aste ultipost Co 210 kin, Pa 
(See Inke Adhesives. Ete.) Standard Mailing Mach. Co 219 

Pen and Pencil Clips Stamp Pads SALES MANAGERIAL position wanted by man who has spent 
Deflance Sales Corp 211 Luther Ink & Stamp Pad Co.204 five years with leading steel office equipment manufacturer in 
Van Valkenburg, L. D 227 Meyer & Wenthe ; their direct sales force as saleoman and now junior sales ex 

sence Spespanees. ie —— p roducts Corp ecutive. Age 28, married, university graduate, business econom 
Graft ' a A ay <e oi Stands , ~7 Omies a. ist Want life time connes tion and room to develop Now 
Hunt, C. H., Pen Co 147 Adjustable Table Co 212 located in Middle W est. Willing to relocate if allowed suf 

Pencils, Cedar. Premier Metal Products Co. 180 ficient time Address P-59, care Office Appliances, Chicago 
Amer. Lead Pencil Co To Searles Ele« Weld Wks 211 
Faber. Eberhard 233 Sherman Manson Mfg. (Co 208 
General Pencil! Co 123 Mffany Adjustable Stand Co. . 208 TYPEWRITER SALES AND REPAIR MEN WANTED. 
Staedtier, J. 8 Im 222 Toledo mae Furn. (x 112 
U. 8. Penell Co 214 Stapling achines. 

Pencils, Thin Lead, Magazine. Acm Staple Co 231 EXPERIENCED TYPEWRITER salesman wanted to sell L. C 
Autopoint Co 145 Defiance Sales Corp 211 Smiths in city with wonderful climate attra-tions. Give age. 
Sheaffer W. A. P ‘ wt = eee ,~ ay: gs references, previous experience and proposition expected Ad 
Welty, Wm. A. Co..........288 Irvin A. H.. Co... .», dress T-46, care Office Appliances, Chicago 

~~ td ane Show Card -— Past oe ~—— + +~4 WANTED—Combination typewriter salesman and repairman 

cre 2 = arrose Speed Fastener Corp o2 Must repair all makes of typewriters. Give age, experience, 

wee, Soe Steel Pen Mfg. Co.22% aay ,-— oa. salary expected Address V-42, care Office Appliances, Chicago 

ce, © M., Bea Oo 147 Kina Brothers 1st «TYPEWRITER MEN, salesmen and repairmen for different 

| wl ye Ng — owe onan . » <2 large cities in Ohio. Hard workers can find profitable work all 

no oe See Ue... . auenery Vesinets. a the year round. Write Rowland F. Gone, District Manager 
ver & Harrison Pen Co 228 General Fireproofing Co.81, 2. 8, 4 > ~ - > 4 

Picture Hooks. Globe-Wernicke Co.117, 18. 19. 20 Woodstock Typewriter Company, Arcade Hotel, Newark, Ohio 
Moore Push-Pin Co 221 Imperial Methods Co 1™ 

+ Macey Co... The a2 
leflance Salps Corp 211 Terrell’'s Equipment Co 142 

Platens, Typewriter. Van Dorn Iron Works Co..04, 5 Pen SALE. 

Amer. Writing Machine Co 74 Stationery Racks. 
ames Supply Co ims Currier Mfg. Co lw ELLIOTT-FISHER billing and bookkeeping machines bought 

Pesta Benen ae _ ya meets Ce 104 and sold Maloney, Gilmore Co., 508 S. Dearborn, Chicago 
Hanson Bros. Seale (Co 207 Meyer & Wenthe 220 ELLIOTT-FISHER machines bought, sold and rebuilt Teeter 
neg < 211 ee a ne Books. - Warsh Co., Plankington Arcade, Milwaukee, Wis 
Triner Scale & Mfg. (« 207 Rockwell-Barnes (« 230 WANTS AND FOR SALE—CONTINUED OPPOSITE PAGE 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE 





SALESMEN WANTED. 


COMMISSION SALESMEN wanted for New England, Middle 
West and southern states Bentley and Gerwig Furniture Co., 
Parkersburg, W. Va. 


MARVELOUS 
Sells on sight $4.50 
Executive territory 
ton 


seals 3,000 envelopes hourly! 
Big repeat business. 
Bos- 


patented invention, 
Tremendous profits! 
Consolidated, 16 Nottingham Bldg., 


who are thoroughly acquainted 
for city work. In- 


salesmen, 
furniture equipment, 
Dayton, Ohio. 


WANTED—Two city 
with stationery, office 
quire Everybody's Book Shop, 


SALESMEN to sell general line of office supplies, equipment 
and printing in Detroit Permanent connection with estab 
lished concern to right man Address W-—44, care Office Ap 
pliances, Chicago 


well known nation- 
opportunity with es 
Office Ap- 


SALESMEN to handle in Detroit territory 
ally advertised line fireproof safes Fine 
tablished concern to right man Address Z-81, care 
pliances, Chicago 


STATE MANAGER—Marvelous Pricing System sells on sight 
all stores $4.90 Big repeats Large profits Exclusive terri 
tory Millen Mfg., 25G Huntington Ave., Boston 


EXPERIENCED stationery and office supply salesman to call 
on city trade Good steady position Send references Kend 
rick-Bellamy Stationery Co., 16th and Stout St, Denver. Colo 
WANTED—Men who can sell carbon paper to handle direct 


factory distribution on terms most attractive to both customer 
and salesman Address P-57, care Office Appliances, Chicago 

SALESMEN—Large manufacturer of manifolding books and 
system forms, loose leaf sheets and lithographed business sta 
tionery selling direct to user, requires the service of several 
high grade men experienced in these lines Commission basis 
Protected territory Fine opportunity Applications held strict 
ly confidential. Address P-58, care Office Appliances, Chicago 


SALESMAN WANTED to represent pencil manufacturer on 

mmission basis with side—line preferred to cover New E natant 
States Must have following with trade and ability to sell 
Have good proposition, willing to spend money in advertising 
and give every possible assistance Write full details, giving 
age, line now carrying, et Box O-77, care Office Appliances 
Chicago 





Copies of patents herein listed can be 1921. Serial No 
obtamed from the Commissioner of i, 4} ds) 

Patents, Washington, D. C., for ten cents ~ 
each in cash, postofice money orders or 
certified check. Stamps and _ personal 
checks not accepted. 

1,626,884 Filing Device 

M. Smith, Mobile, Ala Filed 


1920 Serial No. 403,906 


1.627.028 
Maxmillian M 
(assignor by 
National Cash 
ton, Ohio, a 
Rittenhouse Filed November 15, 
August 1f, 131 


1,627,201 

1,626,885 Index—Locking Device and ing Machines 

Card Attachment Rittenhouse M. Smith, agara Falls, N 

Mobile, Ala Filed September 1 1920 
Serial No. 407,372 





SALESMEN WANTED 


SALESMEN WANTED—We want several dependable men who 
know visible equipment selling and have had dealer selling ex- 
perience. For the first year we will pay salary with commis-— 
sion. Protected territory. Salesmen to pay own traveling ex— 
penses Present forces operating successfully and enthus- 
iastically under selling plan. Permanent connection with splen 
did chances for growth and real earning. Write us completely. 

Pressteel i Bagtecerung Corporation, 342 Madison Ave., New York. 


SALESMAN WANTED to represent pencil manufacturer on 
commission basis with side—line preferred, to cover California 
and east to Denver. Must have following with trade and ability 
to sell. Have good proposition, willing to spend money in ad- 
vertising and give every possible assistance. Write full details, 
giving age, line now carrying, etc. Box R-40, care Office Ap- 
pliances, Chicago. 











LINES WANTED. 





ESTABLISHED Pittsburgh concern, with trained essive 
sales organization, regularly circularizing and canvassing the 
territory of Western New York, Western Pennsylvania, ary- 


West Virginia and Eastern Ohio, desires to communicate 
manufacturer regarding the exclusive sale of office or 
Banking references exchanged. 
Ingram, 417 Commonwealth 


land, 
with 
plant device of proven merit. 
Address, with full particulars, A. P. 
Building Annex, er Pa. 


SALESMAN who is permanintie teouben on the Pacific Coast 
and is well A in the stationery and specialty field is look- 
ing for a good line or lines for representation here. Can furnish 
best of references. Address R. T. Baxter, 1551 Hampel St., Oak- 
land, California. 


WANTED. 


WANTED —Job lots carbons, ribbons and other office cmnstine 
and equipment Paul M. Sims, Salem, Oregon, 


BUSINESS OPPORTUNITIES. 


FOR SALE—Office equipment store in industrial section of 
Northern Ohio with good steel agency. Quick k action necessary 
as owner is moving to south. Address S-78, care Office Ap- 
pliances, Chicago 


FOR SALE—Typewriter store and shop, fast growing town, 
wonde = opportunity, Southern Texas, small stock, quick turn- 
over, a money maker, $1,000. Address X-131, care Office Ap- 


pliances, Chicago. 





508,698 


Card - 
Goldberg, 
mesne assignments, to the 
Register Company, 
corporation of 
1922. Serial No. 601, 


Device 
William A 
(assignor to 


Feeding 


ican Sales Book Company, 





a corporation of 


Canada, 
Serial 


Ontario, 
March 14, 1923. 


Filed 


onto, 
Ontario). 
No. 625,051. 
1,627,276. 
tello, Chicago, 
William E. Costello, 
Thomas H. Costello, 
ors to Rose M. Costello, 
October 3, 1924. Serial No. 


Thomas H. Cos 
Costello and 
of said 
(assign- 
Filed 


Map Rack. 
Ill.; Rose M. 
executors 
deceased, 
trustee). 

741,399. 


Divided and 
this application filed July 2, 1925 


Serial 1,627,390. Removable Carriage for Type- 

writers. Otto A. Hokanson, Woodstock, 

. : Ill., (assignor to Woodstock Typewriter 
Assorting Machine. Company, Woodstock, IIL, a corporation 


Dayton, Ohio. of Filed September 12, 1924. 


737,226, 


Illinois). 
Serial No 
1,627,394. Variable Feed Mechanism for 
Tabu'ating Machines. William W. Lasker, 
Brooklyn, N. Y., and John Mueller, North 
Bergen, N. J.. (assignors to Powers Ac- 
counting Machine Corporation, New York, 
N. Y., a corporation of Delaware). Filed 
August 12, 1925. Serial No. 49,860. 
1,628,320. Filing and Posting System. 
Charles N. Jackson, New York, 
substitute for application Serial No. 


Day- 
Maryland) 


for Comput- 
Pringle, Ni 
Amer 
Limited, Tor 





1,626,886 Filing Device Rittenhouse 





Mobile. Ala Filed February 
Serial No. 538,043 


M. Smith, 


20, 1922 


The SERVICE BUREAU of = February 27, 1922. 


&57, filed October 6, 1919. This applica- 
27 Serial No. 


1,626,889. Adding and Listing Machine > . 
Oscar J. Sundstrand, Rockford, Ill (as- Office Appliances 18 for the 1,628,630. Address: Plate. Henry C. 
signor by mesne assignments to Sund a = Osborn, Cleveland, Ohio, (assignor to The 
strand Corporation, Wilmington, Del., a Exclusive Use of Subscrib- American Multigraph Company, Cleve- 
corporation of Delaware) Filed Decem s land, Ohio, a corporation of Ohio). Filed 

ers and Advertisers May 5, 1926. Serial No. 106,792. 


ber 31, 1920 Serial No. 434,242 


Card Rack. ‘Herbert T. Cox, 


1,626,976. Pocket Postal Scale. Ralph In the execution of its westous commis- 1,629,070 
T. Schoof Dodge City on Filed sions thie bureau calls lly Los Angeles, Calif. Filed January 16, 
. ‘ ‘ s . °e . > 7 - 
February 11, 1926 Serial No, 87,576 ag S-. g® 4 all “Toa — — -” rial No. 81,786 ‘ 
1.626.979. Filing Devic. 7 matters germane to the field, it fur- 1,629,331 Card Holder. Anthony 
26.979. Filing Devi Rittenhouse ishes 8 Le Aquila, Iselin, N. J. Filed November 12, 
M. Smith, Mobile, Ala. Filed May 8, a ne ae upon a 1926. Serial No. 147,928, 
1923. Serial No. 657,563 tacturers vot ay ice wanted, puts 1.629.414. Paper Weight. Roy A, Rid- 
1,626,989. Typewriting Machine John man and jo ° pares advertis- dle, New Orleans, La. Filed October 4, 
Waldheim. Elizabeth. N (assignor to ing copy, "tarnishes ifs of desirable 1926. Serial No. 139,450. 
Underwood Typewriter Company, New A , * “foreign dealers tn oak 1,630,290. Leaf Turner. Louis Boyd, 
ited rs. Y : a of Delaware) ing U. "8. A. lines in many other Connellsville, Penna. Filed November 
ile« November ; 1924 Serial No perform service, with- 926 Ss N 5,532. 
749,62. cut” charge. stant in every land xr ggg Biedermann 
roe a Ty have made, and are making use om aha ; > 97" 
1,626,990 Typewriting Machine John , — Lucerne, Switzerland Filed April 27, 
of this bureau; manufacturers every 1923. Serial No. 635,158. 


Waldheim, Elizabeth, N. J (assignor to 
Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware) 


of the service. 








section of the field have had evidence 








1,630,849. Loose Leaf Binder. Henry 
B. Jennings, Jr., Leesburg, Va. Filed 
November 6, 1926. Serial No. 146,732 








Original application filed October 19, 
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No. 1,622,670—Card index device, patented March 29, 1927, by 
James H. Rand, Jr., Tonawanda, N. Y., assignor to Rand 
Kardex Bureau, inc., of the same place. 

No. 1,613,415—Invention relating to pencil card writing de- 
vices for typewriting machines. Patented January 4, 1927, by 





been received direct 
tangible business 


The detailed inquiries which follow have 


ippliances. They are 
well worth following 


from readers of Office 
opportunities which are 


Overseas. 

Bielsko, Poland.—Schiesisches Treuhandburo Bruder Stefko 
ul. 3 Maya, No. 1, are dealers in modern office equipment and 
business organizers They seek some American lines for rep 
resentation in Poland At present a large Swiss bookkeeping 
system house is represented 


who represents T. J. Martinez & 
Company, Cali, Colombia, is in the United States for the pur 
pose of making connections for the exclusive representation of 
office furniture lines and visible index systems The company 
has represented the Remington Typewriter Company and The 
Dalton Adding Machine Company over ten years Mr. Martinez 


Colombia.—-T. J. Martinez 


can be reached care the foreign department, Remington Type 
writer Company, 374 Broadway, New York .o 
Latin America..-Nemesio Baros, export manager for the 


Company, 343 South Dearborn street, 
Chicago, will leave that connection shortly He is open to a 
proposition as resident agent in one or more of the Latin 
American countries for an American manufacturer Mr. Baros 
can bring to such a connection an intimate knowledge of 
American methods and—as he is an American citizen of Span 
ish parentage—sympathetic understanding of the traditions and 
customs of Spanish speaking people He would plan pre 
liminary cultivation of foreign markets by correspondence 
while becoming familiar with the products and factory meth— 
ods of his principal Resident representation would be under-— 
taken after the ground had been cultivated Mr. Baros is 
married, and refers to his present employer, with whom he 
has been engaged the past two and one-half years 


Portable Adding Machine 


Leipzig, Germany.—Otto Grenier & Company, Markt 17 
(Konighaus) C. 1, offers European connections for manufac 
turers of all kinds of novelties in the office supply trade (ex- 
cepting large office machines) No references are offered, al 
though we believe satisfactory assurances can be given 

Montreal, Quebec.Jason Stationery, Regd., 26 Mount Royal 
avenue, is interested in making additional connections with 
manufacturing stationery houses The company wholesales to 
dealers in Ontario, Quebec and the maritime provinces 


Strasbourg, France.—-Paul Gerschel, 30 Faubourg de Pierres, 


is interested in establishing sales agencies for American man 
ufacturers of office 


equipment and specialties 








Jesse A. B. Smith of Stamford, Conn., assignor to Underwood 
Typewriter Company of New York. 

No. 1,626,661—Filing and indexing apparatus, 
3, 1927, by Ivan Beckett of New York, N. Y. 


patented May 


Domestic. 

Detroit, Mich.—A local distributor wishes to get in communi- 
cation with a manufacturer of established office appliances who 
is interested in obtaining high grade representation direct to 
user in Detroit territory. Address No. N-64, care of Office Ap-— 
pliances, 417 South Dearborn street, Chicago, Il 

Miami, Fia.—L. B. Unland, 1631 West Eleventh street, wishes 
to represent one or two manufacturers of commercial sta- 
tionery items or filing supplies in the South He was sales 
manager formerly for a manufacturer of steel files, and district 
manager for a fountain pen manufacturer Mr. Uniland is a 
capable salesman, and knows the fleld thoroughly 

New York, N. Y.—Gerald D. White, 451 East 182nd street, 
offers his services as a manufacturers’ representative to re- 
sponsible concerns in this industry He had recently severed 
his connection with one of the well known manufacturers: he 
has been calling on the metropolitan trade sixteen years 


aes ; 
Commerce Department Trade Opportunities. 


Equipment, office, Berlin, Germany.—No. 26,150; agency de- 
sired 

Equipment, office, Bogata, Colombia No. 26,025, agency de- 
sired 

Furniture, office, such as desks, tables, chairs, bookcases 
and vertical, steel files, Chili and Peru.—No. 25,587; agency 
desired 

Fibre. vulcanized, Riga, Latvia No. 26,011; agency desired 

Machines, adding, Bremen, Germany No. 25,904; purchase 


contemplated 


Machines, addressing, Bremen, Germany No. 25,904; pur 
chase contemplated 

Machines, fanfold, Bremen, Germany No. 25,904; purchase 
contemplated ‘ 

Machines, office rebuilt Coburg, Germany No 25,849; 
agency desired 

Machines, typewriter, Bogota, Colombia No. 26.025: agency 


desired 

Machines, typewriter, rebuilt, Caracas, Venezuela No 
agency desired 

Machines, typewriter, Lubeck, Germany 
and agency contemplated 


25,851; 


No. 25,983; purchase 


Pens, fountain and steel, Lubeck, Germany) No 25,983; 
agency desired 

Signs, metal and enameled, Genoa, Italy No. 26,148; agency 
desired 

Stationery, Berlin, Germany No, 26,161; agency desired 


Statistics on commodity exports, furnished by the Division of 


Statistics, United States Department of Commerce, are printed 
on the following pages of this tssue of Office Appliances 
Ribbons, Carbons and Filing Supplies, April, Page 186; Metai 


Office Furniture, April, Page 213; Typewriters, March, 189; 
Writing Instruments—January, 214—February, 217—March, 218. 

April statistics on Adding and Calculating Machines, Type- 
writers and Writing Instruments, were not received in time for 


this iseue 
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MINTINGS * 


established in 
fact that ‘God’ 
who occupies a 


“When one has 
consciousness the 
is not a person 
throne in some place detached 
from his creation and rules the 
universe as a king, and when one 
is able to think of the Creator as 
spirit, not a spectral form, but as 
life—mind—intelligence, he  be- 
gins to understand something of 
his personal relation to the power 
in which all ‘lives, moves and has 
being.’ Also he understands what 
Tennyson had in mind when he 
wrote: ‘Nearer is He than breath- 
ing; nearer than hands and feet.’ 
Then the words, ‘The kingdom of 
God is within you,’ ‘the kingdom 
of heaven is at hand,’ and ‘the 
body is the temple of the living 
God,’ have meaning that thrills 
and inspires. 

“Then is it perceived that man’s 
progress toward the ideal is in pre- 
cise ratio to the measure of good 
that he expresses in his thoughts, 





words and acts, and the extent 
to which he frees himself from 
the negative influences of greed, 


vice, crime, dishonesty, et cetera, 
et cetera. 

“When consciousness (not mere 
belief) absorbs that fact, then 
language, mathematics, astrono- 
my, chemistry et cetera—all sci- 
ence—is disclosed as_ revelation 
from the Source, illuminat- 
ing truths that dispel the illusion 
of wrong belief. 

Despite the appeal of reason 
many find it difficult to give up 
the idea of a personal god. With 
it must pass cherished beliefs which 
time has hallowed and around 
which have been built some of the 
finest sentiments and_ highest 
ideals of the human heart. But 
these sentiments and these ideals 
will remain. They are the expres- 
sion of the divine ideal within. 
They are true inspiration. Noth- 
ing that is true can be lost. 

“The personification of the pow- 
er which controls the universe and 
man’s destiny was a higher con- 
ception than primitive man’s idea 
of planets, animals, serpents et 
cetera, as God. Personification 
brought man into direct contact 
with his Deity. In every case the 
personified god revealed himself 
by supernatural acts Such as 
descending from his abode above 
and ascending, changing from one 
form to another, controlling the 
winds and water, changing the 
waters of rivers and seas to blood, 
producing writing on walls and 
sky and performing innumerable 
feats beyond the power of man. 
Also in each case of the personi- 
hed god, lesser gods (as those of 
the Greeks) or holy man (as 
those of the Hebrews) performed 
miracles and mysteries The 
miracles of Christian saints in the 
early days of Christianity out 
number those of the ancient 
Hebrew holy men 


One 


Principle is defined in the diction- 
ary as the fundamental truth of all 
things. True progress consists in 
getting these truths into conacious- 


ness, whereby thoughts, words and 
acts are directed in accord with 
principle. 


“As the powers for good were 
personified, so were the powers 
for evil. The evil spirits per- 
formed many miracles similar to 
those achieved by the good spir- 
its. For more than a thousand 
years earth and sky were peopled 
with spirits, good and bad, who 
contended for supremacy in the 
control of man’s fate. Some of 
Jesus’ critics attributed his power 
to Beelzebub. 

“In the year 325 personification 
reached its supreme height when 
at the Council of Nicea in Asia 
Minor it was determined that Je- 
sus of Nazareth was God. Not all 
the Christian world then accepted 
nor now accepts that conclusion, 
but a large number did and do 
and the remainder accept mys- 
teries almost as great. These mys- 
teries and the miracles wrought 
in a time when the majority of 
mankind believed in the supernat- 
ural, when there was neither tel- 
escope nor microscope, when 
but few could read or write, and 
when printing was unknown, have 
been brought down to the pres- 
ent day. To questioning unbelief 
is given the answer that these 
mysteries and miracles are expres- 
sions of the infinite and beyond 
the understanding of finite mind. 
But infinite mind has revealed to 
man truth which declares the un- 
truth of a thousand miracles of 
old. In the bright light of that 
divine revelation man _ observes 
that mysteries decrease as knowl- 
edge advances. Tourists climb 
the heights that were Olympus 
where Zeus and his company once 





drank ambrosia in the celestial 
halls. Gods and their angels no 
longer appear in person. The 


devil and his imps formerly seen 
by thousands no more present 
themselves to view. Witches have 


ceased their machinations. No 
more is there raising from the 
dead. Not today do the virgin or 


the saints come to earth. The 
mysterious hand no more writes 
on wall or sky; no more do stat- 
ues come to life and effigies sweat 
blood. No more do ‘holy’ men 
perform miracles done thousands 
of times in years gone by. No 
more do rack and wheel and red 
hot pinchers, witches’ halters with 
their cruel barbs, and stake and 
faggots in the hands of ‘holy’ men, 
attest the truth of God. 

“No more are duplicated the 
prodigies of old. The miracles of 
today are the myriad mysteries of 
nature repeating in every place 
and time. These immutable laws 
of God function today as they 
functioned ten thousand years 
ago. In nature is no hiatus. 


Page Dedicated 
to Progress 


“With the understanding that 
God is not a person, that Heaven 
is not a place fitted with material 
trappings of earthly values such 
as pearly gates, golden streets, 
jasper walls, jeweled crowns and 
golden harps; that ‘hell’ is not a 
location underground where sin- 
ful souls are forever tortured in 
lakes of burning brimestone; that 
the place of purging has no ge- 
ography; that God's laws are un- 
changeable—and that the Creator 
is the great intelligence (call it 
by whatever name) that controls 
the universe and man, old confu- 
sions are resolved. 

“Step by step, through the few 
receptive minds in each genera- 
tion, God's revelation continues. 
Intelligence dispels the super- 
natural and erroneous beliefs as 
the rising sun the mists of morn- 
ing. Gone is the river Styx; gone 
is Pluto’s realm; gone the Elysi- 
an Fields; gone the angels from 
the four corners of the earth. As 
man’s mind is freed from the old 
limitations the truth becomes in- 
creasingly apparent. And man 
knows that it was always so. 

“The earth never was the cen- 
ter of the universe. The sun was 
not hung in the sky merely to 
light man by day. Nor the moon 
and stars put in the firmament to 
afford him light by night. The 
firmament does not ‘divide the 
waters above from the waters be- 
low.’ The man who first dis- 
closed this truth which destroyed 
the foundations of many erro- 
neous beliefs was burned at the 
stake. A bronze statue of his 
figure now stands on the spot 
where ignorance made him a sac- 
rifice to superstition. 

“By attuning his mind to the 
infinite intelligence man is think- 
ing his way through the illusions 
of false belief. It is becoming tol- 
erably clear that mind is the point 
of contact with the over-ruling 
providence that is ‘nearer than 
hands and feet.’ Individuals may 
cling to beliefs founded upon fal- 
lacy, but nothing untrue can be 
perpetuated. 

“Faith is one of man’s greatest 
virtues but faith cannot rise above 
the level of the mind that express- 
es it. Faith is rooted in beliefs. 
It was faith in the Roman gods 
and their revelation that put 
Christians to the lions in the Coli- 
seum. And it was faith in reve- 
lation and fidelity to belief that 
upheld the inquisition and the 
auto-de-fe. No one of the pres- 
ent generation believes in slavery, 
the divine right of kings and the 
annihilation of enemies; all re- 
corded as approved by God. 

“God ‘the same yesterday, to- 
day and forever,’ has not changed, 
but man is improving his under- 
standing of the power in which 
‘he lives, moves and has his be- 
ing.’ "—Selected. 
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JOSEPH E. ROGERS 
PRESIDENT 

[HE ADDRESSOGRAPH CO., CHICAGO 

One of a group of four who recent- 

ly purchased the entire business by 

a cash (See page 40). 








transaction. 
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Office Machines the Dealer’s Opportunity 


ACHINERY is the dominating feature of our times. It is machinery which 

has speeded up production in every field. It has made possible the cultivation 
of millions of acres which could never by other means have been reached. Ma- 
chines have conquered distance and have made miles mere incidents of travel; but 
more than this, the machine has immensely widened the scope of human knowl- 
edge by making it possible rapidly to produce newspapers, magazines, and books 
in great quantities at mimimum cost. 


The Typewriter 


in this age of machinery the typewriter, the little brother of the printing press, 
was a pioneer. The typewriter has been the influence which has done away with 
the handsetting of type, creating the linotvpe machine with which one man can 
do tne work of several under the old system. It stimulated the production of 
aiding and calculating machines and was the immediate ancestor of billing and 
bookkeeping machines which combine typing with their other features. The type- 
writer is the hub around which the whole industry of office equipment revolves. 

With all the machines which do the work of modern offices, the typewriter is 
still the central part. It writes all letters, makes all stencils for the reduplication 
of circulars, is instrumental in making forms, draws all the briefs of the law courts 
and all the pleadings, legibly writes all records of testimony, produces the copy 
for all books, editorials, articles and news stories in newspapers, magazines and 
the like. Correspondence and other records done on the typewriter fill all the 
filing cabinets. Every time a typewriter is bought, demand for filing space is 
thereby increased. Its keyboard or keyboards similar to it are familiar in printing 
plants and elsewhere, the idea having made possible modern methods of preparing 
address plates and certain features of duplicating work in imitation typing. 


Other Office Machines 


Following the typewriter has come the whole mass of better things for the 
office, until now, practically everything we do is done by machinery run by experts. 

In the age of machinery the office machines present an opportunity for the 
commercial stationery dealers. Offce Appliances, therefore, strongly recommends 
that dealers add to their stocks such office machinery items which they can sell 
with profit. Not every dealer can sell all office machines, but every one can sell 
some and most dealers do sell them even though they may claim that they do net. 
\t the present time not every dealer perhaps can successfully sell all kinds of type- 
writers, but practically every one can sell portables and many can successfully 
dispose of standard machines. Today dealers are handling adding machines, cal- 
culating machines, addressing machines, autographic registers, mailing machines, 
bookkeeping machines, check protectors, check sorters, copyholders, dating stamps, 
numbering stamps, dictation machines, duplicating machines and supplies, type- 
writer supplies, postal and other scales, punches, notary and corporation seals, 
telephone accessories, trimming boards, etc. 

It is interesting to note that even dealers who say they do not handle any 
office machines will be found to be handling several of the list above mentioned 
and unconsciously are working into a wider and still wider absorption of such 
lines. For the dealer in office equipment to handle everything for the office is some- 
thing that is distinctly on the cards. The office equipment store is today the busi- 
ness man’s department store to which users of ofhce equipment of all kinds are 
more and more looking as the place of supply of their office furniture, machinery, 
and supplies. The boundary lines of the commercial stationery business are being 
extended. 
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Trials 


and Trade-Ins 





Outline of Suggestions by Men Prominent in this Field 
On the Two Subjects Mentioned in the Caption 





HE magazine, Sales Management, in its issue of 
April 16, 1927, presented a symposium of opin- 
ions on trade-in problems by men who are well known 
specialties, household machines and 
hose who responded in this field in- 
cluded M. S. Eylar, vice-president of the General Of- 
fice Equipment Corporation; R. M. Winger, assistant 
sales director, American Multigraph Sales Company ; 
R. M. Farmer, assistant sales manager, Monroe Cal- 
culating Machine Company; A. W. Vanderhoof, sales 
manager, Standard Mailing Machines Company; E. A. 
Peterson of the Victor Adding Machine Company, and 
E. M. Reeder, general manager, The Postage Meter 
Company 

In the article above mentioned only the trade-in 
problem was discussed. Of equal importance with the 
subject of trade-ins is that older problem of free trials. 
One sales manager says that it is harder to sell a ma- 
chine after it has been left for trial than it has been to 
sell it outright. He says that private machines are sub- 
ject to the whims and prejudices of inexperienced 
operators ; that any failure to make them function fully 
is a black mark against them and that almost never 
are their full capabilities brought out. He maintains 
that the salesman of the trial machine, after leaving it, 
must finally sell it and that often it would be as easy 
to sell it in the first place. Finally, those who :nvest 
money in the machine will use it, while something set 
up in the ofhce for trial may be neglected because the 
trial machine invites a negative. One must pay to 
own it. Finally, the placing of a large number of ex- 
pensive trial machines for offices involves tying up a 
considerable stock which represents a large amount of 
money. The gentleman quoted is inclined to believe 
that this is a very real objection to the policy. 

Office Appliances has asked a number of gentlemen 
prominent in this field for their views on the subject of 
trials and trade-ins 

A Chicago company, whose specialty is widely dis- 
tributed not only in the United States but abroad, puts 
itself on record as approving the trial principle. It 
appears that this company tried out another system for 
a time, but eventually they returned to the idea of put- 
ting machines in on trial as being better than any 
method heretofore attempted. The trial idea is not 
perfect, perhaps, in its operation, but it gets the ma- 
chine before the prospect and if he uses it at all, in- 
evitably convinces him of its utility and value. 

As to trading in, this company makes a definite al- 
lowance on foreign machines or other machines of do- 
mestic manufacture. On its own machines, however, 
it offers, of course, a more liberal allowance than on 
machines of other makes. The allowances for other 
machines are based on what the company deems to be 
actual value which is the sum at which the machines 
can be disposed by the company without loss. It is 
recognized that allowances must be restricted to an 
actual resale value and that this resale figure must in- 
clude not only the amount allowed, but the cost of 
handling the machine and perhaps putting it into con- 
dition, plus any other overhead charges that it may be 
necessary to add. It is, therefore, evident that the 





in the office 


musical fields 


allowance cannot be equivalent to the sum asked for 
the second hand machine, but must be somewhat less. 

Another company, widely known in Chicago and 
throughout the world for the efficiency of the ma- 
chines it produces, is a strong believer in free trials 
and has a very liberal policy of placing machines on 
such conditions. They assure us that seventy-seven 
per cent of al! machines of their manufacture placed 
on trial are quickly developed into sales. They believe 
that a goodly part of this number of machines could 
not have been sold on a direct order because of sales 
resistance on certain deals. 

The sales manager of one of the divisions of a big 
New York office machine concern expresses the per- 
sonal opinion that from seventy-five to ninety per 
cent of accounting machines sold, if properly presented 
to a prospective customer and an office demonstration 
made, can be sold without placing machines on trial in 
a customer’s office. There are circumstances where 
practical demonstration or trial is necessary, but this 
is only made as a last resort. 

Mr. Eylar’s Opinion 

M. S. Eylar, vice-president in charge of sales of the 
General Office Equipment Corporation, New York 
City, expresses the belief, based on experience, that in 
the case of bookkeeping machines or any machine 
which requires as much installation service as a book- 
keeping machine, particularly where forms have to be 
drawn to create the greatest economy, trials are in- 
advisable. 

“On the other hand, because of the practice of plac- 
ing adding machines and typewriters on trial, it seems 
very difficult to change the customer. Manufacturers 
do not seem to have the nerve to discontinue the privi- 
lege, which is undoubtedly abused and I presume that 
so far as adding machines are concerned, we shall con- 
tinue to sell them on trial where it is impossible to make 
a sale from demonstration. 

“The ability of the salesman to demonstrate a ma- 
chine properly and close the demonstration with a 
signed order, is the proper solution. The trouble is 
that there are too many salesmen who do not know 
their product or its application and leave it with the 
uninformed prospect in the hope that the machine will 
sell itself.” 

Mr. Eylar’s view on the subject of trade-ins as ex- 
pressed in Sales Management, was as follows: “Elliott- 
Fisher machines are good enough to sell at the prices 
placed on them and that is the way they are sold. Over- 
allowance or excessive allowance for old machines is 
but another name for discount and discount is a word 
which is not in our vocabulary. It is a very easy matter 


for any concern to allow over-allowances and dis- 
counts to eat up what would otherwise be a profit. 
“Our machines are sold upon the theory—and it 


actually works out in practice—that the machines pay 
for themselves out of the payroll savings at least once 
a year and we can see no reason for making excessive 
allowances on a machine which has already paid for 
itself several times over. We have a regular schedule 


of allowance based upon the market or junk value as 
the age of the machine may indicate. 


This schedule is 
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not high, but is strictly adhered to and no greater al- 
lowance per machine is made whether two or a hun- 
dred machines are turned in. It is regulated by the 
age of the machine, shown by the job number.” 

Mr. Winger’s View 

R. M. Winger, assistant sales director in charge of 
advertising, The American Multigraph Sales Company, 
Cleveland, Ohio, points out that the question of trials 
is about as old as the office appliance industry itself and 
whether or not a trial is effective as a business pro- 
ducer must be determined by the nature of the article 
being sold. 

“Generally speaking, when a device goes into an in- 
stitution on trial, the salesman, the house he represents 
and the device itself are placed on the defensive. In 
our business we do not countenance trials for that rea- 
son. 

“In my opinion there is a vast difference between a 
trial and a demonstration. A trial will very often de- 
generate into a contest between the prospect and the 
salesman in which the latter is at a decided disad- 
vantage because the prospect will, possibly uncon- 
sciously and sometimes purposely, do everything he 
can to prove that the device on trial is either too big 
or too small, too simple or too complicated, or too 
much or too little something else, and that they cannot 
use it; whereas a demonstration is a short, snappy ex- 
hibition of what an equipment is capable of accom- 
plishing and is, at all times, under the complete control 
of the salesman. 

“We urge our salesmen to secure all the demonstra- 
tions they can—whether they demonstrate our equip- 
ment in our own offices, in the prospect’s office or in the 
department of one of our users, being immaterial; but 
we do want them to show the machine and show pre- 
cisely what it will do. Nothing can possibly, in our 
estimation, take the place of a meeting between the 
prospect and the equipment.” 

Mr. Winger brings out the point that it has always 
been the policy of the Multigraph organization to sell 
new equipment rather than to allow the value of the 
used material to control the deal. “By doing this,” he 
says, “an excess allowance offered by somebody else 
for equipment that will not produce the result which 
ours does it not an attractive proposition to the pros- 
pective buyer.” 

The Multigraph plan for handling trade-ins includes 
a ruling that no allowances are made for products of 
other manufacturers toward the purchase of new Multi- 
graph equipment. They have a sliding scale of allow- 
ances on Multigraphs offered for trade-ins, determined 
by the age of the machine. Anything in excess of the 
scale cannot be made by the field without permission 
from the home office and in no case does excess allow- 
ance greatly exceed the regular allowance. For any 
excess whatever there must be a very good reason, A 
rebuilt division is maintained at Chicago and through 
it the company is able to handle almost any sort of a 
deal. 

“That, of course, is different from material that is to 
be traded in for new equipment,” said Mr. Winger. 
“Frequently we find it is possible to get an option on 
equipment for sale and dispose of it before we actually 
buy it. In trade-ins the only variation is controlled by 
the age of the equipment and not by its amount.” 

Mr. Reeder’s Plan 

F. M. Reeder, sales manager of the Postage Meter 
Company, said in an interview with the Sales Man- 
agement magazine that under the system of allowing 
agents to make trade-in allowances as they saw fit up 


to a certain maximum figure set by the manufacturer, 
it was found that the agents in nearly every case al- 
lowed the maximum regardless of type or condition of 
traded-in equipment. A new plan was, therefore, 
worked out based on a schedule showing the exact al- 
lowance the company will assume. The agent is paid a 
commission on the full list price of the machine and the 
company assumes the trade-in. Any excess which the 
agent allows over the set amount is deducted from his 
commission. Mr. Reeder believes that this new plan 
is going to work out much more satisfactorily than the 
old one. 


Mr. Vanderhoof’s View 


A. W. Vanderhoof, sales manager of the Standard 
Mailing Machine Company, gives the following views: 

‘My opinion on the subject of trials is that the trial 
installation is an advantage or a disadvantage depend- 
ing entirely upon the nature of the article that is being 
sold. 

“The experience of our company in manufacturing 
and distributing mailing machines, including Standard 
stamp affixers, Standard envelope sealers and Standard 
postal permit machines, has been that the trial method 
has been most effective and most successful. In cases 
where the mailer is at all doubtful as to the advantages 
and economies to be derived through the use of a mail- 
ing machine, the trial installation enables him to test 
out these features and prove the value of the machine 
to his own satisfaction. 

“Inasmuch as the trial of our machine involves no 
expense and no obligation, the mailer is quite easily 
induced to accept a trial and thus sales resistance is 
overcome to a considerable degree. Furthermore, we 
are confident of all our products and are only too glad 
to have any mailer test out our machines in competi- 
tion with any or all other makes. 

“This also has the advantage that when the mailer 
purchases our machine he is thoroughly sold on our 
machine and has no regrets later. This accounts for 
the fact that to our knowledge every Standard user is 
a satisfied user, which is a very important asset to us 
in our sales work. 

“The trial method is particularly adapted to the sale 
of our machines because of their simplicity of con- 
struction and ease of operation. 

“We have found in recent years, however, that the 
trial period has been much shorter, and we are now 
selling more machines without any trial than ever be- 
fore. This is almost entirely due to the fact that our 
machines are widely known, and where a mailer is 
familiar with our equipment, the trial period is un- 
necessary. 

“Speaking generally, it is my opinion that a short 
trial is the most effective method of distribution of any 
product which is of a specialty nature, and in the con- 
struction and performance of which the manufacturer 
has implicit confidence.” 

With regard to traded-in machines, the Standard 
Mailing Machines Company requires them to be 
shipped to the factory so that the salesmen will not 
spend time reconditioning and reselling them. Before 
this policy was put into effect, agents determined al- 
lowances and resold second hand machines themselves. 
Mr. Winger pointed out that the disadvantage of the 
plan was that the salesman was spending his time in 
service work that he could better spend in sales work 
and that each sale-of a trade-in machine prevented the 
sale of a new ene which mostly could have just as 
easily been effected had the salesman put a little more 
force into his work. The salesman is likely to take 
the line of least resistance. Confronted by the close 
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competition or by a difheult price question, he is in- 
clined to offer a rebuilt trade-in machine at a reduced 
price instead of maintaining the advantages and added 
efficiency of a new machine. By requiring the return 
of all trade-in machines the Standard people remove 
this temptation from their salesmen and the plan, al 
though at first objected to, is now approved by all, for 
it has been demonstrated that they are selling more 
machines and making larger commissions since the 
new trade-in policy went into effect. The company fur- 

with a trade-in schedule which 
lf the old machine is worthless, it 
must not be traded in. If it has some value, the buyer 
is allowed a corresponding sum. (Often the customer 
can place the old machine 1m another branch or depart 
ment or keep it for peak load or relief service. The 
old machine placed in the branch office opens the way 
for new machines later. If the customer says that the 
trade-in machine is of no value to him, he acknowl- 
edges that it ts worth little and can not insist upon an 


nishes each salesman 


must be adhered to 


unreasonable allowance. 
Mr. Farmer’s Opinion 


Rk. M. Farmer, assistant gencral sales manager of the 
Monroe Calculating Machine Company, is quoted by 











WOMEN 
were 


ATTIRED 
made at 
Company 


Franklin 


OHIO. CLUB 
+4 Thess 

The Franklin Printing and Engraving 
under the direction of Miss Mason of the 

Dennison department There was much fun and 
activity § ir the making of thes and when the 
pageant was presented at the Toledo Club, it was 
declared a great success 
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A GROUP 
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the etore 
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C‘ompany 


dresses 


ostumes 


Women’ 


BERT ACOSTA 


ALLYN AND BERT ACOSTA 
WRITING ON THE UNDERWOOD 
THEIR FATHER WHO AS RELIEF PILOT, ACCOM 
PANIED COMMANDER BYRD IN THE PLANE “AMER 
ICA ACROSS THE ATLANTIC International Newsree!l 
Photo 


SONS OF 


TYPEWRITER TO 


Sales Management as being emphatic about a weak 
trade-in policy. He says as soon as an organization 
supports a policy of trading-in anything at any price 
simply to place their product, they will find that there 
is only one end to such a policy. 

\ Chicago company, whose specialty is widely dis- 
tributed not only in the United States but abroad, puts 
itself on record as approving the trial principle. It 
appears that this company tried out another system 
for a time, but eventually they returned to the idea of 
putting machines in on trial as being better than any 
method heretofore attempted. The trial idea is not 
perfect perhaps in its operation, but it gets the ma- 
chine before the prospect and if he uses it at all, m 
evitably convinces him of its utility and value 

As to trading in, this company makes a definite al- 
lowance on foreign machines or other machines of do- 
mestic manufacture. On its own machines, however, 
it offers, of course, a more liberal allowance than on 
machines of other makes. The allowances for other 
machines are based on what the company deems to be 


actual value which is the sum at which the machines 
can be disposed of by the company without loss. It is 
recognized that allowances must be restricted to an 


actual resale value and that this resale figure must in- 
clude not only the amount allowed but the 
handling the machine and perhaps putting it into con- 
dition pius any other overhead charges that it may be 
necessary to add. It is, therefore, evident that the al- 
lowance cannot be equivalent to the sum asked for the 
second hand machine, but must be somewhat less. 


cost of 


















TEMPORARY STORE OF THE HOLDEN-KAHLER COM 
PANY, CEDAR RAPIDS, IOWA The company was forced to 
vacate its previous quarters to make way for a new theatre 
building and the location they preferred would not be avail 
ible for Some weeks However they discovered this tem 
porary building on the street and walk immediately in front 
f their old store They took it and fitted it up as show 
intil their new quarters are in readiness The company is 
exclusive sales agent for the Y and E line, and carries Irving 
Pitt loo e leaf devices, Boorum and Pease blank books, F. S 
Webster ribbons and carbons and everything else necessary 
for furnishing an office They enjoyed a good business in the 
temporary location About the first of August they expect to 
have a complete new line of office supplies and furniture, 

oks and stationery, in one of the largest office bank buildings 


n Cedar Rapids 
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U. S. Commodity Survey 





Written Especially for Office Appliances 





By Waldon Fawcett 





NOTE 


This article should interest every reader of Office Appliances. 


We suggest that members of this 


industry get together through the several associations which serve the trade and request the Department of 


Commerce to institute a commodity survey. 
resources and distribution, markets, etc., 
without expense to the industry. 


FFICE equipment tradesmen, who desire for their 

industry all that is coming to it from Uncle Sam, 
will doubtless soon be demanding a “commodity survey” 
at the hands of the U. S. Department of Commerce. 
That there has been, as yet, no chorused request from 
the office outfitting community is possibly due to the 
fact that so few business men have heard of this new 
species of market study. A commodity survey ts the 
latest model in Governmental research work. The 
formula is only a couple of years old at best. And it 
is only with the advent of the fiscal year 1928, begin- 
ning July 1, that there is money available to indulge in 
commodity surveying on any large scale. 

To date, the only commodities that have profited by 
the new process of distribution analysis are paints and 
varnishes and electrical appliances. During the next 
few months, the Commerce staff will similarly get busy 
on confectionery, toilet goods, and canned goods. There 
is no taint of favoritism in the selection of lines to be 
surveyed. Each undertaking thus far has been entered 
upon at the earnest solicitation of leaders in the indus- 
try affected and their national trade associations. In- 
cidentallv, it might be added that in several instances 
the “commodity survey” has been invoked in alarm. 
The industries have become convinced that there is 
something seriously the matter with their distribution 
structures and they want Uncle Sam to help find out 
what is the matter. 

The commodity survey is unique among the service 
instrumentalities of the Department of Commerce in 
that it concerns itself, in each instance, with a given 
class of merchandise—a single line of business—instead 
of dealing with commerce in its’ broader terms. 
Furthermore, the advent of this new form of sales aid 
is interesting in that it marks a distinct departure from 
the erstwhile policy of the Division of Domestic Com- 
merce. During the four years that the Domestic Com- 
merce section of the U. S. Bureau of Foreign and 
Domestic Commerce has been in operation it has de- 
voted itself almost exclusively to the functions of dis- 
tributors. It was the sense of the first administration 
in this new ofhce that if there are wastes, losses, or 
leaks in merchandise distribution a cure may be found 
by ascertaining just what part is played by each par- 
ticipant in distribution and to what extent there is 
duplication of effort or overlapping. So the new cog 
in the Commerce machine got busy with its studies of 
retailing, such as department leasing in retail stores; 
its directories of trade associations and market research 
agencies ; its outline of the part played in distribution 
by the merchandise warehouse ; and its maps of “whole- 
sale territories.” The serial Census of Distribution 
belongs in this same general category. 


A Diagnosis of Working Methods 


Granting all the good that can come from these 
close-ups of the layout of merchandise distribution, 
there is, nevertheless, an unsatisfied longing in business 
circles. It desired from this impartial and disinterested 


which can beobtained in no other way. 


It would develop valuable information with regard to production, 


would. be 


Furthermore, it 


commercial explorer an examination that would deal 
not so much with the functions of distribution as with 
everyday practices and processes of distribution, and 
what comes of them. The “commodity survey” is the 
answer to this demand. It is a diagnosis of an indus- 
try’s working methods, its customs and habits, good 
and bad, and, most important to the bystander in the 
trade, its opportunities for trade extension. 

In this last we find the domestic commerce half of 
the Bureau of Foreign and Domestic Commerce at last 
approximating the constructive mission of the foreign 
commerce end of the institution, For years past the 
foreign service of the Bureau has been doing no end of 
things and expending thousands of dollars a year to 
develop overseas trade for American marketers. Sam- 
ples of goods on sale in foreign markets have been 
collected and exhibited to American manufacturers as 
object lessons. American exporters have been placed 
in touch with importers all over the world, or assisted 
to establish foreign sales connections and so on. But 
the Domestic Commerce Division has but just now 
gotten around to rendering equivalent assistance to 
domestic commerce. 

A commodity survey might be characterized as a 
dual adventure in economic prospecting. On the one 
hand, its purpose is to X-ray the existing program of 
distribution in a given line in such manner that a way 
will be found to cut out lost motion and unnecessary 
gestures. For example, a commodity survey will lay 
bare the facts if a local market is being supplied almost 
entirely from distant sources of production, whereas 
the output of local factories in that same line pass by 
the home markets and go to distant seats of consump- 
tion. On the other hand, the commodity survey is 
designed to show what chances there are for increasing 
the consumption of the given commodity in domestic 
territory. 

This last is accounted at Washington one of the big 
potentialities of the commodity survey idea because the 
expansion at the time of the World War has left the 
United States with greater capacity for production in 
many lines than can be satisfied by an unstimulated 
absorptive power. At that, the spirit of this new 
version of commodity surveying does not contemplate 
the forcing of the rate of merchandise consumption in 
any quarter to an artificial level. Rather is it the 
ambition of the Federal surveyors to point the way to 
expansion by uncovering new uses for familiar prod- 
ucts ; introducing serviceable commodities to classes of 
the population that have been in ignorance of them; 
demonstrating the year-round usefulness of what have 
heretofore been regarded as seasonal utilities ; etc. 

Survey Deals with Many Problems 

To the end that ways and means may be dispassion- 
ately scrutinized by the individual tradesman, the com- 
modity survey reckons with the results of all the trade 
promotional devices that have been employed in the 
commodity field under scrutiny. Thus the study deals 
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specifically with cooperative advertising, free sampling, 
store demonstrations, campaigns under a common 
slogan, special “weeks” during which the commodity 
line is featured, sales contests, and other expedients. 
lo illustrate the technique of surveying, it might be 
instanced that when an investigation was recently made 
of the possibilities for sales of paints and varnishes, the 
fact-hunters made special inquiry into the operations 
of the manufacturers’ service bureaus, which, by means 
of free advice to ultimate consumers, have done so 
much to cultivate the household use of paints and 
varnishes. 

One advantage of the commodity survey, as it has 
been revealed thus early in the career of this new in- 
stitution, is that it serves to induce members of an 
industry to unbosom themselves to a Federal “next 
friend” in a way that compefitors have never been 
willing to do to each other, nor even to their trade asso- 
ciations. The advantages of this neutrality and detach- 
ment on the part of the Governmental agency were dis- 
cussed for Office Appliances by Acting Chief James of 
the Division of Domestic Commerce. Said he: 

“It is difficult for a trade with different sized con- 
cerns, perhaps of manufacturers specializing in some- 
what different lines, to get together on a common pro- 
gram and to trust any one of its members with a col- 
lection of confidential information. The Government 
can and does collect such information and can keep 
entirely confidential the details of individual concerns 
while announcing the totals and averages which are of 
importance and help to all. For instance, we have had 
occasion recently to work with one trade which had 
never heretofore been surveyed. 

“At the outset it was discovered that prices were 
being cut, not because the competitors were cutting 
prices, but because salesmen were bringing in alibis and 
blaming their inability to make sales upon competitive 
accounts which really did not exist or which existed 
only in isolated cases. All members of the industry 
had become very suspicious of each other. We were 
enabled to induce the representatives of the industry 
to sit down together and discuss the questions of im- 
portance to all. They discovered very shortly where 
the trouble lay and arranged to have the Department 
of Commerce collect facts regarding the amounts of 
product on hand and the prices at which sales are 
made. At last they are able to work with full knowl- 
edge instead of by hunches as in the old days.” 


Method of Procedure 


When the Commerce Bureau attacks the problems 
of an individual trade or industry by means of a com- 


modity survey, the examination may be public or pri- 
vate, so to speak. Of the surveys already staged, some 
were handled confidentially and the results known only 
to the members involved. Other studies have had full 
publicity by means of printed reports available for gen- 
eral distribution. In no instance is a commodity survey 
undertaken save at the request of the industry and 
upon assurances of full cooperation on the part of the 
trade group affected. Uncle Sam has so many requests 
for his inventory service in the new mode that he has 
no disposition to go anywhere if he is not wanted. 
Furthermore, the Commerce Bureau is loath to under- 
take a commodity survey in any field where it might 
be necessary to invoke the police powers of the Govern- 
ment to get the facts from a reluctant minority. The 
Department's function is service as a fact-collecting 
agency, and if facts are to be gathered from any trade, 
the Commerce surveyors wish to be able to depend on 
the trade to frankly supply the data. 

Should the office equipment industry conclude that 
it would benefit by a commodity survey, and gain 
Uncle Sam's consent, the work would be carried on by 
the Division of Domestic Commerce in cooperation 
with the Division of Specialties. It is customary for 
the Domestic Commerce Division to enlist the help of 
the Department's commodity division in whatever field 
it enters. Business equipment has, as yet, no special 
division of its own in the departmental organization 
although the need of segregation in this quarter has 
been urged. Office appliances are lumped with several 
other lines in the Specialties Division. To date the 
latter has concerned itself principally with the export 
movement of American-made business equipment. But 
the specialists have gained, the while, a familiarity with 
the resources and distributive channels of the domestic 
trade in office paraphernalia and they are thus in posi- 
tion to collaborate effectively in a survey. 

Owing to the magnitude of the office equipment in- 
dustry and owing, especially, to its numerous retail out- 
lets it would be necessary to conduct a commodity 
survey partly by mailed returns of printed question- 
naires rather than wholly by first-hand investigation by 
field men. However, the scheme for obtaining written 
replies to the cross-examination has proven most suc- 
cessful in the case of several of the commodity surveys 
already staged. This plan has the further advantage 
that it speeds up the inventory very considerably, 
making it possible to announce the results of a survey 
within a few months after work is started and thus to 
present a statistical and informative picture as repre- 
sentative of current conditions. 





HORDER’S TENTH LOOP 
STORE in the ADAMS- 
FRANKLIN BUILDING, CHI- 
CAGO This store is  lo- 
cated at the Northeast corner 
of Adams and Franklin streets 
and is one of the finest sta- 
tionery stores in the Horder 





organization. It is beautifully 
equipped and everything is 
new and up—to-date. The illus—- 
tration shows the appearance 
of the main room on the open- 
ing day when numerous floral 
offerings were shown 
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EDITORIAL 





SEMI-ANNUAL !NDEX READY 
There is now prepared and ready for printing an 
index to Office Appliances from January to June, 1927, 
inclusive. Anyone who has occasion to use this index 
will be supplied promptly with a copy or copies on 
request. 


Shifts and Changes 

HOSE who follow the news departments of this 

journal will discover in the present issue several 
interesting and important reports of changes and rear- 
rangements in the office equipment field. All of these 
reports indicate the exercise of good judgment applied 
to a very live and growing: industry which is rapidly 
taking its deserved place of importance among the 
great industries of the United States. It is pleasant to 
note that new capital is being invested and that stocks 
of concerns in this industry listed on ’change are strong 
and active with a consistent tendency to advance to 
higher values. 

All these things are pleasant indications of a happy 
situation in the office equipment industry which serves 
all other industries and which in turn is served by 
them. 

<+> 


That Summer Dullness 
HE summer dullness bugabeo, the haunt in the 
business house, which has regularly squeaked and 
groaned and frightened people into the belief of its 
actual existence, seems to be missing this year. Per- 
haps it is being discovered that the specter has no 
existence save in the minds of those who believe in it. 
To be sure, people are taking vacation this year, as 
they should for their own benefit and for the benefit of 

the business in which they are engaged. 
But lively trading throughout the industry would 


DECLARATIONS OF 


us make declarations of our independence now and then. 
say, that nobody can give us orders about so and so. 


Most oT 
We'll tell the world, we 


He'll handle our own affairs in our own way and it’s nobody's business. 


a free country. 


make it appear that those on the job have keyed up 
their activities. 

Individuals take vacations, but business continues 
through the twelve months of the year. 

Special activities for the summer in the way of meet- 
ings in the sales organizations, selling contests and 
appropriate advertising of all kinds to stimulate en- 
thusiasm and effort, will produce results and ultimately 
lay the ghost of summer dullness. 

<+> 
Royal’s Chief a Man of Versatile Mind 

1E other day a reporter for Office Appliances was 

listening in on a discussion of certain trends in the 
typewriter industry in the office of George Ed Smith, 
president of the Royal Typewriter Company, when 
some members of the experimental department brought 
in a new model for the president’s inspection. The 
“trends” were shelved while President Smith analyzed 
the mechanics of the machine and reached his con- 
clusion, 

The reporter, impressed with Mr. Smith’s broad 
sense of mechanics and designing, commented upon it 
afterward to some members of the company’s staff. 
He then learned that Mr. Smith has long devoted prac- 
tically half of his time to mechanical improvements of 
the Royal machine and that not only does the new 
Royal portable reflect, in the main, Mr. Smith’s ideas 
of design and structure, but that many new features 
of the standard model, developed through the years, 
were of his conception. 

The reporter discovered that those in closer relation 
to the president have long known that Mr. George Ed 
Smith’s influence on the success of the Royal Type- 
writer Company’s business is not only the principal 
factor in the executive, managerial and distribution 
departments, but also in the division of mechanical 
development and manufacture—a rare ability in these 
days of specializing. 


INDEPENDENCE 


This ts 


I may tell my boss that this is a free country and that I can do as I like with 


my time outside of business hours. Maybe I am right. 


But if the country ts as 


free as that, | must not forget that it is just as free for the boss as tt is for me 
and that he can do as he pleases about keeping me on the payroll when I hoist my 


tag of independence. 


I may say that this is a free country and I can treat as I like the people with 


whom I have business relations. 


I can buy and sell where and as I please. 


Well, 


so can the people from whom I buy and to whom I sell; so can they buy and sell 


where and as they please. 


And if they see fit to refuse to buy from me or to sell 


to me, then that is merely my own declaration of independence turning and hitting 


me on the head. 


There is no such thing as a business man being able to maintain entire inde- 
pendence of everybody else. He is dependent every minute upon someone's patron- 


age or services or friendliness or interest 


Declarations of independence would be all right if only the fellow making 
them were concerned and nobody else possessed any similar rights. 

Let's leave this matter of independence to the country as a whole, and as indi- 
viduals forget it and show our willingness for others to be dependent upon us and 
show our appreciation when others allow us to be dependent upon them. 


Frank Farrington’s Business Talks for 1927. 


No. 7. 


(All rights reserved) 
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Placing the Period 


Styles in Furniture 





A Suggestion Regarding the Desirability of Knowing Something About the Periods 
When Dealing in Furniture of that Type 





a treatise on the Italian Renaissance, nor a 
Whatever we may 


HIS is not 
early Colonial 


inded to inflict upon the patient reader in tuture 


Cisce urse on the 
pe 
our present purpose involves nothing terrifying 
lohn 
that the 


news of merchandise 


sues 


Wanamaker, we believe, who proved con 


public is 


It was 
interested in the 


Wanamaker ad 


spicuously American 


Page upon page of 
vertising in the Philadelphia papers gave the news of goods 
of laces from Flanders; linens from Belfast; fine tableware 
from Staffordshire—each item giving a little of the atmos 
just enough to leave in the reader's mind 


but related to them. 


phere of origu 


some bit of fact outside of the goods, 


The men who wrote these advertisements possessed solid 


information. Head salespersons had it—buyers had it—and 


realized that no wmal human being so hopelessly dull 


be without curiosity and imagination 


j is old stuff. We all 


a man to “know his goods” 
about good mate- 


as to 

lo tell 
understand how 
rials and construction, to be able to choose good lines and 
customer happy in 


important it is to know 


to demonstrate them so as to make the 
his purchases 
that enterprises 


ire not built upon sales without profit and that poorly con 


Since it ts well understood permanent 


structed furniture is dear at any price, we may let it go at 


that, remembering that a difference of a very few dollars 


often stands between excellent and poor and represents both 
profit and good will 
Period designs have lifted the business of selling office 


furniture to a plane of intellectual appreciation. These de 


signs appeal to a sense of beauty and harmony inherent in 


us all They awaken desire for possession and stimulate 


pride of ownership 


Che writer has a friend who owns a curio store. Once 


inside one wishes to spend a week there. The proprietor is 
a Jew, who, by inheritance and inclination, is a student of 
He began collecting curios as a hobby and 


To him, an elephant carved 


things oriental 
it developed into a business 
from black marble, is more than a paper-weight—it repre- 
sents the some artist in Siam. The small 
bronze Buddha is a replica of a statuette found in the ruins 
of an East Indian temple. He can tell us about things 
trom the period of the Ming dynasty in China; show us a 


conception of 


fragment from the Periclean age of Greece, or a thousand 


other articles, all having in some way their own bit of sig- 
friend is still a young man. He is a won- 


nificance Uur 


salesmat 


derful 


lines are intended to induce some of those who 


I he sc 


haven't already done so to make a more extended study of 


period designs in office furniture, not only to be able to dis- 
periods, 


tinguish the lines and detail-features of different 


but to pass on to customers in the course of business an 


occasional related fact that will fix attention and hold 


interest. 


Makers of the number of 


period designs are liberal in 
offer, 


designations \ 


styles they and, we believe, are accurate in their 


Heppelwhite suite would bear the distinc 
tive style established by that master of design in a previous 
A Louis XVI. desk would hardly follow in exact 
features of the desk of 


that unfortunate monarch, but it would possess certain fea 


century. 
detail the ornate and extravagant 
tures that would identify it with the style of that period. 
Each period has its own distinctive features, an accurate 
knowledge of which sets one apart in the mind of the cus 
tomer from the average merchant or salesman, marking him 
as a student of his business who.makes that business inter- 
looked upon as a source 


esting. It is no light thing to be 


of authoritative information in some special line. In the 


othce furniture business, the man who knows and who can 


tell what he knows with due restraint and modesty, is the 


one who, other things being not too much against him, 


will gradually build up a clientele. 

It is interesting to remember, for instance, when one has 
a Jacobean suite, that the name originated among the fol 
lowers of James I. of England, and came to be applied to a 
style of architecture and decoration popular in the seven 
Knowing this, few men interested in a 
Jacobean suite, would hesitate at the labor of discovering 
the Jacobean differs from the 


French styles of a similar period, for instance And it ts 


teenth century. 


what style is and how it 
well to remember that period designs in furniture some- 
take their names from architectural 
the Corinthian and the Italian 


the work of Michaelangelo and 


times styles, such as 
latter 


that 


Renaissance, which 


suggests others of 
fascinating epoch 

We appeal to all persons in this industry to master it 
to study—to acquaint themselves with the characteristics of 
the lines offered, so that they can tell one style 


other instantly, and feel the confidence with which a knowl- 


trom an 


edge of the development of the several designs and their 
periods in history will endow them. To pursue even one of 
these period styles to its origin and trace its development 


will better one’s education 
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Putting the Value in Advertising 





Different Methods Useful, But No One Method Sufficient — Backing 
Up Publicity 





taken from the 


stationer, 


HE tollowing brief suggestions are 


experience of a successful Southern who 

finds that the best of all publicity media for inform 
ing the general public concerning his complete office furni- 
ture department are the newspapers. Their advertisements 


consistently invite the prospects to visit the store at any 


time and particularly on the occasion of special displays. 
lhe reader is assured that he is placed under no obligation 
whatever to purchase any of the goods shown, but is re- 
quested simply to come and inspect them and not to buy 
unless he needs something Reasonable space is taken at 
intervals in local newspapers, keeping the name of the house 
always before the public and influencing during the course 
of a year a considerable number of sales, more by far than 
This 


in direct mail advertising also and 


would be required to pay for the newspaper space 


house are firm believers 


kee p a 
names and addresses of people and concerns likely to be in 


constantly growing and caretully selected list of 


the market for office furniture Literature describing and 
illustrating office furniture and equipment is mailed at fre- 


quent intervals and care is taken not to mail this circular 
its firm name, but to some individ- 
that it 


Circular mail sent to a concern under 


matter to a concern by 


ual connected with the house, so will receive his 
personal attention. 
its firm name only is almost certainly headed for the waste 
basket before 


sistant to the 


responsible than the second as- 
The 


advertising matter thus sent is largely supplied by the man- 


anyone more 


assistant clerk has a chance to see it 


ufacturers and this dealer regards it as an obligation as well 
as a privilege to pass it on to his customers and prospective 
customers 

The judicious use of direct-by-mail advertising matter 
stamps a dealer as energetic and anxious to co-operate with 
the concerns he represents. It brings him to the attention 
of the manufacturer and places him on the list of good cus 
tomers, who get any favors there are coming. 

Of course, this dealer makes vigorous and successful use 
of his windows for advertising his office furniture and other 
departments, and within the store he carries out the idea 
of guiding people to that department by the use of a desk 
or two or some filing cabinets or a Safe-Cabinet in the sta- 
tionery department with attractively painted signs directing 
attention to the furniture department which occupies a 
space exclusively devoted to it in another part of the estab- 
lishment The little guide display is changed frequently, 
the intention being to suggest to the passing buyer of office 
equipment that office furniture is also sold 

Dividing Floor Space 

In the display of office furniture in the department itself, 
this house, after having tried many different systems, finds 
that a notable increase in sales resulted after dividing the 
floor space with partitions of beaver-board at a very nomi- 


nal expense and fitting each compartment up as an attrac- 


tive office The beaver-board may be had divided with 
moulding strips or may be built that way by any good 
worker, and are very inexpensive. In addition to the sev- 


eral model offices, this house maintains a room exclusively 
the Safe- 
They 


devoted to sectional bookcases and another to 
These rooms are of great help in selling 
enable the salesman to hold the 
tention and to present the sales talk without interruption or 


On the desks, whether of period or other de- 


Cabinet 


customer's undivided at- 


distraction 


sign. the necessary and usual equipment is also shown in 


connection therewith. Of course, the equipment in quality 
and finish always matches the desk on which it is shown. 
Such little touches are necessary if one would achieve the 
right effect on the customer. 

In order that all the office furniture may work without 
trouble, a competent repair man goes over it at frequent 
intervals to see that everything is in order, and that the 
work smoothly and These things add 
slightly to the overhead, but they also add emphatically to 
that they be regarded as profitable 


drawers easily. 


the sales, so may 
expense. 
Advertising Must Be Strongly Backed 

A northern dealer points out, in stressing the subject of 
advertising, that, of course, advertising is one of the neces- 
sary factors which go into the creation of a successful busi- 
ness, but that the best advertising in the world is wasted 
unless backed up by some very substantial virtues. He said 
that it is obvious the store must be well kept, the goods 
well displayed and of a quality corresponding to the claims 
made in the advertising, but even this is not enough. The 
personality and individuality of the salespeople must be so 
developed that they themselves will properly represent the 
establishment. The that born, not 
made, contains a tiny element of truth, but not enough to 
make up for the error. Some men have their natural facul- 
ties developed in such a way that they are better salesmen, 
other things being equal, than most, but it does not follow 
that any man who is interested in his subject cannot make 


notion salesmen are 


a fair success as a salesman. 
Developing Power to Sell 

Dealers develop men in various ways. Some use sales 
manuals and insist that their salespeople individually study 
catalogs of their lines of office furniture, making them- 
selves familiar with the desirable qualities of the line, so 
that they will understand why a quality line is so, and why 
something that may look quite as well on the outside, is, 
nevertheless, inferior. 

The dealer referred to, however, instructs his salesmen in 
a different way. He holds sales meetings at which every- 
thing pertaining to the daily work of the salesman is cov- 
ered, and he makes a point of driving home the fact that 
the salesman must understand the requirements of the cus- 
tomer, must be tactful enough to obtain this information 
without offense, and must understand his goods well enough 
to know what part of the line and how the goods he has 
to sell will fit those requirements. This dealer maintains 
that there is no such thing as inspired information. Infor- 
mation that is worth anything must be dug put by the in- 
dividual himself, studied and made his own. Until a man 
has worked to get something, it really does him little good. 

This dealer holds sales meetings at regular intervals and 
requires all his office furniture salesmen to participate. 
They go through the stock, taking up individual pieces. 
Too much is not attempted in one evening. One or two 
pieces perhaps may occupy the entire time. Salesmen are 
appointed to make sales talks on these different portions of 
the stock, and these talks are prepared in advance. When 
the salesman knows for a certainty that part of his job will 
he to get up before a critical audience of his fellows and 
present a selling talk on any given subject, he is certain to 
work up his subject thoroughly and to give his audience 
everything he has. This cannot fail to increase the knowl- 
edge of the speaker as well as that of his hearers; and the 
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successful presentation of a sales talk gives the salesman 
confidence, enables him to think on his feet, and makes it 
harder for him to be tripped up by the questions of cus- 
tomers. It assures a broad and intimate knowledge of the 
stock and the inter-relations of the different pieces. These 
sales talks are required to be extemporaneous as to their 
wording or may, of course, be written out and learned by 
heart. They are not read from manuscript. It is preferred 
that the salesman first master his subject and then speak 
without notes. No matter how frightened he is, he will find 
that his second, third and succeeding experiences will be 
better and better, until, finally, he is confident of his knowl- 
edge and at ease on his feet before an audience. 

The assurance that one has complete knowledge of his 
line enables the salesman to give the customer a reason for 
buying the goods. The experience of speaking before even 
a small audience and encountering the criticism of hearers 
tends to kill off the type of talk which is meaningless, such 
as reference to numbers or trade names not familiar to the 
customer, the use of superlatives and of meaningless flip- 
pant adjectives that are so often used because the user is 
too lazy to think up proper and dignified terms. 

Some men may insist that they cannot make a speech and 
say they are all right before an individual, but are com- 
pletely terrified before a dozen or more people. This is a 
mistaken notion. Even if a man says only three words at 
his first trial and then collapses, he will find that he can say 
a dozen the next time he tries, and before long the chair- 
man will have to shut him off. As a rule, the worse fright- 
ened one is, the better he will eventually do, and he may 
be assured that when he discovers he cannot talk without 
information, he will dip into every source of knowledge 
about his subject that is available. It is a wonderful thing 
to develop in a salesman, poise, confidence, quick-wittedness 
and the ability to use dignified, correct English 

_ 


Selling Suggestions 


Note.—The articles reviewed are by experienced typewriter 
men. One is a prominent dealer in Texas; another ts a suc- 
cessful salesman in Los Angeles, and the third is a sales 


manager in Chicago. 


OME of the reasons for the non-success of men who 

might be competent salesmen are described in the 

‘ Type Bar Bulletin by J. B. Bleike, president of the 
Houston, Tex., Typewriter Exchange. Mr. Bleike points 
out that many salesmen lose much time by jumping 
around to different parts of the town in calling on pros- 
pects instead of going through their territory systemati- 
cally and making demonstrations. The work that counts is 
work backed by intelligence. Even experienced salesmen 
sometimes get into a rut and fail to use the proper ap- 


proach The salesman sometimes gets the idea that he 
sells the customer, but the reverse is true. The customer 
sells himself. The proper demonstration and a few min- 


utes’ trial interests the customer if he is in the market at 
all. Practically every typewriter user who has had a ma- 
chine more than two years will be interested in the demon- 
stration of a new machine. If the salesman will put in 
eight solid hours of intelligent rustling a day, systemati- 
cally demonstrating his machine without making strenuous 
efforts to make sales, he will find that the demonstration 
will do the work of interesting the customer and sales will 
result. It is human nature for one not to be convinced 
against his will, but if the salesman makes it easy for the 


customer to convince himself, he will do so many times 


when he could not be moved by argument or appeal. 
> . . 


William C. Luff of the Los Angeles branch of the L. C. 
Smith & Corona Typewriters, Inc., gives some hints on 


selling big users. The salesman must carry out the idea of 
quality in his product. The sale of one or a number of 
machines is secondary at first because the first thought the 
salesman must convey is one of real service to the pros- 
pective customer. The salesman must be really anxious 
to help the prospect attain a greater degree of efficiency 
by means of the machine offered. Every man is willing to 
have his burdens made dighter. The man who rises above 
his own personal gains always receives a response from 
business men. 

Fear is the chief element of failure and fear is a mental 
condition. Fear has lost many sales that might have been 
easily made. It creates bugbears which have no existence 
except in the minds of the timid salesmen. Courage and 
will power overcome fear and laziness and these are among 
the chief factors which sell all users large or small. Op- 
portunities for selling abound everywhere. 

* . * 

The following suggestions on the importance of tact 
were written by F. H. Morse, Chicago branch manager, 
Woodstock Typewriter Company, for the company’s house 
organ. Mr. Morse said: 

We often see the word “tact” mentioned as among the 
good qualities that should be possessed by a salesman. 
The dictionary defines “tact” as the “intuitive quality of 
knowing what is right.” A good illustration of this quality 
was given by a colored man who was being interrogated 
by a hotel manager as to his qualities for a job and who 
was asked if he possessed tact. He said, “Yes, sah, and I 
knows what tact is.” He was asked to explain what he 
thought it was and replied: “Well, sah, one mawnin’ last 
week I opened the do’ of a bath room and saw a lady in 
the tub, so befoh closin’ the do’, in ordah to save her from 
bein’ scared I said, ‘Excuse me, sah!’ That, suh, am tact.” 

There are many essential things a salesman should have 
in his physical and mental equipment in order to be a suc- 
cess, but I know of none more important than tact. It is 
born in most of us, but it can be acquired by observation 
and by putting one’s self in the other fellow’s place. We 
all know what it is; it is really the quality of getting on 
with one’s fellows and being able to make friends. 

Some men think it is a wonderful thing to relate a tale 
of how some customer or operator has been “bawled out” 
and told “where to get off” when they did not quite agree 
with some of the arguments advanced by this particular 
salesman, and while it may be of some satisfaction at the 
moment to feel that you have won the argument, did it 
ever produce an order or build good-will for any company? 
I do not mean by this that one should be a “jelly-fish”— 
tact does not mean that and does not detract from the 
strength of any selling talk. 

The most successful salesmen I have known are men 
who had infinite self control and patience with customers 
and prospects and who won their sales by persuasion—not 
argument or bad temper. Some of us take pride in being 
very frank and outspoken in all matters—and this is excel- 
lent—when used at the proper time and place. In the 
business world, it is generally understood that men who 
are brutally frank and who attempt to force their views 
on others in that manner, are weak men, covering up 
their own weakness by an outward show of strength. The 
buyer to watch is not the one who storms and blusters, 
but the quiet, soft spoken man, for he has a will of his 
own and usually knows his business—and that applies to 
salesmen. 

Therefore, let us first know all we can about our own 
business, having a quiet confidence in our product and 
ourselves, never forgetting that tactful handling of the 
customer and operator “greases the ways” for the order 
and builds up good-will for the salesman and for the com- 


pany. 
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BUSINESS SHOW 
AVENUE, SEATTLE, 
Burroughs Adding Machine Company, Pacific Manifolding 
The American Multigraph Sales Company, Dic 
Addressograph Sales Company, Thomas A. Edison, Inc. 
Monroe Calculating Machine Company, 
Elliott 
in the 
same 


HELD IN MAY 
WASH.—The 


BY THE 
show took place on 


Company, 


Specialties Company and Addressing Machine 
management 
Place in May, 


Fireproofing Company 


pany 
put 


was prominent 
at the 


Gene 


of this show, 


on another 1928. Mr 


manager of The ral 





SEATT LE 
the 


taphone 
(the Ediphone), 
Typewriter Corporation of Washington, Brook Visualizers Bureau, Office 
Company 
which 
Sm ith, 

Youngs town, 


es EO 





OFFICE BQUIPMENT COMPANY, 1624 FOURTH 
third floor. The exhibitors included Ditto Systems, 
Book Company, Elliott-Fisher Company, G. W. Bean 
Sales Corporation. E. W. Hall Company, 
Marchant Calculating Machine Company, 


Smith of the Seattle Office 
was so successful that the 
will recalled, was for 

Ohio 


Lee cquipment Com- 


exhibitors agreed to 
several years sales 


it be 








Hudson County Installs Cesco Ledgers 


The accompanying illustration shows a partial shipment 


of ledger covers made by The C. E. Sheppard Company of 
New York for ultimate use by the Hudson county, N. J., 
Election Board. New Jersey recently adopted the perma 


nent for a continuous 


the 


registration system which provides 


voting and registration record of each voter, records to 


be kept in locked loose leaf binders. More than two thou 
the 


(_ommittee 


sand binders were required and Cesco steel ledger 


was selected by the County only after investiga 


tion of various types and styles of binders of other makes. 
The ledgers were bound in canvas with aluminum sheets 
over the boards to insure a long period of service, The 
indexes were made of re-enforeed buckram with eyeletted 
tabs. 

The permanent registration system is being given favor- 
able consideration by a number of other states and it is 
suggested that dealers keep in touch with the situation in 
their respective localities so that they may have an oppor- 
tunity of bidding on the necessary binders, indexes and 
torms. 
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SHIPMENT 
FOR UL 


OF 
TIMATE 


LEDGER COVERS M 


A 
YORK CITY USE BY THE HUDSON ¢ 
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“OUNTY, 


Cc. E. SHEPPARD COMPANY OF NEW 
NEW JERSEY, ELECTION BOARD. 
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Trick and Murray Adopt Successful Educational 


Program 
Robert L. Allen of the well-known stationery house of 
Trick and Murray, Seattle, Wash., thus outlines a Sales 
Educational program successfully adopted by his hous« It 


is worthy of careful reading 


Four months ago we decided to inaugurate a new depart 


ment in our business with a detinite purpose in mind, that 


of educating and developing our salesmen and employees 


We realized the necessity of keeping our salesmen posted 
on developments in the stationery field; of advising them 
on new items; of showing them the different lines of mer 
chandise, its good and bad points; also the application of 
various items to the customers’ needs, and the best means 
of presenting this information to the customer 

We also realized that while it was essential for the sales 
force to know all these things, it was equaliy as essential 
tor the entire stationery organization Consequently the 
enrollment of our meetings held twice each week consists 
ot everyone having contact with the stationery department 
trom the executives of the organization down to the delivery 
bovs 

At our mes gs e take individual subjects, such as 
blank books, loose leaf, filing supplies, et: We assemble 
is much of the actual merchandise as we can cover in an 
evening and lecture on each ttem We show the class 
what the item is. what it is made of. how the customer can 
ise the item and the best way to present the item to the 











ESTERBROOK PENS MAKE UP A SUBSTANTIAL AP- 
PEARING KNIGHT IN ARMOR AS PICTURED HERE The 
Esterbrook Steel Pen Manufacturing Company, Camden, N. J., 
exhibited at the printers’ and stationers’ convention, London, 
England, a life size figure of a knight in armor. The figure is 
made up entirely with Esterbrook pens on a cloth background 
Approximately 18,000 pens are necessary to complete the work 
It ie about seven feet tall and is a novelty of somewhat un 
usual character 
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HANDSOME STORE FRONT OF PATRICK 








AND COMPANY 109 STEVENSON STREET 
SAN FRANCISCO, CALIF This house is one 
of the oldest stationery as well as among the 
eading,. houses on the Pacific Coast Thev d 
a large and varied business 
istomer. During the course of the lecture plenty of oppor 


; 


ask Invariably discussions 


que stions 


arise which the older heads of the business part pat 
Thu the subject is usually covered from all al gles 

Atter the meeting an Educatior al Bulleti: is distri ited, 
covering i brie concise wa' the main po ts ught 
out the lecture Each men er ot the class has a | nder 
for keeping these bulletins, and they are constantly ete ed 
to tor review 

One meeting a week is usually devoted to ough 
analysis of our Office Supply Price List. We ver a page 
at a time explaining the items listed on that page In addi 
tion special information and stock numbers are given to the 
class so that they may write this information in their books 
In conjunction with this price book discussion we show the 
actual merchandise as covered on each page of the price 
book [This has a tendency to impress the information 
more firmly on the minds of the class. Also in addition to 
the price book and the merchandise we call their attention 
to the page in our general catalogue where a complete 
description of the article as well as an illustration of it is 
shown 

At occasional meetings one ot the salesmet will take 
charge, lecturing on a special subject in which he is par 
ticularly qualified. Such items as filing systems, posting 
machine equipment, etc., have all been handled by individ 


ual members of the class. Also whenever possible, outside 
speakers are invited to address the meeting. Representa 
tives of the various manufactures when they are in town 


are asked to talk to the class and give us the salient points 
on the articles they sell. 
We 


have found much good to have resulted fron 
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meetings. Our employees are keenly interested and most 
meetings have a full attendance Fine points about the 
various items as well as new ideas are constantly brought 
out, which help the salesmen materially in their sales of 
goods Also as a result of these meetings closer co-opetra 


tion has been developed 


vetween all departments of the 
business 

We are attempting in these meetings to first teach the 
product and its comparison with competitive products and 
second teach the utility or the uses of the product We 
are not attempting to teach the theory of selling, becaus« 
we feel that if a man knows his product and how it is 
used and knows what points contribute to better service 
from the product he can sell it; and the tricks of attention 
getting, etc., will come to him with experience and with 


very little suggestion from the outside 
al 


Remington Rand Sales Show Increase 
Che combined sales of Remington Rand, Inc and its 
subsidiaries for the first quarter of 1927 showed a slight 
increase over sales for the component companies in the 
corresponding quarter of 1926 It is probable that net 
earnings will also show a corresponding increase 
Remington Rand has issued orders for a 20 per cent 


increase in production by the Dalton Adding Machine pla 


‘ 


at Cincinnati because of the increasing demand for Dahon 
products Chis is the fourth Remington Rand plant to 
increase output during the last three months Che Reming 
tol typewriter unit showed somewhat better earnings i 
the first quarter than for the rst quarter of 1926 Rand 
Kardex Burea Husiness ils somewhat ett thar 
for the st quarter 192% 

Lak w the « ny 1S as VNO Saies abroat 
t si \ steady in t irticularly (sermany\ 

















VIEWS OF THE NEW ENGLAND OFFICE OF THE VAN 
DORN IRON WORKS COMPANY This branch, at 115 Federal 
street, Boston, is ideally located to supply the Atlantic Coas 
States with the Company's steel office equipment lines. W P 
Mason is the branch manager; R. L. Smith is the traveler out 
of the New England branch 

It is said that this office displays the largest selection of 
metal office furniture in Boston. A stock of approximately $70, 
000 value is carried to supply the New Engiand dealers. The 
resent facilities at Boston represent the Van Dorn policy to 
accommodate the widening market in New England for steel 
desks, files, shelving, storage cupboards and safes 











Also in Canada, particularly during the last sixty days, the 


business booked has improved markedly. 





Consolidation of the various interests of the Remington 











Rand group is progressing in Europe and also here. Already 


TYPE OF EQUIPMENT INSTALLED IN NEW MUNIC , ‘ ' ; a 6. ae — 
. ' gto ‘ ess of liquidating some of 
IPAL BUILDING, BROOKLYN, N. Y.—This installation was Remington Rand, Inc , iS mM process O 1 = om 
made by Salmon, Clunie & Walker, Inc., of Brooklyn. The its subsidiaries. When this has been accomplished it will 
eture shown was taker n the private library of the district ¥ : . 
torney’s office—the largest library of its kind in the metro be possible, with Remington Rand the operating and not 
olitan district. The equipment consists of solid mahogan) si iIiding mpany, to make definite statements as 
special design Marble and Shattuck chairs with leather backs imply the holding company, to 
d bronze shoes ! the front ergs The district attorney to earnings 
and his astistants state that these chairs have the finest . 
ae pentane ‘ef any they have hed on opportunity to use Remington Rand, Inc., now has sufficient stock pledged 
Other equipment in this office consists of mahogany grained or deposited to insure the merging of Remington Noiseless 
tee shelving with bronze splash plate at the base The a , 
table is of special design, made entirely of steel with a with Remington Rand, and it is expected that the Rem- 
inoleur top. bronzed binding round the top and bronze ‘ =n : . . : _o. : 
base and frit k reflectors. There are two of ~ Sn tables in ington Noiseless Typewriter Corporation will be taken over 
this room and they measure twenty feet long by five feet at an early date. Assets of The Safe Cabinet Company, 
wide a . 
The equipment installed in the new municipal building in Rand Kardex Bureau, Baker Vawter and Dalton Adding 
volved an expenditure of about $150,000 The Marble & Shat . . F . anitan 
caahe Chete (am pany of Cleveland, Ohio, supplied through Machine companies have been acquired and the companies 
their agents, Salmon, Clunie & Walker, In over eighteen are now in process of dissolution.—Wall Street Journal, 


hundred chairs 
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Lionel Palmer Commands Ancient and Honorable 
Artillery Company 

At an impressive ceremony on June 6, Lionel G. H. 
Palmer was elected commander of The Ancient and Honor- 
able Artillery Company of Massachusetts, at the celebration 
The organization is the 
Mr. Palmer is New 
Fireproofing 


of its 289th anniversary in Boston. 
in the States 
manager for the 
His headquarters in Boston 


oldest military company 


England district General 
Company, Youngstown, Ohio. 
He served the artillery company 


second lieutenant in 


are at 102 Federal street 
as sergeant of infantry in 1922, 
1925, at. which time he took an active part in the prepara 
He is past president 


and 


tion for the Ancients’ visit to Cuba 





LIONEL G. H 
PALMER 


CAPT 


of the Kiwanis Club of Boston; past president of the Office 
a member of the Algon- 
holds the commission of 


Furniture Association of Boston; 
quin and Army and Navy Clubs; 
captain in the Officers’ Reserve Corps, and is prominent in 
Masonic circles 

and to the cheering of thou 
Ancient and Honorable 


Under a beautiful, clear sky 


sands of citizens, members of the 
Artillery Company marched over the principal streets of the 
city in commemoration of its 289th birthday. 

Previous to the parade, at early dawn, Sergt. Charles E. 
Meissner, with drummers and fifers, carried out the old tra 
dition of “drumming up” the company, playing in front sev 
vf the hotels and the residences of the officers. 


visit of the officers to 


eral 


Another annual incident was the 


the tomb of Capt. Kayne, in the King’s Chapel, Tremont 
street. Capt. Kayne was the first commander of the com 
pany Major Malley, with appropriate exercises, placed a 
wreath of flowers on the tomb 

Many attractive and historic features were seen in the 


parade, as it had been Maj. Charles A. Malley and his off 
cers’ intention to bring out in pageant form military events 
from Continental days to those of the World War. In this 
endeavor they had the assistance of many veteran organiza- 
tions, the most conspicuous being the Salem Light Infantry, 
whose platoon carried the original pikes that were brought 
over in 1629 

The Lexington Minutemen also brought out “The Spirit 


of '76,."” which created considerable enthusiasm throughout 


the route 

Other veterans’ organizations were in line, with platoons 
in the uniforms of the French and Indian Wars, the Civil 
War and Spanish and World Wars 

The detachment of the Fusilier Veteran Corps, in their 


red uniforms, was one of the bright spots in the parade, 
and added no little to its picturesque appearance 

The members of the company met at Faneuil Hall at 
11:30 and about an hour later the line of march was formed. 
[The company then proceeded to old South church, where 
services were conducted by Rev. Edward T. Sullivan. On 
the way they stopped at the state house, where Governor 
Fuller's representative was taken under escort and Capt. 
Thomas H. Ratigan was detailed as his personal aid. Rev. 
Sullivan historic battles of Lexington and 
Concord and that of Bunker Hill. He also spoke on mili- 
At the close 


reviewed the 
tary training. His address was well received. 
of the services at the church the company paraded to the 
Common, entering by the Charles street gate, with Battery 
A, 10lst Field Artillery, M. N. G., thundering out a salute 


company marched to its position on 


from its guns as the 
the mall 
On the hill Monument, 


hundreds 


under the Soldiers’ and Sailors 


marquees had been erected, beneath which were 


of chairs for the benefit of the distinguished guests 

The marched directly across the 
field, as did also the visiting delegations, which gave them 
an opportunity of taking a brief rest while the drum-head 


Governor and others 


election took place 
Immediately after this was over, Major Malley notified 
the Governor, His Excellency on the 


usual tour of inspection, passing down the line 


and accompanied 
As soon as 
the Governor had resumed his position at the reviewing 


point, he relieved the outgoing officers of their respon- 
sibilities, and inducted the new officers into their respective 
othces 

When Major Malley came up to relinquish his gorget, 
he received a hearty round of applause, and was sincerely 
congratulated on his successful administration by the Gov- 
Lieut. Paul O. and Lieut. Harry E. 
Gleason were received in a similar manner. 

Chen came the new officers, and Capt. Lionel G. H. Pal- 


mer of Newton, the newly-elected commander, received an 


ernor, while Curtis 


ovation from his friends and comrades, as did also First 
Lieut. Francis S. Cummings of Somerville and Second 
Lieut. William H. Ellis of Boston 

These ceremonies over, the review took place, and the 


passage was one of the best the company had ever made 
1 Governor, thanks to the indefatigable work of the 
adjutant, Lieut.-Col. Henry D. 
elected,—a most deserved compliment 


before 


Cormerais, who was re- 


exercises, and the company 
escorted the Governor to the State House 


ceeded by way of Beacon, Tremont and Boylston streets to 


These events closed the 


and then pro- 
the Copley-Plaza for the annual banquet 
a 
A Hundred Remington-Rand People Win Trip to 
Europe 

On Tuesday, July 26, 104 salesmen and one saleswoman 
latter, Miss N. White of Detroit) of the Remington- 
Rand organization, consisting of of the Kardex 
sales force, some Remington men and a few from the Dal- 
ton and Baker-Vawter Rand-Kardex 
manager, a special Canadian Pacific representative and the 


(the 
members 


divisions, the sales 


wives of many of the respective trippers, will set sail for 
Europe on the steamship Montroyal from Quebec. 

Chis European trip is the result of a sales contest re- 
cently completed. According to schedule, the first stop will 
be at Antwerp, where the party will visit the homes of cele- 
the Cathedral of Notre Dame and the 


Such other sights will be viewed in 


brated painters, 
Musee des Beau Arts 
Antwerp as there may be time for 

At eleven o'clock on the morning of their arrival at Ant- 
werp, the party will entrain for Brussels, where they will 
lunch at 12:30, afterward taking special autocars for a sight- 
seeing trip to the Grande Palace, the Guild houses, Brewers’ 
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Hall and the 
At 4:30 the party will proceed to Paris 


Hall, Butchers’ Palace Royal, where the king 
of Belgium resides 
and early on Friday morning, following their arrival, they 
will take autocars for a sight-seeing visit to the Pantheon, 
Sainte-Chapelle, Notre Dame, the Trocadero and scores of 
other interesting places. Friday, August 5, will be a day 
of independent action, when the members of the party will 
go shopping or sight-seeing as fancy dictates. 

On the day following, the party will go over some of the 
battlefields of France, leaving the city by the road taken 
by the Taxicab Army in the critical days of 1914. They 
Belleau Wood, under the guidance of the U. S. 
who will give a detailed ac- 
count of the fighting took 
After lunching at the city of Rheims, which under- 


will visit 


Graves Commission officers, 


which place in this famous 
sector. 
went such terrible destruction during the war, the party will 
visit places of interest in and about that city, including the 
great cathedral, which was almost destroyed in the world 
conflict, and will view the villages surrounding, some of 
which are now partially rebuilt. 

Returning to Paris, they will visit the Arc de Triomphe 
and the Monument of the Defense of Paris. After luncheon 
at Versailles, the party will visit the palace and park. 

Paris they will go to Dieppe, boarding a channel 
steamer for New 


toria Station, London, where on August 8 they will go on 


From 
Haven harbor and going thence to Vic- 


a sight-seeing tour, visiting the houses of Parliament, Traf- 
algar Square, Nelson Whitehall, Westminster 
Abbey, Pall Mall, Buckingham Piccadilly Circus, 
Haymarket and other spots familiar to readers of English 


Monument, 
Palace, 
history and literature. On August 9 everyone will make his 
own way about, exploring the old city or going shopping, 
as desired. Finally, the party will visit Oxford and go by 
way of Banbury Cross and Sulgrave Manor to Ann Hatha- 
way’s cottage and Shakespeare's birthplace. They will go 
through Leamingway and Warwick, stopping to visit Ken- 
ilworth and dining at Birmingham, where they will spend 
Liverpool, 


The 


the night. From Birmingham they will go to 


boarding the Montcalm for the voyage home. cruise 


will come to an end on August 18 at Montreal 

Among the winners of the trip to Europe is Walter K. 
(“Mickey”) Dau of Philadelphia, who belongs to the Dalton 
manager at Richmond, Va., 


Dau has been 


Mass 


division. Mr 


and also Boston, 


Some of the other quota smashers are ( \. Kaufman, 
Baltimore; G. P. Uchtman, Brooklyn; T. D. York, Chi- 
cago; E. R. Mason, Philadelphia; D. D. Utterback, De- 
troit; N. E. Richardson, Boston; T. M. Bowles, New York 


of Los Angeles, who finished 


Newhall, Jr., 
Coast with a rating of 183.2 in 


City, and D. H 


as high man on the Pacifi 


ROGER A SIMONSON 
AND HIS THREE CHII- 
DREN PHOTOGRAPHED AT 


THE RECENT HORDER 
PICNIC.—Left to right: Flor 
ence E Simonson twelve 
years old; Miss Edith B 


Simonson, Roger A. Simonson 
and Roger Allen Simonson, 
Jr.. who on Saturday evening, 
June 25, was married to Miss 
Ivy Ann Matthews, daughter 
of Mr. and Mrs. J. K. Mat 
thews, at the residence of the 
bride's parents, 339 North Oak 
Park avenue, Oak Park, Ill 
The wedding was a beautiful 
affair, and the bride and 
groom left immediately after 
on a short honeymoon trip 
Early next fall the younger 
Mr. Simonson will become a 
member of his father’s com- 


pany and will join in pushing 
the business with greater 
vigor than ever before. Office 


Appliances extends hearty 
good wis’ es and congratula 
tions 


the Class B, C and D quotas of over $14,000. Office Ap- 
pliances is particularly interested in Mr. Newhall by rea- 
son of the fact that members of the staff of Office Appli- 
ances have been for years associated in one way or another 
with his esteemed father,.D. H. Newhall, Sr., of New York 
City. 

The contest was a lively one from start to finish and 
probably created more enthusiasm than any previous event 
of its kind. As in all contests, there were disappointments, 
particularly to those who were just a point or two under 
the line, but there is always satisfaction in having tried sin- 
cerely and in the realization that only by trial and effort is 
strength achieved for future victories, 


——— 
Portland Stationer on Eastern Trip 

W. A. Montgomery, general manager for The J. K. Gill 
Company, Portland, Ore., made a trip to Eastern points 
early in June. Mrs. Montgomery and Miss Nan accom- 
panied him. 

ear! EE 
A Quarter Century in Manufacturing Filing 
Systems 

Roger A. Simonson, head of Roger A. Simonson & Com- 
pany, 122 South Michigan avenue, Chicago, can now 
qualify as a member of the class of pioneers in the manu- 
facture of metal tip guides and special steel cabinets for 
the office appliance trade. 

Mr. Simonson started in business about twenty-five years 
ago at 135 West Adams street, corner of Clark, where he 
produced and sold the Simonson metal tip guide for filing 
purposes. Mr. Simonson is the inventor, patentee and 
manufacturer of these metal tip guides for vertical file 
drawers, card cabinets, etc. This was one of the first of 
the durable type of tips to be placed on the market. Later 
on he removed the business to the Peoples Gas building at 
122 South Michigan and now has the honor of being the 
oldest tenant of that building, having taken offices there 
before the structure was finished, 

About fifteen years ago Mr. Simonson added special steel 
cabinets to his other line. The Simonson cabinets and 
guides are widely known and well distributed. They are 
sold all over the United States and Canada and are also 
in considerable demand abroad 

The company follows the policy of selling to the office 
appliance trade exclusively, and dealers are always fully 
protected in handling the Simonson lines. 

Mr. Simonson was born in Newark, N. J., and came to 
Chicago when he was a young man. Mr. and Mrs. Simon- 
son and family reside at 1014 Forest avenue, Evanston. 
They have three children, one son and two daughters. 
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FIVE DISPLAYS BY MODERN OFFICE EQUIPMENT DEALERS The picture at the top of the left is one of two recent 
window displays by the Russell & Cockrell Printing Company A marillk Texas The other display is shown on the right The 
left hand pi ire presents a steel frame upholding an iron safe ind is ntended to suggest the strength of the Built Like A 
Skyscraper Shaw-—Walker abinet The picture in the panel at he top is an interior view of this fine Texas store The right 
hand top pictures s also a Russell & Cockrell display supposed t show the interior of a country newspaper office with its 


littered editorial desk ts fonts of type and the vegetables and other articles contributed 


by subscribers in payment of their 
subscriptior 


. This window was shown during a press convention at Amarillo The picture at the lower left hand shows 

Polar Manufacturing Company products in the window of A Pomerantz Philadelphia The lower right hand picture is a 
vacation window f The Franklin Printing and Engraving Com pany Toledo, Ohio Here is a chassis of the new overland 
Whippet attached to batteries so as to get motion in the wheels and motor This idea was lined up with automobile road 

maps, Brownl: imeras, fountain pens and various outdoor items from the stock The window attracted much interest and 


attentior ind it = believed that quite i bit of business resulted from it 








Fountain Pen Desk Sets as Golf Trophies 
The W. A. Sheaffer Pen Company, Fort Madison, lowa 


as added a golf trophy set to its fountain pen combina 


wns This set promises to displace the old silwer or gold 
oving cups so often presented to winners of contests This 


new item consists of any Sheaffer double desk fountain 


pen set which has a glass base A gold figure of a man in 
golf tows in the act of finishing his drive is fastened 
securely to the base of the set It stands midway between 
the two pens, and 1s about six inches hig! The arrange 
nent is very attractive; the maker believes it will become 
i new tad among golf, country. civic and other clubs betore 
the summer is far gone The “Lifetime” pens are included 
with the set, making # a very practical and useful trophy 


*} 
A small gold name plate is fastened to the base 


Another Sheaffer creation is the desk trophy set. con 





ti gota double or single glass base NS he iffer le sk roun 
tain pen set, furnished with a sterling silver oval plate, 
, . 


2'4x3 inches, on which may be engraved names, dates and 








SHEAFFER GOLF TROPHY FOUNTAIN PEN SET histories of events, etc. In case the “Universal” style set 
is required, the oval plate will be silver plated to match 


the finish of the “Universal” sockets. 











il) 
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- Under the Capitol Dome 
News and Current Trade Events 
Reported from Washington 
By 
FRED E. KUNKEL 





HE advisory committee, recently created to co-operate 


with the Joint Congressional Committee on Internal 
proposed revision of the 


Act, held 


meetings during the month concerning the details of possi 


Revenue Taxation on the 


administrative features of the Revenue several 


and to submit suggestions to the Joint Com 
with the 


ble changes, 


mittee of Congress. The committee is charged 


duty of considering certain problems of taxation which may 


be the subject of proposed legislation in Congress next 
session The first meeting dealt with installment sales 
with reserves for future liability and the second with in 


comes and deductions not falling within the same taxable 


vear, while the last meeting dealt chiefly with the “limita 


tions” provis‘ons of the law If readers hereot have any 


changes to recommend, send them to the committee, which 


welcomes constructive recommendations on the laws 


New Trade Practice Rules 


Revision of the Federal Trade Commission Act to give 


the Commissioner authority to pass on certain trade prac 
an advisory way is recommended by the Chairman 


Commission, C. W. 


tices in 


of the Hunt, and such recommenda 


tions will undoubtedly be made to Congress at the next 


session. with those violating trade 


The object is to advise 


practices, rather than to subject them to prosecution for 


law violations without warning. The functions of the Com 
mission are remedial and not punitive, Mr. Hunt claims, and 


are aimed rather to protect the public than to punish 


offenders, and Congress never intended the Commission 


to be a persecutor of business. Most business men want to 
deal fairly with the public and would not knowingly violate 
the law. The Commission only fines the sharp trader who 
makes capital by using misbranding, false advertising, mis 
representation and disparagement of competitive products 
with impunity, and steps in to protect the innocent public 
thus deceived and misled by such unfair methods of compe 


tition 
Drive to Buy Home Products 


Senator Edwards of New 
bill in the next Congress to the effect that purchases should 


Jersey expects to introduce a 
be made of American products and materials to avoid en 
couragement of foreign articles in competition with Amer 
ican commerce, especially in purchases by the government 
Wood of 


a bill whereby all government contracts on national, state 


Congressman Indiana at the last session offered 


and municipal construction and furnishings, would specify 
Philadel 
asking him to 


American materials. Representative Connolly of 


phia called on President Coolidge recently 
domestic 


The 


League and numerous other trade bodies 


issue an executive order giving preference to 


products in the letting of all government contracts 
lariff 


movement, which will no doubt be 


American 


are behind the brought 


to a head in the session. 


next 
Bill to Protect Merchandise Prices 


Che Seventieth Congress will enact into law a fair-trade 


bill, assuring the public honest merchandising along the 


lines of House Bill No. 11, but in amended form so as to 


embrace a substitute agreed to by members of the House 


Committee on Interstate & Foreign Commerce at the last 
session, Representative Clyde Kelly of Pittsburgh. 
Bill No. 11 would permit voluntary contracts between inde- 
pendent manufacturers and independent distributors requir- 
ing a uniform price. The new bill, with amendments, will 
be known as “The Fair Trade Bill,” and its purpose in 
brief will be to assure honest merchandising. 


says 


“The problem of protecting the price on standard trade 
marked articles,” says Mr. Kelly, “!n competition with other 
articles of the same class, is the biggest question before 
\merican today. The practice used by 
large corporations and monopolies is being used by great 
retail establishments in luring customers with the idea that 
all of their goods are sold at bargain prices on standard 
Of course, that is impossible and 


business same 


trade marked articles. 
extortionate profits are made on unnamed goods and un- 
The public pays the full cost of 


identitied merchandise. 


such practices.” 
Level of Commodities Near Low Point 


he early months of 1927 have developed a level of com- 
modity prices lower than any in almost five years, and 
have brought forth industrial activity greater even than in 
the corresponding months of 1926, says the Federal Reserve 
Board. After a continuous decline lasting about two years, 
the level of commodity prices was, at the end of April, 
within five per cent of the low postwar level in 1922, affect- 
ing 300 of the 400 articles for which an index is maintained. 
Increased production at lower costs is suggested as one of 
Larger buying power through in- 
Industrial 


the influencing factors. 
creased wages is considered as another factor. 
efficiency and large volume of production is another factor. 
Money and interest rates have also declined. 


Safety Appliances for Elevators 


Greater safety in operation of elevators is expected to 
result from tests of devices by means of a number of new 
instruments developed by the Bureau of Standards for test- 
ing elevator safety devices and the proper functioning of 
such safety appliances under all conditions of service. A 
complete elevator, operating machinery, and the usual 
auxiliary appliances have been installed in the Bureau for 


the purpose of making the test. 
Sales Census Half-Finished 


Syracuse and Fargo have been added to Baltimore on 
the list of cities on which the census of sales of commodi- 
ties is already completed, with 70000 mercantile establish- 
ments reporting. The Baltimore although com- 
pleted in April, has not been fully revised according to 
the director of the Census, and no reliable figures are yet 
The Syracuse and Fargo census, although 


census 


being given out. 
completed, have not yet been tabulated. 


Recent Postal Rulings 


The spec‘al delivery service with Mexico is limited to un- 
the Second 
postmasters 


the regular mails, and 
General has instructed 


registered articles in 
Assistant 


not to accept registered parcels for this service. 


Postmaster 


Che total duty on parcel post imports into Mexico will 
be increased by four per cent as the result of changes in 
the Mexican tariff, it was announced. 

The existing weight limit of 11 pounds on parcel post 
packages exchanged between the United States and Great 
tritain, was doubled, effective June Ist, by the Postoffice 
department on request of American commercial interests. 
The United States already has arrangements for exchange 
of 22-pound packages with Japan, Italy, Spain and India. 

All parcels found in a damaged condition will now be 
postmarked “Bad Order” and tags bearing this postmark 


(Continued on Page 123.) 
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NEW MACHINES 
and DEVICES 





New Courant Pencil Sharpener 

The Business Aids Company, 310 Broadway, New York 
City, have announced a new pencil sharpener known as the 
price is $10.00. In a circular descriptive of 
that it 


Courant. The 


the new sharpener the manufacturers state will 


sharpen anything that writes from the softest crayon to a 





THE COURANT PENCIL SHARPENER 
human aid. The 
that the 


slate pencil It teeds and without 


stops 


steel used in the blade is such 


quality of the 


makers say even a paper pencil can be sharpened with ease 


There is a drawer for holding the shavings which may be 
emptied quickly and without soiling the hands 
Edward 1 connected with the Boston 


Specialty ¢ 


Bigelow, tormerly 


poration, is covering the eastern territory, 


including New lersey and New York state, for the Busi 
ness Aids Company 
an 
Corona in Colors 
The L. C. Smith & Corona Typewriters, Incorporated 


have announced the addition of six Duco-finished Coronas 


to their line of portable typewriters. These machines differ 

















\ CORONA IN COLOR lilustration in monotone 
shows color arrangement of the new Corona machines 
finished in the six colors mentioned herewith 


from the standard Corona only in finish, but this feature is 
The are: 
with contrasting panels in crackle 


striking and compels admiration. new colors 
Mountain ash scarlet 
finish black, bruce green, with crystalline panels in the same 
color; cream, panelled in crystalline rose gold; lavender, 
panelled in crystalline rose gold; channel blue, with crystal- 
color, and light maroon, with 


line panels in the same 


crystalline panels of corresponding hue. 
These only finished 
frames, but with lacquered scales and paper tables. Platen 


machines are not with lacquered 
space bars are of the same color as the other 
Key nickel 
The segments are polished and buffed to 


knobs and 


lacquered parts levers are of satin finished 
instead of black. 
a bright nickel, likewise all exposed screws and metal parts 

Before the development of modern lacquers it was very 
difficult 
owing to difference in the metal, 


time of baking, or in temperature 


to achieve a uniform shade on the various parts, 


slight variations in the 


Considering the additional work on these machines, the 
manufacturers feel that the price advance of five dollars in 
the United States is very moderate 

- >_> — 


New and Improved Posting Tray 
The Columbia Steel Equipment Company, 1735 Chestnut 


street, Philadelphia, Penna., offers a new and improved 





NEW COLUMBIA STEEL POSTING TRAY 


posting tray which is here illustrated. The manufacturer 


claims that this tray embodies every feature that makes for 
real efficiency in actual service. The compressors are easily 
adjustable. Both the stationary 
may be tilted by a simple upward movement of the gravity 


and movable compressors 


catch on each one and may be returned to the upright posi- 
they hold the 
3ecause of the small 


tion by a slight push. Locking positively, 
sheets firmly erect when not in use 
relative space occupied by these compressors, the tray has 
the unusually large filing capacity of eighteen inches. 


The disappearing right hand side slides underneath the 
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tray, giving ample light down to the bottom of the sheets. 
The track in which the movable compressor and guide rod 
operates is placed below the bed of the tray and cannot 
damage the sheets. The bed itself is of slightly roughtened 
aluminum so as to prevent the sheets from slipping. 

The tray is sturdily constructed, the sides being of double 
thickness to eliminate any 


fitted with drop handles, 


possibility of bulging. It is 


a nameplate and a guide rod knob 


of polished solid brass; has a generous size, neat-fitting 


cover; and may be equipped with a paracentric lock. The 
tray is made in three standard sizes for eight, ten and 
twelve inch cards or sheets, an extra space of 2'4 inches 


being allowed for offsetting 
The posting tray base is given great strength and rigidity 

Chis also adds to the appear- 

The 


base has a shelf for the cover and is adjustable every inch 


by the use of square tubing 
ance and provides a better surface for grained finishes 


, 


between the sitting position of 2354 inches and the full 
standing height of 35% inches. It rolls freely on ball- 
bearing swivel casters of the finest type procurable 

The Columbia posting tray is finished in olive green, 


mahogany, walnut and oak. Because of its compactness, 


it requires a minimum of space, which feature is of con- 


siderable importance in large accounting departments. In 


every detail, this new and improved tray displays the 
staunch construction, neat design and fine finish charac- 
teristic of Columbia products [he manufacturer will be 


glad to send descriptive literature and prices upon request 


— 


Additions to “Berloy” Ball-Bearing Files 
rhe Berger Manufacturing Company, Canton, Ohio, has 
announced the addition of a new series of moderate priced 
filing cabinets to its extensive line of steel office equipment 
rhe new line is known as the “Berloy” “800” series of stand 


ard files and the “1800” series of counter-height files. 





FILE 


BERLAOY LETTER 


N©) Ro4 


The new “Berloy” “800” and “1800” series verticals have 


the same utility as the high grade “700” series verticals, but 
are considerably lower in price 
“Berloy” 


silent, smooth-running 


achieved for the files by 


Eight 
friction and make operation 


Permanence is new 
the ball-bearing suspension 
ball-bearing rollers eliminate 
effortless Each 


lo« ks iT 


drawer is equipped with a compressor 


which place at any poit and stays there, yet a 


slight pressure releases it. Compressors operate independ- 
ently of guide rods. 

Drawers are carried entirely free of the cases when fully 
open, making every inch of filing space accessible. 

All files have full-finished sides, yet they can be bolted 
together to form batteries through a convenient arrange- 
An automatic locking device controls all drawers 
It is fitted with a flat coil spring of a 
type which lasts indefinitely. Drawers left open when the 
file is locked may be locked by simply pushing them shut. 
Individual flat key locks may be applied to any drawer. 

Standard finishes are olive green, grained mahogany and 
walnut. The hardware is solid brass. Special high finished 
sheets are rolled in The Berger Manufacturing Company 
mills and insure a smooth flawless surface on all “Berloy” 


ment. 
simultaneously. 


hles. 


alien 
Adco Has a New Double Opening Feature 
The W. G. Lloyd Company. Chicago, Ill., manufacturers 
of Adco loose leaf products, forms and systems, are intro- 
ducing a recent innovation and improvement upon one of 
several leaf devices, the Adco visible record 
This is a double-opening feature which permits the 


their loose 


binder. 








IN SECOND 


TYPE TWO BINDER 
POSITION FOR POSTING. 


THE ADCO “VISIBLE” 
book to be opened or closed from a fully opened or closed 
position to a half open one and locked in that position; or 
from a closed position to a fully open one, and vice-versa. 
The locking and releasing in all positions is automatic. 
The advantage of the half-open position is the greater 
efficiency in the operation of the binder in assuring an 
absolutely flat writing surface to the sheets in any part of 
the book while posting or making other entries to the 
record 

They have been among the pioneers in the introduction 
of flexion chain post binders for ledger work and of mul- 
tiple prong binders for visible records, besides making a 
regular line of sectional and solid post binders. 

nacinesliillitaseaded 
Extra Depth “Y and E” Posting Trays 

[The Yawman and Erbe Manufacturing Company, 
Rochester, N. Y., has developed a series of extra depth 
These embody a number of notable im- 
the trays previously manufactured. The 
sides, facilitating reference and handling. 
cork surfaced to prevent 


posting trays. 
provements in 
trays have low 
The bottoms of the trays are 
ledger cards from slumping or slipping. New compressors 
of a type readily operated hold the cards securely. Drop 
handles are countersunk into each end of the trays. A 
snug steel cover with lock is included. The standard finish 
is olive green. Four sizes are made, each allowing the 
offsetting of cards 

Bases for “Y and E” machine posting trays are made of 
steel, and adjustable to cover all ranges of standing or 
sitting heights. These 
bases are of sturdy construction and built to withstand 


Four swivel casters are provided. 


severe usage. 
The convenient outside dimensions of these trays enables 
them to go into practically every office safe. 














+ 
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Kobler Copyholder Improved 
Kobler & Lynbrook, N y 


nounced an improvement in the Kobler Copyholder which 


Company, Inc., have an 


is said to make this typewriter accessory of much greater 


usefulness The makers state that the copyholder can be 


attached to any drop down typewriter desk now and that 


it is not necessary to remove it when closing the desk 





<_— 


THE NEW KOBLER COPYHOLDER 


Che holder an adjustable feature which is 


intended to take care of the variation in the different types 


Is prov ided with 


desks. 


I he 


line 


finder 


like wise 


has 


been changed 


commodate the folding construction of the copyholder 


to 


> 


B & P New Order Books 

Boorum and Pease Company,. P. O. Box 272, City Hall 
Station, New York City, are distributing new order books 
of the type used as counter and order books in retail stores 
and in factories and offices, to enter orders, shipments, re- 
full slate 
and 12%x8 


For the three hundred-page style the price is 


over 
and 


ceipts, etc. They are bound in canvas 


heavy boards come in. sizes inches, 
15'¢x6%. 
ninety-five cents; for the five hundred-page style the price 
is one dollar thirty cents 


> 


“Midget” Steel File Boxes 
Blankmeyer, 133 West Lake 


a neat line of “Midget” 


Ill., 
steel files, for 
for 6x4 


E. E 
is sole distributor for 
etc. 
The line embraces a range of ten colors, and boxes 
These 


street, ( hicago, 


recipes, Two sizes are made—for 5x3 and 


cards 
will be made up also in college and school colors. 
distributed to dealers at 
“Midgets 


are a price which enables them to 
attractive 


> 


Roberts Organization Markets Pencil Sharpener 

The Roberts Brooklyn, 
N. Y., are now marketing the Triangle pencil pointer which 
they took the 
rraut 


sell the at an price 


Numbering Machine Company, 


from manufac- 


New Bri- 


over time tormer 


& 


some 


Hine 


ago 


turers Manufacturing Company, 


“G-F”" File Conserves High Priced Space 


Che General Fireproofing Company, Youngstown, Ohio, 


has 


his 


| 


arawer 


lded to it 
iffords ty 


s lin 
enty 
is | 


esa 
hive 


ut f 


hive 
pet 


our 


cent 


file vet 


drawer 
rie 


ne hes 


higher 


re capacity 


than 


over all 


than 


vertical filing cabinet 


tour 


the 


usual 











tour arawer 





" 
rs equal 


«A cessible 








THE TRIANGLE 


PEN‘ 


POINTER 


tain, ¢ The months 


experimental work before offering this product to 


onn new owners have spent some in 


the trade 


Some the manu 


Triangle as stated by 
the 


of the teatures of the 


tacturers are its gravity feed. cutters slicing the wood 


and there are fifty-eight inches of cutting surface 
the 


vertically 
An 


pot, 


graduations 
It 


metal chip cup 


adjustment makes possible three in 


short is finished in 


and 
black enamel and nickel plate \ 


The price 1s $10.00. 


such as long, medium 
of ample 
size 1s included. 


> 


Ingenious and Effective Automatic Follower 
rhe Northern Corrugating Company of Green Bay, Wis 
years ot vi 


us 


manutacturers tor 
to 


consin 


many 


iri 


stamping 


products, have added their line a steel fling equipment 


division in which they will specialize upon card filing and 


One new feature is the improved drawer latch to prevent other devices, featuring a novel and effective automatic 
rebound in closing the drawers, and to prevent the drawers follower. The follower consists of a steel roller working 
from sliding open when the file is tilted on being moved in an inclined track which automatically and at all times 
rhe button is so located that it is reached easily by the adjusts itself to any number of cards and which is held 
thumb of the right hand as the drawer is being opened against retrograde movement when the file is in its normal 
or closed Chis new file is known as the No. 605 V. L position 

Che mechanical construction and service features of thes Che gravity principle of operation of this unique follower 
cabinets conform to the usual “G-! standards permits of cards being held straight in line at all times. 

















re 
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When a card or cards are removed, this automatic follower 
instantly takes its place against the remaining cards. Cards 
may be elevated without their removal from the file as the 
constant tension of the automatic follower always holds 
them firmly in place. 

[he simplicity as well as the small space this automatic 
follower occupies makes possible its application in prac- 
tically all standard sizes of files from the small Midget 3x5 
The following size files are now 
3x5, 4x6, 3x5x8 and 4x6x8 


size up to the largest files 


being furnished to the trade 
Other sizes will be added to the line as rapidly as possible. 
An attractive line of 3x5 recipe files, all with automatic 


followers and in a choice of ten different colors, is another 
is commanding the interest of 


addition to its 


fecture of the line which 

The 
a full size desk tray, letter size, known as a “Desk 
follower. 


buyers company recently made an 


line of 
with the automatic 


Director,” which is equipped 


All files are of steel construction with electrically welded 
joints. All eight-inch files are equipped with an improved 
hingeless cover which when open occupies less space than 
in crystal finishes in a 


the type with hinge. Cabinets are 


choice of green, black or brown 


—s 
Steel “Y and E” Card Trays Without Offset 
The Yawman and Erbe Manufacturing Company, 


steel card trays for the use 


N. Y., has devised 


which use 


Rochester, 
ledgers without off 


built for 5x8 and 6x8 


of business houses card 


travs are 


These 


setting the cards 





‘ — - 4 


CARD TRAY WITHOUT OFFSET 
cards, and finished in olive green. The overall depth is 
16% inches, which permits the trays to find place in the 


ordinary office safe. Front and back compressors are pro 


vided, the former being hinged to the bottom of the tray 
The back compressor operates on a single track, and is 
placed at an angle of fifteen degrees. Both compressors 


convenient outward curve- at the top which is 


the tray 


have the 


effective for lifting Rubber covers can be pro 


vided for these trays to protect the contents against dust 
— <——— 


“Columbian” Litho-Art Desk Calendars 


rhe Associated Stationers Supply Company, 201 North 
Franklin street, Chicago, Ill., is exclusive distributor for the 
Columbian” litho-art desk calendars. The primary prin 
eiple of the familiar desk calendar stand has been the 


foundation of important advances in stand construction and 
fundamental improvement 


This 


It swings from upright 


calendar pad manufacture Che 
lock-arch 


removed from the 


in the stand is the mechanism does not 


lave to be stand 


to a position almost horizontal to permit the easy insertion 


or removal of the pad. The arches are moved from an 
“open” to a “closed” position by the mere touch of the 
hinger The arches lock automatically in a manner that 


no jar or fall from the desk will cause them to open 
accidentally and possibly scatter the leaves of the pad. 
The design of the stands is modern and classic, which 
makes a powerful appeal to the eye. All styles of “Colum- 
bian” pads are provided with extra large rubber feet so 
that no injury will be done to the finest desk surfaces. 
The stands are finished in “Duco”—bright Chinese red, 
mahogany brown, olive green or a satin black. The arches 
are “Ducoed” to match. Stands are packed one in a carton 
and shipped in cartons containing forty-eight of a kind. 
The range of colors offered brings to the display window 
or showcase an appeal to the eye which is potent. To the 
desk these stands add brightness akin to that of the modern 
fountain pen, mechanical pencil or portable typewriter. 
The calendar pads are of an improved type, produced 
by the offset process, giving a lithographic effect. A touch 
of artistry is added by red-edging the pads; gilt edge pads 





Three 
Illustration Shows the 
Ease and Convenience of Changing Calendar Pads; the Detail 
of the Simple Arch Locking Device Is Indicated. 


CALENDAR STAND.—Showing the 


‘COLUMBIAN"” 
The Book Type 


Different Styles Made 


shich make an effective combination with the 
Each pad is packed in an 


may be hac 
stands finished in Chinese red. 
individual carton, with a label on the front flap indicating 
all of the stands on the market with which each 
style pad can be used. The top of the carton has printed 
outlines of the punched holes in the exact position they 
appear on the pad. Notwithstanding the greater selling 
value that is expressed in the “Columbian” line, the prices 
are just as favorable as for the usual japanned stands and 


various 


plain pads—not red-edged. 
History shows that desk calendars were about the first 
devices with any resemblance to the loose leaf principle. 


The fact that in the thirty-nine years desk pads have been 
produced there has not been any noteworthy change indi- 
cates that these utilities have not kept the pace of improve- 
ment set by other office devices. The latter have shown 
modernization in design, mechanism, finish and color. Close 
scrutiny of the illustrations will show that attention has 
been paid in the design of “Columbian” stands and pads 
to every feature of utility, with an eye to making each 
style of strong appeal because of the improved design. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bidg., Pershing Square, 42nd St. & Park Ave., 

New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore's knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 


valuable to those 


desiring to cultivate 


the British Market 


Note.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of 
Orrice Appliances im the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders 
should be sent to Orrice APPLIANCES’ home address, 417 South Dearborn street, Chicago, Illinois. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W.11. Telephone, Speedwell 4931. 


London, June 3, 1927 
HE excitements of past weeks have been the Annual 
Convention of the Stationers’ Association of Great 
Britain and the Stationery Exhibition. First for the 
first, which started its vigorous course on May 17 with a 
meeting in the historic Stationers’ Hall. Present were four 
guests from the U. S. A., namely Major Putnam, Mr. 
Charles Mitchell, Mr. Eberhard Faber and Mr. Sidney 
Burgoyne, who each and all received a very warm welcome 
Then the Convention set to stern business and much of it 
I need scarcely say how delighted we were to see our 
friends from over seas, and I gather from what they say 
that they enjoyed themselves quite a big lot. I know they 
did; I saw them doing it; the biggest pleasure the British 
stationers had was to see how greatly pleased with all 
they saw, did and were did to were our visitors from over 
your way The only fault we have to find with them is 
that they did not come sooner and stay longer. May they 
come again and many more with them, SOON 


<---> 


On Thursday, 19th, Mr. and Mrs. L. G. Sloan entertained 
the members and visitors at an afternoon party in their 
happy Hampstead home—up on the heights to the north 
of London—and a very jolly time it was; the weather 
behaved beautifully; so did the band of the Royal Scots 
Guards; and—so did our visitors from America!!!!!_ It 
was a good time; Mr. Sloan knows how to give his friends 
a good time 

The grand finale of the Convention was the annual ban- 
quet at the Hotel Cecil on Friday, 22nd, presided over by 
Mr. Alfred D. Gascoigne, Chairman of the Council. There 
was a sound of merriment that night! Among the diners 
best known to you were Mr. Percy Barringer, President of 
the Association, Mr. G. Delgado, Mr. E. B. P. Jackson, 


Chairman of the Office Appliance Trades Association, Mr. 
Herbert R. Marsh, the esteemed Secretary of the Associa- 
tion, who carries and wins goodwill wherever he goes, Mr. 
Owen-Jones, editor of The British Stationer, who is so 
well known to and liked by very many in the States. And, 
of course, our American guests. There were many good 
“talks” put up, but I must content you and myself with 


what follows: 


Mr. Percy Barringer, president of the Stationers’ Asso- 
ciation, proposed the toast, “The Overseas Visitors.” At 
the outset of his remarks President Barringer said he 
claimed the privilege of wandering from his subject some- 
what by first saying a few words about visitors not from 
overseas. He then mentioned the names of several people 
present connected with kindred trades, and expressed to 
Mr. and Mrs. L. G. Sloan the gratitude of the association 
and its guests for the fine entertainment they gave on the 
previous day and for’ many other acts of good will. Mr. 
Barringer then swung into his announced topic and in the 


course of a really eloquent speech he said: 


“Now I come to our greeting to our overseas visitors. 
We have here some distinguished representatives from 
Holland, Mr. Lissauer and Mr. J. de Flines. We have a 
touching and very beautiful reminder of their lovely coun- 
try in the shape of that magnificent display of tulips in 
Hyde Park which the Dutch nation presented to us. We 
have also with us tonight Colonel Robertson, representing 
Canada We have a very distinguished gentleman here 
tonight, Mr. Radford, the President of the South African 
Stationers’ Association. Now I come to a small, unimpor- 
tant country. I refer to the United States. (Laughter.) 
Any resentment we may have felt against Christopher 
Columbus for that unhappy lapse in discovering America 
has been wiped out completely by the fact that they have 
sent us such representatives as we have with us First we 
have Mr. and Mrs. Eberhard Faber. (Applause.) Those 
of us who have had the pleasure of a visit to the United 
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States and come under the ken of Mr. Faber know that 
not only is he practically the inventor and founder of the 
National Association, and not only is he a very great prince 
of commerce, not only a prince of sportsmen in every de- 
partment, but he is the prince of hosts and a king of good 
fellows. We have also with us Mr. Sidney Burgoyne, an- 
other stalwart in the ranks of stationers, and I gather that 
he shares with Burns and Browning the honor of being in 
the first trilogy of poets. Unfortunately, all the poets we 
have here seem to begin with “B.” (Laughter.) I would 
mention in parenthesis that my own poems are not fit for 
publication. (Laughter.) We have Mr. Underwood from 
Elizabeth, New Jersey. Lastly, but not least, we have the 
official delegate from the National Association. He was 
president for two years, and one of its great pillars of 
strength—Mr. Charles L. Mitchell—(applause)—and Mrs. 
Mitchell. Mr. Mitchell is a man who came to me credited 
with a number of letters from the leading lights of the 
Stationers’ Association of America, telling me all about his 
great qualifications. I would make him blush if I were to 
tell you what they said. But I can tell the writers of those 
letters they were not necessary to introduce him to me. I 
had the privilege of meeting him on the other side five 
years ago, and I have always thought of him as “Charlie.” 
I need tell you nothing more than that. I have not got on 
quite such intimate terms yet with Mrs. Mitchell—(laugh- 
ter)—I have been spending the entire evening trying to 
find out what her Christian name is. (Laughter.) The 
toast of Our Overseas Visitors is one into which you can- 
not put too much enthusiasm. If you could hear and see 
the sight and the sounds that greet even humble members 
of this country like myself when we go to the other side, it 
would make you ashamed with the half-hearted warmth we 
express, though not what we feel. But let us try to express 
what we feel, and give them such a round of cheers that 
will go ringing across the Atlantic, expressing peace and 
throughout the world. I couple with this toast 
Charles Mitchell and Mr. J]. de Flines 





goodwill 
the names of Mr 
( Applause.) 

The toast was honored with special heartiness. 

Mr. Charles L. Mitchell, responding, said: “It is a great 
pleasure, and I feel it an honor, to stand before you, the 
bearer of sentiments of hearty goodwill from the National 
Association of Stationers, Office Outfitters and Manufac 
turers of the United States to the Stationers’ Association of 
the United Kingdom. At Atlantic City, New Jersey, in 
1921, we had the pleasure of hearing the message brought 
across the sea by your distinguished President, Mr. Percy 
farringer. At Cincinnati, Ohio, in 1924, our Association 
members heard with interest the inspiring words of Mr. 
F. W. Bridges. And at Grand Rapids, Michigan, in 1925, 
we were responsive to the sentiment of that delightful per 
sonality, Mr. Owen-Jones. The impression made by these 
speakers has endured. The messages they brought to us 
have borne fruit. Should I be so fortunate as to leave with 
you even a small measure of the impression these gentle- 
men left with our Association, I shall be most happy. It 
would be difficult for me to convey to you the sense of 
satisfaction that comes to me in standing on British soil. 
Che favorite story of my childhood, heard at my mother’s 
knee, tale of my Scottish grandfather's voyage 
icross the sea to make him a home in the new land. I! 
think there was always a hope on the part of all of us that 
some time we would visit the country in the soil of which 
reposes the dust of many of our forbears. So my presence 
is the realization of a hope long entertained. My only 
regret is that the limitation of time permits me to crowd 
so little of the much that I should like to do. 

It is a great satisfaction to be here where, we may say, 
that the business in which we are engaged was born. At 
any rate, it was here that the stationery business, through 
ganization, achieved the first recognition of its impor- 
tance. With the history of its development you are thor- 
uughly acquainted. It has come to be one of the important 
divisions of industry throughout the world. Especially im- 
portant because, in the main, it has to do with the econom 
ical conduct of all other business. It touches all industries 
In which respect we are fortunate. It is a very genuine 
business conducted by sound practice. It therefore enjoys 
a high prestige, and one may take an honest pride in being 
-onnected with it. (Cheers.) The stationery business is 
under the influence of constant change. Its boundary lines 
are ever widening. On our side in recent years it has 
embraced the distribution of office furniture. There is now 
a trend towards office machines and devices of every kind 
Commercial stationers, a term used to differentiate those 
who do not deal exclusively in social stationery, now 
handle such office machines and devices. But while steady 


was the 


progress has been made, all is not “beer and skittles.” We 
have our troubles. When confronted with them they 
appear formidable; but as we look back across the years 
we observe that they have always diminished in perspec- 
tive. From time to time sharp competition has arisen 
amongst the dealers themselves. The attendant difficulties 
are not always readily resolved. Our laws prohibit our 
going at the matter in the simplest way. This is a handi- 
cap you do not have over here. Then there are the prob- 
lems that grow out of some of the policies of the manu- 
facturers. Such policies as booking large orders direct from 
consumers at special discounts. Another bone of conten- 
tion is the National Standardization contract. By such a 
contract a manufacturer supplies uniform office equipment 
to all branches of a large corporation. Dealers located in a 
town or city where such a branch office is maintained are 
expected to furnish the equipment from their stocks on 
hand at the price agreed upon between the manufacturer 
and the consumer. This price is seldom sufficient to permit 
the dealers to profit by the transaction. These problems 
are not always satisfactorily solved. But “hope springs 
eternal in the human breast.’ 

Confronted with difficulties at home. I naturally bring 
to you no solutions of your problems. Only the wish that 
they may not multiply, but also the wish that they do not 
decrease so far as to be entirely eliminated. Without some 
friction or resistance in our business, as well as in the 
other departments of our lives, our wits would be dull and 
our lives stale. As a means of resolving some difficulties 
by closer association there was adopted in our national 
organization two years ago what is called the regional plan. 
By this plan the country is divided into regional districts, 
each of which is presided over by a regional governor. 
Meetings are held in each district at which policies are dis- 
cussed and all hampering influences threshed out. These 
meetings are well attended by dealers in the district as well 
as by many of the manufacturers. Out of your wider ex- 
perience and your sound British way of doing things, you 
have developed better plans and better procedure than we 
ure now following. But we are learning. And making 
some progress. Doing something substantial and enduring, 
in one way or another. And doing some things of which 
you read in your newspapers that may not give you a very 
high opinion of us. I suspect that you are sometimes in- 
clined to consider us a boastful lot. But you will remember 
that only that which is in some degree sensational is con- 
sidered news by the modern newspaper. It is the odd or 
unusual thing that is presented in big type. We are a bit 
proud of our achievements, as you are proud of yours. But 
we do not overrate their values. No more do you. Behind 
us is less history than is behind you. We are not unmind- 
ful of the big things that have been done and are being 
done on this side. Nor forgetful of the fact that many of 
our greatest institutions have their roots in your soil. It 
has been a great pleasure to me, even in the short time of 
my visit, to get first hand knowledge and experience with 
some of your customs. I have enjoyed rubbing elbows 
with you on the streets and in the stores. I like your 
architecture. Mrs. Mitchell and I are going to like your 
way of doing things. We shall not return to our homes 
with the impression that you are perfect and that we have 
all the flaws. Nor to the contrary. We are going to take 
you as we find you. Asking no more from you when you 
come to visit us. (Applause.) We expect to have great 
pleasure in tramping streets the names of which are 
familiar. In visiting localities with which we feel already 
acquainted. We could spend our entire holiday in London 
and feel that the time was altogether too short. But en- 
gagements take us across the Channel. We shall leave 
with reluctance and with the hope of coming again. Friends, 
in the government of my country, I have only the share of 
the voter. The priceless privilege of casting my ballot. I 
am just a plain citizen, with no authority other than to 
speak for myself. But as man to, man, I express the hope, 
which I believe to be the sentiment of the average man 
at home, that the English-speaking nations may grow into 
greater unity. Greater unity of ideals and of purpose. 
That we may have an increasing understanding of and con- 
sideration for each other. That we may take each other 
as we are. Patient with the idiosyncrasies of each other, 
also united in spirit on those basic things which are to in- 
fluence the destiny of nations in the future; that by such 
unity we may have an increasingly friendly spirit to pro- 
mote not only our own happiness, but the welfare and 
happiness of the wide world.” (Loud applause.) 

Mr. J. de Flines also responded on behalf of the overseas 
visitors. 

After the banquet there was a dance, and the only flaw 
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evening was that it had to come to an end 


{o> 
EXHIBITION It 


for the stands were all well set out, and good 


in a delightful 


Now for the was a goodly show 


good to see, 
to spend much time over, for it taught visitors many things, 


] 


room to mention two only It taught all 


the 
health; it 


have 
that 


of which | 


who visited it stationery trade of Great Britain is 


in the best of good taught that we are progress 


. 2 — 








Mr. Marsh 
visitors as a token of their appreciation of his considerate 


beautiful silver cigar-box to from the overseas 

kindness at all times, and particularly during this week. 
Mr. A. E. Lissauer, of Rotterdam, made the presentation, 

and Mr. Marsh, taken wholly little 


speech filled with pride of trade, pride of organization, and 


by surprise, made a fine 


touched with visions of a day when there will be a world- 


wide federation of stationers’ associations working together 
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ANNUAL BANQUET STATIONERS ASSOCIATION OF GREAT BRITAIN, HOTEL CECIL, LONDON 
FRIDAY EVENING, April 22.—This was the big social event of the convention It was hardly possible to 
identify everyone in the picture However, here are the names of something over a score who are well known 
to the trade on either side of the ocean 1 Mrs Percy Barringer London 2 Mr Charles L Mitchell Topeka 
1. Mrs. Charles L. Mitchell, Topeka; 4. Mr. Percy Barringer, president; 5. Mr Alfred D. Gascoigne, chairman 
of council; 6 Mr. L. G. Sloan, London: 7. Mrs. L. G. Sloan, London; 8. Mr. Eberhard Faber, New York; % 
Mrs. R. Underwood, Elizabeth, N. J.; 10. Mr. R. Underwood, Elizabeth, N. J ll. Countess Castell 12 Miss 
Heim, New York; 13. Mr. P. Howard Baringer, New rk; Mrs. P. Howard Barringer, New York; 15. Mr. F. W 


Bridges, London 16. Mrs. F. W 


20. Miss Eleanor Burgoyne, Philadelphia; 21. Mr. Sidney 

editor British Stationer™’; 23. Miss Elizabeth Burgoyne 
ing and not standing still It was splendidly organized by 
Messrs. F. W. Bridges and Sons, to whom a great deal 
of its success is due; they aimed high and got there! 


Among the 157 exhibitors whose lines covered almost the 
entire range of commercial stationery and office equipment 


were the following concerns whose products are well known 


to Americans Ben Day Rapid Shading Medium, Bur 
roughs (Office Equipment) Limited; Dennison Manutac 
turing Company, Ltd., Eagle Pencil Company, Eberhard 
Faber, Mabie Todd & Company, Ltd., Old Town Ribbon 
and Carbon Company, Ltd., W. A. Sheaffer Pen Company 
L. G. Sloan, Ltd., representing the L. E. Waterman Com 
pany, Underwood Portable Typewriters, Ltd. 

On Thursday evening the Council of the Exhibition 
entertained the visitors trom overseas to dinner, and a 
very entertaining time we did have Entertainment for 
mind and body Among those present were Mr. Eberhard 
Faber, New York; Col. Robertson, Hamilton, Canada: Mr 
Charles L. Mitchell (the official delegate of the Stationers’ 
Association of America); Mr. S. Burgoyne, Philadelphia; 
Mr. J. W. Radford, Johannesburg; Mynheer J. de Flines, 
Amsterdam; Mynheer D. V. Cardoso, Amsterdam; Mr. G. 
Delgado, Mr. L. G. Sloan, Mr. Alec Finburgh, Mr. Teign 
mouth Shore (that's me!), Mr. F. W. Bridges, Mr. K. W. 
Bridges, Mr. Herbert R. Marsh, Mr. Owen-Jones, and Mr 


Percy Barringer in the Chair 


} 


A very charming interlude was the presentation of a 


Bridges; 17. Mr. K. W 


Bridges; 18. Mrs. F. H. Bridges; 19. Mr. F. H. Bridges 
J Burgoyne Philadelphia 22. Mr \ E. Owen—Jones 
Philadelphia 
for common ideas and for sane, and fair conditions of 
trade evervwhere 
<--> 
A Talk with “Charley” Mitchell 

lust before he left London lamenting (both were 
lamenters, he and we), I had a short chat with Mr 
Mitchell at his hotel, and a little bit of it | am free to 
pass on to you 

“Now, just tell me what you think about us, and Lon 
don,” said I, “and England, and the stationery world here, 
and the far Eastern question, and— 

“Perfectly wonderful!” 

‘What, me?” 

“Not on your life! I am referring to the perfectly 
wonderful time we have had here—the perfectly wonderful 
time you have all given us. It is a new world to me, the 
place and the people, and I've fallen in love with both 
Evervone has vied in giving us a real fine time.” 

“Well, I am not the only Britisher who feels that I can 
never repay the splendid time you give us when we go 
over to you Now, what about the stationery business 
here What about it?” 

“It seems to me that your stationery trade here is on a 
very substantial basis. One thing you can do, and do do, 
that we should like to do, and will do when w an do it—” 


‘Give me time to breathe | gasped 
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enables its members 


Your 
sO that 


association 
the 
But the best part of price pro- 


“Feeling better? 


to protect prices retailer can sell at a fair and 


properly profitable price 
tection is that it establishes the confidence of the public in 
they don’t need to go hunting round 
Your sta- 


good lines of goods; 
to find where they can get them at a cut price. 
mostly smaller and carry 
which to the 
And it’s not necessary to 


stores ? 


than 


Well, they are 
do 


enormous rents you have to pay 


tionery 
due 


fewer lines they with us, is 


carry so many lines here where the distances are so much 


smaller than they are in America; if a store hasn't got ‘it’ 
in stock it can be got quick here Have I got a message 
for the British Stationers? Yes, sir. But you can't get it 
down on that little bit of paper. Go out to a stationery 


store and buy a few reams! I can’t express my real, deep 


Briton Compliments Charles L. Mitchell 


Under date of June 1, 1927, Herbert L. Marsh, general 
secretary of the Stationers’ Association of the United King- 
dom, wrote the following letter to Office Appliances ex- 
pressing his appreciation of Charles L. Mitchell. It is a 
letter which made us happy, as it will all other friends of 


C. L. M. who may read it. Mr. Marsh said: 


“Editor Office Appliances: 

“Upon several occasions it has been my pleasure to send 
messages of greeting and goodwill to our fellow stationers 
in the United States of America through your widely-read 
journal. These communications have always been sincere 
expressions of the feelings which I have had, but something 


has happened to intensify the interest which I already had 
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SNAPSHOTS OF PROMINENT BRITISH AND AMERICAN MEMBERS OF THE STATIONERY TRADE 
TAKEN DURING THE ANNUAL CONVENTION OF THE STATIONERS’ ASSOCIATION OF GREAT BRIT- 
AIN LAST MAY Numbers 1, 2 and 4 were taken in Kew Gardens Number 3 was taken at Tage'’s Hotel, 
Hampton Court No. 1, left to right: Miss Elizabeth Burgoyne, Miss Eleanor Burgoyne and Mr. Sidney J. Bur- 
goyne of Philadelphia Mrs. Herbert R. Marsh, London; Mr. Charles L. Mitchell, Topeka; Mrs. Charles L. 
Mitchell, Topeka; Mr. Herbert R. Marsh, general secretary 
No Mr. Herbert R. Marsh, general secretary; Mrs. Eberhard Faber, New York; Mrs. Percy Barringer 
president: Mr. Eberhard Faber, New York: Mr. Ed. A. Lissauer totterdam 
No Miss Hein New York; Mr. Sidney J. Burgoyne, Philadelphia; Mr. Eberhard Faber, New York; 
Miss Elizabeth Burgoyne Philadelphia; Mr. Herbert R. Marsh, general secretary 
Ni ; Mr. P. Howard Barringer, New York and Mr. Eberhard Faber, New York. 
gratitude to them all for the great time they have given’ in your fellow-countrymen and the admiration felt for those 
us. I've said this before and I’m going right on saying it who are in our own trade in particular. In a word, may I 
all the time And this: these meetings and visits help to say, 1 HAVE MET CHARLES L. MITCHELL. 
get nearer to the close unity there should be between all Che happy thought which prompted the members of 
“nglish speaking nations. e want, and we must have, 1e National Association of Stationers of the U. S. A. 
I h sj t \ 1 I the Nat 1 A t f Stationers of the U. S. A. to 
friendship, fellowship and understanding. Most all the send, as their official delegate, this delightful fellow and 
rows in this old world are the outcome of misunderstand- that he was accompanied by his charming wife has meant 


ings, isn’t that so? Ambassadors of trade are doing better 
work and clearing away more misunderstandings than all 
your politicians. Reciprocity and friendship—let’s have all 
we can of both of them.” 

I left him standing on the steps—feeling that I had met 
a warm and big hearted good fellow. He was smiling at 
the world, and I’m sure the world smiled back at him 


Anyway, I did s 


much to all of this side. Mr. Mitchell has endeared 
himself to everyone with whom he has come into contact 
severe wrench to us all now that 


us on 


and it is going to be a 


he has to leave us. 

“We have had a wonderful time this Convention and the 
fact that, besides Mr. and Mrs. Mitchell, we have had the 
pleasure of meeting and greeting other American friends 


in the persons of Mr. and Mrs. Eberhard Faber, Mr. Sidney 
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J]. Burgoyne and his two winsome daughters and Mr. and nm ee oe Ta ee 
Mrs. Underwood from Elizabeth, New Jersey, has all r 


helped to make the occasion one of the most memorable in 
the history of our Association 

“Upon behalf of the President, Chairman and Members 
of my Council I desire to say that we deeply appreciate the 
honor paid to us by the American Association in sending, 
Mitchell, who has impressed 
His 


sound business doctrine, his love for the Stationery Trade, 


as their delegate, Charles L. 


us in a manner which words completely fail to convey 


his ever-interesting oratory and, above all, his love-compell 


have made an this side which 


has 


ing nature impression on 


everyone who had the privilege of coming into direct 


contact with him will never forget. 


“In conclusion I would like to express the hope that 
these interchanges of visits between our two associations 
will be perpetuated for nothing better can be conceived 


which shall more certainly cement the happy relationship 
which exists between our two great nations. 

“With kindest regards and fraternal greetings which I 
shall be glad if you will also convey to our many American 
friends and confreres in the Stationery Trade, 


‘Relieve me 
yours 
“HERBERT L 


“Ever 
MARSH, 


General Secretary 


Mr. Barringer Says Pleasant Words 


Che following is taken from a letter received early last 
month from Percy Barringer, president of the Stationers’ 
Association of the United Kingdom, London, and will be 


of interest to readers in connection with the visit of several 
well known Americans to the annual meeting of the British 


stationers 


Mr. Barringer says 
“I know you will be interested in the adventures of our 
friend Charles Mitchell, so I thought I would like to add 


a line or two to the letter you will have already received 


from our secretary, Mr. Marsh 
“Well, all I can tell you 1s that Mr. and Mrs. Mitchell 
have made a deep and lasting impression upon us all and 


1 think 
too, that they have thoroughly enjoyed their 


that I saw them off this morning with deep regret 
[ may say 


Stay here and have filled up every moment of their time 


with something of more or less interest. 





BESIDE THE SUEZ CANAL.—Theodore T 
Malleson, Foreign Sales Director, Royal Type 
writer Co.; Jacques Horn of Jacques Horn & 
Co., Royal Typewriter dealers, Port Said, and 
W. A. Said, manager, and his brother, B. Y 
Said, owner of the Standard Stationery Co., 
Cairo, Royal dealers for Egypt and the Egyp 
tian Sudan They are standing on the break 
water of the Suez Canal In the background is 


Ferdinand de Lesseps, builder of 


the statue of 
the canal 








“Our convention was highly successful in every respect, 
the more so because, in addition to the Mitchells, we were 
favored with the presence of Mr. and Mrs. Eberhard Faber, 
Sydney Burgoyne and others from your side. Please send 
us aS many more of this pattern as you can spare, because 
we love to have them and these mutual visits are of the 
highest possible value in cementing those happy relations 
that do, 


tries.” 


and should always, exist between our two coun- 











AT THE SPRING SESSION OF THE LEIPZIG FAIR, LEIPZIG, GERMANY MESSRS. BRUNO 
HAHN & CO. ARRANGED TWO DISPLAYS FOR THE ROYAL TYPEWRITER COMPANY'S PROD 
UCTS, FOR WHICH THEY ARE AGENTS.—The left hand picture shows the Royal display in the 
Office Supplies Exhibition at the Fairhouse of the Jagerhof The right hand picture shows the 
display presented in the main building of the Technical Fair—one of the foremost in the group Bot! 
Standard and Portable models were demonstrated d excited keen interest among thousands, mar 
f them being persons of prominence from various parts of Europe From The Royal Standard 
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Order for Underwood Accounting 


Machines 


Big Swiss 


The Swiss agency of the Underwood Typewriter Com- 
Muggli is the agent and 
representative, the largest 


pany of which Cesar general 
Fridolin Hefti 


order which has ever been placed for office machinery in 


special report 


Switzerland. It consists of electric Underwood 
bookkeeping machines for The Banque Populaire Suisse in 
Zurich. The machines will be used chiefly on bookkeeping 
and transit letter work at the main bank in Zurich and at 


the several agencies of the bank throughout the country 


seventy 


among which a uniform accounting system is in use. 

Mr. Muggli is one of the pioneers in the typewriter field. 
G. Muggli, became a 
Mr. Hefti has 
1912 and his 


Some thirty years ago his father, J 


representative for the Underwood. been 


connected with the company since likeness 











MR. CESAR HEFTI 


MUGGLI MR. FRIDOLIN 


here will probably be recognized by a number of the 


friends made during his visit to this country in 1920 


gives credit for this order 


Hefti. 


Mr. Mugeli largely to the 
efforts of Mr. 
The bank 


of Switzerland’s largest institutions and occupies a massive 


where this installation has been made is one 


appearing stone structure of seven floors at a corner loca- 
Banks as a 


look with favor on office machinery, particularly for ledger 


tion. class throughout Switzerland seem to 
posting work and other accounting jobs. 


> - 


Todd Man Completes European Tour 
Joseph Halsby of London has just completed a long con- 
tinental tour in connection with his work as European sales 
manager for The Todd Company He Protecto- 
graph dealers in Holland, Belgium, Germany, France, Italy, 
central 


visited 
and also made sales arrangements in a number of 
European countries 

Mr. Halsby 


outlook good for 


reports that he found conditions prosperous 


and the trade in the territories he visited. 


> - 


Mr. English Makes Successful Trip 
Robert H 


English, European sales director for the Reli- 


able Typewriter and Adding Machine Corporation, Chi- 
cago, recently returned to his headquarters in Paris, 
France, after an extended trip through northern and cen- 


tral Europe, where he visited dealers in Sweden, Denmark, 
Poland, 
slovakia and Austria. 

Mr. English 
who as members of the 


Norway, Germany (including Bavaria), Czecho- 


extends a cordial invitation to those dealers 
American Legion will visit Paris in 
take advantage of his com- 


September. He asks them to 


pany’s office and its facilities. Mr. English, who himself 
served during the world war as interpreter in the espionage 
service, traveling through France, Italy and Spain, was 
honorably discharged with the rank of captain. He will be 
delighted to meet his comrades again and to be of service 


to them in every possible way. 
epee 


More About the Leipzig Fair 
By Office Appliances’ Berlin Correspondent 


XPORT managers who wish to exhibit at the Leipzig 
EF, fair will require more particulars than were given in 

my last report. The dates fixed for the coming fairs 
are August 28, 1927, March 4, 1928, August 26, 1928, 
March 3, 1929, August 25, 1929, March 2, 1930, and August 
31, 1930. 

The Leipzig fair is an international exhibition open to 
all nations. The government of the free state of Saxony 
is a patron of the fair which is elected and managed by the 
Leipziger Messeamt, the latter having been established by 
the city of Leipzig, the Leipzig Chamber of Commerce and 
the Association of Exhibitors and Visitors called the 
“Zentralstelle fiir Interessenten der Leipziger Messe.” 

This association comprises five thousand members and two 
hundred and twenty-five official bodies and corporations. 
Members pay eighteen Reichsmark a year, but others have 
to pay thirty Reichsmark a year as subscription. However, 
it is for exhibitors to become members of 
this The means of the Leipzig Messeamt 
accrue from the following sources: Some regular govern- 
ment contributions are granted and the city of Leipzig 
and the Chamber of Commerce also contribute. Every 
exhibitor is required to pay to the Leipzig Messeamt a 
special fee according to the space occupied. Each visitor 
must buy a badge from the Messeamt. Some other revenues 
come from the special undertakings carried through by the 
organization such as the issue of a special exhibitors’ guide 


not necessary 
association. 


and official journal, ete. 

The fees the exhibitor is required to pay to the Messeamt 
are fixed at one hundred Reichsmark a year, this including 
the spring and autumn fairs. If an exhibitor wants to 
exhibit at the spring fair only, the full amount is to be 
paid anyhow. Besides this amount to be paid as a standard 
fee there is a special small fee of three Reichsmark for 
each square meter occupied by the exhibitor during the 
fair, that is to say, he must pay three Reichsmark for the 
spring fair and three for the autumn. 

There are three different kinds of exhibition space. One 
kind is called Koje. This means a space fenced by three 
The other kind is the open place which is estimated 
by running meters. For the open places the special fee of 
three Reichsmark for each current meter is doubled. Still 
another kind of exhibitors’ space is the ceiling space for 
goods suspended from the ceiling. For one square meter 
ceiling space only half of the special fee is to be paid. The 
same fee is paid for open air spaces. It does not matter 
what kind of space an exhibitor occupies, whether window 
display space in another shop inside Leipzig, etc., he must 
pay one hundred Reichsmark exhibitors’ fee and the special 
augmentation fee as a contribution to the Leipzig fair 
advertising. Exhibitors in private houses are required to 
pay fifteen per cent of the rent paid as Leipzig fair adver- 
tising fee. Of course, some exceptions are made. In case 
the space occupied is less than ten square meters only fifty 
Reichsmark are to be paid and the same in case the rent 
in private houses does not exceed two hundred Reichsmark. 
The Leipzig fair fee of one hundred Reichsmark is to be 
paid half for the spring fair and half for the autumn. If 


walls. 


(Continued on Page 161) 
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The Principles of Stock Control 





Being a Review of an Address Delivered Before Several Regional 


Meetings of Stationers by Charles 


M. Marshall of the Ivan Allen- 


Marshall Company, Atlanta, Ga. 





Nott »utlined by Mr 


The principles of stock control were 


Varshall in a paper read before the Washington convention of 


the National Association of Stationers, Office Outfitters and Manyfacturers last September and published in Office Appliances for 


October, pages 66 E and 66 F Vr 


into additional detail and results have been brought substantia]], 
1ddress with absorbed interes}. 


United States have listened to this 


most stationers with a like system could probably duplicate or approach. 


Marshall's recent presentation of the subject, while covering the same ground, has gone 


down to date. Several hundred stationers throughout the 
for the system outlined has produced astonishing results, which 


Last month Mr. Marshall appeared before the re- 


gional meetings of stationers in Los Angeles and San Francisco and before the Pacific-Northwest Stationers’ Association at Se- 


attle, ih ash 
and Memphis 


Auence in eliminating those lines which linger too long upon the 


materially reduce his stock while parting with very little that is 


time keeps the stock in an active condition. 


R. MARSHALL said that in talking about stock 

control he had no idea of fastening upon the trade 

any ready-made system with the claim that it will 
instantly cure all stock ills He used figures and percent- 
ages taken from the books of his company solely te illus- 
trate what their method of controlling stock has done for 
them and what he believes it will do for others. He stated 
that for some years prior to the adoption they had been 
using some kind of a stock record, which was better than 
no record at all but which, nevertheless, did not cure the 
trouble of over- and under-stocking This method was 
adopted on January 1, 1925, after a visit by Mr. Marshall 


to Chicago to study the system of Horder’s, Inc., which the 


latter concern had worked out in stocking stationery in 


their central warehouse with which to supply their retail 
stores. This method Mr. Marshall simplified so that it can 
be readily understood and profitably employed by any 
stationer, large or small. 

The Ivan Allen-Marshall Company worked out their 
stock form and secured the necessary binders Indexing 
began by listing on their old stock books all the items they 
regarded it as profitable to carry. Some of the items not 
then shown on the old stock records were listed from the 
shelves, the purpose being to list all items they intended 
to carry. When this work was finished they found they had 


listed 6,314 items, business furniture taking 613, commercial 


stationery 3,882, and drawing materials 1,819 

The next step was to take a physical inventory of all 
these items and from this invent ry to order what stock 
was needed. This inventory has been taken uninterruptedly 
on the first of each succeeding month and 
from it orders goods have been sent in. 
When new items are added, new sheets 


are made tor them. When it is decided to 


drop an item a red “X” is put on that 
sheet to prevent ordering until the last of 
the year, when the sheet is removed from 
the book. This monthly stock taking can 
be done each month in a day and three 
hours at night with the day's business 
going on as usual [This monthly inven- 


tory insures a check each month on every 


item and provides a simple method of 


finding the monthly sale of each item, for 


just how an item sells 


only by knowing 


is it possible to known just what quantity 
to stock. “In our own stock,” said Mr 
Marshall, “we were amazed to find how 


CHARLES M 


»f value in the business. 





Just prior to his visit to the Coast, he presented his ideas on stock control before regional meetings at Cleveland 
The system he outlines bids fair to be rather generally adopted by stationers, because it exerts a powerful in- 


shelves. The principles he has enunciated enable the dealer to 


It reduces investment and at the same 


many no sales. The 
stock was unbalanced. While on fast moving items we might 


have a stock to take care of from two to three month, the 


items we carried that showed little or 


control began to show that we had three to ten years’ sup- 


ply of many items we had considered as a fair stock.” 


Beginning with 6,314 items in 1925, the company added 
during that year 269 more. After keeping a monthly 
record of all these items for a year, it was found that 


1,812 of them showed up so badly in sales and turnover that 


they were dropped. This left 4,771 items with which to 
begin 1926, a net reduction of 1,543 items as compared 
with the beginning of 1925, or approximately twenty-five 
per cent on items. In 1926 they added 292 more and 


by recording the history of each item and by letting 
found 730 at the end 


again, 
each stand or fall on its record, they 
of the year whose record appeared too bad and they were 
1927 therefore, 

had at 


there were, 


the 


At the beginning of 
436 they 
another net reduction of 
Mr. Marshall 


about cent at 


dropped. 


4.333 items, less than beginning of 


ten cent in 


still 


with about per 


another net 


1927, or a 


time predicted 


the 


a year's 
reduction of Six end of 


per 


total of approximately forty per cent in three years 


When the company closed its year, on July 31, 1926, 
they found their sales $135,287 better than for the fiscal 
year ending in 1925, with an annual inventory that had 
increased by only $1,939. Had they maintained the same 
ratio between sales and inventory as for the year ending 
in 1924 the inventory would have been $30,892 more than 
it was, and had the ratio for the year ending in 1925 not 
been bettered the inventory would have been $19,744 more 

From the above figures the company 
has concluded that the shortening of 
their lines did not hurt their sales, and 
it is also fair to assume that they would 
now have had on their shelves from 


$20,000 to $30,000 more merchandise than 
they have at present had it not been for 
the help of stock control 

With 
tory, turnover is increased 
1924 the 
that 
Despite the high 


lower inven- 


For the fiscal 


increased sales and 


year ending in turn was 3.53, 


with an inventory was known to be 


too large beginning in- 
ventory handicap they were able to close 
at the end of the next fiscal year of 1925 
with a turn of 3.71, the stock control hav- 
ing been at work seven months in that 


When the 


(Continued on 143) 


period they closed fiscal 


MARSHALL Page 
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C. M. Skinner Retires from Presidency of Buxton & 
Skinner 
Charles M dean of the printing and stationery 


business of St 


Skinner, 

Louis, has retired from active management 
of the Buxton & Skinner Printing & Stationery Company, 
which he founded fifty-two years ago and has taken the 
position of Chairman of the Board of Directors. 

He is 
that he 
life. 

The Buxton & Skinner Stationery Company was estab- 
lished by O. W. Buxton and C. M. Skinner in 
they department of the R. P. 
at the corner of Main and Olive 
employed. For three 
years they traded under the name of R. P. Studley & Co., 
1878, moved their stock of stationery to 


now approaching eighty years of age and feels 
should be 


His son, J. 


relieved from the stresses of business 


S. Skinner, succeeds him in the presidency. 


1875 when 
purchased the stationery 
Studley Company, located 
whom they then 


streets, by were 


then in February, 
219 Chestnut street and, having added a small manutactur- 
Buxton & Skinner. 
yrporated as Buxton & Skinner 


i name of 


In 1881 the 


stationery 


plant, opened under the 
business was inc 
Company. Mr 


but in 1886 sold his interest to C. M 


Buxton was the first president, 
Skinner and associates 
and retired from business. Since that time C. M. Skinner 


has been president and treasurer. 


Mr. Skinner received his start the bookbinding and 
stationery plant of Munson, Skinner & Clarke, Chicago, in 
1865, the Mr. Skinner in this firm being his uncle. In 


1869 he came to St. Louis with the R. P. Studley Company 


and for this house he traveled for eighteen months through 


the Southern states mostly by steamboat 


In the twenty years in which the business was located on 


Chestnut street it grew to such dimensions that it occupied 
buildings, 215-217-219-221 Chestnut 


and a warehouse in the rear aggregating eighteen floors 


three adjoming street, 


In 1898 the company moved to its present location on 


Fourth street where greater floor space under one roof 


was obtained. In 1906 an adjoining building, facing Locust 





J. S. SKINNER 





was erected and occupied These two buildings 


have six stories each, and basements, giving approximately 


103,000 square feet of floor space. Approximately 350 men 
regularly employed. In addition, a five 
located at No. 11 South Third 


iture and stationery. 


and women art 
story warehouse Street is 
used for the storage of office furn 

In 1914 the name of the firn 
& Skinner 


believed that this change would better depict the char: 


was changed to the Buxton 


Printing and Stationery Company, as it was 


f the business 


an 
Hunt Takes New Place 


formerly local manager for the Royal Type 


i. o 


writer 


Hunt 
Company in with the 


W ashingt I agents tor thy W oodstock 


Seattle, is now Typewriter 
(Corporation of! 


typewriter, as director of sales 


Wholesale Stationers Hold Distribution Conference 

The second distribution conference of the Wholesale 
Stationers’ Association was held at Hotel Sterling, Wilkes- 
Barre, Penna., on June 20 and 21, 

The meeting was entirely informal and held largely as a 
round table conference. The association has embarked 
upon a definite program of correcting distribution wastes 
due to the lack of comprehensive study and understanding 
of the marketing needs of the industry. 

Along with the business went recreation in the form of 
golf, cards and idling about the beautiful grounds. An in- 
formal dinner was served at the close of the convention. 


----——_ =. - 
Bon Voyage Gifts to the Stowells. 


Associates of L. C. Stowell, president of the Dictaphone 
Sales Corporation, had opportunity to express their esteem 
of the chief in June. He was married June 23 to Miss 
Ruth. E. Powers at Orange, Mass., and a handsome chest 
of silver was selected as a fitting token of the feelings of 
the organization toward his bride and Mr. Stowell. This 
chest contains more than 200 pieces in the “William and 
Mary” pattern; the chest itself is of mahogany, lined with 
blue velvet. Had Mrs. Stowell so chosen, it would have 
made a splendid service for the captain’s table on the SS. 


“Baltic,” on which the Stowells departed June 25 for 
Europe 
June 18 Mr. Stowell was presented with a handsome 


leather bound book, with an engrossed title page, followed 
by the personal signatures of every individual of the Dicta- 
phone organization. “Yours Faithfully” was stamped on 
the cover. The title page was decorated with a cluster of 
orange blossoms at the head, and the “Bon Voyage” ship 
at the foot. The sentiment of the organization was ex- 
pressed in these inspiring words: 

“We, the associates and employees of Dictaphone Cor- 
poration, take this means of expressing to our friend and 
President, Mr. Leon Carl Stowell, our sincere good wishes 
and loyal devotion, and on the occasion of his wedding to 
Miss Ruth Powers we respectfully ask her to share with 
him our ardent desire that their future may bring them the 
Enjoyment of Health, the Blessedness of Contentment and 
the Satisfaction of Prosperity.” 

The presentation of “Yours Faithfully” was made at a 
luncheon of Eastern sales managers, the executive staff and 
the New York sales staff. 

The morning of July 5 Mr. Stowell will receive a radio- 
telephone call from somewhere in America. The honor of 
making this call will go to the Dictaphone branch manager 
who establishes the best sales record for the month of June 

eB OS a ek 


Underwood Typewriter Outlook Good 
The following interview is quoted from a recent issue of 
the Wall Street Journal: 

The outlook for the Underwood Typewriter Company 
is very good,’ said John W. Underwood, president of the 
corporation on the eve of his departure to Europe. ‘Sales 
and earnings for the first half of the year will be ahead of 
those of last year, and from present prospects we ought to 
have a better year than a year ago. 

“General business throughout the country from present 
indications should be good this fall.’ ” 
Mr. Underwood is now on a trip to Europe. 
tiie 
Schwabacher-Frey Continue Expansion 
The Schwabacher-Frey Stationery Company of 
Francisco will build this summer a five-story reinforced 
concrete building on Third street, south of Bryant. The 
cost of the building about $300,000. It is being 
erected by an investment corporation and will be leased on 


San 


will be 


a long term basis. 
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in Every Section of the Field. 


Addressograph Company Under New Ownership 


The Addressograph Company of Chicago, the stock of 
which has been held by the Duncan and Hall families since 
1895, has been purchased by Joseph E. Rogers, Frank H 
Woods, John B. Russell and Perley Morse. 

The first purchase of shares was made about two years 
ago when the half interest of Joseph S. Duncan was 
Upon Mr 
was made acting president of the company by agreement 
with the Hall stockholders and David Hall continued as 
secretary and treasurer. The development of these two 


acquired Duncan's retirement, Mr. Rogers 


years’ relationship culminated week before last in the pur- 
chase by the new group of the remaining half interest, held 
by David Hall and the estate of the late J. B. Hall, his 
father 

The transaction, 
was on a cash basis. Mr. Hall retires from his activities 


involving several millions of dollars, 


in the company 

Mr. Rogers has been elected president and general man 
ager and will be the only one of the group actively engaged 
in the business. His achievements in the office equipment 
industry have made him an outstanding figure in the divi- 
sion of distribution. Practically all of his business career 
has been spent in this field. 

Starting as a salesman with the National Cash Register 
Company, Mr. Rogers became in turn sales agent, agency 
instructor, instructor of the sales school, district manager, 
and finally assistant general manager under Thomas J] 
Watson, now president of the International Business Ma 
chines Corporation, 50 Broad street, New York. 

To Mr. Watson and the late J. H. Patterson, founder of 
the N. C. R., Mr. Rogers pays a fine tribute, crediting much 
of his accomplishment to the opportunity for training and 
(A fine 
compliment, but one remembers that a seed takes root and 


experience under their leadership and inspiration. 


flourishes only in fertile soil.) 

After twelve years in the National Cash Register service, 
Mr. Rogers became vice-president and general manager 
of the International Time Recording division of the I. B. M 
Later he was made vice-president and 


And then, 


until his purchase with his associates of the Addressograph 


Corporation in 1915 
general manager of the Dayton Scale Company. 


Company, he was vice-president of International Business 


Machines Corporation in which he is still a director 


Frank H 


Nebraska, who holds extensive interests in several mid- 


Woods is a lawyer and capitalist of Lincoln, 
west enterprises. He is president of the Lincoln Telephone 

Telegraph Company, president of the O’Gara Coal Com- 
pany. He is one of the brothers of Woods Brothers Cor- 
poration of Lincoln and has large interests in the Auto- 
matic Electric Company. 

John B. Russell is a capitalist interested a variety of 
successful corporations. 

Perley Morse is a chartered accountant operating as 
Perley Morse & Company, New York, with a number of 


outside interests. 
No Merger, No Changes 


Since the news of the purchase of the Duncan half inter- 
est by the new owners went abroad several months ago, 
various rumors of mergers and consolidations have been 
afloat and considerable speculation has been made on the 
street regarding the future policies of the company. To 
the reporter’s query on these points, Mr. Rogers’ answers 
were direct and positive. 

Rogers, 


“In the outset, let me make clear,” said Mr. 


“that no other company nor any other individuals are in 
any way interested in our purchase or in the conduct of 
this business, which is to be continued in precisely the same 
way that it has been conducted except as there may develop 
opportunity for improvement of any kind. 


“It is generally conceded that the only way to conduct 
a business successfully is to give the fullest measure of 
value at the lowest price commensurate with the service 
performed through an organization that finds happiness 
in the work. The Addressograph Company has done that. 
It will be our object to maintain the record and improve 
if we can. Our interests in the possibilities of the Ad- 
dressograph Company were brought about by our knowl- 
edge of its past and our faith in its future. We knew 
the machine and its history, but the machine and the 
bricks and mortar were but half of our purchase. The 
other half, which we consider equally important, is the 
organization and the company’s broad, successful policies 
maintained 


which its organization has so _ successfully 


through the years. No change will be made in these policies 
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unless, as has been indicated, experience may disclose a 
way for their improvement. 

“In coming into the management of the business we are 
bringing no friends along for appointments. The success 
of the Addressograph Company has been built by its 
present organization. Among the line officers, branch man- 
agers and sales agents are men who have spent many years 
in the development of this business. 

“There is Mr. Hubbard, chief engineer, who for twenty- 
There is Mr. 
Jackson, the factory superintendent, who has spent fifteen 


seven years was assistant to Mr. Duncan. 


years in this work. There is Mr. Thorne, who has given 
Mr. Harvey, assistant treas- 


sixteen years to the company; 
urer, Mr. Fuller, assistant secretary, each of whom has 
given many years, as well as the majority of the branch 
managers. There is Mr. Fellows, sales and advertising 
manager, who has been here for seventeen years. It would 
be a satisfaction to call all of them by name. 

“Not only do we intend to maintain the organization 
intact, but we hope that the continued development of the 
business will be the means by which they will increasingly 
prosper. 

“Although Mr. Duncan will have no financial interest in 
the company in the future, we are assured of his advice and 
counsel which is highly prized.” 

Office Appliances, in common with the host of the com- 
pany’s old friends, naturally regrets the loss of contact 
with Joseph Duncan and David Hall. The achievement 
of these old friends has not been entirely of material char- 
acter. They have endeared themselves to many who will 
always retain them in pleasant recollection. To both must 
come a fine sense of satisfaction in having brought the 
business of the company to great success while maintaining 
through all the years the good will of the members of their 
own organization and those with whom the business has 
put them in contact 


* * * 


NOTE.—The atmosphere that exists at executive head- 
quarters of the company may be sensed from a statement 
made to the reporter by one of the old department man- 
agers: “Of course we all deeply regret the breaking of our 
relations with Mr. Duncan and Mr. Hall, with whom we 
have been so long associated. So long and intimate were 
our relations with the late J. B. Hall and his successor, 
David Hall, that you can imagine that these relations 
became quite democratic. Well, there seems something 
of that same thing now and we feel that we are very for- 
tunate to have for a chief a man of the ability and disposi 
tion of Mr. Rogers.” 


a 


Remington-Rand to Buy Loose Leaf Concern 


The Associated Press, under date of June 26, reported 
that Remington-Rand, Inc., has made an offer for all the 
assets and business of the Kalamazoo Loose Leaf Binder 
Company, which its stockholders are expected to accept 
Payment, it is understood, will be in the form of seven per 
cent preferred stock. 

The foregoing report appeared in New York papers of 


Tune 26 and elsewhere 
i. 


Remington-Rand Art Metal Rumor Not Confirmed 


A report was current the latter part of last month that 
Remington-Rand, Inc., were about to take over the Art 
Metal Construction Company. Art Metal stock made a 
pronounced rise, which was supposed to have been actuated 
by the reported taking over of the company. The Wall 
Street Journal commented on the report. 

Office Appliances was unable to secure any confirmation 
whatever of the reported consolidation of the two interests 


Remington Rand’s Directors 

B. L. Winchell, James H. Rand, Jr., C. P. Franchot, C. S. 
Ashdown, C. W. Colby, Harry Landsiedel, George W. 
Fraker, Irving Fisher, George F. Rand, Seymour Knox, 
James H. Rand, Francis C. Williams, Loring R. Hoover, 
George E. Warren, Henry J. Fuller, Mercer P. Moseley, 
George K. Morrow, S. M. Knapp and J. Russell Carney 
were elected directors of Remington-Rand, Incorporated, 
Tonawanda, N. Y., at the annual meeting of stockholders. 
President James H. Rand, Jr., has written to the stock- 
holders that substantial economies have been effected and 
combined sales for the first quarter show an increase over 
the same period of the previous year. 

—— 
Smith Premier Election 

John A. Zellers has been elected chairman of the board 
of directors of the Smith Premier Typewriter Company, 
New York City. Arthur W. Bates has been elected execu- 
tive vice-president. 

Mr. Zellers is well known in this country and abroad. 
He is a typewriter man of great ability. As export manager 
of the Remington organization, he has won distinction in 
the export field. 

ae ae 


Remington Rand Pays Stock Dividend 


Directors of Remington Rand, Incorporated, recently de- 
clared a stock dividend of one per cent on common in ad- 
dition to the cash payment of 40 cents a share in the pre- 
ceding quarter. They also declared the regular quarterly 
preferred dividend of $1.75 on the first preferred and $2.00 
on the second preferred. Dividends were payable July 1 to 
stockholders of record June 10. 

Sie ee 


Five Dollar Annual Basis for General Fireproofing 
Common 
The General Fireproofing Company, Youngstown, Ohio, 
declared quarterly dividend of $1.25 on the common, pay- 
able July 1 to stock of record June 20, placing the stock on 
a $5 annual basis against $4 previously paid. Regular 
quarterly dividend of $1.75 on the preferred was also de- 
clared payable the same dates. W. H. Foster, president, 
says May sales will establish a new high record. 
= a _ — 


L. C. Smith-Corona Common Advanced 


The L. C. Smith & Corona Typewriters, Inc., Syracuse, 
N. Y., declared a quarterly dividend of 75 cents on the 
common, placing the stock on a $3 annual basis against $2 
previously; also regular quarterly dividend of 1% per cent 
on the preferred, both payable July 1 to stock of record 


June 22. 


U. S. District Court Rules for L. L. Brown Paper 
Co. in Patent Suit 


Judge Morton of the United States District Court for 
the District of Massachusetts has recently rendered an 
opinion in favor of the L. L. Brown Paper Company of 
Adams, Massachusetts, in a suit brought against that com- 
pany by the Byron Weston Company of Dalton, Massa- 
chusetts. The Byron Weston Company charged that the 
L. L. Brown Paper Company was infringing the Weston 
patent which covers the method of making flexible hirige 
paper used by the Weston Company, but Judge Morton, 
in dismissing the bill of complaint, ruled that the method 
used by the L. L. Brown Paper Company was radically 
different from the Weston method, and that it did not in- 
fringe the Weston patent. Letters Patent had already been 
granted the L. L. Brown Paper Company to cover its im- 
proved method of making flexible hinge paper. 
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Irving-Pitt Sales Committee to Do Important Work 


The Irving-Pitt Manufacturing Company, Kansas City, 
Mo., announces the formation of a sales committee for the 
purpose of carrying out more effectively the program of 
intensive sales concentration now being planned and ex 
ecuted., 

This committee consists of C. M. Conger, chairman; C 
B. Irving and E. E. Douglas 

C. M. Farrell recently resigned as vice-president and 
sales manager. C. B. Irving has been elected vice-presi- 
dent of the company 

The idea of directing a sales department by a commit 
tee, rather than by an individual, is not a new or untried 
one, having been in successful operation for years by some 
of the outstanding corporations of the country 

The personnel of the Irving-Pitt sales committee is 
strong and well-balanced 

C. M. Conger, chairman, secretary-treasurer of the com 
pany for the past seven years, has been with the company 
since 1912, most of that time actively identified with the 
selling end, and has a wide acquaintance among the trade. 

C.. B. Irving served an apprenticeship of several years in 
both production and sales work in this country and in 
Europe before coming with the company. He has been 
with the company six years in the capacity of production 
manager. Recently elected vice-president, he will devote 
all his time to sales 

E. E. Douglas, sales promotion manager and educational 
director, has a very broad experience in the development 
of the loose leaf industry. An authority on business sys- 
tems, he has also the ability to develop salesmen in the 
application of loose leaf, and will continue to be an aid to 
Irving-Pitt dealers in the broadening of their field of 


service to their customers 


> 


Royal Typewriter Earnings High 

The following is taken from a recent issue of the Wall 
Street Journal 

“Extra of $1 a share, just declared upon Royal Type- 
writer common stock, is the first extra declared by the 
company, and is indicative of higher dividend declarations 
to be expected in the future. 

“Until the company has reached the earning rate ex- 
pected for it, disbursements will probably take the form of 
simple declarations and extras. Company paid its initial 
dividend on the common stock July 10, 1925. Since then it 


has declared $1 a share semi-annually This extra dividend 


CONGER 


is, no doubt, partly the result of the rapid recognition that 
the portable machine has obtained Although the portable 
was put on the market only last fall, it has already paid for 
itself 

“Earnings for 1927 are expected to be even better than 
last year despite writing-off of the cost of bringing out the 
portable. In 1926, Royal Typewriter Company earned $6.35 
a share on the 134,309 shares of common stock outstanding 
after preferred dividends, depreciation and taxes. Earnings 
for the first half year will be about at the rate of 1926 earn- 
ings, but those of the second half should show a consider- 
able increase, now that initial cost of the portable is out of 
the way. 

“Domestic sales of large machines are appreciably larger 
than for the first half of 1926. Sales of portable machines 
are increasing each month, and the compatry is preparing to 
increase output in order to meet fall demand.” 

ee 


Jesse Alexander in Difficulties 


The Los Angeles Evening Herald of June 14 relates that 
Jesse Alexander, fifty years of age, residing at 1937 Delta 
street, Los Angeles, said to be the inventor of a typewriter 
and to have formed a company incorporated under the laws 
of Nevada, was arrested and lodged in the county jail on 
the date above mentioned, on a charge of obtaining money 
under false pretenses. The report continues: 

“W. H. Carter, the complaining witness against Alex- 
ander, swore to a complaint asserting that Alexander im- 
properly sold certain stock in his company to M. W. Cox, 
who in turn sold it to Carter. According to the office of 
Corporation Commissioner Friedlander, Cox was in difh- 
culties over certain stock deals and in the subsequent in- 
vestigation the original sale by Alexander came under sus- 
picion 

“Alexander maintains a factory and workshop in Los 
Angeles, where, he said, he had 2,000 machines ready for 
market His concern is capitalized at $1,000,000, his in- 
corporation shows, according to Friedlander Of this, 
Alexander said, he had sold only $50,000 worth of stock 

[he accused man is said to have admitted having served 
a term for the same charge in New York in 1918. He came 
to California five years ago, he said.” 

\ Los Angeles newspaper of the following day related 
substantially the foregoing happenings, concluding with 
the statement that Alexander later was released in municipal 
court upon giving bail for $5,000 

Jesse Alexander is fairly well known to typewriter men 
in the East. His ventures in the typewriter business ap- 


pear to have been, to say the least, unfortunate 


Oe eee 
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Now the Office Equipment Institute 

At a meeting of the National Association of Office Appli- 
ance Manufacturers heid in New York on Monday, June 
13, the name of the organization was changed to The 
Office Equipment Institute. Other important matters were 
discussed, announcements of which will be made later. 

a. 
Osborn Now a Director of National Better Business 
Bureau 

H. C. Osborn, president of the American Multigraph 
Company and president of the Cleveland Better Business 
Bureau, has been elected a director of the National Better 
Business Bureau. The directorate of the National Bureau 
contains the names of fifteen prominent business men from 
all sections of the country. Speaking of the matter in a 
recent bulletin, the local bureau points out that the work 
of the National organization is a very important one, and 
Mr. Osborn, in consenting to add to his duties as president 
of the Cleveland Bureau, is deserving of the thanks of 
American business.—A. E. D 


> 
Chicago Typewriter Dealers Association 

\ special meeting of the Chicago Typewriter Dealers 
Association was held on Thursday, June 9, at the Hamilton 
Club. The subject of collections was the chief topic dis- 
cussed, 

The guest of the day was John E. Hughes, a municipal 
court custodian, who made some suggestions on collections 


and torm of contracts for installment sales. 


oe 
Quality Park Envelope Company Installs New 
Equipment 
The Quality Park Envelope Company, St. Paul, Minn., 
are installing additional equipment at their plant which 
will make possible an increase in production of machine 
made envelopes to the extent of 12,000,000 annually. Some 











L. G. BIGELOW M. O. THOMPSON 
improvements in the lines ot State ners’ filing envelopes 
also will be announced at an early date 


[The company announces, effective June 1, the follow- 


ing ofhcials Leon B. Bigelow. president; Oscar J. Olm, 
vice president in charge of production; William Priester, 
secretary, and H. H. Bigelow, treasurer M. O. Thomp- 
son has been made field sales manager 

M {) Thompson. whe is now acting as general sales 
director, has been traveling salesman for the Quality 
Park Envelope Company for a number of years and has 
been connected with the selling end of the envelope bus! 
1ess for something like ten ears He is well fitted for 


d general manager is Leon G 


I 
Bigelow Liknesses of Mr. Bigelow and Mr. Thompson 


Twenty-two Directors for Remington-Rand 

Three recent additions to the board of directors of Rem- 
ington-Rand, Inc., brings the total up to twenty-two. The 
new members are: H. B. Bentley, vice-president of Guar- 
anty Trust Company and Guaranty Company; Paul Schoell- 
kopf of Niagara Power & Light Company, Niagara Falls, 
and B. L. Winchell, Jr. 

—_— <> ——_ 


C. M. Farrell with Wilson-Jones 


The Wilson-Jones Company, Chicago, mailed announce- 
ments the latter part of June, advising that C. M. Farrell 
has been appointed manager of the Eastern division, effec- 





Cc. M. FARRELL. 


tive June 15, with offices at 316 Hudson street, New York 
City. Mr. Farrell was formerly sales manager for the Irv- 
ing-Pitt Company, Kansas City, Mo. 


Oe 


A Photographic Method of Deciphering Charred 
Records. 

If you ever have any records in a fire which you want 
to decipher and which are not too thoroughly burned a 
method of photographically deciphering them has been 
perfected by government experts. 

This method is easily operated and can be carried on by 
anybody who knows anything at all about photographic 
processes. The charred papers are placed in contact 
with the emulsion of fast or medium speed photo- 
graphic plates and kept in this condition in total darkness 
for from one to two weeks and then developed in the usual 
manner. It is presumed that the gases contained in the 
charred papers have the power to fog the photographic 
plates and the ink acting as a screen hinders the escape of 
the gas. On development it is found that the photographic 
plate has been blackened where it has been in contact with 
the charred paper except in those places covered by ink. 
It is interesting to note that many times the writing on 
both sides of the charred paper appears in the print, that 
from the back being fainter than that from the face. 

Films are not so well adapted as plates for this purpose. 
About two months are required for exposure and the results 
are positive instead of negative. With films the ink is 
active and the charred paper is inactive. By washing a film 
in pure water for a short time and drying it in darkness 
before placing in contact with the charred paper it is pos- 
sible to obtain results such as those secured with photo- 
graphic plates.—A. P. C. 

NOTE.—This information was presented in Office 
Appliances some time ago in an abstract of a Bureau of 
Standards Bulletin. It is again presented for the benefit 
of readers who did not see the former printing. 

> 


“Kayoshk” Wins Class Prize in Classic Race 


Che annual Michigan City regatta of the Columbia Yacht 
Club was sailed June 18 from Chicago to Michigan City, 
Ind. “Kayoshk II,” owned and sailed by George E. Fox, 
won the yawl class event in 4:25:18. Her nearest competi- 
tor was “Circe,” which made the course in 5:03:35. Mr. 


Fox is president of Geo. E. Fox & Company. 
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Meetings--Conventions--Dinners 


Governor Harvey Holds Lively Meeting in District 
No. 14 


One hundred and twelve stationers were in attendance 
at the Commercial Club, Los Angeles, Calif., upon the 
occasion of the regional meeting of District No. 14, and at 
its conclusion, scores of those present expressed their view 
that it was the best meeting of the kind they had ever 
attended. Chairman G. H. Pockels, of the Stationers Asso 
ciation of Southern California, and Joe E. Harvey, Re 
gional Governor of District No. 14, took the view that the 


gathering was not there to hear them talk, and both were 





JOE E. HARVEY 


very brief in their remarks President W. Neill Stewart 
was introduced by Governor Harvey, who was chairman ot! 
the meeting Mr. Stewart gave an excellent talk on the 


work of the National Association, what it has done, and 
what it could be expected to do if given the united sup 
port of the dealers and manufacturers. Mr. Stewart 1s 
giving a large part of his time to association work this 
year, and when his present tour is completed, will have 
made the rounds of the fourteen districts. 

Carl M. Schutz of the Browne-Morse Company, Mus 
kegon, Mich., Governor of District No. 5, took for his 
subject, “Sales and Salesmanship,” and all present were ot 
the opinion that Mr. Schutz “knows his onions.” He not 
only talked to the stationers while here, but was kept busy 
talking to other organizations and to the sales force of his 
local distributors, the Los Angeles Desk Company 

Charles M. Marshall of the Ivan Allen-Marshall Com 
pany, Atlanta, Ga., who is acquiring fame from his masterly 
presentation of “Stock Control,” instructed the gathering 
with a chart, showing just how his company uses with 
success a visible record stock control which had reduced 
inventory and increased turnover and net profits in thet 
business. This stock control is being adopted by dealers 
all over the United States and it is a safe bet that wherever 
Mr. Marshall talks to stationers, a lot of “sleepers” on the 
shelves will see a little daylight and many of them “get the 
air.” Mr. Marshall was also in demand while here by other 
organizations and talked to the office furniture dealers, 
which organization is operated separately from that of the 
stationers 

Mr. Stewart, Mr. Schutz and Mr. Marshall were enter- 
tained at a luncheon by the office furniture dealers Tuesday 
noon. While some of the Los Angeles stationers are very 
large dealers in desks, chairs, files, etc., a considerable part 
of that line of business is handled in Los Angeles by houses 


who do not handle stationery, and they maintain a separate 
organization, as already observed. 

On account of the visitors’ time being in such demand, 
very little could be done by the local stationers in the way 
of entertainment for their guests. Mr. Pockels had Presi- 
dent Stewart and Mr. Marshall as his guests at a lunch at 
the Elks Club and a drive around the city with a hurried 
visit to John Hewitt at Long Beach. They were all kept 
very busy while here, talking organization, sales and stock 
control. 

The Los Angeles meeting was a dinner meeting and was 
strictly a business affair, no music or outside entertainment 
being provided. It was started on schedule time and the 
three speakers had ample time to get their messages before 
those present. 

Mr. Stewart came out from Texas alone, Mr. Schutz 
and Mr. Marshall having come on ahead. They are both 
n vacation and expect to spend about a month on the 
road, traveling around, before they return home. Mr. 
Schutz is accompanied by Mrs. Schutz and their baby boy, 
and Mr. Marshall had Mrs. Marshall and her mother and 
father with him. They all left Wednesday afternoon for 
San Francisco, where the three gentlemen are to take part 
in Governor Melvin’s program, Mr. Schutz being down 
for two talks. 

Che stationers of Los Angeles gave them a rising vote 
of thanks for the part they took in making the meeting a 
success Che proprietors, heads of departments, salesmen, 
manufacturers and traveling men were all represented in 
the gathering and all found some good food for thought in 
the messages the Eastern visitors brought to them. 

>. 
Seattle Typewriter Men Hear Talk on Modern 
Business 


“Standardization, that is the keynote of the modern busi 
nessman and manufacturer,’ Dr. W. J. Hindley, secretary 
of the Washington State Jewelers’ Association and an off 
cer of the Washington State Retailers’ Association, told 
members of the Seattle Typewriter Dealers’ Association at 
1 recent weekly meeting. 

“The individual or firm who does not standardize is 
rapidly becoming passe,” declared Dr. Hindley. “Mergers, 
co-operative organizing of various lines, and the elimina- 
tion of waste in industry are evident on every side of us 
\ll captains of industry are endeavoring to eliminate the 
waste factor. This does not necessarily mean speeding up 
production beyond human endurance, but to standardize 
the methods of producing.” 

Members of the Seattle Typewriter Dealers’ Association 
approved of a motion to close at 1 o'clock Saturday after 
noons during the months of June, July and August, effec 
tive June 1. 

Reports of committees working on a schedule of stand- 
ardized prices for labor charges in repair work and a 
standardized trade-in list were given during May to Presi- 
dent H. O. Harvey, chairman of the meetings, which are 
affiliated with the retail trade bureau of the Seattle Cham 
ber of Commerce.—J. C. M. 

a. 
Mohawks Hold Pow-wow 

The Mohawk Valley Stationers’ Association with head 
quarters at Utica, N. Y., held their regular meeting on June 
15. The association is planning a clam bake in conjunc- 
tion with the Capitol District Stationers’ Association at 
Albany, which will be held in the vicinity of Utica. The 


exact date and place are to be announced 


ahaa 








o“—— —— — 


Page 45 OFFICE APPLIANCES For July, 1927 

















THE ADDRESSOGRAPH ONE HUNDRED CLUB “FISHING” IN THE FOUNTAIN POOL AT THE HOTEL 


DEL MONTE, 


Addressograph Hundred Clubbers Meet in 
California 

Fifty-five star Addressograph salesmen from all sections 
of the United States and Canada recently returned to their 
territories from the greatest “100 Club” Convention in Ad- 
dressograph history. Each year, every Addressograph 
salesman is assigned a definite minimum sales quota. When 
he matches this quota with sales, he automatically elects 
himself to the Addressograph “100 Club” for honor sales- 
men 

The annual Addressograph “i100 Club” meeting is an un- 
usual source of inspiration and practical selling help for 
every member. The programs are carefully planned months 
in advance with the view towards a balanced program of 
entertainment, recreation and instructive business sessions 
that make for better salesmanship. 

In appreciation of the wonderful annual records of Ad- 
dressograph salesmen, the Company, at the suggestion of 
“100 Club” members this year, selected Del Monte—the 
garden spot of California—as headquarters for this great- 
est of all Addressograph “100 Club” Conventions. Fifty- 
five star 1926 sales producers who had exceeded their an- 
nual 1926 quotas enjoyed the inspiration and helps of this 
year’s convention. 

The 1927 “100 Club” differed from all other Hundred 
Clubs in subjects discussed, program arrangement and form 
of entertainment. This year, instead of going in a body 
over any particular route, the company invited its honor 
men to choose their own routes to and from California. In 


this way, the salesmen satisfied their own personal desires 





P. W. CONNOR H. R. SHULTZ 


K. MacGREGOR 


CALIFORNIA 


and viewed those parts of the west, the central west and 
Rocky Mountain region which most appealed to each in- 
dividual member. 

Intensive business sessions were held from 10 A. M. to 
1 P. M. and from 8:30 P. M. to 10 P. M., June 2nd, 3rd 
and 4th, in the new, beautiful and exclusive Hotel Del 
Monte. All subjects were presented by members of the 
“100 Club,” which made them of greater interest and im- 
portance to every Addressograph salesman. A noted fea- 
ture of these meetings is the enthusiastic manner in which 
all of the members enter into them—discuss and share their 
sales experiences and views with their associates. The 
1927 meeting was not without this genial spirit of coopera- 
tion amongst the members, and though it may seem strange, 
many meetings were carried long past closing hour by the 
members who were too much engrossed in discussions of 
vital selling subjects to leave them for the entertainment 
program which followed. 


Among the outstanding features of the many side-trips 
taken by the “100 Club” members was the interesting drive 
to Carmel Mission, one of the best preserved of the early 
California missions. The route was over the famous Sev- 
enteen-Mile Drive along the Pacific Ocean. The Peninsula 
Country Club and other points of interest were also in- 
cluded in these feature trips. Golfers were presented with 
guest cards to the noted Pebble Beach Country Club, the 
world’s sportiest golf course. Motorists, horsemen and 
hikers were taken care of to their delight and keen satis- 
taction. 


The opening business session of the 1927 “Htndred 





H. C. DE COURCY J. B. WARD. B. F. GARVIN. 
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Club,” Thursday, June 2nd, was marked by the installa- 
tion of the Club’s 

President, P. W. Connor, 
H. R. Shultz, Newark; 
York; treasurer, H. C 


otheers: 
New 
secretary, K 


York; 


MacGregor, 


vice-president, 
New 
DeCourcy, Boston. 

Following the installation of officers, each member gave 
a two-minute “life sketch” of his association with the Ad- 
Then, the members were presented 
with the Hundred Club 
certificates of their 1927 Hundred Club memberships, con- 


dressograph Company 


traditional buttons and framed 


taining a resume of their 1926 business. 

Another inspiring feature of the California program was 
beautiful “Hundred Club” watches, 
chains and knives to Burt F. Garvin of Buffalo, Kenneth 
New York, and Joseph B. Ward of Cincin- 
who, by electing themselves to memberships in ten 
annual Hundred Clubs, first 3 
honorary life memberships in this Addressograph organiza- 


the presentation of 


MacGregor of 
nati 
have been awarded the 
tion. 

The watches presented to these men are the finest product 
with the Ad- 
with the 


and are engraved 
Club 


respective recipient 


of Hamilton craftsmen 


dressograph Hundred insignia, together 


name of each 


Burt Garvin, of Buffalo, has long been a shining light in 


the Office Equipment field. His genial personality makes 
him a favorite wherever he goes. His many friends and 
well-wishers will be glad to know of his latest laurels 





SHOWING SOME OF THE BUSINESS AND 
ADDRESSOGRAPH ONE HUNDRED 
a picture of the annual banquet, one of the 


“Ken” MacGregor, of New York, typifies the salesman 
of the modern school. His success, not only in selling 
Addressograph machines, but also a consistently large 


volume of business each year is due largely to his policy 


of putting service before commission checks 


Even as this is written, news comes that “Mac” has al 
ready elected himself to the 1928 Hundred Club—his 12th 
earned membership! 

J. B. Ward, Cincinnati, follows the precepts of scientific 
salesmanship in his every selling move. A seemingly un- 
limited capacity for long, sustained effort—intelligently ap 
plied—has brought him honors seldom accorded a sales 


man by his company 


three-day business 


California, 


During the opening meeting of the 
sessions, the Hon. C. C. Young, 
welcomed the Hundred Club members to the Golden State 
Then the program proceeded with specially prepared talks 


on subjects of interest to Addressograph salesmen. 


governor of! 


Friday evening, June 3, the annual banquet for members 
and their ladies was enjoyed at Del Monte Lodge, Pebble 
The “Big Nite” banquet is the 
In the past, many 


Beach, Monterey county. 
feature of every Hundred Club program. 
members of the office appliance industry outside of the Ad- 
dressograph organization have attended these banquets as 
they unusual. Word 


guests, s appreciate that they are 


CLUB On the 
gala events 


from Del Monte indicates that the California banquet was 
unique and second to none. : 

At the conclusion of the business sessions, Hundred Club 
members, many of whom were accompanied by their wives, 


toured the Pacific Coast and returned home via various 
routes—some going north through Canada, others through 
the southern states, and still others through the central 


states. Of course, many included the Grand Canyon and 
Yellowstone Park in their itinerary. 
Members of the 1927 


their final 


listed below 


1926, 


Hundred Club are 


in the order of quota standing for with 


the years of their membership: 


P. W. Connor, previously a member of Hundred Club 
for 1924-26-27; H. R. Shultz, 1919-20-24-25-26-27; K. Mac- 
Gregor, 1915-16-17-18-19-20-21-24-25-26-27; H. C. DeCourcy, 
1916-17-18-19-20-25-26-27; G. D. Sample, 1927 (first year 
eligible); J. J. Schilling, 1927; H. O. Diener, 1927 (first 
year eligible); C. E. Jackson, 1916-17-18-19-20-24-25-26-27; 
R. Gelston, 1927 (first year eligible); R. P. Howell, 1923- 


25-27; J. B. Ward, 1916-17-18-20-21-22-23-24-25-26-27; H. B. 
Phillips, 1918-19-25-26-27; W. A. Wike, 1916-17-18-19-20-26- 
27; E. R. Spies, 1918-26-27; H. W. Sill, 1922-26-27; H. C. 
Newton, 1916-17-18-19-26-27; J. J. Mullin, 1925-26-27; C. M. 


Williams, 1924-26-27; R. J. Godbey, 1924-25-27; L. B. Fen- 
ner, 1920-22-27; J. H. Hanna, 1923-24-27; L. R. Varner, 
1922-25-26-27; L. B. Conn, 1926-27; W. R. Rockhold, 1916- 
17-19-20-25-26-27; R. J. Grove, 1920-26-27; W. F. Milburn, 
1915-16-17-20-21-26-27; H. J. Alden, 1920-22-25-27; C. F. 
Rounds, 1925-27; J. L. Harrington, 1917-18-19-23-25-26-27; 
H. A. Curtis, 1927 (first year eligible); V. N. Thompson, 


1927 (first year eligible); E. E. Mathews, 1923-24-25-26-27; 


SOCIAL ACTIVITIES AT THE RECENT MEETING OF THE 
left is a 


business meeting of the club. On the right is 


of the week 


C. E. Sturm, 1919-22-24-25-27; T. H. Ubbelohde, 1922-24- 
26-27; B. F. Garvin, 1915-17-18-19-20-22-23-24-25-26-27; J. 
Gustafson, 1925-26-27; J. F. Robbins, 1925-27; G. Biesinger, 
1918-19-20-21-24-27; J. F. Nagel, 1927; C. E. Trinite, 1915- 
17-18-19-20-22-25-26-27; J. B. Shapker, 1922-25-27; R. F. 
Porter, 1917-18-19-20-24-26-27; J. A. Bailey, 1916-17-18-24- 
25-27: H. C. Avery, 1916-17-19-25-27; C. E. L. Shaw, 1915- 
16-17-20-25-26-27; T. F. Lynch, 1920-24-27; B. B. Mercer, 
1916-17-18-19-26-27; W. F. Darby, 1922-26-27; F. D. Gun- 
lock, 1925-26-27; F. S. Brugger, 1920-27; R. C. Niver, 1919- 
20-27; A. E. Yaccarine, 1919-20-21-22-24-25-26-27; A. K. 
Ansty, 1927 (first year eligible); W. L. Buckman, 1918- 
»? ¢ 7 


aUrad 


. — 
W. H. H. Chamberlin Employes Hold Picnic 

A most enjoyable picnic was given by the W. H. H. 

Chamberlin Benefit Syracuse, N. Y., at 

Pleasant Beach on Saturday, June 25. The guests of honor 

included W. H. H. Chamberlin, Lisle K. Chamberlin, 

Chamberlin Roy P. Chamberlin. Bill 

Grier had charge of the program. The committee 

consisted of Arno Neupert, Don Chaffee, Jimmie Valen- 

Dittler. The included 


ladies, same for race for 


Association, 


Gardner Jf. and 


picnic 


tine and Conrad sporting events 


novelty race for 
ladies, also for men, three-legged race for ladies, 


men, obstacle 


also for 
men, relay race and baseball game 

There was a guessing contest which involved the answer 
to the question, “Who is Miss Print?” Everybody had a 
wonderful time and the picnic will be repeated next year. 
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CHICAGO OFFICE MANAGERS’ GOLFING PARTY.—Top row, left to right: William 


William Eismann 
Payne, Line-a—Time 
Haynes, International Business 


Eismann, 
pany; Daniel 
pany; Cc. L 

Adding Machine Company; J 

phone Company Bottom row: 
pany; O. J. Dreibus, R. R. Donnelley 
pany; H D. Beaumont, Dictograph 
Dictaphone Company Center 
at left waiting his turn 


Frank M 


Chicago Office Appliance Managers Hold Outing 
Appliance Managers Association held 
Westmoreland Country Club just west 
Frank M. 
Multigraph 


The Chicago Office 
a we li 
of Wilmette, 


Boughton, Chicago manager of The American 


party at the 
where they were the guests of 
Sales Company, and E. A. Kalkhurst, Chicago manager for 


Maching This 


Rain drops fell before noon, but 


Burroughs Adding Company. party was 


held Tuesday, June 21 


the sun broke 


its way through the clouds and both weather 


and course were ideal for the noble game. 

[he party divided into foursomes and after the game 
gathered in the club house for a fine dinner. The golf 
honors of the day went to Mr. Kalkhurst, who won a gold 


and silver cup contributed by the association. Other prizes 


were contributed by various members. Mr. Boughton, who 
was second, was rewarded with a Sheaffer pen. C. | 
Hayes received third prize consisting of five hundred per 


sonal checks W. McClellan set his eye on a fancy 
cigar lighter which was fourth prize and was lucky enough 
Fifth holder, went to J. T 
Stewart; sixth prize, a pair of golf socks, to H. D. Beau 


receiving unit, went to A. E 


Leorge 


to win it prize, a cigarette 


mont; seventh prize, a radi 


Blackstone The eighth, ninth, tenth 


balls 


Dreibus, R. B 


and eleventh prizes 
William 


Payne in 


consisted of golf and were awarded to 


Eismann, O. J Drum and Daniel 
the order given. 

Mr. Drum passed out handsome memo books to all who 
attended. The censensus of opinion was to the effect that 
was the best one the organization has had in the 


A special vote of thanks was 


this party 
tour years of its existence 
extended to Mr the entertainment 


Boughton, chairman of 


committee 


_ 
Apela Club for Newark 


Plans are under way for a new Apela Club in Newark, 
W. R. Rockhold of the Addressograph Com- 


that city is starting a movement. 


New Jersey. 


pany in 


Company; George 
Manufacturing Company; 
Machines Company; BE. A. Kalkhurst, Burroughs 
Stewart, Gilkey 
Bou ghton, 
& Sons 
Products 
President Drum about to drive from first tee with Bill Eismann 


W. McClellan, 
Ray B. 


Underwood Typewriter Com-— 
Drum, The Todd Com- 


Printing Company; A. E. Blackstone, Dicta- 


The American Multigraph Sales Com- 
Company; A. L. Davis, Addressograph Com- 
Company; H. H. Cross (in background), 


National Typewriter Dealers to Meet in August 

The National Typewriter Dealers’ Association will meet 
at Pittsburgh, Pa., August 22, 23 and 24. Before the end 
of July it is expected that local committees will have made 
arrangements for the accommodation and entertainment of 
visiting delegates. A program for the sessions is in course 


of preparation. Those who desire additional information 


or who may wish to suggest topics for discussion should 
communicate with the president of the association, W. R. 
Shilling, Fort Pitt Company, Pittsburgh, or 
with P. E 6040 Calumet 


Typewriter 
Kinnisten, secretary, avenue, 
Chicago, III. 
‘ alia 
N. E. Pennsylvania Stationers 
The North Eastern Pennsylvania Stationers’ Club held 
a meeting at This 


is the third successive meeting for this new organization 


Hotel Casey, Scranton, Pa., June 29. 


and the response from dealers indicates that the club has 
aroused considerable enthusiasm and that it is destined to 


-njoy substantial growth. 


iain 
Fort Worth, Tex., Apela Club Has New Officers 
At the annual meeting of the Fort Worth Apela Club 
the following officers were elected: F. E. Guedry, presi- 
dent; H. C. Burke, Jr., first vice-president; P. H. Billman, 
second vice-president; Ralph L. Nelson, secretary-treasurer. 
A Board of Governors was also elected consisting of A. 
H. Sanders, A. L. Mullens and R. E. Winger. 


_— ; 

Wichita Falls Organizes Apela Club 
An Apela Club was recently organized at Wichita Falls, 
Following are the officers and other members: A. 
L. Harper, president; J. N. Patterson, secretary-treasurer; 
Harry Joiner, E. S. Drummond, Whit Smith, George N. 
Dwyer, G. T. Buchanan, W. W. Powell, George Borton and 
Sol Archer. 


Texas. 
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\ FEW SNAPSHOTS TAKEN WITH A LEAKY CAMERA AT A RECENT OUTING OF THE BOSTON 
STATIONERS ASSOCIATION We regret that Mr. Garvin and others were beheaded by a ray of light that 


escaped into the camera 1. President and Mrs. Waldo Rice 2. W. G. Taylor, The Carter's Ink Company; M. H 
Chute, Bainbridge, Kimpton, Haupt, Inc.; Joseph Strauss, Automatic Pencil Sharpener Company 3. Mr. and 
Mrs. Charles P. Garvin 4. George Merritt, George Batten Company, and Harry Terry, National Blank Book 
Company 5. Horace Van Dorn, Joseph Dixon Crucible Company; J. Frank Dunleavy, Dunleavy Company; W. H 
Greenleaf, The Carter's Ink Company; George B. Graff, Graff—Underwood Company; Fletcher Wood Taft, The 
Carter's Ink Company 6. Mr. and Mrs. Sam Narcus 7. W. L Cook and G. F. MecGinnity of the E. L. Freeman 
<ompany, Providence, R. 1L., and F. W. Peters, Dennison Manufacturing Company 8. C. A. Collins, J. A. Rice 


W. H. Rice, Samuel Ward Manufacturing Company 9. Miss Frances Ross and Mrs. Wallace R. Lovett 10 
Charles P. Garvin, F. 8S. Webster Company, and Mr. Perkins of the Russia Cement Company, talking it over 


Winning nine—baseball game 12. Mr. and Mrs. James T. Towhill 
Boston Stationers Enjoy Annual Outing In busses and private automobiles, the crowd left Boston 


the New about 1 p. m., arriving at Swampscott shortly after 2 
o'clock 


The Davis-Driscoll Midway, a big feature of the outing 


The Boston stationers’ annual outing, held at 
Ocean House in Swampscott, Mass., on Saturday, June 11, 


was one of the most interesting events which has been held 


under these auspices for several years, was in operation as soon as the crowd 


Under the well organized leadership of Guy Hart, chair arrived at the grounds. Tickets were given for those suc- 


man of the outing committee, all arrangements in connes cessful in rolling the spool down onto the bridge or throw 


fion with the event were efficiently handled, and there was ing the bean-bag into the clown’s mouth, etc., etc. When a 


considerable number of these tickets were collected, prizes 


not a slip-up during the whole day. At the new location, 

which in many respects surpassed the old one, the attend were given in a corresponding proportion 

ance proved larger than it has been for some years. There Tom “Lifetime” Stonehouse conducted the guessing con- 

were over four hundred people present during the day. test, which called for the guessing of the number of beans 
The New Ocean House is beautifully situated on the’ ina glass jar. <A prize was given for this 

coastline just a few miles outside of Boston and almost Then followed the baseball game, under the direction of 


every sport in the calendar was provided for the visitors Waldo Plummer of Wm. M. L. McAdams. The South 





Se 











Page 49 OFFICE APPLIANCES For July, 1927 





—h) 





North 
Only five innings were played, so that the 


Sides defeated the Sides, with the overwhelming 
score ot 0 to 3 
two nines would have a chance for competing in the other 
field events. 

Mr. Plummer acted as the umpire. The winning team 
were all given very handsome prizes as a reward for their 
efforts. 

During the afternoon a golf tournament was held on the 
miniature golf course back of the hotel, and prizes were 
offered the winners of this event, as well. 

At 3:30 promptly the field contests were started, with 
Wills 


run off and the winners are given below. 


Brownville in charge Che following events were 


Prizes were pre- 
sented to the winners 
Yard Dash for Girls—First, Arlene Shumway of Wards’ ; 
second, Lillian Mahoney of Ward's; third, Mrs. Terry of Ward's 
7 Yard Dash for Men—First, E. Singer of Ward's: second, 
W. D. Rowe of Chilton Pen C« third, George Harden of Thorp 
& Martin Co 


Mixed Relay Race—First tear Miss B. M. Holzapfer of G. E 
Damon Co. and Mr. W. D. Howe of Chilton Pen Co. Second 
team—Miss Melda O'Neil of G. E. Damon Co. and Mr. Bud 


























AT THE OUTING OF 


MORE SNAPSHOTS TAKEN 


THE BOSTON STATIONERS’ ASSOCIATION.—1. On 
the rocks overlooking the ocean 2. A group of girls 
from Ward's Graff—Underwood “family.” 4. Group 
of ladies at Beach We distinguish Mrs. Guy Hart and 


Mrs. Waldo Rice 


Latham of Preston & Rounds Co., Providence, R. IL Third 
team—Mrs. Terry of Ward's and Mr. E. Singer of Ward's. 

Ball Shot Put Contest for Men—John Roberts of Ward's; Leo 
Dooley of Parker Pen Company; J. Maloof of Thomas Groom 

Co. 3 

Strong Men's Contest—Equal—Thomas Jordan of Thomas 
Groom & Co., and Vincent loi of Graff—Underwood Co. 

Special Event for Girls—First, Betty Underwood of Graff-Un- 
derwood Co.; second, Melda O'Neil of G. E. Damon Co.; third, 
Rose Lusardi of Graff—-Underwood Co. 

Wheelbarrow Race for Men—First team—Walter Shea of 
Thomas Groom & Co. and T. E. Timberlake of Thomas Groom 
& Co. Second team—Bud Latham of Preston & Rounds Co. of 
Providence, R. L, and Wallace Atwell of Preston & Rounds Co., 
Providence, R. L. 

Girls’ Polo Race—First, Miss Patterson of G. E. Damon Co.: 
second, Mrs. Terry of Ward's; third, Rose Lusardi of Graff- 
Underwood Co. 

Traveling Men's Contest—J. C. 
Sharpener Co 


Strauss of Automatic Pencil 


A photograph of the entire group was taken and imme- 
diately thereafter the prizes for the field events were pre- 
sented to the winners by President Waldo Rice and Vice 
President William Chaplin. 

A chicken dinner was served and immediately following 
the dinner the drawing for the attendance prizes, which 
numbered something over ninety prizes, was held. These 
prizes ran all the way from about $1.50 to $2.00 up to 
$38.00. Dancing completed the evening’s entertainment. 

Prizes were donated by: 

Manufacturers: 

American Crayon Co., The, American Mfg. Concern, American 
Writing Paper Co., Ames Safety Envelope Co., Art Steel Co., 
Inc., Automatic Pencil Sharpener Co., Bainbridge, Kimpton & 
Haupt, Inc., Binney & Smith Co., Boorum & Pease Co., Brown, 
« L, Paper Co., Buzza Co., The, Carter's Ink Co., The, Car- 
ter, John, & Co., Carter, Rice & Co., Chilton Pen Co., The, 
Conklin Pen Co., The, Cooke & Cobb Co., The, Defiance Sales 
Corp., Eaton, Crane & Pike Co., Esterbrook Steel Pen Mfg. Co., 
The, Faber, A. W., Inc., Filing Equipment Bureau, Geyer Pub- 
lications, Gibson Art Co., The, Gibson, C. R, & Co., Graff- 
Underwood Co., H. A. Ink Eradicator Co., Hampshire Paper 
Co., Higgins, Chas. M., & Co., Hunt, C. Howard Pen Co., Irv- 
ing-Pitt Mfg. Co., Koh-I-Noor Pencil Co., Inc., Lawson, The F. 
H. Co., McMillan Book Co., Mittag & Volger, Modern Stationer, 
The, Moore Pen Co., The, Moore Push—Pin Co., National Blank 
Book Co., National Vulcanized Fibre Co., Oakville-American 
Pin Division, Parker, Joseph, & Son Co., Parsons Paper Co., 
Parker Pen Co., Payson’s Indelible Ink Co., Pelouze Mfg. Co, 
Powers Paper Co., Roberts, The, Numbering Machine Co., Rus-— 
sell, Mr. Jas. F., Russia Cement Co., Sanford Mfg. Co., Seng- 
bush Self-Closing Inkstand Co., Sheaffer, W. A., Pen Co., 
Stafford, S. S., Inc., Standard Diary Co., Tip Top, The, Mfg. 
Co., Ine., Thompson & Norris Co., The, Van Dorn Iron Works 
Co., Wabash Cabinet Co., The, Wahl Co., The, Walden Sons & 
Mott, Ward, Samuel, Mfg. Co., Waterman, L. E., Co., Webster, 
F. S., Co... Weeks, Frank A., Mfg. Co., Weston, Byron, Co., 
White & Wyckoff Mfg. Co., Whiting Paper Co., Wilson-—Jones 
Co 

Retail Stores: 


Adams, Cushing & Foster, Inc., Damon, Geo. E., Co., Groom, 


Thos., & Co.. Hobbs & Warren. McAdams, Wm. M. L., Muran, 
L. E.. Co., Nareus, Samuel, Shepard, H. A., Co., Thorp & 
Martin Co., Ward's. 


+. 


Eighteenth Annual of Pacific Northwest Stationers 

The Pacific Northwest Stationers’ Association held their 
eighteenth annual convention at the Olympic hotel, Seattle, 
Wash., June 22, 23, 24 and 25. 

That it an interesting and instructive meeting is 
attested by the program which we understand was quite 
At nine o'clock on the morning of 
lune 22 the Commercial Furniture Division met in Parlor 
A under the chairmanship of James S. Ball, while in 
Parlor B, the Manufacturing Division met under the direc- 
tion of Robert F. Raber, chairman. At two o'clock the 
Engraving Division met in Parlor A, H. V. George, chair- 
man, while the Stationery Division met in Parlor B under 
the chairmanship of Frank L. Hawley, assisted by A. V. 
Robins of Clarke & Stuart Company, Ltd., Vancouver, 
chairman for British Columbia; Pal Clark, Clark’s Book- 
store, Walla Walla, Wash., chairman for Washington; 
John B. Coe, Coe Stationery Company, Eugene, Ore., chair- 
man for Oregon; Fred Kling of Kling’s, Lewiston, chair- 
man for Idaho, and B. E. Calkins, B. E. Calkins Company, 
Butte, chairman for Montana. The discussions at the sta- 
tionery division meeting were of particular interest to 
dealers doing business in the smaller cities. In the evening 
the delegates accepted the invitation of the Seattle West 
Made Desk Company to a buffet supper and open house in 


was 


faithfully carried out. 
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celebration of the opening of their new offices at Fourth 
avenue and Stewart street 
Thursday Morning, June 23 

The convention was called to order in the Junior ball 
room. R. H. Vivian led in the singing After introduc- 
tions, the Honorable Bertha K. Landes, mayor of Seattle, 
presented an address of welcome, responded to by A. B 
Howe, Pioneer. Inc., Tacoma 

Followed then the report of E. J. Chapman, secretary 
treasurer, and an address entitled, Back to his First Love, 
by Pliny L. Allen of Trick & Murray, Seattle. Mr. Allen 
has come back into the stationery business after an interval 
of a couple of years devoted to other pursuits 

The afternoon session was devoted to the discussion ot 
National Association problems principally [The speakers 
included W. Neill Stewart, National president, and James 
S. Ball, governor of Regional District No. 11. After reports 
by the chairmen of the four divisions, Pal Clark led a quiz. 
Che evening was devoted to a theater party for the ladies 
and an Aye Sir Club initiation in the Junior ball room 

Friday morning's session was devoted to matters perti- 
nent to the stationery business E. L. Skeel, counsel for 
the associatior wave some interesting facts about the 
Pacific Northwest 
session, Profits from Stock Control, by Charles M. Mar 
shall of the Ivan Allen-Marshall Company, Atlanta, Ga. 
“Vie” Johnson of the Wilson-Jones Company's San Fran 


Chen came the principal address of the 


cisco office, presented some thoughts on the Stationer and 
the Traveling Mar 

After luncheon with the ladies in the Italian ball room, 
the afternoon session was called to order and was ad 
by Carl M. Schutz, governor of District No. 5, and 
the Browne-Morse Company, Muskegon, 


dressed 
sales manager 
Mich This was followed by the report of the nominating 
committee and selection of place for the next convention. 
Che evening was given over to a dinner dance at Willard’s. 

Saturday was outing day There was a cruise on Lake 
Washington and Elliott Bay through the famous Lake 
Washington canal and the government locks which are said 
to be the second largest in the world 

This is only a sketch of a very wondertul convention, 
certain other particulars of which we hope to present in a 
later number 

a 
General Fireproofing Sales School in June 


The General Fireproofing Company conducted a sales 


school at its plant, Youngstown, Ohio, the week of June 13 
[his semi-annual school was established several years ago 
The recent meeting was attended by over fiftv salesmen 
from the wency al d dealer orgwanizatiotr Salesmen atte nded 
from Rio de Janeiro, Brazil, to Ottawa, Canada, and from 


New \ rk Lity ft lexas 
The salesmen were given the opportunity to study the 


various products during the process of manutacture in 








the different departments of the plant. In addition both 
day and night classes were held, during which lectures on 
the different items of the “G-F” line were given by mem- 
bers of the home office staff. Examinations were held at 
the close of each lecture to insure that the salesmen had 


assimilated thoroughly the material presented 


Recreation and entertainment were not overlooked. <A 
golf tournament was arranged for members of the class 
June 15. A skee ball tournament was held the afternoon 
of the sixteenth. A dinner was given the evening of June 
17 at the Poland Country Club. At this dinner prizes 


were awarded the teams and individuals making the highest 

scores in the respective contests. 
Charles A. Stott, Washington, D. C. 

dent of the class at the beginning of the sessions, and 


was elected presi- 


acted as chairman at the dinner. A farewell session was 
held Saturday morning, June 19, at which J. S. Sprott, 
vice-president of the company, complimented the class and 
thanked its members for the close application and atten- 
tion they had given during the long hours of the school 
sessions. On behalf of the class, Mr. Stott thanked the 
company for the opportunity of gaining a more intimate 


knowledge of the line they were selling. 


- a 
Cleveland Typewriter Men Discuss Misleading 
Advertisments 


At the regular meeting of the Cleveland Exchange 
lypewriter Dealers Association, held at the Hotel Olm- 
sted on Tuesday evening, June 22, there was the usual 
good attendance. President F. McBurney presided. Dinner 
preceded the meeting. Practically the entire evening was 
devoted to a discussion on advertising and the chief points 
discussed were misleading ads in which late models were 
illustrated at prices that were so low that it would not 
have been possible to sell them at such a figure. The dis- 
cussion was a very hot one and proved very interesting. 

It was decided to have an outing in July to which the 
ladies should be invited and that a committee consisting 
of Mr. Adler and Mr. Schlecht make all the necessary 
irrangements and set the time and place.—A. E. D 

—— 
Connecticut Valley Outing 

The Connecticut Valley Stationers enjoyed a day's out- 
ing, June 22, at Edgemere Inn, Lake Pocotopaug, East 
Hampton, Connecticut. It was a day of fun and recreation 
for the stationers, employees, wives and sweethearts The 
program started with a lunch at one o'clock, various games 
with boating and bathing during the afternoon, a dinner 
it six and dancing until late in the evening 

oe - 
Chicago Stamp Club Changes Name 
Che Chicago Stamp Club has changed its name and has 


yvecome incorporated under the laws of Illinois as the Chi- 


o Stamp Manufacturers’ Association, In 





SEMI-ANNUAL SALES SCHOOL OF THE GENERAL FIREPROOFING COMPANY HELD AT 
WEEK OF 


YOUNGSTOWN, OHIO, THE 


JUNE 1 
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23-45 Sa-4 
1 UMPAH—UMPAH.—The Horder Band in action 
2. LHE YOUNGEST ATTENDANT.—Mr. and Mrs. W P. Madura and baby, three 
months’ old 
; FRONT ROW, LEFT TO RIGHT: 1. J. H. Jennison, Weis Mfg. Co.; 2. A. R. Frey, The 
Globe—-Wernicke Company; 3. Mr. Koepke, Workman Mfg. Co.; 4. W. L. Shuster, Workman 
Mfg. Co.; 5. Mr. Bull, Workman Mfg. Co.; 6. W. L. Snelling, Horder’s, Inc.; 7. Peyton Bark-— 
ley, C. L. Barkley Company; 8. H. G. Horder, Horder’s, Inc.; 9. E. YY. Horder, Horder’s, Inc.; 
10. W. H. Cox, Carter’s Ink Co.; 11. R. H. Baxter, IL D. L. Mfg. Corp.; 12. A. C. Helfenstein, 
Charles M. Higgins Company; 13. Mr. Harper, Error—No, Inc 
Center row, left to right 1. Bill Smith, A. W. Faber, Inc.; 2. F. L. Coggin, National Blank 
Book Company; 3. Joseph Hildreth, Esterbrook Pen Company; 4. G. F. Robinette, U. 8S. Enve- 
lope Company; 5. D. H. Callahan, C. R. Gibson Company; 6. E. T. Battey, Boorum & Pease 
Company; 7. W. D. Meister, Rockwell Barnes Company; 8. Mr. Allen, Dixon Crucible Company; 
% R. G. Henriques, Bates Mfg. Co.; 10. C. L. Kaufman, Moore Push Pin Company; 11. Henry 
Schmidt, Index Sales Company; 12. H. C. Berg, Whiting Paper Company. 
Rear row, left to right: 1. J. A. Hedges, J. A. Hedges Mfg. Co.; 2. F. P. Seymour, Horder’s., 
Ine } H. E. Hedges, James A. Hedges Mfg. Co 4. Cc. P. Weil, C. P. Weil & Son; 56 R. A. 
Simonson, R. A. Simonson Company; 6. Mr. Simonson, Jr., R. A. Simonson Company; 7. Bill 
Hasson, Blaidsdell Pencil Company; 8. John MacMorris, C. H. Hunt Pen Company; 9. C. P. 
Mueller, Dixon Crucible Company;.10 G. A. Mueller, Midland Paper Company; 11. 8. B. Bar- 
rett, Autopoint Products Company; 12. W. H. Sahm, Eagle Pencil Company; 13. Mr. Fitz- 
gerald, Eagle Pencil Company; 14. James Lacey, Shaw Blank Book Company; 15. H. B 
Pendletor Waterbury Brass Corp.; 16. C. Howes, Berger Mfg. Co.; 17. H. C. MecPike, Weis 
Mfg. Co 
H THREE WHO HELPED TO MAKE THINGS “GO.” 
Horder’s Fifth Annual Picnic picnic luncheon on the grounds and ice cream, candy, pop, 
k three big double-decker busses and about all the etc., were available to the youngsters. Two clowns kept 
1utomobiles in the Horder organization to transport the things moving until after dinner, when the more important 
six hundred or more people who attended the fifth annual of the games and races were put on. Over two hundred 
picnic of Horder’s, Inc., on Saturday, June 11, at St. Paul prizes were given away. Not the least of the features of 
Park, Forest Preserve, Morton Grove, Illinois. The general the day was the Horder’s band, consisting of sixteen mem- 
ttee is to be highly mplimented on the success bers of the Horder organization exclusive of the conductor, 


f the affair and the smoothness with which every event Cyril G. W. Allen. This band supplied music at intervals 


wed every other. However, the weather man comes during the day. They are much to be praised for the 
his meed of praise als The general committee excellence of their organization. Those who wished to 
consisted of J. J. Lyng, chairman; W. L. Snelling, prizes dance did so in the pavilion, music being supplied by a 
d prograt Miss R. Rosie, prizes and program; Peggie special orchestra. 
Higgins and Tom Ingram, refreshments and music; Robert The first event was a baseball game between the Reds 
V. Nimmy, transportatio1 nd photograph; Homer C and the Blues, the Reds consisting of the office and ware- 
Schulenburg, baseball; Edward Shapiro, grounds; A. J house team and the Blues the stores team. The ser ond 
Krelle, receptior event was a foot race for little tots, then a twenty-five-yard 
Che assisting committees nsisting of reception, auxil- dash for children under twelve, the same for colored chil- 
hary, refreshment and et nds committees, are deserving dren under twelve, leap frog race for errand boys, hundred- 
of much praise for the energy and success with which they yard dash for men, seventy-five-yard dash for ladies, sack 
ided the general committee race for girls sixteen or under, somersault race for boys 
Coffee and other refreshments were served along with the sixteen or under, wheelbarrow race for married couples, 
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GROUP PICTURE OF THE MORB THAN FIVE HUNDRED PEOPLE WHO ATTENDED THE ANNUAL 


PICNIC OF THE HORDER 


ladies’ three hundred-yard relay race, manufacturers’ rep 


resentatives’ contest, three-legged race for ladies, three 
legged race for men, and finally the men’s tug of war. The 
prizes given as a reward for participation in the various 
events were presented by the following 

Aladdin Manufacturing Company, Anning & Moller, John 
B. Anderson, printer; Automatic Pencil Sharpener Com- 
pany, Amity Leather Products Company, Acme Staple 
Company, American Writing Paper Company, American 


ORGANIZATION JUNE 11 


Lead Pencil Company, Autopoint Company, Acme Shear 
Company, Blaisdell Pencil Company, Boorum and Pease 
Company, Bausch & Lomb Optical Company, Central 
Paper Company, Carter's Ink Company, The Clauss Shear 
Company, Cook & Cobb Company, Columbia Art Works, 
Clarotype Company, Davol Rubber Company, Joseph Dixon 
Crucible Company, Dennison Manufacturing Company, 
Esterbrook Steel Pen Manufacturing Company, Eagle 
Pencil Company, Eaton, Crane & Pike Company, Eberhard 
Faber, Faries Manufacturing Company, C. R. Gibson & 
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Company, Gibson Art Company, Greenwood Company, 
The Globe-Wernicke Company, Hamilton Manufacturing 
Company, Hanson Brothers Scale Company, Charles Hig- 
gins & Company, The Heyer Duplicator Company, C. How- 
ard Hunt Pen Company, The Hotchkiss Sales Company, 
Index Sales Corporation, Ireland & Matthews Manufactur- 
ing Company, Johnson Chair Company, Kellogg Switch- 
board & Supply Co., Koh-I-Noor Pencil Co., The F. H. 
Lawson Company, Lendzion Leather Goods Company, 
E. E. Lloyd Paper Company, Manifold Supplies Company, 
Louis Melind Company, V. I. Martin, Midland Paper Com- 
pany, Mid-States Gummed Paper Company, Charles P. 
Mueller, McDonald Ledger & Loose Leaf Company, H. G. 
McFaddin & Company, Moore Push Pin Company, National 
Blank Book Company, National Vulcanized Fibre Company, 
Oakville American Pin Division, Parker Pen Company, 
Peerless Key Company, Peerless Wire Goods Company, 
The Frederick Post Company, Quality Park Envelope 
Company, Rand McNally & Company, The Reyburn Manu- 
facturing Company, Robinson Manufacturing Company, 
W. A. Sheaffer Pen Company, Sanford Manufacturing Com- 
pany, Sengbusch Self-Closing Inkstand Company, Roger A. 
Simonson Company, Smokador Manufacturing Company, 
Inc., Spencerian Pen Company, S. S. Stafford, Inc., Typo 
Trading Corporation, S. E. & M. Vernon, Inc., U. S. 
Envelope Company, Vail Manufacturing Company, Valley 
Paper Company, Waterbury Brass Goods Corporation, 
Western Tablet & Stationery Company, Wilson-Jones Com- 
pany, The. Weis Manufacturing Company, The Wahl Com- 
pany, Charles P. Weil & Son, The Workman Manufacturing 
Company, L. E. Waterman Company, Yawman and Erbe 
Manufacturing Company. 
> 


Philadelphia Stationers Meet 


The Philadelphia Stationers’ Association held its last 
meeting of the season June 9 at the Bellevue-Stratford 
Hotel Che meeting was well attended and usual business 


matters discussed. One application for active membership, 
namely that of H. T. White, was read and carried over until 
next September. 

committee 
Mann 


Irwin named a nominating com- 


William H. Brooks, William 
Frank R. Welsh to present names of officers for the coming 


President 
posed of Prizer and 
year 

The Harvard Bureau of Business Research mailed ques- 
tionnaires to various stationers asking for information about 
their accounting systems. In discussing this questionnaire 
the desirability of keeping accounts for factory and store 
Che Harvard Bureau expect 


convention of the National 


separated was brought out. 
to make report at the 
Association. 


next 
President Irwin seemed inclined 
to the opinion that straight-away hard plugging was the 
safest road to success in spite of recent statements that the 
greatest turnover was the object most desired. He quoted 
the Harvard Bureau’s representative at Washington as say- 
ing that as far as he could discover turnover does not seem 
The true recipe was to get your 
and sell intelligently — 


In discussing turnover 


to effect ultimate profit. 
profit at the 
C. H 


sale. Buy carefully 


> 


Convention of Credit Men, Stationery Group 

The Stationery, School and Office Equipment and Sup- 
plies Trade Group, Manufacturers’ Division of Credit Man- 
agers, held a two-day convention at Louisville, Ky., during 
the National Convention of the National 
Credit Men, held there, June 6 to 10, inclusive. 

The trade group conference particularly relating to mat- 
ters in the office equipment field took place on June 7 and 


Association of 


9, respectively. It was composed of manufacturers exclu- 
sively who are selling stationery, school and office equip- 
ment and supplies, covering both the wholesale and retail 
trade. Several of the representatives of manufacturers ac- 
tively participated in the program. The chairman of the 
stationery and office equipment group was R. G. Echols of 
Sandusky, Ohio, who 
with some timely re- 


The American Crayon Company, 


opened the conference on Tuesday 


marks. G. C. Wilcox, credit manager of the Weis Manu- 
facturing Company, Monroe, Mich., spoke on Credit and 
Collection Ethics. L. W. Brigham, credit manager, The 
Wahl Company, Chicago, chairman of the Business Service 
group, gave an interesting talk on Business Service, as- 
sisted by Frank H. Isaacson, Art Metal Construction Com- 
pany, Jamestown, N. Y., and Kenneth Yale of the Irving- 
Pitt Manufacturing Company, Kansas City, Mo. This por- 
tion of the program included the discussion of Safe Finan- 
cial Ratios for Various Classifications of Customers by 
Class and Volume; Salvaging Distressed Merchandise, and 
Development of Appropriate Educational Literature for 
Distribution to Customers. ) 

In the Economics Group, H. S. Sanders, assistant treas- 
urer of the Eastern Tablet Corporation, Albany, N. Y., was 
chairman. Associated with him in the discussion were 
H. W. Armstrong, assistant treasurer of the Joseph Dixon 
Crucible Company, Jersey City; Frank Hempstead, credit 
manager, Eaton, Crane & Pike Company, Pittsfield, Mass., 
and Frank Stumpf, credit manager of The Boss Manufac- 
turing Company, New York, N. Y. This group discussed 
Causes of Failures; Remedies to Forestall Failures; Re- 
habilitation of Distressed Firms; Seasonal Characteristics 
Affecting Credits and Collections; Need of Cash Discounts; 
Economic Value of Exchange of Credit Information; Eco- 
nomic Loss in Returned Goods Privileges, etc. 

On Thursday, the Office Equipment Group took up the 
subject of Organization, Equipment and Facilities. The 
chairman was Charles E. Zonnevylle, credit manager of the 
Yawman & Erbe Manufacturing Company, Rochester, 
N. Y. Associated with him were John T. Leonhard, credit 
manager, The Paterson Parchment Paper Company, Pas- 
siac, N. J., and C. H. Parker, credit manager, The B. L. 
Marble Chair Company, Bedford, Ohio. Various interest- 
ing topics were discussed, including Department Co-ordina- 
tion; Devising Better Equipment; Better Facilities for Re- 
porting Services; Psychology of Credit to Collection De- 
partment; Operating Expenses, etc. 

The attendance was excellent throughout and the dis- 
cussions were general and highly interesting. In the whole 
Credit Men’s Association there are twenty-one trade groups 
functioning. 

In the office equipment group this year, Mr. Echols ar- 
ranged a committee form of program, classifying the vari- 
ous problems most frequently encountered; definitely as- 
signing the subjects to some particular committee, and 
selecting the chairmen to man the committees. 

Before closing the divisional conference, Mr. Echols ap- 
pointed an editing committee, consisting of Frank Stumpf, 
credit manager, Boss Manufacturing Company, New York 
City, chairman; Fred M. Large, credit manager, The Ester- 
brook Steel Pen Manufacturing Company, Camden, N. J., 
and himself, to select material from the 1927 program for 
publication in pamphlet form to be distributed on order in 
large quantities to manufacturers. Such material is to be 
suitable for distribution to the trade for its educational 
value along the line of ethics, business service, economics, 
etc. These pamphlets will be sold at a very nominal sum 
in large quantities and will represent an exhaustive survey 
and study in the fields indicated. It was recommended that 
a trade group legislative committee be appointed to confer 
with the National Association committee with regard to 
legislative needs in the stationery field on credit and col- 
lection matters. 

The following officers were selected for 1928: Chairman, 
Howard S. Sanders, assistant treasurer, Eastern Tablet Cor- 
poration, Albany, N. Y.; vice-chairman,~Harry W. Arm- 
strong, assistant treasurer, Joseph Dixon Crucible Company, 
Jersey City, N. J. Announcement of committee chairmen 
and associates will be made later. 
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Junius Bertram Irving, president of the Irving-Pitt Man- 
ufacturing Company of Kansas City, Mo., lost his life in a 
canoe accident on Monday, June 20, while fishing in the St 
Croix river, about seven miles from Gordon, Wis. Mr. Irv 
ing would have been fifty-seven years old in August. He is 


survived by his wife, Mrs. Elno Irving, Kansas City; his 
mother, Mrs. Lydia C. Irving of Union Springs, N. Y.; a 
daughter, Mrs. Arthur Gleason of Utica, N. Y.; a son, 


; 


Clarence B. Irving of Kansas City; two brothers, Wallace 


N. Y., and Vincent J 
Harry Norris of 
Athens, 


Irving, Kansas 


New York 


F. Irving of Ithaca, 


and by two sisters, Mrs. 


Mrs. D. A 


1 services were held in the Country Club Christian 


City, 


City, and Loveland of Penn 


Funera 


church, Sixty-first street and Ward parkway, Kansas City, 





J. B. IRVING 


Friday morning, June 24, at eleven o'clock. Interment was 


Washington Combs, 


(srace H. 
Irving, ot- 


cemetery Dr 
friend of Mr 


at Mount 


pastor of the church, and a close 


ficiated The active pallbearers were: Thomas Hyland, 
H. F. Graces, C. M. Conger, R. M. Van Valkenburgh, Earl 
M. Daniels, George Wolcott, H. L. Murdoch and E. F. 
Redies The honorary pallbearers: W.S. McLucas, W. T. 
Kemper, E. F. Swinney, James E. Nugent, Fletch Cowherd, 
Hunt C. Moore, Langston Bacon, Judge Kimbrough Stone, 
Ralph H. Rice, P. R. Jordan, O. V. Wilson, F. G. Robin- 
son, Bert Steeper, Mayor Albert I. Beach, J. A. Haner, 
W. J. Anderson, Ellis R. Jones, Charles C. Carpenter, 
Homer H. Berger, C. M. Sears, A. B. Daniels, Don Rick 


secker and W. M 
which resulted in the death of Mr 
Monday afternoon, and the 
o'clock the same evening 


Dyer 
The accident Irving, 
occurred about four o'clock on 


body 


and returned to Mr. 


was recovered about eight 
home, a few miles 


The 
remains 


Irving's summer 
tox »k 


meantime, the 


coroner 
taken to 


from where the accident place was 
called, and, in the 
Superior, Wis., by the undertaker, and there prepared for 
After the hearing, the remains were returned to 


which Mr. Irving helped 


were 


interment 
the little church at Gordon, Wis.., 
build, and, after brief services, were taken to Kansas City 
by Claude B. Conger, secretary and treasurer of the Irving- 
Pitt Manufacturing Company, and Harry Murdoch, Chi- 
cago manager of the company, who was one of Mr. Irving's 





intimate friends, who accompanied him on the northern 
trip. y 

When Mr. Irving lost his life he was just starting his 
summer vacation, which, for a score of years he had spent 
in the north, where he owned a summer home and a large 
estate near the town of Gordon. 

Mr. Irving, with William Pitt, Irving-Pitt 
Manufacturing Company in 1904. He was at that time in 
the employ of the Tiernan-Dart Printing Company of Kan- 
He was a man of refined tastes, 


founded the 


sas City as superintendent 
was 


ompany. 


much modesty and generosity, and he pro- 


loved by everyone connected with his 
is perhaps the 


but of 
foundly 
At his home in Kansas City, he had what 
finest private art collection in the state. His death is a loss 


to his townspeople, his friends and to the loose leat incas- 


try. 

In the passing of J. B 
no one can afford to lose—a friend. 
years his friendship was a treasured possession 

He was kindly of heart and friendly of hand. A man of 
in some ways rugged, but of quiet voice and of 
a special charm 


Irving, the writer has lost something 
For more than twenty 


strong frame, 
manner almost shy, an ingratiating smile and 
of personality 
There was 
warmed one's friendship for him t 
lt was my good fortune to have him for an occasional visit. 
His quict entry and cordial greeting were always the beginning 
of a pleasant hour or so 
I shall miss the stimulation of his friendly) 
fulness of his encouragement in many ways. 
’ B.. pax vobiscum!—E. J. 
- + + 
George C. Whittemore 
organizers of the 
prominent Boston 
May 30 at the 
Commonwealth 


a tenderness in his response for good will that 


fection 


unsel and help- 


George C. Whittemore, one of the 
Association and a 
stationer until his retirement in 1921, died 
Mrs. B. F. Guild, 222 


avenue, with whom he lived, in his seventy 


Boston Stationers’ 
heme of his sister, 
-first year. 

He was born in Roxbury on March 6. 1857, the son of 
Mary C. (Loud) and John M. Whittemore. He 


cated in a private school in preparation for Roxbury Latin 


was edu- 


school. After graduation from the latter school, in 1872, he 


entered the rubber business, being connected with the 


Charles N 
Mr. Whittemore 
John M. Whittemore, his 


the firm until 1893 when it went out of business. 
' 


Clapp Company 


stationery business with 


1877, 


entered the 


father, in continuing with 


He was 


with Thorp & Martin two then became con- 


nected with the house of Thomas Groom & Company. He 


years, an 


served as president of the latter concern when it was in- 


corporated in 1904 and became its manager as well, holding 


these offices until his retirement in 1921 He was one of 
the organizers of the Boston Stationers Association and 
served as vice-president of the National Association of 


Office Outfitters and Manufacturers. 


+ + + 
Calder C. Gibson 


Calder C. Gibson, president of A. C. Gibson & Company, 
Inc., Buffalo, N. Y., and a son of the founder of this busi- 
ness, passed away unexpectedly after an illness of seeming 
unimportance. Surviving are the widow, two brothers and 
three sisters 


»stationers, 


++ + 


John Van Court 
John Van Court of the Universal Stamp Works, Newark, 
N. J., has journeyed on. He was a pioneer in the marking 
device industry, and many of the masters of the steel stamp 


trade learned the business in his shop 


Harry M. Reinhard 
Harry M. Reinhard, a veteran of the marking device in- 
attack of He had 
and had relinquished of his 


succumbed to an pneumonia. 


part 


dustry, 
been ailing some time, 
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Custom Made 


TYPEWRITER RIBBONS 
and CARBON PAPERS 


Nowadays this term seems to be used quite generally in advertising various products 
which application, of course, is in direct reference to the fact that the article so advertised 
is of a superior quality, or as possessing merits superior to articles of a similar nature. 
Therefore, on that occasion, its use may be legitimate. We have decided that the time 
has come when we may apply it to our own products and our explanation, we think, will 
be fully justified as referring to the very distinctive character of the Typewriter Ribbons 
and Carbon Papers of our manufacture. 


“‘Distinctiveness’”’ and “‘Custom Made’’ in our case, therefore, may be regarded as 
synonymous. They are “Custom Made”’ in respect to the fact that each brand represents 
a distinctive quality; each brand has been built to suit certain requirements and this has 
special bearing on the goods we manufacture. Our aim, for many years, has been to make 
our goods of such a distinctive character, that they would be demanded by the user, mak- 
ing price secondary. 


We manufacture four distinct brands of Typewriter Ribbons; each is made of a differ- 
ent quality of cloth; this cloth has been carefully selected and made according to our own 
specification, first as to the durability of the fabric, then its absorbing property which will 
take in the maximum amount of Ink within the fibre of the cloth itself. Our ribbons are 
made in six distinct degrees of inking to suit all possible requirements. 


In our Typewriter Carbon Papers, we show, in each brand, a separate and distinct 
quality, each being built up and put together for the specific purpose for which it is 
intended, again justifying our use of the words—-CUSTOM MADE. 


The trade-mark 
that makes ‘‘come 
back’* customers 


M. & V. Lines 
give the service 
that satisfies 





MITTAG & VOLGER, Inc. 


Principal Office and Factory, PARK RIDGE, N. J., U.S. A. 
Branches: 
MINNEAPOLIS NEW YORK BOSTON LOS ANGELES 
1040 McKnight Building 261 Broadway 115 Federal Street 102 San Fernando Bidg. 
(406 So. Main St.) 
SAN FRANCISCO CLEVELAND CHICAGO ST. LOUIS 


591 Mission Street 326 Erie Building 205 W. Monroe Street Merchants Laclede Bidg. 
AGENCIES ALL OVER THE WORLD 


ee 
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Mail the 
Coupon 


and let us show you 
how to make addition- 
al profits on cuspidors. 


Cb6e 
MAT 3.00 
DETROIT — 


1500 BEARD AVENUE 


Ireland & Matthews 
1500 Beard Avenue, Detroit, Mich. 


Please tell us how we can make additional profits 
on our Cuspidor sales. 
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work in the National Seal Works, Richmond, Va. Mr. 
Reinhard was born at Baltimore, Md., November 19, 1865. 
Later, he moved to Richmond, Va., where he purchased 
the National Seal Works in 1894. This business was built 
Mr. Reinhard, whose son, Meyer, has succeeded 
Surviving are the widow, the son and 


up by 
him in its direction. 
three daughters. 


++ + 
Andrew W. Caldwell 


Andrew W. Caldwell succumbed to pneumonia, compli- 
cating an operation for appendicitis, aged thirty-five. He 
was vice president of The Toledo Stamp & Stencil Com- 
pany, and a veteran of the World war. He was born at 
Dalton, Ga., 
number of cities east of the Mississippi. 


+’ + + 


and had a varied experience in marking de- 


vices In 


Frank C. Salisbury 
Frank C. Salisbury, salesman at Fitchburg, Mass., for 
the Royal Typewriter Company, Inc., died suddenly in his 
room some weeks ago. In January he suffered from an 
attack of tonsillitis, rehumatism and heart disease, compli- 


cations which carried him off 
> 
New Members for National Association of Type- 
writer Dealers 
While in New York recently, W. R. Shilling, president, 
obtained two new members for the National Association of 
Albright of the J. E. Albright 
Company, 825 Broadway, and Louis C. Neuberger, Broad- 


[yvpewriter Dealers—J. E 


way Typewriter Exchange, 929 Broadway. 

Mr. Neuberger kindly consented to act as delegate for 
New York City, and plans are already under way to form 
a New York local organization. 

Because of the friendly feeling existing among the New 
York dealers, 
a splendid success, and we hope that all members of the 


the New York local organization should be 


New York local will become members of the National 
Association of Typewriter Dealers. 


An invitation is extended to all typewriter dealers of 
New York and elsewhere to attend the second annual con- 
vention of the National Association of Typewriter Dealers 
of the United States which will be held in Pittsburgh on 


August 22, 23 and 24, 1927. 
Convention Committees Appointed 


At a 


Dealers’ 


Pittsburgh 


Association committees were appointed to handle 


special meeting of the Typewriter 
the details of the coming second annual convention next 
month. Following are the names of the chairman of the 


respective committees 


Entertainment, A. John Eggenberger; program, Milton 
Wiener; Fred R. Reynolds; finance, W. J 
Peace ck. 


reception, 


The convention will be held at the William Penn hotel. 
Practically all the definite 
arrangements to have representatives at the convention. 


manufacturers have made 


Plans have been made to hold a business show in con- 
nection with the convention, which will be of interest to 
all dealers and members of the association. Several prizes 


will be given away to members. 
Pittsburgh members are arranging for some interesting 


entertainment, and it is hoped that several hundred mem- 
bers will be present 
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“The Line that can’t be matched” 


A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN sst4Tion L2) N, Y., U.S. A. 
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ACcCCQO 
Punches 


for every purpose 











Unbreakable 
Brute Power 
Non-Rusting 


Never need servicing 





Send for circular and prices 


or see pages 20 to 22 of 


our new catalog No. 126 





American Clip Company 
Long Island City, N. Y. 


EUROPE 


Acco Company, Ltd., 
18 Whitefriars St., London, E. C. 4 


ARGENTINA 
Fred Berg & Co., 77 San Martin, Buenos Aires 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 


CANADA 


Acco Canadian Co., Ltd. 
484 King St. W., Toronto 
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Further announcements regarding the convention will 

ippear in the August issue 
— ae = : 
Maine Office Appliance Association 

\ regular monthly meeting and dinner of the Maine 
Office Appliance Association was held on Monday, June 13, 
1927, at Wescustogo Inn, Falmouth, Foreside. Thirteen 
were present. 

There was no formal meeting, the time usually devoted 
to business and a speaker being enjoyably spent in playing 
baseball and other games 

President Henderson appointed as committee to have 
harge of the July meeting, Everett Hazelton and Frauk 
Deneen 

— 
Fall and Matthews to Open Typewriter Store in 
Cleveland 

A new used typewriter store is to be opened in Cleve- 
land in the near future by Mr. Fall, formerly with the 
Wales Adding Machine Company, and Mr. Matthews, who 
has been with the mechanical department of the Cleveland 


[rust Company. They will handle both typewriters and 


adding machines. The location of the new business has 
not yet been decided upon.—A. E. D. 
- 


Chicago Golfers to Play Glen Acres in July 

rhe golfing stationers of Chicago will hold a meet July 
12 at the Glen Acres Country Club. The plans call for an 
afternoon of golf with a dinner following Arrangements 
to play can be made with G. QO. Stevens of Stevens, 
Maloney & Company, who is making up a mailing list of 
stationers interested in golf, so that announcements can 
be mailed in good season 


> 


Annual Outing Chas. M. Higgins & Co. 

On Saturday, June 11, the entire organization of Chas. 
M. Higgins & Co. enjoyed their annual outing at Sea Cliff, 
L.. I. Meeting at the factory, the party journeyed to the 
North Shore Commodore hotel by bus. Community sing- 
ing was led by Arthur Clark, the well known choir singer, 


and was ably seconded by Miss Flo Edgar 

Che festivities began as soon as the crowd arrived. Many 
enjoyed swimming and all enjoyed the beauty contest for 
girls, a special novelty which was inaugurated this year 
and which was won by Miss Etta Morse by unanimous 
vote. The beauty contest was judged by Joe Connelly and 


by Harry Tehan, well known traveling met 


\ wonderful dinner in the real New York manner fol- 
lowed with dancing between the courses It was soon evi- 
dent that there was a great deal of dancing talent in the 
st resulted 


crowd and a Charleston and Black Bottom « 
with John Kubinski coming off the winner 

Later in the afternoon, Tracy Higgins, general manager, 
ht his new motor cruiser, “Madelyn,” into the harbor 
friends aboard 


several groups of 


John Gianella, chemical expert of Chas. M. Higgins & 


Co., proved himself the hero of the day by rescuing one 
of the young ladies who was thrown into the water when 
e yacht er was swamp¢ he v passing 
: 
eed 
, 
er me vas just as ¢ jova { ita d 
‘ ¢ £ 4} | 1 4} — 
its conclusion a rousing vote of lanks and three long 


cheers were given Eddie Kiernan for the able manner in 


nducted the party 


2 allied 


_— 





» a collet 
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Ca in its application of the elec- 
tric drive to every operating feature, 
except the insertion of the paper. 

The slightest touch of the keys operates 
the type bars with lightning swiftness. The 
electric drive also extends to the carriage 
shift, the shift lock, the back spacer, the 
tabulator, and the line space and carriage 
return. 

The net results are an absolute evenness 
of type impressions — yielding work of 
surpassing beauty, unequaled manifolding 
power, the elimination of fatigue in opera- 
tion, and a volume of daily output hitherto 
unattainable on a writing machine. 





A demonstration is yours for the asking 


REMINGTON TYPEWRITER COMPANY 
Division of Remington Rand, Inc. 
374 Broadway Branches Everywhere New York 





Remington-made 
Paragon Ribbons 
and Red Seal 
Carbon Papers 
always make good 
impressions, 





ef Machine for Every Purpose 
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$2200 Profit 


on 


PEERLESS 
rmevnTeat\ FE YO 












NE of our dealers tells us this interesting story 

in a recent letter—how he applied the Peer 
less Dealers’ Sales Plan to “clean up” $2,200 in 
profits during 1926. 


Popular, profitable Peerless Keys are carried by 
eight dealers out of every ten; they turn over 
consistently the year ‘round. Typists are always 
asking for the soft, green typewriter keys which 
give such comfort to the fingertips, such relief 
from glare to the eyes—they are always asking 
for Peerless Keys, the only ones on which con- 
sumer demand has been created by years and years 
of direct advertising. 


To the two unsold dealers remaining out of 
every ten, this advertisermnent is addressed. 
The new revised 1927 edition of the Peerless Deal 
ers Sales Plan is waiting for you——-you can have it 
absolutely without obligation. 


WRITE TODAY! 


PEERLESS KEY COMPANY, Inc. 
176 Fulton St. New York City 


Agents in the World's Principal Cities 


send us, without obligation, 


PEERLESS KEY COMPANY, tne. Ain) 


176 Fulten St.. New York City letauis of your special profit 
making plan together with sample 
Peerless Key and erasure shield with 
———— ur imprint (telephone number if 
~PEERLESS> lesired 
RUBBER TYPE WRI KEYS 
tear ans ~ . NAME - 


ADDRESS 7 
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Dictaphone Sales Conferences 

During June two sales conferences were held by the 
Dictaphone Sales Corporation, President Stowell partici- 
pating in each. The midwestern managers met at Chi- 
cago, June 11-12, members of the Chicago sales organ‘za- 
tion participating in the meeting. At New York the pro- 
ceedings were directed by Mr. Stowell, who met with the 
managers in Eastern territories and salesmen of the New 
York branch. 

A. E. Blackstone, district manager, conducted the Chi- 
cago meetings, which were held at the Chicago branch 
and at the Palmer House. Mr. Blackstone made the open- 
ing remarks of the sales meeting, followed by Miss Agnes 
Aitkin, head of the Chicago Secretarial School, which is 
conducted by the Chicago branch. Mr. Blackstone out- 
lined the major topic of the convention, “Summertime 
Sales Measures.” This found response under “What I 
Consider the Most Effective Summertime Sales Measures,” 
from the viewpoints of several branch managers: F. L. 
Scott, St. Louis; C. E. Terry, Kansas City; Gilbert Hunter, 
Indianapolis; W. M. Sipe, Cincinnati; L. W. Hawker, 
Dayton; F. S. Ward, Dallas. G. D. Smith, assistant to 
President Stowell, also contributed to this symposium 

L. M. Foreman, general office manager, Fairbanks- Morse 
told the meeting “What Your Cor- 
Other topics 


Company, Beloit, Wis., 
respondence Survey Accomplished for Us.” 
were: “Our Business — Yesterday — Today — Tomorrow,” 
L. C. Stowell, president; “Advertising,” H. A. Thompson, 
Erickson Company, advertising agency for The Dictaphone, 
New York, N. Y.; “What Is Our Market?” by Merrill B 
Sands, general sales manager; “The Past Is All Behind 
Us,” T. R. Crayston, Canadian general manager, Toronto; 
‘This Is More Than a Dictating Machine,” H. R. Henn, 
manager, Cleveland. 

The afternoon program of June 11 included a ball game 
at Cubs Park, attended by the salesmen. The managers 
Dinner for managers 

A pow-wow occu- 


held a meeting at the Palmer House. 
and salesmen was served at the Palmer 
pied the evening 

June 12 the out of town men at Chicago were given indi- 
vidual interviews with Mr. Stowell, Mr. Sands and Mr 


7 ' 
B ackstone. 


i. 

I. S. M. A.’s Sixteenth Convention a Big Event 
The sixteenth annual convention of the Internationa! 
Stamp Manufacturers’ Association was held at the Book- 
The pro- 


Cadillac hotel, Detroit, June 27 to 30 inclusive 


gram was divided into two sections, business and enter- 
tainment. The business sessions were made up of com- 
bined meetings of the various groups at which addresses 
and reports were given, and of separate meetings of the 
different divisions in the association, such as rubber stamps, 
sundries and seals, brass dies, stencils and checks and 
badges. The entertainment consisted of a get-acquainted 
party, with dancing, sight-seeing tours, bridge parties, 
moonlight trip on Lake St. Clair, a trip through the Ford 
Motor Company’s plant, golf, luncheons and banquets 

Che business meetings were conducted in the form of a 
battle around Increased Sales Mountain. The members of 
the association were opposed on the left flank by General 
Poor Business Methods, on the right flank by General 
Poor Selling Methods, and on the front by General Poor 
Advertising Methods. General Poor Business Methods had 
m his staff Col. Poor Store Arrangement, Col. Poorly 
Arranged Stock Room, Col. Poorly Balanced Stock and 


Col. Poorly Systematized Organization. General Poor Selling 
Methods was in charge of Col. Deaf and Dumb, Col. Cut 
the Price, Col. Know It All, and Col. Don't Know a Darned 
General Poor Advertising Methods had on his staff 


Thing 
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The new Underwood Portable is equipped 
with all devices necessary for the conven- 
ience of the operator, among which are: 


Overhead paper bale Stencilling device 


Back-space key Marginal stops 
kibbon reverse Two color ribbon device 
Margin release Writing-line scale 


One-piece line space lever 


UNDERWOOD PORTABLE 


i , Let me see the “New 
i UNDERWOOD PORTABLE” 









W igh: me see the new Underwood 


Portable” is a statement being 
made by people everywhere. 

Into this new Underwood has 
been built the experience of thirty 
years of typewriter manufacturing. 
Its fast, easy writing qualities, its 
strength and durability have won it 


popularity among people in every 
walk of life. 


To meet this demand leading 
dealers the country over are selling 
the New Underwood. 

Increase your sales by writing now 
for our attractive dealer proposition. 


Portable Division 


UNDERWOOD TYPEWRITER CO., INC. 
30 Vesey Street New York City 


with A Bank, STANDARD KEYBOARD 
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For the Smallest —o 


— you address 10 names or 10 million -- there’s an Addressograph 
that will do it QUICKER and increase your 1927 profits! It may be the 
$18 portable model -- it may be the New Automatic Feed, Ribbon Print 
machine. It may be any of the 25 different hand, foot or electrically operated 
models. It will pay you to find out. Just mail the coupon. 
























5 Times Faster 


--than pen or typewriter-- 
100°%, accurate. A thor- 
oughly efficient Ribbon 
Print Addressograph for 
only $18 at Chicago. Prints 
from standard embossed 
metal Addressograph 
plates. Not a toy--buta 
practical, usable address- 
ing machine. Will pay 
for itself QUICKLY in 
savings it effects. 


FREE trial -- 


Clip the coupon and mail it. 









> 


hp~~. 
150,000 


Used for: 2 . 
Increasing Sales 
All Office Forms Z | / 
Shipping Tags, etc. enone 
Speeding Collec- | Pa 
tiens | 
Pay and Dividend @ | ESS 
i i TRADE MARK 


All Addressing 
Identification Tags 
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PRINTS FROM TYPE 


FREE trial Helps SAVEX 
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—~or the Largest— 


h Automatic Feed, Ribbon Print i | 
Addressograph. 7,500 impres- 








+" sions an hour. Does faster 
at work than 40 expert typists. 
‘d 


“Wouldn't think about going back to the old hand method of addressing.”’ 
-Haag Bros. Co., (Manufacturers) Peoria, Ill- 


‘In 9 months our Addressograph has more than paid for itself.” 
O. S. Cobourn, (Wholesalers) Pittsburgh, Pa. 


4 
‘“‘We now consider Addressograph one of our most valuable assets.”’ v4 
Buka Coal Co., (Retailers) Cincinnati, Ohio r 
4 
4 
4 
y, MAIL 
yo] K 903 W. Van Buren St. / WITH 
4 

° YOUR 
Chicago, Ill. Ps LETTER- 
¢ HEAD TO 


Canadian Main Office: 60 Front St.,W.Toronto,2 f 


Addressograph Co., 
# 03 W. Van Buren St., icago 
P i 0 Send FREE Booklet: “Brass 
Tack Results.’ 
] Send complete information about 


Ju larger oe 


Ex $18 at Chi 
B& SELL More 7 4332 
y will return it Freight OLLECT. 


249-7-27 
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New! 


SINESS chairs that reflect 
Bre B. L. MARBLE rep- 
utation for leadership in 
originality. Advanced designs 
that meet every anticipation of 


modern business. 


The chairs illustrated on this 
page are but a few of the newer 
designs in THE BLUE BOOK 
OF BUSINESS CHAIRS. Chairs 
that will lend dignity and com- 
fort to the modern office and 
will yield a good profit to the 
progressive dealer! 


The new catalog is replete with 
designs to match the treatments 
of the desk manufacturers. The 
variety of patterns it contains 
includes chairs for all require- 
ments—ranging from the higher 
priced executive chairs to those 
for general office and clerical use. 


Have you received your 
copy of THE BLUEBOOK 
OF BUSINESS CHAIRS? 


THE B. L. MARBLE 
CHAIR COMPANY 


BEDFORD, 


NEW YORK CITY OFFICE, 101 PARK AVENUE 


OHIO 


LC . 


: 
July. 1927 £ 
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Col. Poor Window Display, Col. Poor Newspaper Adver- 
tising, Col. Don't Believe in Advertising, and Col. Too 
Proud to Solicit Business. All these high-powered men 
were opposed by the association’s brigadier-generals and 
generals who showed the way to clean up opposition to 
progressive business. 

In commenting on the meeting, the secretary stated that 
no one man or set of men control this organization in any 
way It is founded on the broad basis of benefit to the 
largest as well as the smallest concerns in our industry 

This association has no pet theories which it is trying 
to shove down the throats of those engaged in the industry 
It is an organization in which the voice of the smallest 
manufacturer is just as important as the largest, and, as 
a matter of fact, the smaller manufacturer has a distinct 
advantage over the larger one An organization is com 
posed of its members. It is not a juggernaut which its 
rolling mercilessly over the little fellow atid’ providing a 
smooth road for the big fellow It is Working for the 


whole industry 


Several delegations reached Detroit by water Che 
Chicago Stamp Club delegation left on Saturday, June 25, 
at 1:30 standard time. The party was composed of about 


thirty people, some of whom joined from the south and 
west for the water trip. The Chicago Stamp Club naval 
committee was made up of H. J. Hanson, chairman, C. H. 
Hanson Company, 178 North Clark street; S. D. Flynn, 
publicity, The Superior Type Company, 3940 Ravenswood 
avenue; Fred Farr, ticket reservations, Wm. A. Force & 
Company, 180 North Wacker drive: Roe Reed, entertain- 
ment, Reed & Skeppstrom. 19) West Jackson boulevard 


> 


Manufacturers to Back National Typewriter 
Dealers’ Association 

W. R. Shilling, president of the National Association of 
Typewriter Dealers, just returned to Pittsburgh from a 
visit in the East where he held conferences with the heads 
of the various typewriter manufacturing concerns and 
received a very cordial welcome 

The following manufacturers have signified their intention 
of co-operating with the National Association of Type- 
writer Dealers: L. C. Smith and Corona Typewriters, Inc., 
Remington Typewriter Company, Underwood Typewriter 
Victor Adding 


Machine Company, Regal Typewriter Company, Shipman 


Company, Royal Typewriter Company, 
Ward Manufacturing Company, American Writing Machine 
Company. Other companies will also support the work of 
the association. 

All the manufacturers are interested in the success of the 
National Association of Typewriter Dealers and have 
assured President Shilling of their desire to co-operate in 
every way possible 

[he manufacturers will arrange to have representation 
at the second annual convention of the association to be 
held in Pittsburgh, Pa., Monday, Tuesday and Wednesday, 


August 22, 23 and 24, 1927 


G. O. E. C. Opens Sales Office at Joplin 

The General Office Equipment Corporation announces 
the opening of a consolidated sales office at Joplin, Mis- 
souri, for the sale of Elliott-Fisher and Sundstrand prod- 
ucts [he territory under this office comprises several 

tunties in southeastern Kansas and southwestern Missouri, 
including the cities of Pittsburg, Kansas, and Springfield, 
Missouri. G. G. Wolfe has been appointed local manager 
Mr. Wolfe has recently been assistant to the local manager 
of the General Office Equipment Corporation at Kansas 
City, Mo. Prior to that he was district agent for the 
Sundstrand Adding Machine Company 
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Duplicator at 
slight cost. 





Saving Office Dollars 


HE Underwood Revolving Duplicator 
holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 
ing or multigraphing. 


It is so simple that anyone can »perate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 
duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 


Duplicator. Write or telephone for these 
dollar saving facts. 


UNDERWOOD TYPEWRITER CoO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 
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Acquisition to Underwood Staff at Chicago 


J. C. LaBorence joined the Chicago sales staff of the 
Underwood Typewriter Company June 19. He has been 
assigned to a loop territory and it is anticipated that wide 


acquaintance and familiarity with the requirements of office 





machine users will make his territory an important factor 


A in Chicago sales. 
Mr 


LaBorence entered the office equipment industry 
jul} , 


(;OOD RIBBON with the Burroughs Adding Machine Company. A short 
MUST RENEW ITSELF 


To give uniform results under 
continuous typing a ribbon must 
renew itself quickly. This re- 
newing process depends on the 
nature of the ink which must 
flow quickly and evenly from the 
unused part to the used part of 
the ribbon. 


Because of their ability to renew, 
Bucki Supreme Typewriter Rib- 
bons take the guess-work out of 
ribbon selling. 





J. C. LA BORENCE 


time later the typewriter field appealed to him strongly, 


and in March, 1921, he became a salesman at St. Louis, 


The ribbon line is ably supported 


by carbon papers of similar Mo., for the Royal Typewriter Company, Inc. After nine 
quality. Both enjoy repeat sales months in this territory he transferred to St. Paul and 
due to the satisfactory service Minneapolis, spending about four months in the Twin 
given. Cities. June, 1922, Mr. LaBorence transferred to Chicago, 
where he continued until June 18, 1927. After he got his 
If your ribbon line is not up to work organized he was persistent as a “M. A. D.” man. 
: : ) “ightee mnths ‘re spent handling national 
standards, let us explain our plan About eigh cen me nth were pen lan g Oo 
: . accounts in Chicago; for the last two and one-half years 
' for creating a successful ribbon : 
Mr. LaBorence handled the financial district of that city. 
and carbon department. 
> 
THE Frank Merrill Returns to Old Associates 


B U C K E . 4 E Frank J. Merrill has returned to a position with Thorp 
& Martin Company, 66 Franklin street, Boston, as store 
RIBBON & CARBON CO. 


1468 East Fifty-fifth Street 


CLEVELAND OHIO 
Established 18% 





FRANK J. MERRILL 


manager, after an association of several years with James 
.r. Towhill Company, of the same city. Mr. Merrill was 








at one time connected with Francis Doane & Co., Inc, 

















Be ston. 

















» 
927 


the 
Pen 
ide 
ice 


tor 


ort 


al 


rp 
re 


’ 


July, 





1927 


OFFICE 


JULY means 


real transfer 
business today 


and covering prospects 
with ‘‘Y and E”’ line 
means profits for you 


HERE is business for you at transfer per- 
iods. Office needs become self-evident. The 
first comer gets the order. 


Many of your customers ‘now transfer in July. 
More of them would, if they knew the advan- 
tages and economies of semi-annual transferring 
of files. 


And when you go to your customer with some- 
thing tangible to talk about, you improve your 
chances of getting business at least fifty per 
cent. Consider transfer time in that light. 
Transfer service and transfer merchandise are 
appreciated when timely. And “Y and E” 
transfer cases and supplies cover every need of 
transfer time. 


YAWMAN~>FRBE MFG.@. 
755 Jay Street Rochester, N. Y. 


Export Dept., 368 Broadway, NewjYork City 
Cable Address: ‘“Y AWMANERBE,’’ New York 
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p Selling fine merchandise brings you profit and satisfied customers. y 
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Wentworth Made Coast Manager for Remington- 
Rand 

F. W. Wentworth & Company has locked arms with the 
Remington-Rand forces and is now a part of James H. 
Rand, Jr.’s huge office appliance merger plan. F. W. 
Wentworth & Co., with sales offices in San Francisco, Los 
Angeles, Oakland, Portland, Seattle, San Diego, Fresno and 
Sacramento, has been a very active coast organization in 
the exploitation of filing equipment, business systems and 
office furniture and, since its inception in 1910 has been the 
Western representative for the Library Bureau line of files, 
etc 

The Wentworth company has had a very remarkable 
growth under the constant guidance of its founder and 
president, F. W. Wentworth, and has developed in seven- 
teen short years into an institution of great significance in 
the office appliance field. It is probably its completeness 
and the highly developed organization that led Jas. H. 
Rand, Jr., to want it as a part of his great combination of 
first-ranking institutions which he has now combined. 

It is believed that the Wentworth organization will be 
the Pacific coast nucleus to which will be intermembered 
the selling forces of the other companies now under control 
of Remington-Rand, Inc., and it is known that F. W. Went- 
worth is now the Western manager for the entire coast 
division of Remington-Rand, Inc. 

Up to the present time the following companies are inte- 
gral parts of Remington-Rand Inc.: Rand Company Inc., 
American Kardex Company, The Safe-Cabinet Company, 
Remington Typewriter Company, The Dalton Adding Ma- 
chine Company, Baker-Vawter Company, Powers Account 
ng Machine Company, Index Visible, Remington- Noiseless 

ss 


Pioneer Pittsburgh House Expands 

The William G. Johnston Company, 343-45 Boulevard 
of the Allies, Pittsburgh, Penna., has acquired the C. D 
Roberts Company, which was organized twenty years ago. 
Che Johnston business has been in existence over 100 years, 
as is indicated by the following chronology: 1797, business 
started by Zadok Cramer; in 1807 it became Cramer & 
Spear; Cramer, Spear & Eichbaum succeeded in 1810; the 
business was known as William Eichbaum in 1815; in 1818 

became Eichbaum & Johnston; the style changed to 
Johnston & Stockton in 1824; in 1857 it became Wm. G. 
Johnston & Company; the present name, William G. John 

on Company, was taken April 9, 1915. 

The C. D. Roberts Company carried on a general sta- 
tionery business, and copyrighted and manufactured three 
lines of pens, the “C. D. Roberts Gold Alloy,” “Dewey 
Silver Gloss” and “Tenacity.” These lines are being con 
tinued by the William G. Johnston Company 

on 

Stowell an Officer of Office Managers’ Assn. 

L. C. Stowell, president of the Dictaphone Sales Corpora- 
tion, was elected first vice-president of the National Asso- 
ciation of Office Managers in June. The convention was 
held at the Edgewater Beach hotel, Chicago. Other officers 
elected were President, O. C. Lloyd, personnel director, 
Kaufmann’s Store, Pittsburgh; second vice-president, O. G 
Sherman, Metropolitan Life Insurance Company, New 
York, N. Y.; treasurer, H. C. Pennicke, manager planning 
and personnel department American Central Life Insurance 
Company, Indianapolis; secretary, F. L. Rowland, manager 
planning and personnel, Lincoln National Life Insurance 
Company, Fort Wayne, Ind. Directors: W. D. Post, office 
manager Corn Products Refining Company, New York 
City; A. P. MacIntyre, comptroller Lever Brothers Com 
pany, Cambridge, Mass.; C. U. Stapleton, supervisor otf 
office methods, Canadian National Railways, Montreal 
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Superior in Every Detail 


Why not sell tables that are really bet- 
ter—that you can demonstrate, step by 
step, to be the logical choice? 


No matter where you begin: legs, tops, 
drawers, under-top construction, join- 
ing, design or finish, you can bank on 
SAMSON TABLES to prove their 
quality. A SAMSON has never weak- 
ened in the joints; take one of ten years’ 
service and lift the corner. It is just 
as sturdy—just as rigid as a new table 
leaving the factory. 


It's worth your while to have us prove 
this value. A line on your letterhead, 


‘‘T am interested "brings further details. 


Mutschler Brothers Co. 


Nappanee, Indiana 


507 Madison St. 






SAMSON No. 321 


Illustrating 36x72” size. 
Quartered oak through- 
out. Other sizes 30x48", 
34x60”, 42x96", 48x120". 
Dull rubbed finish. 











SAMSON No. 326} 


Illustrating 42x96” size. American Wal- 
nut throughout. Other sizes 36 x 72”, 
48x120", 48x144”". Standard office 
dull rubbed finish. 























The largest selling Quality 


pencil in the world 


17 Black—3 Copying Degrees 


5 pene bata: the field 
by its matchless supe- 


riority, distinctive in its well- 





known water-mark finish, the 
famous VENUS is the only 


pencil asked for by customers 






who know what pencil per- 





fection means. 














The pencil-using public has 
learned that substitutes do not 
satisty—THEY WANT THE 
‘VENUS.” Keep it in stock 
tor them, in all degrees. It 
means good business, con- 
Stant repeats, profits. 








Send in your order now for 
VENUS Pencils and 
Erasers. ( ‘om plete stocks 


are an advantage 


American Lead Pencil Co. 
320 Fifth Ave... New York 


VENUS ERASERS 


F the same superlative 

quality that has made 
the VENUS Pencil fam- 
ous; soft, gray rubber that 
erases clean without a 
smudge. 


Made in 12 sizes. 
Sample on Request. 
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Detroit’s Outstanding Foreign Trade Convention 

The Detroit National Foreign Trade Convention, four- 
teenth in the series of American Foreign Traders’ nation- 
wide gatherings which have been held annually since 1914, 
thoroughly justified, with a registration of 1,425 delegates, 
the council’s decision to meet for the first time in six years 
away from the seaboard. The convention attracted a 
greater attendance from the country at large than at any 
time since the boom year of 1920. The delegates came 
from thirty-four states as well as from Hawaii and Porto 
Rico, and from twenty-one foreign countries besides 
Canada. The Detroit gathering was thus the most widely 
representative meeting of the countries with which the 
Unrted States carries on commerce than any yet sponsored 
by the Council. Lack of space prevents publication of the 
many instructive and inspiring addresses 

One of the most encouraging factors of the meeting was 
the large attendance and keen interest shown by delegates 
from the great Michigan manufacturing district. The con- 
vention included a record number of manufacturers; 568 
out of the 1,425 delegates present being manufacturers who 
sought this direct means of extending their markets abroad. 
[The Canadian session was again an event of outstanding 
importance. It was sponsored this year by the Canadian 
Chamber of Commerce whose president, S. B. Gundy, acted 
as its chairman. About one hundred of the leading busi- 
ness executives from all parts of Canada attended the con- 
vention and laid the basis both in informal discussion and 
through their spokesmen at the Canada session for increased 
reciprocal business understanding across the border. 

A marked extension of interest and participation in these 
gatherings by spokesmen from other countries was a fur- 
ther noteworthy feature. Spokesmen from the United King- 
dom, the Union of South Africa, Argentina and the Irish 
Free State, as well as from the American Chamber of Com- 
merce at Shanghai, addressed the convention on concrete 
problems of world trade pertaining to their relations with 
the United States. 

Representatives of the transportation field of foreign 
trade were second to manufacturers in their total personnel 
at the convention with 181 delegates: the automotive in- 
dustry sent 156 delegates and there were 153 bankers, 147 
officers of trade associations and Chambers of Commerce, 
seventy-eight government officials and professional repre- 
sentatives and seventy-five iron and steel men. About 
three-quarters of the delegates at the convention were 
executives of business houses directly connected with for- 
eign trade and about one-quarter were presidents of com- 
panies or chairmen of boards, a characteristically high pro- 
portion of executive attendance 

Trade Adviser Service Answered Many Questions 

[he trade adviser service, the annual feature of these 
Conventions at which confidential business information is 
given on request of expert forogn traders, was more suc- 
cessful than any time since the council’s banner convention 
in 1920 in San Francisco The Detroit community showed 
its intensive interest in foreign trade by asking over two 
hundred questions of the corps of advisers placed at their 
disposal by the council. This is an interesting evidence of 
the fact that more than two hundred manufacturing firms 
have started foreign trade business within the past three 
years in the Michigan district, and proves the council's an- 
ticipation that here was an ideal place for a National For- 
eign Trade Convention 

Next year the council looks forward with keen anticipa- 
tion toward making its first descent on the southwest, 
where Houston has been chosen for the 1928 meeting. It 
was also decided to hold the 1929 convention in Baltimore, 
subject to final ratification next year and an invitation from 
Los Angeles was definitely considered for 1930. The de- 





(More Savings 
Nore Sales 


That's the Story of the 
MEDART 


BOLTLESS CABINET 
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In ease of erection « « « in savings to 
the dealer « « « in beauty of appear- 
ance « + + in features that appeal to 
the customer, there is no cabinet to 
compare with the Medart Boltless. 


The new, revolutionary design en- 
ables even the most inexperienced 
person to completely assemble the 
largest double door Medart cabinet 
in ten minutes without the use of 
bolts or tools. Think of the savings 
in time and labor « « « in valuable 


Potomac and DeKalb Streets 
SAINT LOUIS, MISSOURI 


i 


T 







You want to make more money on cabinet 
sales «++ you want tosell a cabinet that pleases 
your customer « « « here’s your opportunity 
WRITE TODAY FOR FURTHER DETAILS 


FRED MEDART MANUFACTURING CO. 


floor space «+ + in freight and dray- 
age costs, 

Then, too, think how easy it is to sell 
a cabinet with these superior selling 
features.Lock-in-handlewith3-point 
locking device. Seven-pin tumbler 
lock with center grooved key. Slide- 
easy, adjustable shelves. Full open- 
ing, non-sagging doors. Paneled 
sides. One-piece,sanitary base. Rich, 
indestructible DUCO finish « «+ in 


green, mahogany, walnut and white. 
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EXECUTIVE 
DESK KNIFE 


A Quick Selling Long Profit Item 








For Stationers 

On your counter this attractive dis- Paper knife heavily plated and pol- 
play will bring you a rapid turnover ished. Smooth handles of unbreak- 
—real profits with small invest- able “Permaloid” are fashioned with 
ment. Every desk worker needs a care and riveted securely. Truly a 
good knife—this Executive Desk superb quality desk knife, perfectly 
Knife fills the bill. Blade is of the made and displayed for quick sales 
finest high-carbon steel, fitted in at the retail price of $1.25. 
brass lined knife. Bolsters are 18% Order a dozen Executive Desk 
nickel—highly polished and durable. Knives direct or from your jobber. 

EXECUTIV EDESKANET 


Novelty 
Cutlery 
Company f 











A. C. McClurg & Co......... see tee 333 E. Ontario St., Chicago, IIl. 
The Associated Stationers Supply Co. .201-215 N. Franklin St., Chicago, Ill. 
The Stationers Corp. ....... ee ..Les Angeles, Calif. 
H. S. Crocker Co., Inc.. Crs are .....Les Angeles, Calif. 
Schubert Office Specialty Co. Los Angeles, Calif. 
Stafford-Lowden & Co. .. ; Ft. Worth, Texas 
The Fort Wayne Printing Co. ; ....Fort Wayne, Ind. 


The Novelty Cutlery Company 
Dept. 151, Canton, Ohio 
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cision of a convention city two years in advance, it 1s 
anticipated, will give a greatly increased opportunity for 
developing public interest in foreign trade well in advance 
of the meeting. 

The final declaration of the convention, which was drafted 
by the general convention committee of seventy-five mem- 
bers representing the industrial, banking, shipping, agricul- 
tural and other elements of foreign trade and all sections 
of the country was as follows: 

Flood Control 

“This convention reiterates the recommendation of previous 
national foreign trade conventions that the inland waterways 
of the United States should be brought under effective control 
ind use. The unprecedented flood in the lower Mississippi Val- 
ley has caused untold disaster and forced the problem of flood 
control and the utilization of inland waterways upon the atten- 
tion of the entire country Control should be accomplished in 
a manner that will carry with it the development ef a scientific 
system which will enable the stored flood waters to be utilized 
in the service of commerce and transportation 

More Foreign Trade with Our Competitors 

“For the fourth consecutive year, 1926 showed an increase 
in our foreign trade, both in value and in volume As in for- 
mer years, the greater part of our trade was with countries 
which are among our most active competitors in all the markets 
of the world Increased industrial and commercial activity in 
these countries does not necessarily mean keener competition 
with us It always means greater purchasing power in such 
countries and often leads to larger exports of our products, both 
crude and manufactured 
Balanced Exchange of Goods Between Countries Impracticable 

‘At a time when the trading nations of the world are in 
economic conference at Geneva, one of the purposes of which 
s to lessen trade restrictions that hamper the easy flow of 
commerce, suggestions have come from several countries of 
their readiness to invoke restrictive measures in the effort to 
force a more nearly even balance in the exchange of goods 
with other countries To enforce a balanced exchange of mer 
chandise between two nations is impracticable We bought 
from Asia last year $800,000,000 more than Asia bought from us 
We sold to Europe last year a billion dollars more than Europe 
sold to us. That trade benefitted all. Asia's excess of sales to 
us helped to pay for Europe's excess of purchases from us. 
The world’s trade has now become one great composite whole 

Promoting Export Trade in Loan Negotiations 

“The accumulation in the United States of available capital 
seeking investment has resulted in recent years in the absorp- 
tion of approximately $5,000,000,000 of foreign securities It is 
important that the possibilities of promoting our export trade 
be not overlooked in the progress of loan negotiations 

Revision of Customs Regulations 

“Our custom regulations and the delays incident to their 
administration constitute a serious barrier to commerce and 
impose undue annoyance and expense upon importers and con 
sumers. Measures providing for revisions of our customs ad- 
ministrative procedure will be submitted at the coming session 
of Congress This revision should also provide a thorough 
clarification of the cumbersome and complicated drawback law 
and regulations. We strongly urge prompt action 

A Business Program for the Merchant Marine 

“It is now seven years since Congress in the Merchant Marine 
Act of 1920 directed that the war-—built government fleet should 
be transferred to private ownership and operation. Consider-— 
able progress has been made, and the privately owned merchant 
marine has been substantially increased by establishment of 
new lines consisting of Shipping Board vessels sold at low 
prices on favorable terms The traditional policy of encourag- 
ing fast and direct sailings of American lines by means of mail 
contracts has been wisely revived. A large part of the pri- 
vately owned marine, however, still bears the full force of for- 
elgn competition 

Continued operation of government lines at heavy loss and 
frequently in competition with privately owned American lines 
creates an atmosphere of uncertainty discouraging to private 
nvestment in shipping. We urge an immediate survey by the 
government in association with steamship interests and shippers 
for the purpose of determining in accordance with the Merchant 
Marine Act what lines are essential to the national interest 
and what is necessary to assure their successful operation by 
private enterprise Lines not found to be essential or suscep 
title of profitable development should be discontinued as re 

lired by the Merchant Marine Act 

If American business men and the United States Government 
will give American ships a preference in routing their freight a 

ng step will be taken towards a successful American mer 
hant fleet Suggestions that the Shipping Board build a large 

imber of new ships are disquieting, as this would tend to 
perpetuate government ownership and operation Replacement 
f tonnage will be necessary in time, but if the privately owned 
ind operated lines are freed of uneconomic restrictions and 
given reasonable encouragemer by public and government they 
will the selves provide the new tonnage 
Permanent Parcels Post with Cuba 


This convention again urges upon Congress prompt action 
to preserve the parcel post service to Cuba That country has 
served notice upon our Post Office Department abrogating the 
present temporary partel post convention and unless Congress 
acts the service will end on March 1 next American industry 


generally will suffer substantial loss unless Congress acts 
favorably before that date 
The Foreign Mail Service 
The foreign mail service is an important agency in main 
iining and extending our overseas commercial relations The 
progress made by th Post Office Department in recent years 
n improving this service especially the international parcel 
post, is commendable, and further extensions should continue 
to receive all possible encouragement 
Foreign Trade Zones 

“We renew the recommendation of previous national foreign 
trade conventions in favor of legislation permitting the estab 
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Cash In on the 
Popularity of 


SUNRUCO 
Sponge Rubber 


CHAIR CUSHIONS 


Here’s a really profitable line—a good, sub- 
stantial money-maker, month after month, 


Sunruco Cushions have the appeal that wins 
steady sales—attractive appearance—thick, 
heavy sponge rubber, that at a glance, pro- 
claims the utmost in comfort and value. 


Fluted 
Felt-Covered 
Cushions 


Good looking. and 
offering exceptional 
features for comfort 
and long wear, among 
which are the ribbed 
depressions affording 
ventilation; finest 
grade of sponge rub- 
ber, %” thick through- 
out and new, square 
edge 

Made with both 
brown and green felt 
top 

The Sunruco Felt 
Cushion is also offered 
in plain surface 


Handsome Corduroy 
Plush Cushions 


A worthy acces- 
sory in the finest 
offices. This exclu- 
sive Sunruco crea- 
tion has “class.” 

Striking corduroy 
plush cover in either 
brown or blue. Core 
of thick, porous 
sponge rubber. 

All Sunruco Chair 
Cushions are made 
in sizes to fit all 
types of office 
chairs. 

Write today for complete information about Sun- 
ruco Cushions and other Sunruco Specialties for 
the office. 


The Sun Rubber Company 
Barberton, Ohio, U. S. A. 


Originators of the Sponge Rubber Idea in the Office Specialty Field 
Desk Pads, Telephone Bases, Ink Well Bases, Etc. 


SEND THIS COUPON FOR SAMPLE SUNRUCO CUSHION 








The Sun Rubber Co., 
Barberton, Ohio. 


Please send us sample new model Sunruco Cushion with 
prices and full particulars 


Name PEP TTTTEEELITLTLILTT Tt Ts slU 


Address oeeeessesededoese 
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ROUGH 
PREMIER And 
A.W.M.Co.GRADE 


TYPEWRITERS 


Send for New Price List 
No. 90 


Ribbons-Carbon Paper-Parts 


RUBBER 
COVERS 


24-HOUR 
SERVICE 


on 


LATEN 


AMERICAN 
WRITING MACHINE CO. 


449.455 Central Avenue 


NEWARK, N. J. 
And 20 Principal Cities 
Established 1880 
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lishment of foreign trade zones at American ports Such zones 
ire effective and economical means of trade promotion and do 
not in any way interfere with the tariff policy of the country 
Advantages of the Webb-Pomerene Law 
“Inasmuch as Europe in organizing combinations on a larger 


scale than ever before for the purpose of strengthening its 
competitive power, we again call the attention of our manu- 
facturers and exporters to the advantages available to them 
through organization under the Webb-—Pomerene law which 


exempts combinations of competitors engaged solely in export 
from the operation of the anti-trust laws A substantial num 
ber of export associations is now operating advantageously 
under this law 

Agricultural Exports 

Surplus farm production finds its necessary outlet not only 
in export of grain, cotton and fruits as such, but also in the 
form of foodstuffs and textiles for which manufacturers, mer 
chants and American steamship services are onstantly seek-— 
ing wider markets The export of American package foodstuffs 
is steadily increasing with resultant benefits to agriculture 
The growing use of farm product: as raw materials for manu 
factures other than foodstuffs is developing new export outlets 

Training for Foreign Trade. 

The training of young men for foreign trade ind foreign 
service should be steadily encouraged and supported The con 
stant growth of our international commercs has proved the 
wisdom of this course 

Co-Operation Between Foreign Trade Associations 


The growth and increasing activities of various foreign 
trade organizations throughout the country have been noted 
with satisfaction It is recognized that each of these serves 
the particular requirements of its members with, however, the 
common purpose of fostering American business with other 
countries. There is a growing and commendable tendency 
among such organizations towards co-operative effort This 


encouraged It is recommended that there 
be frequent and frank exchange of views and that whenever 
possible joint meetings be held which will promote a more 
general interchange of experience assist the stabilization of 
methods and discourage such trade practices as might be det 
rimental to American export trad: 
improving Trade Relations with Canada 

with pleasure the participatior 
other countries We 


tendency should be 


“This convention has noted, 
in its sessions of representatives of many 
welcome the presence of them all and particularly appreciate 
the co-operation of our Canadian neighbor While each has 
problems of its own, all have other problems in common, and 
it is a promise of continued friendship and improving trade 
relations that we can meet together as we have done here for 
joint discussion of these common interests 

“The foreign trade of the United States will continue to grow 
but its growth will not be fortuitous or gratuitous It will be 
the result of our own intelligent effort Its development is 
essential to our national growth It is a problem which calls 
for the co operation of all concerned.” 

om pans 


Industrial Maturity 
The universal problem of keeping fit after forty was held 
to be as applicable to industrial communities as to individ- 
New 


by John S. Lawrence, president of the New England Coun 


uals in a discussion of England's industrial outlook 
cil, at the annual meeting of the Chamber of Commerce of 
the United States. 


Predicting that I] 


sooner or 


New 


the problems of newer industrial sections he 


England’s problems wi 
later become 
said 

‘I use the phrase, industrial maturity, to define a condi 
tion where an extensive industrial development, created and 
built up under the economics of a previous period, is forced 
to meet competition based on modern invention, new 
greatly 


located 


methods of production and distribution, and a 


altered economic environment. The mill or factory 


wholly with reference to a small water power, and in rela 
War 


period, obviously has a problem different from that of the 


tion to the transportation and markets of our Civil 


modern factory established on the basis of the econom« 


reasons of today and not those of seventy-five vears azo 


“A great industrial property, ownership of which has, im 


the course of human events, become vested in trustees, 


presents a different problem than does the new pioneering 


industry controlled by young men with all to gain and 
little to lose. The community that has come to take for 
granted the prosperity of its industry, upon which its 


existence depends, because its present inhabitants cannot 
remember when its brick walls were not there, offers a 
lifferent problem from the young community whose present 


nhabitants have seen industry in the making Preserving 


a matter different from creating industry 
— a - 

Take a tip from a fisherman You don't ketch him goin’ after 
tarpon with a catfish equipment The Coach (published co 
operatively by the Boorum & Pease Company, ©. Howard Hunt 
Pen Company, Sanford Manufacturing Company and Eastern 
Manufacturing Company) 


industry 1s 
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A Better 
Filing Cabinet — 


The constant demand for low priced steel filing cabinets is met by ‘‘SecoFiles,’’ 
the new ‘‘Security’’ Steel Line of Commercial Grade Filing Cabinets 


Write for information on this new ‘“‘SECURITY” Steel Product 
and our selling plan that sells filing cabinets for the dealer. 


x 
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facturing operations, we generate our own power and have ample private switch 
tracks to service you in the same manner as related below. 


The Home of A “CLEMCO” Desk. Herein is housed our beautiful, individual display 
rooms built for the use of ““CLEMCO” Representatives. Because of extensive manu- ( 
, 


behind A ‘““CLEMCO” Desk in terms of SERVICE. One 
morning we received a Long Distance call from a ‘“CLEMCO”™ 
Representative for an emergency order covering sixty-four desks 
of one kind together with several others requiring special work. 
At seven o'clock the same night the order was COMPLETE in 
Springfield, Illinois, a distance of over 200 miles. Only ‘““CLEMCO"™ 
Representatives are in a position to know of the value of 
“CLEMCO” SERVICE. Yet there are dozens of instances 
wherein Service-Of-This-Kind takes the order that would other- 
wise be lost. 
As a “CLEMCO" Representative you can sell more desks because 
A “CLEMCO” Desk offers more in Convenient, Time-Saving 
Desk Features; in Long Life Desk Construction; and in Desk 
Appearance (selected woods and superior finish.) 


i 
A RECENT incident expresses the magnitude of organization Wy) 
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WOW 


Tie In and Win With “CLEMCO.” By offering the most in Sales and Adver- 
tising Co-operation, we are making it ever easier for you to profit with us. Ask 
us to give you the complete story. 


THE CLEMETSEN CO. 


Makers of a Complete and an Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use. 


3403 West Division Street Chicago, Illinois 
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Samuel Philip Schonfeld Enters Law 
Samuel Philip Schonfeld, who for the last ten years has 
Schonfeld at 403 Broadway, 


New York, has resumed the active practice of 


been associated with Jacob 
law, with 
offices in the new Court Square Building, 2 Lafayette street, 
New York City. 

Mr. Schonfeld entered the business field in 1917 with his 
father in the retail office furniture store then housed at 51 
Broad street, which has since given way to a large modern 
structure. Mr. Schonfeld entered the furniture business as 
a salesman and after a few years proved his mettle. Mr. 
Schonfeld, Sr., 


over twenty years, soon made Samuel Philip a junior mem- 


who has been in the furniture industry for 


ber of the firm, at which post he remained until he recently 
resumed the active practice of law. 

[he lure of the bar caught him recently and he has en- 
Walter Rubin. Mr. Schonfeld was 
reared in Brooklyn, New York. He was graduated from 
the Boys’ High School with honors and received his pro- 
Brooklyn Law School of St. Law- 


tered the practice with ] 


fessional degree from 
rence University. 
a 
Plan Large Stationery Plant 
Clarke & Courts, manutacturing stationers of Galveston, 
story building at 1506-08 


Texas, have purchased a three 


Young street in Dallas and will expend $100,000 in addi- 
tions and improvements. The opening of a branch in 
Dallas was made necessary by increasing business and a 
desire to render quicker service to customers in North 
Texas, according to R. W. Moreland, general manager of 


the firm 
“We will expend 
tionery and office equipment supply house in Dallas,” Mr 


$100,000 in placing a high-class sta 


Moreland explained; “and in addition, we expect to open 
1 complete high-class manufacturing plant as soon as pos 


sible, which will require a great deal of additional expendi 


ture ¥ 


take 


many 


The present size of the local branch ts sufhcient to 


care of the growth of business in this territory for 
years to come.—B. C. R 
> . 
Houston, Tex., Man Wins Brown Award 
Leonard F. Hilty of the L. S 
Texas, was the winner of the April award given 


Massachu 


Each month this company makes an award of $25.00 


Bosworth Company at 
Houston, 
by the L. L. Brown Paper Company, Adams, 
setts 
» the salesman reporting the most interesting instance of 
L. Brown paper. Previous 


reative salesmanship on any L 
D. S. Crawford of the Sierra Paper Company 
lifornia; E. Phillips of the Forest Paper 
Company at New York City, New York; 
radi of the D. L. Ward Company at Philadelphia, Pennsyl 
ania; W. B. Van der Beek of the Miller & Wright Paper 
Company at New York City, New York; R. E. Reed of 
the Zellerbach Paper Company at Portland, Oregon; E. G 
Meek of the Cle 
and W. W. Rowe of th 
( hic 


winner 
it Los Angeles, Ca 


Ss were 


Dietrich Con 


veland Paper Company at Cleveland, Ohio, 


Messinger Paper Company at 


ago, Illinois 


- > ——— 
Changes in Sheaffer Field Organization 
B. Walker has been 


Lucene i1dded to the sales staff oft 


e W \. Sheaffer Pen Cor pany Fort Madison, lowa He 
eplaces C. G. Pyle in Maine and Rhode Island Mr 
Walker was connected, formerly, with The National Cash 
Register Company. 


Percival G. Howell, Providence, R. I., has replaced H. J. 


Howard as Sheaffer representative in Vermont and Eastern 
New York state Mr. Howell makes headquarters at Al 
bany 2 

Much good work is spoiled by the lack of a little more.—The 


“G-W Stimulator (The Globe-Wernicke Company) 
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“The Wonder of the Binder World.” 
This booklet has been prepared at con- 
siderable cost for everyone interested in 
loose leaf binders. Have you received a 
copy? It is yours for the request. 


Dealers particularly, find it attractive. 
So do their customers. With word and 
picture it tells the complete story of 
Fiexi-Post — the only binder in the 
world with Unlimited Capacity — Two- 
Inch Working Space — Non-Protruding 
Posts — Direct Screw Compression. 
FLEXI-PosT 

— enables the dealer to build a consist- 
ent, profitable “repeat order binder 
business.”” Let us tell you of the Fiext- 
Post selling plan — National Maga- 
zine Advertising — Direct Literature 
— Local Newspaper Advertising. 


Fiexi-Post Binders, Faultless Visible 
Records, and other Loose Leaf Books in 
thecomplete Faultless Lineareknownthe 
world over for convenienceand efficiency. 


STATIONERS LOOSE LEAF CO. 
Chicago 


MILWAUKEE New York 


—note the exclusive prin- 


ciple of flexible link posts. 
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LOOSE LEAF BOOKS 
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Model 1—The standard universal Hotchkiss Paper 
Fastener. Used wherever papers must be fastened J 
together. Binds up to 25 sheets. Guaranteed non-clogging 


with Hotchkiss Staples. 











‘Model One’’— 


The Leading Paper Fastener 


HERE is a Hotchkiss Automatic Paper 
Fastener for every paper fastening need. But 








every business should have Model One. 
Hotchkiss Mode! One is the standard paper fastener for 
everyday general use. It is small, neat, easy to handle, 






juick acting and, like all Hotchkiss models, absolutely sure 
in operation It is economical to buy and to use It is 
“fool-proof’ and satisfies most average requirements by 
binding securely up to 25 sheets of paper. 

You can recommend Hotchkiss Model One with every as 
surance that you are offering the best all-purpose paper 
fastener on the market. You can sel! it with perfect con 













fidence in ite satisfaction-giving ability—knowing that it 
will do more things and do them better than any other 
fastener of its kind. 






You know the name “Hotchkiss.” So do your customers 
It is the mark of leadership in paper fasteners. It repre 
sents opportunity Feature it along with Mode! One in al! 
your selling efforts 


THE HOTCHKISS SALES COMPANY 


The world’s largest makers of paper fastening 


machines and staples 
Norwalk Connecticut 














Stapling Ma- 
Guar- 


Hotchkiss Wire 
chine. Easy to operate 
anteed clog- proof when used with 
the new genuine Hotchkiss frosen 
wire staples Machine binds up 
to 50 sheets of 16 lb. paper. 
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The new Hotchkiss wire staples are preformed and “‘frosen™ 
into a strip of 250 staples by a special process. 
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Movie Producers Adopt Ultra-Modern Systems 

A daily mechanical accounting record of moving picture 
production costs, itemized, totaled and visualized less than 
twenty-four hours after each day's work on each set of each 
picture is the method now utilized by three of the Pacific 


Coast's large moving picture production companies in 
speeding-up production and in keeping production costs 
within estimated limits. These records are used also as a 


basis in estimating production costs on future pictures. 

Mechanical power accounting, it is said, is comparatively 
new in the moving picture production field 

The latest producing company to install this method of 
accounting in place of the old and laborious manual record- 
ing system is that of the Famous Players Lasky Corpora- 
At this studio there has been placed in operation re- 
which 


tion. 


cently a battery of Powers Accounting machines 
record, add, compute, tabulate and sort daily the complete 
items of costs on every set and picture produced. Within 
twenty-four hours or less, the production manager has a 
complete record of all costs of the day preceding. Com- 
piling of the innumerable individual items of production and 
their costs is done by five persons on the one battery of 
machines. 

better methods 


Referring to the growth of accounting 


noted among large producing companies on the Pacific 
Coast. F. W. Kilduff, chief accounting engineer of the 
Powers Accounting Machine Corporation of New York, 


characterized the movement as a long delayed appreciation 
of the need for modern accounting methods in the conduct 


of the moving picture business. 
‘ oe 
Fritz-Cross Sell Through Dealers Only 

The Fritz-Cross Company, St. Paul, Minn., in their cata- 
logue carry an announcement on page fifteen under the 
title of “Your Dealer.” The announcement is primarily for 
the purpose of stating that this company has established the 
policy of selling exclusively through dealers. This policy, 
they believe, will enable them to serve users of their prod- 
ucts in the most efficient way. 

The company has also announced that all of their num 
ber one style chairs are now equipped with “Faultless” 
guaranteed rubroid oil-less bearing casters with no addition 
to the list price. 

The Fritz-Cross Company are the manufacturers of the 
Eff & C line of chairs and combination bookkeeping ma- 


chine desks 


. 
Veteran in the Typewriter World 
R. B. Jones, assistant manager of the Philadelphia 


branch of the L. C. Smith & Corona Typewriters, Incor- 
porated, is one of the veterans in the typewriter business. 
He started in the Quaker City with the Smith. Premier 
Company in 1891 and joined the L. C. Smith organization 
in 1904, where he is now completing his twenty-third year 
of service 

Mr. Jones has profound faith in the typewriter industry 
and a keen realization of the great work the writing ma- 
chine is doing in the world. 

—— 
Uses of Steel Partitions 

The June issue of “Making Markets” carries an interest- 
ing article on the use of steel partitions. The article fea- 
tures an installation in the Barclay-Vesey Building, New 
York City. In this building there are more than 16,000 
lineal feet of movable These partitions 
give good protection against fire and afford much flexibility 
from the standpoint of floor rearrangement. “Making Mar- 
kets” is published by the Sheet Steel Trade Extension Com- 
Publication office is at 29 Quincy 


steel partitions 


mittee of Pittsburgh. 
street, Chicago. 
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Art Metal equipment in the General 


Sales Office 





Vice-President’s Office, 
Continental Gin Co. Note 
the dignity of these large Art 

Metal pieces. 
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ccounting Department, 
 ccuiped oth Aaa 


Why the Art Metal agent 
got this bg order 


It needed a really complete line to meet 
this customer’s requirements 


te year, the Continental Gin Company, 
large makers of cotton ginning machinery 
in Birmingham, Ala., built a new plant and 
offices covering several acres. When the offices 
were ready to be furnished, they gave the order 
to the local Art Metal agent. 

The Continental Gin Co. did this because 
they wanted equipment of a beauty and effi- 
ciency in keeping with their new buildin 
and up-to-date business methods. They knew 
that Art Metal could best meet these require- 
ments. They knew that Art Metal offered the 
most complete line of steel office equipment. 
They knew that every item would be uniform 






in beauty, stren and ease of operation. 

That is wh local Art pase cen agent got 
the entire order—71 desks, 19 files, 12 
and other miscellaneous equipment. 

It is for the pone Soar oo por. agg 
agents are getting t i rs 
over the country. erhe Art Metal line of 395 
different items enables them to bid on the 
largest installations. And the steady volume 
of Art Metal production enables them to 
guarantee delivery. 

More than this, the Art Metal Dealer Service 
is constantly behind them, with real, con- 
structive help in getting more business. 


qui ipment 


Jamestown, New York 
U.S. A. 


THE WORLD’S MOST DIVERSIFIED LINE OF STEEL OFFICE EQUIPMENT 
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DEALERS! 


PROTECT YOUR BANK 
BALANCE BY SELLING 


CADCO 


PRODUCTS 


Accounting Devices 
Forms And Systems 








Loose Leaf 








The AID “VIF” Machine Posting Ledger in the Nutop Rack 


Makers of the 
CADCO * A”’ Flexion Chain Post Current Binders 
The CADCO Visible Record Equipment 
and 
At om plete Line o} Devices For Pen or 


Machine Accounting Records 


W. G. Lloyd Company 


626 S. Clark Street Chicago, Ill. 


ACCOUNTING DEVICES COMPANY 
W. G. LLOYD COMPANY 
CONSOLIDATED 














Salmagundi 





Fifteen Years Ago 
Impressions of the Times Based on the 
News Items in Office Appliances for 

July, 1912. 


“Taking an Interest in the Prospect” told of the oppor 
tunities open to the business executive to build up sales 
through getting the viewpoint of the prospect 

Omaha stationers were busily engaged in organizing for 
the convention of the National Association of Stationers 
and Manufacturers, to be opened August 12 

“Lead Pencil Fads and Foibles” told of some of the 
idiosyncrasies of users of lead pencils, and how the manu 
facturers plan to cash in on them. 

A paragraph in “The Inner Circle” told of the contribu- 
tions to governmental efficiency made by the late Woodrow 
Wilson, then governor of New Jersey, and destined to be- 
come president of the United States. 

Paper converters and users were concerned over the in- 
creasing prices of that commodity. 

The American Writing Machine Company was arranging 
to establish a branch at Los Angeles, Calif. 

A business show was held in June in Agricultural Hall, 
London, England. Many American products were repre- 
sented 

The Stationers’ Assocation of New York had passed a 
resolution urging that the National Association of Station 
ers and Manufacturers set a fixed date for its annual con 
ventions. The second Monday of each October was sug- 
gested as a good time. 

The plant of The Miller-Bryant-Pierce Company at 
Aurora, Ill., was described and shown in picture. The plant 
illustrated was outgrown soon afterward, and a larger fac- 
tory is now occupied. 

George F. Malcom, general manager of the F. S. Webster 
Company, was abroad on a holiday tour. Mrs. Malcom 
and daughter accompanied him. 

J. H. Sait, now manager at San Francisco for the Ham- 
mond Typewriter Corporation, had been promoted to head 


repairman at the Detroit branch 
- 
Prospective Demand for Micro Type 

Wireless photography for the transmission of the printed 
word may bring about an increased use of elite or micro 
type on typewriters. Sheets of typewriting containing 
more than 1,500 ten letter words have been transmitted 
perfectly and received in a few minutes. This information 
was given by David Sarnoff, vice president and general 
manager of the Radio Corporation of America, addressing 
the Chicago Association of Commerce in June. As area, 
not word count, is the basis of the rate, it will be advan 
tageous for users of radio for transmission of printed 
words, to use small type. 

“Mankind will probably go back, not in the too far future, 
to picture transmission—the pictures of words as well as of 
photographic reproduction of images—for the basis of his 
written communication system,” Mr. Sarnoff said 

Under laboratory conditions recently photographs have 
been transmitted with satisfactory detail in two minutes 
A year ago it took forty minutes, and commercial trans 
mission now requires twenty. Speed much greater than 
two minutes is expected 

‘The problem of a practical system of facsimile trans- 
mission is the problem of obtaining high-speed transmis- 
sion,” said Mr. Sarnoff. “The basis already has been laid 
by the photo-radiogram service now in commercial opera 


tion.” 
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OFFICE EQUIPMENT DEALERS 
WHO SEE THE HANDWRITING 
ON THE WALL ARE CONCEN- 
TRATING ON GF ALLSTEEL 
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The beauty, permanence and low cost 
Ee of GF Allsteel desks have won 
widespread approval 


























The Pittsburch Press has equipped its new building with over 200 GF Alisteel Desas. This is the office of Owen M. Phillips, General Manager 


Dealers everywhere are building profitable 
business on the GF Allsteel line 


This installation, made by the Allsteel Equip- sales. There must be a reason back of all this. 
ment Company, of Pittsburgh, dealers in GF There is! 
\llsteel equipment, is but one of many Combining all the exceptional features of 


beauty and prominence 
with truly low cost, GF 
Allsteel equipment is 
meeting an unusual re- 
ception among modern 
business concerns. 


large installations 
made by this house. 
Other GF Allsteel 
dealers report con- 
stantly increasing 
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Best for your Customers— 
Best for you to sell 
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GF Allsteel Safes 





The unimpeachable record of GF All- 
steel Safes for bringing their contents 
through fires unscathed commends them 
to your customers. Backed by the Un- 
derwriters Class A and B labels, GF 
Allsteel safes are the best record pro- 
tection a business man can buy. 

National advertising on safes is carried 
in a score of national and business pub- 
lications to build more and more cus- 


tomer acceptance for the dealer who is 
selling GF Allsteel. 

It’s up to you to cash in on this if GF 
Allsteel is not now sold in your city. 
Write the factory today for details on 
how to become the “Allsteel man” in 
your locality. 


The General Fireproofing Company 
Youngstown, Ohio 
Export Department: 438 Broadway, New York City 
Cable Address: “Genfire—New York” 
Canadian Plant: Toronto, Ontario 
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Filing Supplies 


The GF Allsteel line of Fil- 
ing Supplies enables you to 
render a complete service, 
supplying both the files and 
all necessary accessories to 
start the filing system in 
workable order. 





The line includes guides, 
folders and cards of all 
standard sizes and weights. 
Materials are of the very 
best, yet they meet competi 
tive prices easily 





The General Fireproofing Company 


Youngstown, Ohio 
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Proper Servicing of Exported Machines 

Commerce Reports] American exporters enjoy on the 
whole an enviable reputation for establishing service facili- 
ties as a necessary concomitant to the introduction of their 
products, especially automotive and electrical equipment, in- 
to foreign markets. Occasionally an error of omission is 
discovered which has a tendency to undermine the favor- 
able impression entertained of merchandise manufactured 
in the United States. At such times, certain publications 
controlled by our competitors are prone to disseminate 
propaganda which is potentially detrimental to all classes 
of American goods 

A recent example is afforded by the reported failure of 
an American automotive manufacturer to provide spare 
parts and service for a large fleet of heavy duty motor 
trucks sold to a foreign municipality for its sanitary serv- 
ice. Several foreign publications issued in that city took 
occasion to attract public attention to this apparent failure 
of the equipment and to the failure of the manufacturer to 
provide facilities for maintaining it in operating condition 
In the same journals, the excellent performance of heavy 
type motor busses in service in that city, made by fellow 
nationals of the publishers, was cited as an example for 
the future guidance of local purchasing agents. 

Upon investigation it appeared that the American equip- 
ment in question was of high quality and that a slight de- 
lay in receipt of parts ordered by the local agent had 
caused a number of vehicles to be withdrawn from service 
for a short time. The lack of careful and efficient drivers 
had been the aggravating cause in this instance, as under 
skillful mechanical handling much of the trouble would 
have been averted. The inconvenience caused the munici- 
pal department which was dependent upon these ma- 
chines and the adverse publicity in the foreign press cer 
tainly shows very forcibly the importance of providing for 
all possible contingencies at the time of supplying 
mechanical equipment. 

It has been the experience of exporters of this type of 
material to the Latin American markets that a single un 
fortunate interference with the functioning of their units of 
ten has an indelible adverse effect which requires all man 
ner of tactful explanations, and long periods of time, to 


overcome 
> 


Widening Field of Sheaffer Products Abroad 

The W. A. Sheaffer Pen Company has added six markets 
to its list of overseas markets since January 1. These are 
Colombia, Cyprus, Ecuador, Malta, Palestine and El Sal 
vador 

“The consideration of quality before price is becoming 
very evident throughout the world,” said C. N. Murray, 
manager of exports for the Sheaffer business Che basis 
of this statement lies in the fact that in all the sixty-six 
countries where Sheaffer merchandise is imported the “Life 
time” fountain pen is a leading item 

\ feature of the Sheaffer export trade is the fact that 
more of this company’s pencils are sold in Argentina than 
ire fountain pens. Argentinans state that this is due to the 
tact that the country has been overrun by cheap, unsatis- 
actory pens in the past 

Jose M. Espin, representative for Cuba, was a visitor at 
the Sheaffer factory, Fort Madison, Iowa, in June His 
headquarters are at Havana J F. Swanson, manager oO! 
the Maracaibo Supply Company, Maracaibo, Venezuela, was 
another factory visitor 

Henry P. Lewis. who represents Sheaffer interests in 
Shanghai, China, will attend the annual sales conference at 
Fort Madison late this year, as will Frank Plata, distribu 


tor in Argentina, Uruguay and Paraguay. Mr. Plata’s head 








Better 


Merchandising 
Methods 


HOW ? 


Attend the 
Annual Convention 


National Association 
of Stationers, 


Office Outfitters and 
Manufacturers 


The Hotel Statler 
BOSTON 


For particulars address 
CHAS. P. GARVIN 
338 Congress St. 
Boston, Mass. 
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Keeping, advertised promises 
often brings its penalties. But 
Sheaffer has ever stood, and 
ever will stand, by its prom- 
ises to dealers and public: that 
there shall be no jobbin3, of 
Lifetime merchandise and that 
repairs on the radite Lifetime 
pen, if needed, shall be made 
free of charge. Thus has been 
built that public trust without 
which Sheaffer could not have 
climbed to the top in pendom. 
Keepin?, advertised promises 
inevitably brings its rewards. 


SHEAFFERS 


PENS*+*PENCILS+ SKR 
W. A. SHEAFFER PEN COMPANY FORT MADISON, IOWA, U.S. A. 
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OriZinal Americans! We have aes se 
pioneered in new pen ideas 


We are proud of our leadership in the fountain-pen in- 
dustry. We cherish mightily the remarkable success 
that has been ours. For these things mean that we have 
been of real human service. Our pioneership in the con- 
struction of a truly beautiful pen that is practically in- 
destructible, and always an infallible performer, was 
matched only when we originated the taperin?, fountain- 
pen for desk use—probably the most helpful pen 
improvement ever made. Lifetime® merchandise, juar- 
anteed for a lifetime, costs more because it is worth 
more. It has no competitors because it has no peers. 
And while it builds a fine prestige, it also Rives the 
appressive retailer steady and ever increasin~, profits. 


“ Lifetime’’ pen in Breen or black, $8.75, Ladies’, $7.50—pencil, $4.25 
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G6 : . 
SSN New York ° . Chicago : ° San Francisco 
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(lain FACTS about SAFES 





by an Expert ~ to Business Men 


Jaf 
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Underwriters 

Laboratories 

CLASS “A” 
LABEL 


Their highest 
classification § for 
fire endurance. 
drep and explo 
sion tests. 


ye te te ml 


for resistance to 
barglarious at- 
" affording 
20% reduction in 
insurance 




















will interest you—because 


The name MOSLER is synonymous with highest 


grade design, construction and performance 


The name MOSLER is known throughout the world 


as the leader in the safe industry 


The name MOSLER iis tacked by experience covering 


one-half a century 


The name MOSLER stands for the greatest number of 


radical improvements in the art of safe construction 
lhe name MOSLER assures the dealer sales with least 


resistance 


Sell MOSLER Safes and Make Money 


Responsible Dealers are invited to apply 
for exclusive territories in sections where 
we are not already represented 





























Factories: Hamilton, Ohio 
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quarters are at Buenos Aires. Mr. Lewis has been in- 
creasing Sheaffer sales steadily in China, despite the revo- 
lution there. 

The total 1927 increase over the first quarter of 1926 was 
Mr. stated that the increase 
be approximately per the 


Che Canadian increase is about 500 per cent over 


Murray 
100 


ninety-two per cent. 


would cent for first five 
months 
a similar sales period a year ago 


+. - 


Trade and Travel Expo at San Francisco 


Business interests of San Francisco have organized the 


Pacific Coast Foreign Trade and Travel Exposition, which 
will be held in the civic auditorium, San Francisco, Novem 
ber 11-20, 1927 


tures entering into the world trade of California 


It will display commodities and manufac 
Emphasis 
will be placed also on the importance of Pacific travel. 
Not 
importers make exhibits at the exposition, but also there 
Dutch 
Indies, Philippines, Hawaii, Australia, New Zealand, Mex 
Central and South America. 
The 


ship companies and travel agencies are to feature models 


only will American manufacturers, exporters and 


will be displays of the products of Japan, China, 


ico and various countries of 


All countries are being invited to participate. steam 


of modern liners making San Francisco a port of call, and 
displays of photographs representing the color and life of 
travel abroad 


Among the unique exhibits will be special sections de 


voted to radio transmission, ocean navigation devices and 


commercial aviation. Special educational features for stu 


dents in world trade will be given every week-day 


On the opening date of the exposition, Armistice day, the 


program will be under the auspices of the American Legion, 


San Francisco Council, and the second day, Saturday, 


American Legion day 
Trade 


endorsement and 


November 12, will be known as 


Under the sponsorship of the Foreign Club of 


California, the exposition has the support 


of leading commercial organizations Reservations already 


assured for the displays have caused the directors to a1 
nounce that it will be conducted as an annual affair 


The organization committee in charge of the exposition 


consists of Harry S. Scott, president, General Steamship 


Corporation, chairmar John ¢ Rohlfs, manager marine 
department, Standard Oil Company; C. E. Hydes, Fire 
man’s Fund Insur e Compa Leonard B. Gary, district 
n ee United States Bureau of Foreign and Domest 
Con Walter E. Hettman, counsel; Aubrey Drury, 
director f publicity and William D’Egilbert, director 
oe 


William Moss Comments on Uruguay 
William Moss, foreign sales d 


irector of the Dalton divi 


Sic Remington-Rand, In¢ visited Uruguay the cours¢ 
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“U-NEED-ME” 
Cushions ~ 


Sell Big Because 
They Serve Best! 











Fox rich, 
attractive 
ons are 
sellers 


cush- 
consistent big 


This beautiful cushion is 


covered with velour Made either felt or 
sponge rubber filled Available in green, blue or brown 
LIST PRICES 
Felt Filler 

No. 2008-A. 16%"x18\" $3.50 
No. 2003-B 16” xiT7” 3.00 
- 7 Sponge Rubber Filler 

(Oo. 5 Largs ; 4.00 
No. 4 Medium * 75 
No. 3 Stenographer 2.00 





The “U-NEED-ME”" 
Kapok filled cushion will 
not pack and lose its resiliency 


It is covered with blue, green or 
brown velour. Kapok filling is two 
nches thick Tufted. Excellent material and 
fine w kmanshiy Made in two sizes 
LIST PRICES 
N A 16%"x18\%"” vy $5.50 
mB #16” x17” ' 5.00 


color desired) 


eee tere ine ed 
Geo. E. Fox & Company 
325 W. Ohio Street 
Chicago, Ill. 


(Specify 
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ATURALSYSTEM 


4 Machine / 
Bookkeeping. 


To are a lot of fine sales waiting 
for you in business offices where 
machine bookkeeping is in use. Natural 
System Steel Tab Index is better for 
the job and you can prove it. 


First, Natural System Index is simpler 
and more natural to use, saves time and 
makes errors less likely to occur. Head- 
ings won't get frayed or hard to read. 


Second, the strong pressboard guides with 
Steel Tabs are easier to handle, stand up 
longer under harder use, headings are more 
legible, can be changed at will, and replace- 
ment cost can be forgotten about. 


Push Natural System and you'll 
find sales larger and easier 


CheWabash Cabinet Co 
“Wabash-Indiana. 
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two of the most important streets of the city. It is passed 
by thousands daily, and is worthy of New York or Chicago 
in every respect. The Coates family is known throughout 
Uruguay, Herbert P. Coates having arrived from the United 
States over forty years ago. Stanley V. Coates is in charge 
of this business. He was educated at Delaware, Ohio, and 
is very active in the business. A highly trained staff of 
salesmen and mechanics is under his guidance 
—— 
Party Favors as Business Garb 

F. G. Lehman, of the Western News Company, Chicago, 
Ill., never overlooks a bet to widen the field of stationery 
items. Last month the painters were working on his floor 
in the company’s building, raising much dust. Mr. Leh- 
man’s two stenographers didn’t relish the thought of waiv 
ing their rights to the most recent shampoo. So Mr. 
Lehman raided his sample stock of party favors, ana pro- 
duced two fancy paper caps to cover the heads of the 
young women. They were effective as protection, and 
added a smart touch to the office frocks 

— “3 
House Organ Philosophy 

Light travels at an extraordinary speed—until it strikes 
the human mind.—The Coach (published co-operatively by 
the Boorum & Pease Company, C. Howard Hunt Pen 
Company, Sanford Manufacturing Company, and Eastern 
Manufacturing Company). 

> * * 

Manufactured or composed for cheapness, and not for 
excellence of workmanship, is the most frequent and cer- 
tain cause of decay.—Quality (Clarke & Courts) 

* * * 

Don’t wear a red necktie if you are calling on bull fight- 
ers. It makes them wild.—The Webster Way (F. S. Web- 
ster Company, Inc.) 

* * * 

A man who cannot think without speaking usually speaks 
without thinking —The Office Cat (The Richmond & 
Backus Company) 

> « * 

Don’t mistake the stubbornness of your prejudices for 
the courage of your convictions.—Bramwords (The Bram- 
wood Press) 

* * * 

When a man is full of himself there isn’t much room for 
much else.—Faultless Bulletin (The Stationers Loose Leaf 
Company) 

- 


Gustav Erbe Celebrates Seventy-fifth Birthday 

Gustav Erbe, president of the Yawman and Erbe Manu- 
facturing Company, celebrated his seventy-fifth anniver 
sary at his desk in the factory at Rochester, N. Y., May 23 
\ number of beautiful floral pieces graced his office that 
day, including an ornate horseshoe of flowers from the 
Office Specialty Manufacturing Company, Ltd., Newmar 
ket, Ontario, Canada 

Mr. Erbe has given the best part of his life to the up- 
building of the Yawman and Erbe business, and perhaps 
the best birthday remembrance in his eyes was the exten- 
sive factory buildings about him, material tokens of the 
many hours of planning and execution which brought the 
plant to its present magnitude 

a 
Mushy Lead 

Che National (National Blank Book Company)] “I'd like 
a pencil.” 

“Hard or soft?” 

“Soft, it’s for writing a love letter.” 
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for the Home and Offfice 


ERE they are! By far the most 
beautiful and practical desk sets 
ever created! With these sets in 

stock, you can capitalize at once on the 
growing vogue for attractive onyx and 
marble and capture the tremendous ex- 
isting market for desk sets suited for 
the modern home and office. 


These wonderful sets provide a com- 
bination of beauty and utility impos- 
sible to duplicate. Inkstands are the 
nationally known Sengbusch Self- 
Closing type, all hard rubber. Pen sock- 
ets are adjustable —an exclusive feature 
developed by Sengbusch and instantly 
accepted by the trade and the public. 


Sengbusc 






No. 35 Emeraline $6.00 
No. 36 Black 
No. 37 Marble 
No. 38 Onyx 





Sockets fit any pen — large or small, 
fountain or steel. A simple turn adjusts 
the size. Calendars are a unique per- 
petual type — always up-to-date. And 
the Dipaday Pen, also an exclusive 
Sengbusch creation desi for desk 
use, has remarkable sales possibilities. 
All in all, no other desk sets have ever 
offered such universal appeal. 


Don’t delay! Place your order for 
these handsome sets at once. Display 
them in your window— on r coun- 
ter — in your cases. Use the effective 
dealer helps furnished with every 
order. You'll reap steady profits 
through volume sales of these beauti- 
ful sets. Order your supply today. 


SELF-CLOSING INKSTAND CO. 


715 Sengbusch Bidg. 


Milwaukee, Wisconsin 


No. 1970 Emeraline $10.00 


No. 1971 Black 10.00 
No. 1972 Marble 12.00 
No. 1973 Onyx 12.00 


No. 30 Emeraline $3.50 
No. 31 Black 3.50 
No. 32 Marble 4.00 
No. 33 Onyx 4.00 


Above prices do not include 
Dipaday Pens 


No. 1980 Emeraline $14.00 
No. 1981 Black 

No. 1982 Marble 
No. 1983 Onyx 


14.00 
16.00 
16.00 
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Step by Step 
Examination 


Let your customers examine any 
piece of Macey office equipment 
step by step, point for point, 
detail by detail in direct com- 
parison if they wish. 


Comparison brings out the un- 
usual features — the features 
which make Macey office equip- 
ment distinctive in the field of 
high quality. 


Step by step examination will 
convince the most skeptical, the 
most critical customer. The 
customer who insists on seeing 
everything— inside the drawers, 
underneath, the corners, can be 
shown these details without fear 
by any Macey dealer. 


Are you selling office equipment 
which will make good under 
such conditions? If not, you 
should be interested in knowing 
more about the Macey line. A re- 
quest on your letterhead will do. 


THe Macey Company 
GRAND RAPIDS, MICH 


The Macey Line consists of Steel Filing Equip- 
ment, Filing Equipment Supplies, Steel Office 


Safes, Steel Desks, Matched Office Suites and 


Sectional Bookcases. 
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Typewriter Motor Drive Wins Wetherill Medal 
The Wetherill medal was awarded the North East Appli- 
Rochester, N. Y., for its_electric power drive 
Franklin Institute, Philadelphia. 


ances, Inc 
for typewriters by the 
Special mention was made in the award of Russell G 
Thompson, engineer for North East Appliances, Inc. 

The Longstreth medal was awarded at the same meeting 
of the Franklin Institute to James F. Smathers, of the 
Smathers Power Typewriting Company, for his invention 
of the power drive for typewriters 

Several other medals were awarded to American and 
European engineers. The Franklin Institute was founded 


at Philadelphia in 1824 for the promotion of useful arts, by* 


extending to members and others a knowledge of the 
mechanical sciences 
batt ae 

Robinson Joins Sheaffer in Metropolitan Area 

John Thomas Robinson is a new salesman for the W. A. 
Sheaffer Pen Company, covering Brooklyn and Newark 
territories. His headquarters are at the company’s New 
York office.. Mr. Robinson replaces J. J. Fogarty. 

Mr. Robinson was formerly salesman for S.. Kanner, 
Long Island City, L. I, N. Y. He had. been. buyer and 
manager of Cunningham’s chain of drug stores, and was 
at one time a salesman for the Pick Pen. Company. Dur- 
ing the world war Mr. Robinson was engaged in the in- 
telligence department of the British government. 


> 

Adding Machine Salesman Travels by Air 
The Dalton division of Remington Rand, Incorporated, 
claim to have their own Lindy in the person of Floyd Wil- 
moth. Recently Mr. Wilmoth, sales agent at Huntington, 
W. Va., told a prospect over the 
miles away, that he would call on him in the next half hour 
Within 
signed order for a machine tucked away in his pocket. The 


Wilmoth has had consid 
nonths 


‘phone who was sixty 


an hour after this conversation the salesman had a 
trip was made by airplane. Mr 
erable flying experience, having spent thirty-one 
with the British Royal Flying Corps 
> 
Consternation Among Minocqua Fish 
E. W. Childs, of S. D. Childs 
the greater part of June at Minocqua, Wis., 


& Company, Chicago, spent 
and created a 
reign of terror among the muscallonge in the fishermen’s 
paradise. Mrs. Childs accompanied him. They drove to 
Minocqua by motor car, and stayed at Arcadia cottage while 
at Minocqua. “Heck,” the family dog, did not get the 
pleasure he anticipated from the trip. He usually sits on 
the front seat with “E. W.” Mrs. Childs claimed the posi 
tion of the honor passenger on the trip, so “Heck’’ was 


»bliged to content himself with back seat driving. 


i 
Metal Shelves Lower Premiums for Music House 


Lyon & Healy, music 
carry a large stock of sheet music 


publishers and musical instrument 
dealers of Chicago 
[his stock was carried formerly on wooden shelves. These 
occupied much space in the company’s building, and in 
volved a serious fire hazard with high insurance rates 
Steel shelving was installed to store the sheet music. The 
fre hazard was reduced, with corresponding change in 
premiums, and a large volume of space was. released for 
more profitable uses 
— 
Importance of Illinois in Stationery Field 
Tabulations based on the recent census of manufactures 
show that the state ot Illinois leads all others in the manu 
facture of stationery goods and manifolding machinery. 
Chere are thirty-eight plants, employing more than 3,900 
individuals. The value of the output aggregates more than 
$18,000,000: 


annually 


wages yor” salaries are more than $6,000,000 
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COLUMBIA 


RIBBONS and CARBONS 


Girdle the Globe 


When You Want the Best, Columbia 
Products Will Meet 4Your Needs. 
Sold or sent to you any place in 
the world. 


20 Years’ Experience 


is back of this Service, which is uni- 


versal in scope—prepared to serve 
you no matter where you are. 


CARBON PAPERS for Pen, 

Pencil, Typewriters, Billing Ma- 
chines, and every other school and 
commercial use. 


RIBBONS for all makes of Ty 

writers, Multigraphs and 
mechanical writing or reproducing 
machines. 


Let us know your wants. We carry every known 
requirement. Our organization is at your service 


Samples and Prices on Request 


COLUMBIA 


Ribbon & Carbon Mfg. Co., Inc. 
69-71 Wooster Street New York, N. Y. 


Branches Throughout United States and Abroad 


Fer GREAT BRITAIN, 22 Bush Lane, London, E. C. 4 
For Southern EUROPE, Via Donatello 19, 
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A New, Complete Line 
Better Finish 


New Construction 


y 


New Combination 
Double Door 


New Counter Heights 


New Units 
without Doors 


New Desk-High 
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O bolt or screw heads to mar 

the smooth outside—easily and 
quickly assembled because of new con- 
struction features—shelves that clip 
' on, making possible instant adjust- 
ability without use of tools—new 
exclusive base construction which 
permits free ventilation under cabinet 
—these are the features of the new 
Van Dorn Storage Cabinet Line. 


There is a new green finish that is 
standard, but these cabinets may be 
had in a variety of plain colors or in 
new mahogany, walnut or oak grains. 








XL 











The New Desk-High 
Built to match high grade steel desks 
in appearance and height—linoleum 
top with the finest desk binding— 
standard desk legs and shoes, distance 
from floor to bottom drawer the same 
as that on standard desks—heavy door 
with lock in knob—these features will 
make this new addition to the Van 
Dorn Line a real sales-maker. 


Write now—TODAY—for complete information and the 
surprising low prices of the new Van Dorn Storage Cabinet Line. 


THE VAN DORN IRON WORKS COMPANY 


ESTABLISHED 1872 


2685 East 79th Street 


Branches: 


Boston - CHICAGO - CLEVELAND - New YORK ~- PHILADELPHIA - PiTTsBURGH - WASHINGTON 
Agencies in all principal cities 


Cleveland, Ohio 


y 























The Mastercraftsman 


a 

















pol 
cA nnounces 


A new type of 
shelving that will 
greatly increase your 


a shelving sales. Look 


for it in the August 
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NUMBER FIVE 
(Third of a series of Smith Premier “Reasons Why’) 


5—Type-Bars Completely Controlled 


Complete type-bar control means just one thing —and that 
a mighty important one. It means that no two letters can 
print one atop of the other. 


Smith Premier complete type-bar control insures steady, even, 
perfectly functioning type-bars, striking one character after 
another, but never printing a character until the carriage is 
in position. This eliminates that piling or printing of one 
character on top of another—a very annoying condition. 
Thus Smith Premier increases speed and eliminates this 
particular typewriting evil—double printing. 


SMITH PREMIER TYPEWRITER COMPANY 
376 Broadway New York, N. Y. 
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SMITH PREMIER SUPERIORITIES 
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Why and Wherefore of Fountain Pen Man’s 
Success 

In Forbes’ Magazine for June 1 is an interview with 
w. A. Sheaffer, president and general manager of the 
w. A. Sheaffer Pen Company, Fort Madison, lowa, writ- 
ten by John Allen Murphy, in which Mr. Sheaffer gives a 
history of his company and presents an outline of its pol 
cies 

Without going into the historical part, with the outlines 
of which most of our readers are already fairly well in 
formed, it will be of interest briefly to recapitulate those 
policies to which Mr. Sheaffer attributes the growth of his 

ompany’s business 

The foundation of good business is quality merchandise 
The company is always seeking new ideas—innovations 
which will enable its dealers to maintain and enhance the 
interest of their customers. 

The dealer policy is rigid and unalterable. Sheaffer pens 
are sold through certain classes of dealers only and the 
utmost care is taken to see that no two dealers are so near 
to each other as to reduce the probable turn-over of either 
Where stocks are maintained at Sheaffer service stations 
and pens are sold at retail therefrom, retail prices are main 
tained and checks are sent to the nearest Sheaffer dealer 
for the sum representing the dealer’s profit on such sales 
These checks are 8'4x1134 inches and the dealers who 
receive them are quite willing to concede that they are the 

largest” checks they ever handled 

“While a quality product,” said Mr. Sheaffer, “is an essen 
tial basis of any lasting business, quality alone will not 
build an enterprise. Quality has to be featured. We have 
tirelessly promoted our line in every imaginable way. Our 
aggressive advertising has contributed in no small measure 
to the growth of the company.” 

[he Sheaffer Pen Company is constantly teaching its 
dealers to “trade up.” The dealer’s enthusiasm is main 
tained and enhanced as his trade improves and his profits 
grow 

The gist of the matter seems to be that the success of 
the organization has come from quality goods, constantly 
improved by new ideas and inventions; a dealer policy that 
excludes all other means of distribution and is consistently 
adhered to through thick and thin: aggresive, nation-wide 
advertising ably written and intelligently placed, and a co 
operation with dealers that offers constructive help toward 
more profitable sales 

> 


California Ribbon and Carbon Concerns Effect 


Consolidation 
The Vick-Far Company, Los Angeles, have established 
new offices at 603-605 San Fernando building. Mail, how 
ever, should be addressed 406 South Main street. The need 


for larger space accounts for the move his company now 


" 


has seven salesmen working in southern California. A. B 
Young is manager of the wholesale department 
Che San Francisco office has consolidated with the Grand 
Prize Carbon Paper Company and also moved into larger 
quarters, now being located at 149 New Montgomery street 
his company will go under the name of the Grand Prize 
Carbon Paper Company although it is under the same 
wnership as the Vick-Far Company }. Harry Prentiss 
is sales manager in San Francisco and Ray T. Conlan is 
office manager. 
Frank ( Dollard, president of the Vick-Far Company, 
} 


now has direct supervision of the combined offices 


- 
A silk stocking gives you the worst run for your money. 
—Common Sense (Corlies, Macy & Company, Inc, 








A Better Service 
For Desk Users 
exclusively GUNN 


Made in Grand Rapids 


Help your trade to get the best results 
from their staff. Sell them the unex- 
celled service of GUNN LINO. These 
distinctive desks do more than enhance 
the office interior. They promote 
accurate vision and add to the user’s 
comfort. 







It Isn’ta 


LIne” 
Unless It’s a 
GUNN 





The Gunn Furniture Co. 
GRAND RAPIDS, MICHIGAN 
Branch Offices and Salesrooms 


11 East 36th St., New York City 
1027 So. Broadway, Los Angeles 


109 Stevenson St., San Francisco y 
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SOLOR PRODUCTS 


TYPEWRITER RIBBONS 
TYPEWRITER + PEN & PENCIL 


CARBON PAPERS 


REFLEX 


WRITING INKS + SHOW CARD COLORS 
STAMPING & NUMBERING 
MACHINE INKS 
































































































































THESE ARE ALL COLOR PRODUCTS 
SOLD BY 
OFFICE SUPPLY DEALERS 





The fact that our business has 
grown and developed largely, 
over a period of 48 years, is in 
itself first evidence that super- 
ior goods are produced, that 
they are sold at reasonable 
prices, and that satisfactory 
service to thousands has been 
rendered. 


Grade for grade—price for price, 
there are no stationers color 
products that surpass the A. & 
W. Line. 
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“Better Stationery Brings the Answer” 

Paul Wielandy, president of the Blackwell-Wielandy 
Book & Stationery Company, St. Louis, Mo., won the 
prize of $25.00 for the best slogan adapted to the stationery 
trade, offered by The Coach, 139-41 North Juniper street, 
Philadelphia, Penna. The prize was announced early this 
year to stimulate the minds of stationers into formulating 
an effeciive slogan which will identify the stationery busi- 
ness with its most important function. A large number of 
slogans was entered in the contest. Honorable mention 
was made of the ten slogans subordinate to Mr. Black- 
well’s “Better Stationery Brings the Answer.” Following 
are the entries which received honorable mention 

“Stationery Balances the World,” W. A. Carpenter, Chi- 
cago, Ill.; “Good Stationery Makes Good Business,” Jacob 
Henrici, Sewickley, Penna.; “Save with Systems—Ask Your 
Stationer,” J. O. Popple, Des Moines, lowa; “Stationery 
Systematizes Business,” A. W. Anderson, Carlsbad, N. M.; 
“Every Day Is Stationery Day,” James J. Byrne, New 
York, N. Y.; “Don’t Be Stationary—Use Stationery,” A. J. 
Ewing, Louisville, Ky.; “Stationery—the Trade Mark of 
Progress,” Robert C. MacFarland, Pittsfield, Maine; “First 
Aid to Business—Stationery,” Wilbert J. Dunmire, Blairs- 
ville, Penna.; “Stationery Speeds Business,” B. Nacken- 
son, New York, N. Y.; “Your Faithful Servant—Station- 
ery.” Marian E. Ayer, Portland, Maine 

The Coach is published co-operatively by the C. Howard 
Hunt Company, Boorum & Pease Company, Eastern Man 
ufacturing Company and Sanford Manufacturing Company 

- > 

Peerless Takes Increased Space on Duane St. 

The Peerless Rubber Stamp Corporation, formerly at 
318 Broadway, New York, N. Y., has moved to 74 Duane 
street, between Broadway and Court square. Increased 
space was secured through this change. The company 
has been “trading up” by educating stamp users to the 
advantage of high quality in marketing devices. A price 
list, for distribution by stationers, shows three grades of 
stamps and service. 

Grade A is moulded in the best rubber, producing a 
neat, accurate and serviceable product; deliveries are made 
within twenty-four hours. Grade B is made from a good 
grade of rubber, of quality equal to ordinary rubber stamps; 
thirty-six-hour service is given. Grade C is intended for 
temporary use, “simply a rubber stamp that prints”; forty- 
eight-hour service is given 

The distribution of this price list, with its analytical state- 
ment of grade and service, has stimulated greatly the sale 
of Grade A. The company makes a lucid appeal to the 
quality buyer: “Peerless stamps are to be compared to 
the best grades of carbon paper in that they offer a greater 
number of clear and clean impressions over cheaper 
grades.” 

a 

Philadelphia Honors Centenarians of Business 

The annual dinner of the Philadelphia Chamber of Com- 
merce in honor of the city’s business houses which had 
passed the century mark, was held June 1 at the Benjamin 
Franklin hotel. Included in the list of the city’s oldest 
concerns was the William F. Murphy’s Sons Company. 
This function was established six years ago, when eighty- 
seven business houses were given recognition. This year 
they numbered ninety-three. 

An important announcement was made by Daniel Willard, 
president of the Baltimore & Ohio Railroad, who announced 
that negotiations were coming to fruition, providing for a 
new $8,000,000 terminal at Twenty-fourth and Chestnut 
streets. Cyrus H. K. Curtis told the story of his Saturday 
Evening Post, from the time of its establishment 199 years 


ago by Benjamin Franklin. 
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Easy Now to Increase 


Desk Set Sales! 
—Sell a Base and Taper 


Now you can change Pocket Pens into Desk Pens 
for 16,000,000 Parker Owners 


Here’s a new way to profit, a way 
to make two sales where one was 
made before. We've created a new 
unit of sale for your pen counter. 
And you have a hand-picked list of 
prospects, prospects ready-sold, 
16,000,000 Users! 


Every man or woman who owns a 
Parker Pocket Pen can be sold a 
Parker Base and Taper. This con- 
verts a pocket pen into a desk set, and 
gives your customer two pens in one. 
For as little as $6.00 you can sell a 
beautiful Italian Marble base, and a 
taper to go with it. 


Now any one who comes to you in 
the future for a pocket pen can easily 
be sold a Parker Pocket Pen and a 
Parker Base and Taper—two sales in 


one! Another vital dollars and cents 
reason why you should feature the 
Parker lineof desk setsand pocket pens. 


Parker 


‘Duofold Desk Sets 


Don’t overlook these extra sales. 
This new way to get a desk set is 
announced this month in Saturday 
Evening Post Color Pages, to bring 
you new business, a clear-cut ad- 
dition to your regular sales. 


Whether you sell simply a base and 
taper, or whether you sell a complete 
desk set, there is greater satisfaction 
for your customer, and more profit 
for you when you sell a Parker Desk 
Set with the air tight ball-and-socket 
base. Standing, tilting or lying flat, 
by ball-and-socket action, this pen 
cannot dry out at the point. 


This, and every other new Parker 
sales helps makes it easier for you to 
get your share of the yearly Parker 
sales melon. Last year $200,000 was 
divided among Parker dealers. You 
too can earn these extra profits. Write 
at once for full details. 





Note the graceful 
new Ball-and-Socket 
Retainer 


THE PARKER PEN COMPANY, JANESVILLE, WISCONSIN 





Take off 
this tip 








Cy Put on 


this 
Taper 

















Can you trace your profits fron 


floor and window displays? 
—Vigorous use of your display space 





can make it pay you double! 


Where 10% of floor 
and window space 
in devoted te pens 
and pencils 


Pen 
and Pencil 
sales average 
15% to 20% 
of total 





is devoted to pe 
and pencils 


store sales 


Extra profits are now made by 
every store that checks up window 
and floor display results. Sales 
jumpimmediately when somearti- 
cles are prominently displayed. 
On others space is largely wasted. 

Parker Pens and Pencils oc- 
cupy little space. Yet pay a 
higher return for it than any- 
thing in the store. 

That is because of their rapid 
turn-over, higher average price 
per sale, and liberal discount plus 
annual dealer rebate. 

But—you will not do so much 
business with only a small stock 
of Parker Pens and Pencils, as 
you can do with a complete range 
of sizes, points and colors — all 


properly displayed. Small stocks 
look like odds and ends. They do 
not attract customers. 

Complete Parker assortments 
suggest to their minds: ‘This 
seems to be headquarters. Here's 
the place to get a pen or pencil.”’ 

Make your store Parker Pen 
Headquarters. This is the way 
thousands of dealers are earning 
extra profits. Last year we paid 
them $200,000 in cash rebates 
for their efforts. 

Write for actual sales’ records 
of the amount of business brought 
by certain sized displays to mer- 
chants in every size community. 
These facts will help you in- 
crease your business. 


Pen 
and Pencil 
sales average 
10% to 1§% 
of total 
store sales 


—— a 


THE PARKER PEN COMPANY, JANESVILLE, WISCONSIN 
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Evansville Furniture Manufacturers Active in All 


Lines 

A report from the Evansville Furniture Manufacturers 
Association states that orders are an incentive for several 
of the Evansville furniture factories to work a night force. 
Practically all the factories, especially those producing case 
goods, are now operating normally. Gratifying reports also 
are made by factories that their sales are in excess of those 
for the corresponding period of last year. Manufacturers 
of living room furniture report a slow-up in orders due 
principally to the approaching mid-summer markets. The 
uncertain price of raw materials has the effect of such fac 
tories working on reduced time. Despite the lull in the 
living room furniture industry, factories report their figures 
are ahead of 1926 

The minds of all manufacturers are centered on the com- 
ing markets and the usual activity in producing new de- 
signs and getting them ready for shipment to the Ameri- 
can Furniture Mart, Chicago, is in evidence. Some manu- 
facturers are in Chicago at this time getting their exhibits 
in shape for the opening. The prediction has been made 
by some of the most conservative manufacturers that the 
market will be profitable. 

Furniture caster manufacturers continue to work full 
time and full force and report excellent business. 

Office desks and table manufacturers say that business at 
present is somewhat quiet especially in the East which is 
an important market for those articles. However, an early 
return to normal conditions is expected the latter part of 
June because of the requirements of schools and colleges 
for the fall school term. 

The meeting of the National Alliance of Furniture Manu- 
facturers at Pittsburgh, Pennsylvania, May 19, was at- 
tended by G. H. Bosse, H. W. Goebel, E. F. Karges, H. 
J. Rusche, A. W. Schoettlin, and E. D. Wemyss. The meet 
ing at the Stevens Hotel, Chicago, May 26, called for the 
purpose of discussing the organization of a national furni- 
ture association was attended by H. R. Bockstege, O. A. 
Klamer, C. M. Frisse, H. H. Schu, C. A. Schu, E. D 
Wemyss, Daniel Wertz 

The Vendome Hotel at which the meetings of the Furni 
ture Manufacturers Association of Evansville are held will 
construct five additional stories on the present structure 
Consideration is being given to the formation of a furni- 


ture club with quarters on the top floor of the new addi 


> 
An “Automatic” Broadside 
The Automatic File & Index Company, 40 South Wells 
street, Chicago, recently mailed a broadside printed in three 
colors giving a synopsis of the Automatic in steel Phe 
folder was well illustrated with steel filing cabinets showing 
the expansion feature. Various points in the construction 
were clearly shown [he broadside described the Auto 
matic desk cabinets, steel upright cabinets, counterheight 
units and the Automatic way of handling card records 
checks and similar items 
_ 


Bowman Takes a Western Territory 


P. W. Bowman, who has been representing the American 
Manufacturing Concern, Falconer, N. Y., in the souther 
States for a number of years, has taken over the western 
territory. This was previously covered by Herbert S. Mor 
gan, who now represents the Defiance Sales Corporation of 
New York City 

— 
Shaw-Walker Open Sales Office in Denver 

The Shaw-Walker Company has recently opened a com 
plete Denver sales office in the Midland building in charge 
ot S. D. Buster, formerly with Library Bureau 





OR MANY years 
Munson’s Inter- 
national Rubber Type- 
writer Keys have at- 
tracted successful 
managers and typists. 


When you carry the 
Munson line you are 
not only conforming 
to the established fact 
that Munson means 
the standard of qual- 
ity, but you are giving 
yourself the advantage 
of a quick profit on an 
article of National rep- 
utation. 


One Grade Key 
Only—The Best 


Send for sample and trade prices 


Munson Supply Company 


The Largest Rubber Key Factory in the World 


23-D City Hall Place 
New York 
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‘15 Out of 20 Customers 
Prefer the Monarch’”’ 


says this Prominent Dealer 


HE value of this testimony is convincing, 
when you consider that all this dealer did 
was to stock National Ring Books and make 
them prove themselves. There was no per- 
sonal drag, sentiment or friendship to help 
the cause along—the goods had to prove their 
merit 
Here is what he said: 
‘‘We have tried out the National Ring 
Books and are ready to standardize on 
them throughout. They are individual 
and we found from our own experience 
that our customers like them, and we 
believe them to be the best books made.”’ 


He also stated—‘‘In 15 out of 20 cases, 
when a customer walked into our store 


looking for a leather ring book, he would 
immediately accept a Monarch Metal 
Hinge Ring Book at a higher price."’ 
(Which, of course, means more profit for 
the dealer.) 


This dealer's experience is only one of many 
who have found by experience that National 
Ring Books with exclusive metal hinge and 
ball-bearing features mean more profit to 
them. 


National Monarch Ring Books will be adver- 
tised in The Saturday Evening Post, July 23rd. 
Why not send for a stock of these ‘‘Nationals™ 
and a complete display unit to tie up with this 
advertising? 


NATIONAL BLANK BOOK COMPANY 
Loose Leaf and Bound Books 


New York 
52-58 Duane St. 


Chicago 
618 W. Jackson Blvd. 


HOLYOKE, MASS. 


Boston 
70 Franklin St. 


Philadel phia 
1001 Market St. 
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Some Details of Coming Atlanta Business Show 


As announced in May Office Appliances, a business show 
will be held in Atlanta, Ga., October 3 to 8 inclusive. Ar- 
rangements have been made with the Southeastern Passen- 
ger Association for reduced fares during the week of the 
show on all lines running into Atlanta. It is also proposed 
that the Merchants’ and Manufacturers’ Association reim- 
burse the out-of-town merchants for the expense incurred 
in coming to Atlanta to purchase goods. 

Tickets will be furnished to the exhibitors without 
charge in order that they may distribute them to customers 
and potential customers. There is to be a fair held in At- 
lanta during the same week as the business show and the 
management of the show are working on a plan with the 
fair committee whereby purchasers of tickets for the fair 
will also receive a stub ticket entitling the holder to ad- 
mission to the business show. 

Tickets will be distributed to all the hotels in Atlanta 
for distribution each night to the guest rooms. Plenty of 
parking space has been arranged for and out-of-town vis- 
itors will be given free parking space in a garage convenient 
to the auditorium armory where the show is being held. 

A dinner will be given at one of the hotels to which all 
exhibitors and their sales forces will be invited. This is 
for the purpose of stimulating interest and provides an op- 
portunity for explaining the merits of the show to the 
various salesmen. 

Booths will be uniform in arrangement and decoration. 

A letter from the manager of the show states that the 
following concerns have already contracted for space: Mon- 
roe Calculating Machine Company, Felt & Tarrant Manu- 
facturing Company, Dictaphone Sales Corporation, Elliott 
Addressing Machine Company, Domore Sales Company, 
Postage Meter Company, Kee-Lox Manufacturing Com- 
nany, Miami Systems Corporation, Addressograph Com- 
pany, Add-Index Corporation, Dodd, Mead & Company, 
American Register Company, Remington Typewriter Com- 
pany, Baker-Vawter Company, General Office Equipment 
Company, Elliott-Fisher Division, Sundstrand Division, Ed- 
iphone Company, Simplex Time Recorder Company, Baylis 
Office Equipment Company, Pneumatic Scale Corporation, 
Limited; American Multigraph Company, Marchant Calcu- 
lating Machine Company, Mun-Kee Products Corporation, 
Stromberg Electric Company, Atlanta Sales Book Com- 
pany, Sturgis Register Company, P. F. Collier & Sons, 
Rand Kardex, Dalton Adding Machine Company, Stephen 
Greene Company and International Business Machine Cor- 
poration, Time Recording Division, Tabulating Machine Di- 


vision and Dayton Scale Division. 
a. 


Changes in Seattle Typewriter Trade 

Seattle's “typewriter row” witnessed several changes dur 
ing the month of May 

L.ynn Roper and W. Grendon, formerly of E. W. Hall, 
Inc., 911 Second avenue, have purchased the stock and 
interests of E. W. Hall. They will continue to operate 
under the same name. Mr. Hall has been in the type 
writer business in Seattle for nearly twenty years, handling 
the Pacific Northwest Corona agency. He intends to leave 
shortly for California. With the consummation of the deal, 
the Corona agency reverted to the Seattle office of the L. C 
Smith and Corona Typewriter Company, Inc. 

George H. Minor, owner of the University Mimeo Com- 
pany, who had a branch downtown at 204 East Marion 
Street, has closed this store in order to enlarge his place of 
business at 4220 University Way Increased business, it is 
said, necessitated taking over the entire premises on Uni- 
versity Way.—J. C. M. 
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Retail 
Price 





This Display 
on your counter 


will make actual sales of Amcodaters. 
Hundreds of dealers are proving it 
every day. Amcodater is all-metal, 


self inking and is 
executives and 


never bothered with a mussy rubber 


band dater. 


Capacity 12 years 
Finished in DUCO—Mandarin or Jade 


MADE AND GUARANTEED BY 
MANUFACTURERS OF 


AMERICAN VISIBLE 


NUMBERING MACHINES 


American Numbering Machine Company 
Atlantic & Shepherd Avenues, Brooklyn, N. Y. 
CHICAGC: 125 W. Madison Street 
LONDON--PARIS 


The Counter Display and supply of Folders FREE 


with trial dozen. 


American Numbering Machine Co., Brooklyn, N. Y. 


at once the following: 


.... doz. Amcodaters 
information on your 











WRITE NAME AND ADDRESS BELOW 


$2.95 


being used by many 
office workers who 


Or send for special offer 


$2.95 (less liberal discount) 
PECIAL Combination Offer. 
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[mperial 


The Medium Priced Line of High Quality 


RACKS 





Quartered Oak 
and 


Birch Mahogany 
Four Siyles 








No. 20 
Order samples today! 


Imperial Methods Co. 


New York FOREST PARK, ILLINOIS 


E. L. SIRUS 
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Sheaffer Display Truck Logged Good Mileage 
Early in July the advertising and display truck of the 

W. A. Sheaffer Company wound up a tour of several thou- 

sand miles at Chicago. 

The truck, which contains display cases of Sheaffer foun- 
tain pens, pencils, desk fountain pen sets and “Skrip,” ca- 
ters to visitors in towns of every size where Sheaffer deal- 
ers are located. The truck is in the charge of O. R. 
Johnston who is assisted by Mrs. Johnston and the driver. 

The states visited by the truck since it left the Sesqi- 
Centennial exposition grounds in Philadelphia late last 
summer are: New Jersey, Pennsyivania, Maryland, Vir- 
ginia, North Carolina, South Carolina, Georgia, Mississippi, 
Ohio, Louisiana, Arkansas, Alabama, Kentucky, Tennessee, 
Indiana and Illinois. The giant car was nearly marooned 
in the flood waters that practically inundated Louisiana 
and Mississippi during the spring. At one time it was 
necessary to load it on a ferry and carry it up a river toa 
dike. The gang plank of the ferry was demolished in 
loading and the truck was so long the rear wheels extended 
out over the water. 

Mr. Johnston and his assistants en route explain the 
methods of manufacture of Sheaffer goods. An average of 
400 visitors a day were received during the tour which 
has just ended. Each visitor carried away a small sample 
bottle of “Skrip,” a product of the Sheaffer factory. 

— 

Chicago Woodstock Men Make Run on Hospitals 
Within recent weeks several members of the Woodstock 

typewriter sales staff at Chicago have stopped demonstrat- 

ing typewriters temporarily to permit surgeons to demon- 
strate their art. Despite the handicap of prolific producers 

being confined to hospitals, the Chicago branch won a 

sales contest over New York during that period. 

A. J. Redding is recovering slowly after three operations. 
His many friends will rejoice that he is now making rapid 
improvement. His condition was critical for several weeks. 

Edward Dean has recovered from an operation for ap- 
pendicitis, and is again back at work. His life was despaired 
of for some time. 

Harry Hodder was operated at St. Luke’s hospital and is 
again on the job. 

F. H. Morse, manager of the Chicago branch of the 
Woodstock Typewriter Company, hopes that the hos- 
pitalization of his staff has been concluded, and that he can 
maintain a full crew in the local field. 

—_—~> 
Bridge Scores in Patent Refill Covers 

Che Patent Refill Cover Corporation, 655 South Wells 
street, Chicago, Ill, has brought out an auction bridge 
score book in its patented cover. The fillers, bearing the 
customary bridge scoring form, slip into a metal fitting 
which forms a part of the cover. The score book with 
cover retails at seventy-five cents; refills are fifteen cents 





each. 
The covers are bound in imitation art leather, with the 
title, “Auction Bridge Scores,” stamped in gold 
idence 
Old Town in New Factory with More Machinery 
The Old Town Ribbon & Carbon Company, Incorpo- 
rated, Brooklyn, New York, have installed considerable new 
equipment for the manufacture of carbonized rolls such as 
the Elliott-Fisher billing rolls, autographic register rolls 
and tally rolls. This company are in their new concrete 
factory and are now said to be running at full capacity. 
_— a — 
Schick Joins Columbus Retail House 
Harry J. Schick, who has been associated for a number 
of years with the Globe-Wernicke factory at Cincinnati, is 
the new sales manager for the Harry L. Morgan Company, 
65 East Gay street, Columbus, dealers in office furniture 
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ARE YOU GETTING YOUR SHARE? 








Real Estate 
Man 


The No. 1 VI-DEX Real 
Estate Record provides for 
the complete listing of all 8 
vital information concern- ‘ 
ing a piece of property. Other VI-DEX 
forms are used for listing prospects. Col- 
ored index tabs quickly identify the va- 
rious classes of property and prospects 





























Banker 


The No. 1 VI- 
DEX Maturity 
Record instantly 
gives the banker 
all necessary in- 
formation on notes 
due, bonds, stocks, etc. These 
records are used with daily 
and monthly Index tabs— 
so that maturities are al- 
ways under the banker's 
close scrutiny. The VI- 
DEX Stop - Payment 
Record provides quick- 
est reference. 








Credit Man 


The VI-DEX Credit Ref- 
erence provides all neces- 
sary information on cus- 


VI-DEX has taken the country by storm. " : 
tomers’ ratings — twenty- 






A heavy barrage of orders has poured in on us until we're all 
, oA Rese * : a rences to a sheet. 
but — in the torrents of calls for VI-DEX. And no let-up ype Pemtey one for “Terms”, “Limit” 
oS , . =e : ; —Dun and Bradstreet and special rat- 
rhousands of dealers are finding VI-DEX the fastest-moving ings. In a No. 1 VI-DEX binder you 
profit-maker in loose leaf! can keep 9,600 references! 
Are you one of those foresighted ones who are pushing this 
Visible Record Equipment and harvesting a golden crop? 
If not, get in! The idea is still young. No part of the field is ~ 
saturated. VI-DEX is advertised each month to nearly a half v= Hotel Man 


—_ 
million selected business men. Color pages in System, Business, ‘ 
The Credit Monthly and other magazines are telling a hand- 
picked audience about this newest combination of Visibility 
and Loose Leaf. 





For the hotel man, the 
No. 1 VI-DEX gives the 
quickest and most effi- 
cient credit reference. A 
special form provides 
for the guest’s signature, his business 


Mailing pieces, broadsides and electros are yours for the asking! 
Push VI-DEX! Swell your volume! 


Thanks for your share in the on-rush of orders—but we chal- and residence address, occupation, 
| ‘nee ‘> to s _ «! < @ . ’ 
os ——— banking connections, etc. 
THREE STANDARD SIZES The reverse side is used for recording 
No. 1—3x5%—List Price complete. .$ 7.50 checks issued. 
No. 2—4x6%——List Price complete 9.00 
N 3 5x8 %& List Price complete 10.00 
IRVING-PITT MANUFACTURING Co. bs 
NEW YORK Kansas City CHICAGO For small accounts, 
p ieee retailers like No. 1 VI- 
ut your snes afore DEX Ledger Sheets. 
Renene Cale RESET They supply complete 


records with a — nex's , 
of effort and time. - nstall- 
- LEAF ment Ledger Sheets are convenient for 
installment accounts. The VI-DEX 
Cost and Stock Records enable retail- 


e} , . nt " . } ‘ . 
the guarantee of the world ers to keep a quick but thorough rec- 
leading loose-leaf manufacturer ord of costs and merchandise. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 
W. Neill Stewart, President, Dallas, Tex.; Edward S. Towne, First Vice-President, Holyoke, Mass.; Edward E. Crandall, Second 
Vice-President, San Francisco, Cal.; Woodson P. Waddy, Third Vice-President, Richmond, Va.; Charles D. Brewer, Treasurer, New 
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Twenty-Second Annual Convention Will Be Held at Hotel Statler, Boston, Massachusetts, October 10-13, Inclusive, 1927. 


Blazing a New Trail to Better Merchandising 


Times, customs and customers change and so do conven- 
tions. What may be called the “conventional convention” 
of the past is slipping out of the picture. Men go to con- 
ventions nowadays to learn practical ideas and to bring 
away with them suggestions they can put to work in their 
own businesses 

This year the slogan of the annual convention of the 
National Association of Stationers, Office Outfitters and 
Manufacturers is; “Better merchandising methods.” The 
convention will be devoted to the things that will pay mem- 
bers in dollars and cents in their business, rewarding them 
for the time and money expended in attending the meeting. 

Briefly, here is a little scenario of the convention as it 
has been planned up to the present time: 

There will be more general sessions. Addresses will be 
given on national advertising, chain stores, mass merchan 
dising, stock control and all the other fundamental matters 
men who could not 





by men who are nationwide authorities 
be gotten to attend the usual convention. 

Round-table discussions and group discussions will be 
Held devoted to the basic things such as management, 
finance, buying and selling, which takes in stock control, 
store arrangement, window displays, advertising; in fact, 
all the things that the up-to-date merchant is interested in 
and has to know so much about. These round-table dis- 
cussions and group sessions are an innovation at stationers’ 
conventions. They will enabie dealers to sit down in 
smaller groups and consider the things in which they are 
interested. If anyone wants a stock control system he can 
get it right at the convention and take it home with him, 
and so on down the line. 

Dealers who are present at this meeting will be able to 
inspect a big exhibit of the finest advertising gotten out by 
dealer members and manufacturing members, attractively 
displayed. Then, too, the convention will have an inter- 
national aspect. Friends will be present from overseas and 
from Canada and all of them will be worth hearing. 

As to the social side, there will be a party every night 
On Monday night, October 10, the Boston stationers will 
entertain the convention with a dance, entertainment and 
refreshments 

On Tuesday night the Connecticut Valley Stationers’ As- 
hospitality and on 
Luncheons 


sociation will extend the hand of 
Wednesday night there will be another party. 


will be provided for the ladies, trips to historic places which 


everyone has heard about—the places where our nation was 
born and nurtured by men who made it possible for us to 
follow on and live in a free country. 


There will be plenty of golf. It is also planned to have 
the biggest and most unusual banquet that has ever been 
conducted at a national convention. 

A committee of minute men will see to it that everyone 
becomes acquainted. An energetic committee composed of 
local ladies will see that the visiting ladies are made to feel 
at home. At this convention there will be no strangers 
because everybody will be made to know everybody else. 

On Tuesday noon a joint luncheon will be held attended 
by the Boston Rotary Club, together with the convention 
delegates. This is the first time such a luncheon has ever 
been given and it will provide the visitors with a contact 
with the business men of Boston. It will be a good 
luncheon with lots of entertainment. 

The Boston stationers only await the coming of their 
brethren from other sections to make them feel at home. 
They invite them to come to the home of the oldest sta- 
tioners’ association of the United States—to the city where 
the visitor can see with his own eyes some of the historic 


spots dear to the hearts of all Americans. 


Sacilities of the Hotel Statler 


Now is the time for dealers intending to go to the con- 
vention to make their plans and to send in their reserva- 
tions. The headquarters is the Hotel Statler, built to take 
care of conventions in an ideal way. The rates are from 
$3.50 per day upwards. Every room has a bath and a 
radio. The hotel will be able to take care of all the dele- 
gates under one roof. 

The entire mezzanine floor of the hotel is given over to 
function rooms, having a grand ball room, banquet hall and 
five private dining rooms. 

On the ground floor are the public restaurants, including 
the main dining room, palm room, grill room, lunch room 
and the sandwich shop. 

The banquet hall on the Providence street side of the 
house, together with private dining rooms one, two and 
three are capable of accommodating from fifteen to five 
hundred people. These rooms are cared for by an entirely 
separate banquet kitchen, which is on the same floor and 
entirely independent from the main kitchen. This insures 
rapid service and hot food. The banquet hall also has its 
own check room. 

The ball room on the* Columbus avenue side of the 
house is capable of taking care of one thousand people at 
a banquet. In conjunction with this room there is an assembly 
room which can accommodate five hundred people making 
a total seating capacity of approximately fifteen hundred 
people in practically the same room. At one end of the 
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Service 
We maintain direct 











branches of our main 
factory in New York, 
Boston, Philadelphia, 
Washington, Cin- 
cinnati, Indianapolis, 
Pittsburgh, Detroit, St. 
Louis, Kansas City and 
Minneapolis. And usu 
ally the best office equip- 
ment store in other cities 
sells Mimeographs and 
has supplies in stock. 














A. B. Dick Company 


Chicago 
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A tremendous popularity has been 
earned by this little machine 


It has found its way into practically every industry 
in the world. More and more are business and edu- 
cational institutions depending upon it for important 
undertakings. It has met with remarkable success be- 
cause it exactly fills a great need. In small enterprises 
and big, it is grinding out literally millions of well printed 


letters, forms, bulletins, dia- 
grams, plans, maps, etc., in 
every working day. It is the 
means by which speediest 
and most economical duplica- 
tion of typewritten material 
is achieved. It is a substantial 
money and time saver—there- 
fore its well earned popularity. 














Today 
You can’t possibly 





you an interesting 
on a A 
A request will bring it 
to you without obligation. 
A. B. Dick Company 
Chicago 
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Here's a desk pad 
that everyone needs! 


FOR IT’S something more than a desk orna- 
ment or a square of plate glass. It’s a necessity 
for every desk worker, in every department of 
every office! 


The ROSCO Transparent Desk Pad con- 
sists of a base of seasoned binder’s board which 
won’t warp, crack, or splinter. The frame is 
built up around the edges, and bound with the 
finest and most durable grade of leatherette in 
four finishes to match the desk. A glass sur- 
face is placed within the frame, and it can be 
raised* as easily as the cover of a box. 


Memoranda and frequently-referred-to data 
can be placed under the glass, where it will re- 
main, unmoved and protected from dust and 
dirt until the glass is again raised, 


And the strong but yielding frame will save 
the glass from nicking and cracking, and scratch- 
ing the finish of the desk. It can also be fur- 
nished with brass corners instead of the 
leatherette frame, if preferred. 


Dealers! Write for your copy of 
The ROSCO Dealers’ Catalog, 
which is just off the press. It 
explains these pads more fully. 


Ravenswood Office Specialties Company 
1800 Newport Ave., Chicago, Ill. 


ROSCO 


Transparent Desk Pad 


* The little white arrow indi- 

cates a hole in the base 
— which a finger is 
pl and the glass top 


easily and safely raised. 
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ball room is a large stage which can be used for head 
tables or entertainment purposes. This stage has a seat- 
ing capacity of about seventy-five people. The ball room 
has the advantage of having a private entrance from Co- 
lumbus avenue so that the room may be used entirely inde- 
pendently of the rest of the hotel. Each room is also 
accompanied by a large check room and is served by the 
banquet kitchen. 

The fourth floor of the house is given over entirely to 
sample rooms. These are especially desirable at times of 
large exhibitions and style shows. Each room has a pri- 
vate bath. There are folding tables hinged to the walls 
and a folding bed and dressing room in each. 


The guest rooms begin on the fifth floor of the hotel. 
There are in all thirteen hundred sleeping rooms. Each 
room has a private bath, circulating ice water, telephone, 
morning newspaper, servidor service, bed lamp and all 
other customary Statler conveniences. 

There are fourteen floors altogether in the hotel and the 
fourteenth floor contains the hospital. 

The convention begins on Monday, October 10, and ends 
on Thursday evening, October 13, but the New England 
stationers urge every delegate from other sections to plan 
to stay all the week because activities are planned for a 
day or two after the convention that everyone will find 
interesting. The invitation has gone forth to come on 
Sunday and stay until Sunday. Reservation should be sent 
to Charles P. Garvin, 338 Congress street, Boston, Mass. 


a 


Program Committee Meets 


The program committee of the National Association of 
Stationers, Office Outfitters and Manufacturers, F. P. Sey- 
mour, chairman, held a meeting on Thursday, May 12, in 
the rooms of the Old Colony Club, Boston. 

eS aes 
Wagner's Stationery Store Succeeds Keller’s 
Book Store. 

R. J. Wagner, who for five years was with the Keller 
Book Store and later with the Regal Company, both of 
York, Pa., has purchased the former and changed the name 
to Wagner's Stationery Store. The store is located at 43 
South George street. Mr. Wagner is putting in sufficient 
additional lines to make his store complete as an office 
equipment house. 

2. . 
Gill Office Equipment Store at Charleston 


B. Stanley Gill has opened an office equipment and sup- 
ply store at 215 Broad street, Charleston, W. Va., op- 
erating as the B. Stanley Gill Company. Some good 
agency connections have been made, and a complete line 
is stocked. Mr. Gill has been a resident of Charleston a 
number of years, and enjoys a wide business and social 
acquaintance. 

a 


Columbia Opens Chicago Warehouse 


For the better distribution of its products in Chicago and 
vicinity, the Columbia Steel Equipment Company has 
established a sales-room and warehouse at 133-135 West 
Lake street. 

E. E. Blankmeyer, long experienced in this and allied 
lines, is in charge and will be at the service of all dealers 
interested in Columbia steel equipment. His telephone 
number is Central 0645. 

He will maintain a representative 
Columbia equipment, and will therefore be prepared to 
make prompt deliveries. All interested dealers are invited 
to call at the sales-room and personally examine Columbia 


stock of standard 


steel equipment 
- 
Lamb Goes to Des Moines 
A. R. Lamb, a salesman with the Monroe Calculating 
Machine Company, Inc., has moved from the Cedar Rapids 
to the Des Moines, Iowa, office. 
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The Basket With The Rubber Cushion Corners 
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The Victor cannot scratch or mar 
other furniture. Each corner is 
cushioned with live rubber, molded 
to fit into the steel. These new 
rubber corners cannot come loose or 
tarnish. Electrically welded into a 
solid unit, there is nothing to 
break, loosen or give way under any 
conditions of service or climate. 


The Victor being made entirely of 
metal, it cannot burn. Its solid 
sides and bottom prevent fire 
spreading and dirt seeping through 
to the floor. Rounded steel domes 
under each leg make it impossible 
to scratch floors or tear carpets. 
Each leg is reinforced with heavy 


’ steel angles—no matter how basket 


is thrown around thk- legs will not 
bend. 


The Victor is furnished in four 
standard finishes—American Wal- 
nut, Mahogany, Quartered Oak and 
Olive Green. The grained wood 
finishes are perfect reproductions, 
enabling the basket to harmonize 
with its surroundings. Its well pro- 
portioned sanitary design is in keep- 
ing with the better style of office 
furniture. 
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~ -It Makes You 
100% Profit 


The Victor Metal Waste Basket 
sells readily because it is an out- 
standing value for the price. Its 
attractive features — many of 
them exclusive—put the Victor 
in a class alone and into thou- 
sands of offices, banks and hotels 
allover the country. As a leader 
it is established. As a money 
maker for dealers it is second to 
none. 


Live dealers everywhere know 
by experience that the Victor 
means 100% profit, quick turn- 
over and satisfied customers. 
Thousands have been sold every 
year and more thousands than 
ever are being sold this year. 
Every day the demand increases 
because of the growing appre- 
ciation of this splendid basket. 


If you have not yet learned by 
daily contact that the Victor 
Metal Waste Basket means real 
money for you; that you will 
help your profit sheet by putting 
it in your store, then it behooves 
you to write for further informa- 
tion. Without obligation on your 
part, a line to us will bring you 
all the detailed profit-facts. Drop 
that line now. 


Metal Office Furniture Co. 


Grand Rapids, Michigan 
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No. 417 Flat top—32x60 inches 


Our new 400 line is a big leader with the 
trade. Now made 32 inches wide throughout. 
Quartered oak fronts and 1; inch five ply 
quartered oak tops. Drawers are dove tailed 
front and back. Drawer bottoms three ply 
framed in. Also made in mahogany and wal- 
nut finishes. Lacquer finish. , 


July, 1927 
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THE JASPER DESK Cin 





Desks and chairs can be purchased from:us in pool cars, 
arrive in first class condition, 


Jasper Desk Company 


Jasper, Indiana 


discov 
age. 
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No. 501 Quartered Oak No. 502 Quartered Oak 


No. 506 Imitation Mahogany or 


No, 505 Imitation Mahogany or 
Imitation Walnut 


Imitation Walnut 


Our 500 line serves the popular demand for 
chairs of sturdy construction and durable fin- 
ish, correctly designed and properly propor- 
tioned at very reasonable prices. Manufactured 
in quartered oak, imitation mahogany and im- 
itation walnut. Lacquer finish. Leading deal- 
ers everywhere take advantage of the best 
service ever given by a chair manufacturer. 


{ND JASPER CHAIR Co. 


discounts, lower freight rates and the assurance that goods 
page. We solicit your inquiries. 










/ 


Jasper Chair Company 
Jasper, Indiana 
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UHL 


No Maintenance Cost 
For UHL Steel Line 


Repairs, upkeep, maintenance, are 
costly. Not so, however, with the 
Uhl steel equipment. 


The first cost is practically the 
last cost. All Uhl products are 
made right to begin. They don’t 
require doctoring every year or 
two to keep them in serviceable 
order. Ever-lasting quality is 
inbuilt. 


Hundreds of large institutions 
such as the U. S. Playing Card 
Company, National Biscuit Com- 
pany, etc., are big users of Uhl 
steel equipment. 


For office, factory or institutional 
seating there is nothing better. 
Chairs, typewriter desks, tables, 
trays, etc.—just those articles of 
high utility and quick selling. 


If you are not receiving the bene- 
fit of the Uhl line, better write us 
today. 


THE TOLEDO METAL 
FURNITURE CO. 


1386 Hastings Street 
TOLEDO, OHIO 















: . No. 671 Ls 
No. 8500 “Postur” Chair 


“Little Dandy” 
Typewriter Stand 





No. 60-56 
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Mansfield, O., Concern Takes New Premises 


The Mansfield Typewriter Company of Mansfield, Ohio, 
under the ownership of D. L. and T. Burns, have moved 
from 208-9 Bird building, where they were for eight years, 
to the ground floor location at 19 East Fourth street. This 
company are the authorized dealers for the L. C. Smith 
and Corona typewriters in the counties of Richland, Ash- 
land, Crawford, Huron, Wayne and Holmes. The owners 
expect to put in a complete line of mechanical office equip- 
ment along with their typewriters. 

a 


Attractive E. Faber Assortments 


Eberhard Faber, 37 Greenpoint avenue, Brooklyn, N. Y., 
are distributing their No. 383 Birthstone Assortment 
pencils. The assortment contains six pencils for each month 
of the year fitted with gilt tips set with appropriate birth- 











E. FABER’S BIRTHSTONE PENCILS 


stones as follows: January, garnet; February, amethyst; 
March, bloodstone; April, diamond; May, emerald; June, 
agate; July, ruby; August, moonstone; September, sapphire; 
October, opal; November, topaz, and December, turquoise. 

This company are also distributing their Mongol display 
No. 482A which is made up of one-half gross of pencils 
assorted as follows: Three dozen degree No. 2, one dozen 
degree No. 1, one dozen degree F and one dozen degree 
No. 3 

me — 


Orr New Superintendent of Bible School 


J. G. Orr, assistant general sales manager of the W. A. 
Sheaffer Pen Company, has been elected superintendent of 
the bible school of the First United Presbyterian Church of 
Oak Park, Illinois. According to the monthly paper of the 
church Mr. Orr was selected after a great deal of considera- 
tion because of his earnestness and enthusiasm. Appar- 
ently he is putting into his religious work the same energy 
he uses in selling fountain pens. 


SS 


Reliable to Distribute Royal Portables at Whole- 
sale 
The Reliable Typewriter and Adding Machine Corpora- 
tion of Chicago is now a wholesale distributor for the new 
Royal portable typewriter. 


———— 


Zellerbachs Reported After Paper Mill Site 


The Zellerbach Paper Company, with offices and dis- 
tributing points on the western coast from San Diego to 
Seattle, are reported to be on the outlook for a suitable 
location for a paper mill in the Pacific Northwest.— 


H. R. W 
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We want you to 


this book! 


For two ‘reasons, we want you to have a copy of this new 
Victor book—“*1,000 Opinions.” 

First, it supplies indisputable proof of Victor’s efficiency— 
its high salability. 

Secondly, it is, in itself, a most effective sales instrument — 
a typical form of co-operation supplied by the Victor Adding 
Machine Company to aid its dealers in enjoying ever-increas- 
ing sales and profits. 

The written opinions of 1,000 Victor users, assembled in 
this book, fill 72 pages of compact type. You have never seen 
a book just like it. 

Write for your copy. Your request will not obligate you. 
We will also send full details about Victor’s attractive 
dealer plan, a plan in which 3,000 office equip- 
ment merchants are sharing today. Address Victor 
Adding Machine Co., 3990 North Rockwell 
St., Chicago, Ill. 


VICTOR 


Sta nda rd Adding Mach ne 
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This good looking office owes its attractiveness to the well chosen 
grouping of Leopold BUCKINGHAM desk, chair, bookcase, costumer 
and waste basket and harmonizing davenport, rug and desk fittings. 





























FURNISHED jy LEOPOLD 


.... today’s business man is not satisfied 
with the office that served the purpose of 
a past generation 


.... hodge-podge collections of unrelated 
desks, tables and chairs .... stark practi- 
cality unrelieved by the slightest grace or 
beauty .... these no longer suffice 


.... today’s business man goes to a 
LEOPOLD dealer and instructs him to 
furnish his office completely and in the 
modern manner of harmonious ensembles 
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A Good Book on Secretarial Training 

The Ronald Press Company, 15 East Twenty-sixth street, 
New York City, N. Y., are the publishers of the new book 
called “Secretarial Training,” by Edward J. McNamara. 
The author is principal of the High School of Commerce, 
New York City, and instructor of the School of Education 
of New York University. 

The book deals particularly with the duties of the secre- 
tary and gives a great deal of help to one in training for 
such a position. At the end of the chapters are laboratory 
problems and tests for helping to impress on the mind the 
various subjects covered in the chapter. The chapter head- 
ings are: Real Scope of Secretarial Work, Secretarial Type- 
writing Standards, Keeping a Scrap Book, Use of Reference 
Books, Reception of Callers, Arranging Itineraries, Devel- 
oping Initiative, Preparation of Reports, Developing Tact, 
Preparation of Budgets, Preparation of Printed Documents, 
How to Prepare Speeches, The Secretary as Office Man- 
ager, How Secretary Organizes Work and How the Secre- 
tary Makes Decisions. 

The book may be obtained from the publishers or through 
local book dealers. The price is $2.75. It contains 316 
pages and is bound in cloth. The size is 6x8% inches. 

- = 
A Novel for Men—‘“Captains in Conflict” 

Instead of caricaturing the American business man as has 
been the fashion of late, Robert R. Updegraff has in “Cap- 
tains in Conflict,” just published, fashioned a story which 
is absorbing as a tale and significant as a chronicle of 
American business during the past quarter century. 

Appearing first as a serial in “System,” this story unfolds 
a vivid description of the powerful forces underlying past 
and present business operations. 

The story opens with a dramatic staging of the old order 
—using the stove industry as a setting. You follow the 
hero, John Rowntree, an independent stove manufacturer, 
and the villain, H. B. Lockhart, the head of a newly formed 
Stove Trust, as they engage in a twenty-five-year business 
war. 

As you follow the struggle between the two men, wax- 
ing ever more bitter, you discover that woven into the story 
is a record of the progress of business—the discovery of 
the fundamental nature of advertising, the genesis of 
quantity production, the birth of installment selling—nearly 
all the major steps in the development of business, from 
McKinley’s time down to the present, are fitted into the 
tale, not merely as records, but as the logical influences that 
decide the destinies of the chief actors in this business 
drama 

The work contains 250 pages, size 5%4x8% inches, cloth 
bound Price $2.00 from booksellers or the publishers, 
A. W. Shaw Company, Chicago. 


> 


New Book on Office Management 

Prentice-Hall, Incorporated, New York City, are pub- 
lishers of a new book, “Office Management,” by John H. 
MacDonald, M. C. S. The book is 6x9 inches and is bound 
in cloth. The price is $5.00. 

John H. MacDonald is assistant professor of management 
at New York University School of Commerce, Accounts 
and Finance He is also co-author with Professor W. R 
Cornell of “Fundamentals of Business Organization and 
Manag ment.” 

The book is refreshing and practical. It gives recent 
developments and methods in management based on actual 

] 


present-day practices in offices of various kinds and sizes 
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Here’s a 
Novel Way 


to display business tables 
without eating up space 


With this unique display it is possible to ex- 
hibit a full line of St. Johns business tables in 
the space occupied by one table. 


If you ve hesitated to carry business tables be- 
cause of lack of space, or because you didn't 
want to tie up capital in them, write at once 
for full details of the St. Johns business table 


plan. 


Under this plan it is unnecessary to increase your 
inventory or to carry any stock other than the 
display illustrated above. We have warehous- 
ing facilities that assure quick delivery to your 
customers. 


Thousands of office appliance dealers have 
taken advantage of the St. Johns plan to win 
business table business that was lost to them 
before. Why don’t YOU do the same? 


» St. John’s Business Tables are made in 5-ply 
Mahogany ; 5-ply Walnut ; Oak, 5-ply rtered 
or plain; first quality quartered Gum, Nihenas 
finish; and Northern Gray Elm. Several pane d 
ard sizes with linoleum tops. The under topcon- 
struction and mitre-joint plank edge are ex 
tionally strong. Dovetail drawers with 3-ply 


# bottoms. Shipped K. D. with bolt construction. $ 


ST. JOHNS TABLE CO. 


CADILLAC, MICHIGAN 
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Speedaumat 


is serving: 


La Salle Ext. University Coca Cola Company 


Ford Motor CarCompany Rubber City Mfg. Company 


Kalamazoo Stove Co. Curtis Publishing Co. 
Prest-O-Lite, Inc. Christian Science Monitor 
New York Times Pictorial Review 


Chicago Tribune 
and many other satisfied users. 





Speedaudresser AB, the 
latest development in a 


SPEEDAUMAT has proved itself 
as the world’s most economical 
addressing system. The hand ma- 
chine pictured will carry a full line 
of attachments, and is adapted to all 
kinds of addressing. The address 
medium is a metal SPEEDAUMAT, 
only $6.00 per thousand blank, in 
minimum quantities. Complete 
motor driven equipment is available 
for the larger lists. 


SPEEDAUMAT offers a big sales 
opportunity to representatives. Ex- 
clusive territories will be granted. 
There is a liberal provision for real 
earnings, and supply business on 
which commission applies, continues 
after initial sale. 


Write and let us tell you all about 
SPEEDAUMAT and the possibilities 
in it for you. 


Speedaumar 


Addressing Machinery 


2023-2033 WILLOW ST. 
PHONE BRUNSWICK 7540 
CHICAGO 


International -Cosmopolitan 
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The reader of the book may, if he wishes to do so, compare 
his office methods with those used by other organizations. 
Among the organizations whose methods are described are 
those of: Regal Shoe Company, R. H. Macy & Company, 
Ligget Drug Company, S. W. Straus & Company, Eastman 
Kodak Company, Retail Credit Company, Armstrong Cork 
Company, The Stanley Works, Compton & Knowles Loom 
Works, Federal Reserve Bank of New York, Metropolitan 
Life Insurance Company, National Cloak & Suit Company, 
Yale & Towne Manufacturing Company, Westinghouse 
Manufacturing Company, American Optical Company and 
other firms. 

The book tells how to lay out an office, how to handle 
incoming and outgoing correspondence, what equipment to 
use and how appliances will increase office efficiency. Fil- 
ing systems that are said to be practically error proof are 
shown and explained. Then there are pointers and tactful 
suggestions on issuance of office appliances, telephone 
service, sales reports, advertising records, purchasing 
requisitions and credit information. Of particular interest, 
and fully apace with modern times, are the comments on 
office manuals, preparation and use of forms, selection and 
training of office employees. Whole chapters are given to 
the importance of office costs and budgets and payment of 
office employees. : 

_— — — i —_ 
Opens Typewriter Shop 

Ralph A. Post of San Antonio, Texas, who for the past 
few years has been associated with A. F. Beyer of that 
city as a typewriter salesman, has opened a shop of his 
own at 301 Central Trust building, in San Antonio. In 
addition to selling the standard Royal typewriter and the 
new Royal portable, Mr. Post will specialize in rebuilt ma- 
chines and repair work as well as typewriter accessories, 
adding machines and check writers. 

Mr. Post has been engaged in work of this kind for the 
past five years and is recognized as an experienced sales- 
man and mechanic. He has established several sales rec- 
ords and is deserving of much success.—B. C. R. 

Oe 
West-Made Desk Co. in Handsome New Offices 


Seattle West-Made Desk Company now at 1614 Fourth 
avenue will occupy the entire second floor of the Tyee 
building on and after June 5, comprising 15,000 square feet 
of floor space. They have expended $12,000 on these new 
quarters, finishing the entire floor in Travertine Spanish fin- 
ish. This space will be divided into twenty-one separate 
show rooms, all fixtures being done in wrought iron and 
heavy fancy drapes. The Seattle West-Made Desk Com- 
pany are among the leaders in this territory in the showing 
of office furniture of the finest kind. 

a 
McKnight Moves to Seattle 


W. A. McKnight, former manager of the Kardex-Rand 
Corporation and local manager of the Apela Club, has 
moved from Denver to Seattle. S. E. Buster of Buster’s, 
Incorporated, local agent for the Shaw-Walker Company 
and Do/more Chair Company, has taken Mr. McKnight’s 
classification in the Apela Club. 

The Denver Apela Club holds weekly meetings at the 
Cosmopolitan Hotel on Tuesday at 12:15. Visiting mem- 
bers from other cities are invited to attend these meetings. 

ee NEES 
Sell & Company Take Wabash Lines. 

Arrangements were recently concluded between the 
Wabash Cabinet Company of Wabash, Indiana, and E. H. 
Sell & Company of Columbus, Ohio, whereby the latter 
concern takes over the exclusive sales of Wabash filing 
supplies in the city of Columbus. 
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at pass 
in the night 


~ aN THE deg watch of the dead black night, when the distant 
° eek the slave driven ship slipped into the velvety darkness 
NGfseman’s chanties or a slush of disturbed waters was the 


ferQut there that humanity was nigh. 


_ smarks no changes in the ocean's night. 


the same sea, the Norseman’s call gives way to the 
flap of tal wad the hiss of the screw driven ship with its radio 
towers tha spl. the night 


Xi y\ Sgn “3 them, of times and ships that have passed. 


Vy the Yreat sea of wen ships have passed, and transition 
% AN a Se ‘the modes ¢ business. Years ago, when business 
a \ mathods amphegyipment were not so efficient, a missionary entered. 









= \Y \ wn nearly half a century now this same company—Globe- 
> ™~, \ We Mu has silently, surely, and soundly corrected the methods 
whaWsiness, and created for Globe-Wernicke dealers a constant 

> \. That is why Globe-Wernicke dealers hold so steadfastly 


to thetefranchise today 
x 7 * 4 
On this sturdy craft of Better Business there still are some 
ae vacant. The cruise is a long and profitable one 
»a vessel as ‘strong and staunch as ever weathered a 
alobe-Wernicke now for particulars. 
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‘Globe-Wernicke national advertising 
| stamped with this crest is reaching 
| your best prospects every month. In 
| July 6,000,000 readers will see this 
emblem which connects the service they 
| want with the service you are being 


| equipped to give. 
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HE Sign of the Ofhce Equipment Serv- 
ice Station — The Globe-Wernicke 
Shield of Service. 

This new sign in the skies of the ofhce 
equipment world connects Globe-Wernicke 
national advertising and the dealer who is 
fitted to give ofice equipment counsel. An 
emblem that represents over forty-five years 
of prestige building and leadership, this shield 
creates confidence. 

This beautiful crest in orange, green, and 
black, marks the dealer who can: 1, show 


Service that Sells / 


the prospect the right kind of’ equipment; 
2, how to use this equipment to its best ad- 
vantage, and 3, how to use it efficiently and 
economically. 

Globe-Wernicke national advertising and 
Globe-Wernicke Sales Schools are two of the 
many helps dealers are receiving to become 
specialists in the field of office equipment. 

Equipment users are coming to know that 
Globe-Wernicke on their dealers’ windows 
means “Service” to them. If you are not so 
advantageously situated—write. 


Globe “Wernicke 


CINCINNAT 


The Globe-Wernicke Sales School—A 
dealers and their salesmen to become authorities on the use of 
equipment. 

Appearing in the picture are: Baker Cummings, Abiline, Texas; 
Skerritt, San Francisco, Cal.; Carl Scharf, Baltimore, Md.; 
Trimble, Seattle, Wn.; J. R. Kilcoyne; C. W. » 
Portland, Ore.; J. E. Eldredge, Houston, Texas; H. H. Wittstein; 
Sam Watson, Oklahoma City, Okla.; E. C. Phillips, 
Rockford, Ill.; J. C. West; E. Wallace, Portland, Ore.; A. L. Croon- 
enberghs, Seattle, Wn. 


A. E. 
R. B. 





J. O'Brien; 


of the assistance given 
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Something New Under The Sun... 


HE Globe-Wernicke Special Contract Department 
To make Globe-Wernicke Service broader and the more helpful 
to its dealers, a new Special Contract Department has been estab 








+ VIS. 25g 


lished with a corps of men trained in making layouts, blue prints, esti 


mates, etc., for Court Houses, Public Buildings, Banks and wherever f 
special equipment is required. This Department is under the direction ; | 
of Mr. H. M. Goldthwait, who has made a study of such work for the : 

past twenty-six years . 

; 

Behind this department are the enormous production facilities of . 

The Globe-Wernicke Company who are in a better position today than d 

9 t 

ever before to build and service individual problems : 

If you are keen to land more special contract work—if you are in 





terested in this kind of service—if you want to make the bigger profits, 


Globe “Wernicke | 


CINCINNATI 


a ae 


write today! 
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The Envelope 
with a “THOUSAND” uses 





31 stock sizes —from business 


card to 11 x 145). Your paper 
merchant can supply you, or 
write us for the name of a 


nearby distributor 


Have you thought of ALL the 


dollars it holds for you? 


OU need not limit your sales of Im- 
pane Columbian Clasp Envelopes to 
catalog and booklet uses. 

A lot of retailers right in your neighbor- 
hood would welcome them for delivering 
small, light articles. 

The optician—for the eyeglass cases he 
mails; the hardware man and the “5 & 10°" — 


APPLIANCES 





for screws and bolts; the specialty 
shop—for notions, small wares, 
gloves, neckwear; the automobile ser- 
vice station—for small, light parts. 
Improved Columbian Clasp Envelopes 
save wrapping and paper— twine and time. 
Your outside salesman can pick up a lot 
of nice business. Show him this advertise- 
ment and invite him to go to work. 
UNITED STATES ENVELOPE COMPANY 
The world's largest manufacturer of envelopes 


SPRINGFIELD, MASSACHUSETTS 
With 14 manufacturing divisions covering the country 


Improved 


COLUMBIAN 


LASP ENVELOPES 
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THE NEW 2100 SERIES 





Reflecting A Background of Big Business 





ust as Paris directs fashion so does big business dictate the style of office furnishings. 
4 the new Myrtle Period Walnut 2100 Series, big business has found desks that appeal to its sense of dec- 


orative dignity and yet keep well within the figures which sound judgment dictates. 


ls ever-growing demand with samples of the Marie 2100 Line. Prices and full information gladly ea 
supplied. Just write us é 


MYRTLE DESK COMPANY 
High Point, N. C. 


. 


BIGBUSINESS 


BE 
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(Under the Capitol Dome.—Continued from page 27.) 


are » be attached to all such parcels says the First Assist- 
ant Postmaster General 

Notice is to be given of the non-delivery of C. ©. D. post 
parcels, says the Third Assistant Postmaster General, who 
has again called the attention of postmasters to the neces- 
sity of complying with postal regulations covering the 
handling of undeliverable C. O. D. parcels. The notice of 
such non-delivery is of vital importance to the local or 
nearby representative in their efforts to arrange for the 
acceptance or withdrawal of the mail involved. 

Returned undeliverable parcels are to be indorsed by 
postmasters with a marking showing the reason why they 
cannot be delivered on third and fourth class postage, where 
return postage is guaranteed, and notations must be plainly 
stamped on the parcel such as “Not Found,” “Refused,” 
“Removed,” etc [his indorsement, the ruling says, must 
be clear and distinct, whether written or stamped. 

Teachers of Merchandising 

Because of increased activity in retail store education, 
new teachers of retail merchandising subjects have been 
appointed in the public schools of Philadelphia, Atlanta and 
Boston, according to a statement recently made by the 
Retail Store Education Branch of the Federal Board for 
Vocational Education \ two-weeks’ course for those 
training to be educational directors in retail stores and as 


teachers of retail selling, will be conducted in Boston 


Recent Customs Decisions 

Pencil sharpeners, assessed at 40 cents per pound and 25 
per cent ad valorem under par. 33 as being composed in 
chief value of galalith, were found by the U. S. Customs 
Court to be composed in chief value of synthetic phenolic 
resin and should be taxed at but 30 per cent ad valorem 
under par. 1441 of the existing tariff law (No. 203226-G- 
46854-26) N. ¥ 

Imported valentines, entered by S. Gabriel Sons & Co., 
and assessed on entry as greeting cards, at 45 per cent ad 
valorem under par. 1310, were held by the court to be 
more properly dutiable as claimed in the protests at 7% 
cents per pound under par. 1306 of the act as lithographic 
prints exceeding twenty-one thousandths of an inch in 
thickness. (150198-G-481-26.) 

Sales of Steel Furniture 

April shipment of steel-furniture as reported by 33 manu- 
facturers in the business group were only $2,849,536 as 
compared with March shipments of $3,080,931 and with 
April 1926 of $2,782,167. 

Trade Opportunities in Uruguay 

Increasing prosperity of the Uruguayan people holds 
promise of an increased demand for American products, 
which since 1913 have largely supplanted those of Great 
Britain, says a commercial attache at Montevideo. With 
an area slightly larger than the New England States and 


1 population of 1,672,000 it has achieved importance in the 
economic and commercial world out of proportion to its 
size. 
Production of Carbon Black Increased 
Carbon black, used largely in the manufacture of ink and 
other products, increased in production in 1926 while sales 
declined, according to a report of the 3ureau of Mines 


Che distribution among industries is here shown 


Rubber 86,329,000 Ibs. or 49.2 per cent 
Ink 22,389,000 Ibs. or 12.7 per cent 
- 


Hosmer Undergoes Operation 
Howard B. Hosmer, wholesale stationer of New York 
City, underwent an operation early last month at the 
Rockaway Beach Hospital. His many friends will be glad 
to know that Mr. Hosmer is improving and expects to be 


back at work within a few weeks 


aix 
The Rising 
Tide 
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Office Easy Chairs 





See the 
July 9th Saturday 


Evening Post 


for the first advertisement in the 
new, compelling Sikes Campaign. 
Nothing like it has ever appeared 


before. Be sure to see it—it’s well 
worth reading. 


SIKES COMPANY 


Chairmakers for More Than 60 Years 
PHILADELPHIA 


The Nationally 
Advertised 
Office Chairs 
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Some Weddings 


J. W. Dowling Adorns Himself 

J. W. Dowling, district manager in Oklahoma for the 
Woodstock Typewriter Company, has taken on a partner. 
Mrs. Dowling is a very charming young woman. The 
home office formed this conclusion very quickly when Mr. 
Dowling and his bride visited in Chicago last month. 

—- s— — 
Browne-Newton 

Mrs. M. C. S. Browne was married May 7 at Beverly 
Hills, Ill, to J. W. Newton, manager at Boston for the 
Yawman and Erbe Manufacturing Company. The cere- 
mony was performed at the home of A. H. Swett, brother 
of the bride. George Vinton, “Y and E” manager at Chi- 
cago, was groomsman. 


Oe 
Walter Funck Married 

Walter Funck, Western manager for the F. S. Webster 
Company, Inc., “slipped one by” his friends in Ba mar- 
ried this spring, and keeping the secret so well that it was 
several months before they learned of his venture into 
matrimonial life. The congratulations of friends, even 
though belated, have an accrual value like a life insurance 


policy. 


setiesenshetliteacenetntes 
Johnston-Melind 

Miss May Johnston and Roy Melind were married at 
Cambridge, Ill, June 16. Mr. Melind is connected with 
the Louis Melind Company, Chicago, Ill. Miss Johnston 
is a graduate of Northwestern University. Mr. Melind is 
a graduate of the Northwestern University School of Com- 
merce, and a member of Delta Tau Delta. Following the 
wedding Mr. and Mrs. Melind made a tour of the Western 
states. The good wishes of relatives and many friends sped 
them on their journey. 


a 
Powers-Stowell 

Miss Ruth Powers of Orange, Mass., was married to 
L. C. Stowell, president of the Dictaphone Corporation, on 
June 23. Miss Powers had been head of the Vocational 
Department of the Framingham Normal School. Mr. 
Stowell who is well known in the office appliance industry 
needs no further introduction. 

Mr. and Mrs. Stowell are making a trip abroad and will 
visit London, Paris, Brussels, Amsterdam, Berlin, Zurich 
and other points where the Dictaphone Corporation has 
offices. 


8 et 
Frank Milner a Benedict 
Frank Milner, the genial representative of the Automatic 
Pencil Sharpener Company, found a Seattle girl just a bit 
more on her toes than her eastern sisters and with the help 
of Bob Allen of Trick & Murray, who acted as best man, 
Frank joined the list of benedicts last month. 


——E— 
Zickerman-Lifchitz 
Miss Hilda Zickerman of Newark, N. J., was married to 
Harry R. Lifchitz of the Art Steel Company, New York 
City, on June 26 at the Temple B'nai Abraham. The 
couple had planned to spend their honeymoon in the 
vicinity of Ausable Chasm, N. Y 
a 
Kirby Office Equipment Co. Opens at Herkimer 
Carl Kirby has organized the Kirby Office Equipment 
Company, which is located at 2 Hines block, Herkimer, 
N. Y. He undertakes to supply the community with 
“Everything for the Office.” The major items handled are 
safes, filing cabinets, steel furniture, desks, chairs, loose 
leaf devices and systems, bound books, visible index sys- 
tems and machine bookkeeping systems. 
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The largest, finest catalog ever compiled by 
the manufacturers of Berloy Steel Equipment 
is scheduled for distribution this month. 

It will illustrate and give detailed informa- 
tion regarding the latest achievements in 
modern office, store and factory steel equip- 
ment. a 
If you are not handling the Berloy Line, an 
interesting proposition awaits you. Write 
for catalog and complete information. 


THE BERGER MANUFACTURING CO. TS ed 
CANTON, OHIO 


BRANCH OFFICES 
New York Minneapolis Detroit 


Long Island City Kansas City Pittsburgh 2 
Albany Dallas Columbus g 2 
Rochester Jacksonville Milwaukee 

Newark, N. J. Houston San Francisco woe - 
Philadelphia San Antonio Los Angeles ic oes 
Boston . Atlanta =a 
Chicago St. Louis Seattle - 


Cincinnati 
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THE BERGER MANUFACTURING CO. 
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( 
The Indiana Desk Company is not a new organ- 
ization. It is an old, substantial firm which has 
made a change for the better by adopting a new 
name. Aiter the first year, the factory was con- . 
verted into a model desk plant. | 
The change of name does not affect the person- | 
nel nor the standards of quality. It gets away | 
from a misnomer and enables the company to | 
function under a title indicative of its business. | 
! 
Get the new name established in your records. ) 


To those who would like to know more about 
this twenty-one year old company, full details 
will be sent on request. 


If it’s a desk, we make it 


INDIANA DESK COMPANY 
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Agents Win Prizes in “Y and E” Contest 

The Palley Office Supply Company, Worcester, Mass., 
won the silver cup in Division I of the 1927 agents’ contest 
conducted by the Yawman and Erbe Manufacturing Com- 
pany. The prize winning team consisted of Barnett Palley, 
Samuel Palley, John F. Kennedy and Nathan Bretholz. 
The first prize in Division II was won by L. A. Barnes & 
Company, Fort Worth, Texas. Other winners in the con- 
test were: Pioneer, Inc., Tacoma, Wash., second prize, 
$100; Barnum and Flagg, San Bernardino, Calif., third 
prize, $50; Dulany-Vernay Company, Baltimore, Md., 
fourth prize, $25; William B. Burford, Indianapolis, Ind., 
fifth prize, $20; Purnell Stationery Company, Sacramento, 
Calif., sixth prize, $15. 

John C. Streibich Company, Peoria, Ill, second prize, 
$100; Edson Stationery Company, Wellsville, N. Y., third 
prize, $50; Office Supply Company, Johnson City, Tenn., 
fourth prize, $25; R. H. Llewellyn Company, Manchester, 
N. H., fifth prize, $20; Barnsdall Printing Company, Brad- 
ford, Penna., sixth prize, $15. 

The “Y and E” travelers engaged in a contest at the 
same time the agencies were working for prizes. George 
Winegard took first place with $100; E. A. McElwain, 
second, $50; T. M. Hargen, third, $25. 

The agents’ contest was characterized by intensive 
preparation and hard work. Two divisions were estab- 
lished to place the various agencies on a suitable basis, 
according to their territory possibilities and previous bus- 
iness. The prizes were awarded according to the increase 
over last year’s business and the possibilities of the in- 
dividual territories when the contest began. 

aitabbantiiin : 
Crescent Supply Co. Adds More Room 

Crescent Office Supply Company are taking on the store 
adjoining their present location at 708 Third avenue, Se- 
attle, doubling their present space. In addition to their 
present line they will carry a line of filing cabinets and 
desks of the American Desk Company of Los Angeles, 
California. 

J. A. Stanley, until recently with the Yawman & Erbe 
Manufacturing Company here, has joined the sales force 
of the Crescent Office Supply Company. 

; ideation 
Sheaffer Export Advertising Widespread 

For the first time in the history of the W. A. Sheaffer 
Pen Company it is advertising its products in more than 
half of the civilized countries of the world. The company’s 
advertising department states that the “Lifetime” pen is 
being placed before the public through the use of maga- 
zines and newspapers in Argentina, Chile, Cuba, Hawaii, 
Holland, India, Jamaica, Mexico, Panama, Philippine Is- 
lands, Spain, Sweden, Uruguay, Canada, China, England, 
Australia and New Zealand The Sheaffer advertising 
schedule in the United States includes 211 daily newspapers 


and twenty-nine magazines of wide circulation. 


_—_—- <> —_——=- 
Harold E. Hawkins Makes Long Trip 


Harold E. Hawkins, general manager of sales for The 
Stationers’ Loose Leaf Company, Milwaukee, Wis., is on 
an extended trip West, visiting with dealers. This trip has 
been in contemplation a long time, but it was only recently 
that Mr. Hawkins was able to schedule it. The itinerary 
includes the Hawaiian Islands, and the principal Pacific 
coast cities 

- aan 
Walters on Pacific Coast 

F. H. Walters is Pacific coast representative for Error 
No Incorporated. He will call upon the trade in the coast 
States and establish his headquarters in Los Angeles. Mr. 
Walters formerly was connected with the Rand Kardex 
Company 





SOLD THROUGH 
DEALERS ONLY 





No. 1--Stenographers (Swivel) Chair 





YOU SHOULD HAVE THIS LINE TO SELL 





THE NEW 


fle 


of Scientifically Correct Chairs 





ASK YOUR SALESMEN ABOUT THE CHAIRS 





WRITE TODAY FOR 


CATALOGUE 





YOU CAN DOUBLE YOUR CHAIR PROFITS 











THE FRITZ-CROSS COMPANY 
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HAMM BUILOING~ SAINT PAUL’ MINNE SOTA 
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Posting Tray 


After long experimentation, Co- 
lumbia now offers a newand greatly 
improved posting tray. Here are 
some of its noteworthy features: 








. Easy adjustability of both stationary 
and movable compressors. 


2. Unusually large filing space—18” net. 

3. Disappearing right-hand side allows 
full visibility. 

4. Square tubing gives base great rigidity. 


5. Base adjustable to sitting and standing 
heights; has ball-bearing swivel casters. 


6. Of staunch construction, neat design, 
and superb finish thruout. 


That the Accounting Department 
of Gimbel Bros. in Philadelphia is now 
installing one hundred units is concrete 
evidence of the all-around efficiency of 
the Columbia tray. 


A more detailed description with prices 
will be sent upon request. 




























Chicago Salesroom and Warchouse: 
133-135 W. Lake St. Telephone: Central 0645 


Columbia Steel Equipment Co. 


Office and Showroom M. C. Box 2130 
1735 Chestnut Street Philadelphia, Pa. 


OLUMBIA 


A FULL LINE OF STEEL OFFICE EQUIPMENT 
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Boy, Page Mr. Stubbs and Mr. Flynn 

J. W. Densford, manager of Gaar Bros. Typewriter Com- 
pany, Des Moines, Iowa, states that a man known as E. D. 
Stubbs, formerly of Sioux City, Iowa, but now supposed 
to be in Nebraska, received from the Gaar Bros. Typewriter 
Company about three months ago a number of machines on 
consignment. Mr. Stubbs seems to have been quite forget- 
ful, and Mr. Densford would like assistance in learning his 
whereabouts. 

Mr. Densford also states that one J. G. Flynn is enjoying 
the possession of Remington portable N. K. 67651. Mr. 
Flynn, too, seems to suffer from forgetfulness—or perhaps 
others suffer. At any rate, Mr. Densford will appreciate 
the return of the machine. 

ttl tanis 
Bates Vacation Period July 2nd to 18th 

The annual vacation which The Bates Manufacturing 
Company of Orange, New Jersey, extends to all employees, 
will take place this year from July 2 to July 18. A notice 
was mailed to the trade advising them of this and suggest- 
ing that their requirements be anticipated as much as pos- 
sible. 

The New York Office of the company at 20 Vesey street, 
New York City, will remain open during this period. 

——__<————— 
Hart Makes Extensive Tour of Middle West 

Carl K. Hart, advertising and sales promotion manager 
of the W. A. Sheaffer Pen Company, returned in June to 
the factory at Fort Madison, Iowa, from a tour of ten 
important cities, where he gave special instruction to the 
dealers, prospects and salesmen on the merchandising of 
Sheaffer products. His itinerary included Des Moines, St. 
Paul, Minneapolis, Louisville, Nashville, St. Louis, Atlanta, 
Birmingham, Memphis and Columbus. He left the factory 
May 1 and returned June 7. 

b tabi 
Son of H. C. Chadwick Suffers Injury. 

A short time ago the twelve-year-old son of H. C. Chad- 
wick, assistant sales manager of the Art Metal Construction 
Company, met with an accident while experimenting with 
a toy chemical set. The experiment called for ammonium 
chloride and the bottle so marked contained ferro cyanide. 
The explosion resulting from the mixture of wrong ingre- 
dients burned the lad’s face severely. He is rapidly re- 
covering and will probably carry no permanent scars. 

——E—— 
Former Denver Rand-Kardex Man Now in Seattle 

W. A. McKnight has resigned as Denver manager of the 
Rand-Kardex and is locating in Seattle, where he will be 
connected with a recently organized Pacific Coast company 
handling certain lines of office appliances. Mr. McKnight 
was with Safe-Cabinet prior to the merger with the Rand- 
Kardex and at the time of leaving Denver was president of 


the City Club. 
——— 


Ye Doc’ Stork 


Sunny Sunday for Epifanos 
Mr. and Mrs. Charles P. Epifano are happy and grateful 
in the coming of a baby daughter Sunday. June 5. The 
young lady netted 6% pounds in avoirdupois, but her 
smiles are so precious that they are reckoned by jewelers’ 
karats. Mr. Epifano is connected with the New York 
office of the Automatic Pencil Sharpener Company. 
————— 
Miss Coughlin Greets Chicago 
Christy Coughlin, service foreman at Chicago for the 
Woodstock Typewriter Company, passed the cigars to his 
friends in June. He is the proud father of a baby girl. 
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Add-Index 
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cA few well-known users of 
Add-Index Equipment: 


United States Steel Corporation 
Standard Oil Company 

Radio Corporation of America 
United States Rubber Company 
New York Central Railroad 
Equitable Trust Co. of New York 


é oe we: 
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An unusual machine— 
An unusual opportunity 


EVER before this remarkable combination 
of Portability and self-contained Electric 
Operation—in an adding-listing machine— 


Never before so many exclusive — outstanding 
features —all making for greater accuracy — 
greater production — easier operation — com- 
bined in one machine. 


Never before an adding-listing machine having 
the appeal—and the sales possibilities of 


ray rs 
portable 


Oz gy F lectric 
adding-listing machine 


FULLY EQUIPPED 


. 
No Stand Required 






a 
Made in Four Models 


Weighs id 


COAST TO COAST SERVICE—60 COMPLETE SERVICE 
STATIONS, CONVENIENTLY LOCATED 


ADD-INDEX CORPORATION 
Grand Rapids, Mich. 


Tell us more about Add-Index—and send 
details of your Dealer proposition. 


Name RH ae aie 
Company Oa cieia Sockets Roma 


Street & No. is es eaten 


City _ -- Geads - 2... it tee eee 


0.7 
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“Big Businesses need this highly 
specialized metal desk equipment 


Here is a wide open opportunity for 
Office Appliance Dealers / 


Four in a row end to end. A built-in conduit carries wiring for telephone dicta-\_ 
phone, buzzer, etc. Each desk is a complete unit and as many desks as desired 
may be placed end to end and close together and connected by means of 
push plugs. 
Drawers are completely interchangeable. All drawers fit all desks. An occu- 
pant or a department can be moved by simply changing the drawers. 
Concealed telephone box and hidden waste basket. Both in the knee space out 
of the way and out of sight. 
Conventional glass topped sliding shelf—detachable seven-compartment cylinder 
rack—convenience tray in convenience drawer and stationery tray with twelve 
7 sloping compartments. ( 








The Jamestown Metal Desk Company, work- There are thousands of businesses 
ing for and with one of America’s greatest throughout America whose desk equip- 
industrial organizations, developed this “big ment needs parallel those for whom these 
office” metal desk. metal desks were built. 


Its popularity is doubly assured because of Here is a wide open opportunity for the 
the fact that over 3000 of these highly spe- furniture dealer. All concerns, big and 
cialized metal desks have little are prime pros- 
already been ordered by Beautiful, Strong, Quiet pects and their orders 
this one concern. Fire Resisting mean a continuous and 


JAMESTOWN 
METAL 
DESKS 








This “custombuilt” desk 

; * ness. 
equipment is now offered 
as standard construction The Jamestown Metal 
Desk Company desires 


dealers to act as exclu- 





in the Jamestown Metal 


Desk line and is now be- 
sive selling agents and to 






ing produced in enor- 
that end will welcome 


requests for further in- 
formation. Write 


mous volume which per- 






mits an amazingly low 


range of prices. 


JAMESTOWN METAL DESK CO., JAMESTOWN, N. Y. 
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H. M. Goldthwait Directs Special Equipment for 
G-W. 

H. M. Goldthwait now heads the new special contract 

department of The Globe-Wernicke Company, Cincinnati. 

Twenty-six years ago, Mr. Goldthwait started in the draft- 

ing department of the Art Metal Company, where at that 

From 


time he became interested in special installations. 








GOLDTHWAIT. 


H. M. 


then on, he has been a student of this particular type of 
work. 

Under his direction is a corps of engineers specializing 
in court houses, banks, public buildings, etc., wherever spe- 
cial equipment and special layout work is required. 

Sedeiediiecenan 
Miss Melind on European Tour 

Miss Marcellite Melind, daughter of Mr. and Mrs. Louis 
Melind of Chicago, is enjoying a European tour. Three 
other young women students of Northwestern University 
and Miss Melind have accompanied their teacher, Miss 
Burchard, on a trip which includes England, France, Switz- 
erland, Italy and Spain. They sailed from New York June 
25 on the SS. “Majestic.” The travelers are expected to 
return to Chicago September 10, in time to resume their 


studies at Northwestern. 
oe 


Chizzini Joins Ramsay Organization 

Frank E. Chizzini, N. Y. U. 
of associates of the Robert E. Ramsay Organization, Inc., 
sales promotion counsellors, 19 West Forty-fourth street, 
New York City. Until joining them he was engaged in 
sales promotion duties for the Public Service Cup Company, 
makers of Lily cups. Prior to this he served with the 
Texas Company for five years, and later for a time with 
Mr. Chizzini’s 


'27, has joined the staff 


the Caravel Service, an advertising agency. 
function will take in both research and production. 
wilson 
Automatic File and Index Sales Grow 
The Automatic File & Index Company of Green Bay, 
Wis., announce that the first five months of 1927 show an 
increase of thirty-five per cent in orders and thirty per cent 
increase in shipments over the corresponding period of last 
year. June indications were equally as favorable. 
The company expects to announce some new items at 
an early date. 
_ 
Woodstock Service Man Visits Native Home 
F. Vanderhak, of the Woodstock Typewriter Company's 
service department at Chicago, sailed in June on the SS. 
“Rotterdam” for Holland. He will spend two months at 
Amsterdam, visiting familiar places in the country of his 
birth 
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VISIBLE RECORDS 
In 
BOOK FORM 


mean bigger 


PROFITS 








NEWER, better and more con- 

venient method of visualizing 
records — without the need of steel 
frames, stands or cabinets. A thousand 
visible records in a single Loose Leaf 
Book—10,000 records on the desk top 
at arms length. They are PORTABLE, 
COMPACT and can be adapted to 
any business or profession, without 
costly outlay for expensive equipment. 


Send for circular and dealer's proposition 


]F the Cesco Catalog of Binders and 

Forms is not in your Loose Leaf De- 
partment, send for a copy. It shows 
a complete assortment of Ledgers, 
Post Binders and Commercial Forms. 


Ghe CE.SHEPPARD CO. 
Ven City 
New York 
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Opens and closes 
Like-a-Book 
but Automatically 


Just tilt the front forward 
and the compressor tilts 
backward -- Automatically 


Sales Still Jumping - - 
as the latest Automatic Steel 
Filing Improvements become 
known— 


Demonstrate Automatic Filing Advantages and then 
buyers will have no other. 

Automatic “V” Expansion—adds Convenience and Vis- 
ibility, which speeds filing, prevents errors, reduces 
fatigue and increases usable filing capacity in less 
floor space. 

Automatic Compression—protects records in less space, 
flattens creased papers and reduces fire hazard. 


Send for Catalogs and investigate the difference. 
Then you will realize why so many progressive 
dealers are turning to Automatic. Automatic has 
more than merely high quality for reasons to 
sell high grade equipment over the commercial 


grades. 


The Automatic File @ Index Co. 
West 11th St. Green Bay, Wisc. 


Complete central display at our Chicago Branch Store 
40 So. Wells Street 


Three Famous Desk Files— 


The BIG LEADERS with progressive office outfitters. 
Every desk worker a live prospect. 


were 


Automatic Desk Cabinet AUTO-Desk The famous AUTO- 
in Steel—for Personal Effi- File—oncaster Desk Combination. 
ciency. For individual or stand, opens Helps organise 
department matters,unfin- like a book for desk work. 

mhed etc.—all instant refer- desk top clear with 
instantly available within ence. all matters in good 
arm's reach. order. 
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Welty Pens Guaranteed Against Loss 

The William A. Welty Pen Company, 36 South State 
street, Chicago, now give what seems to be a new and 
unique guarantee on the $8.00 Power Pens. This is a 
guarantee against loss for the period of one year. The 
guarantee may be renewed from year to year at a slight 
charge for the renewal service. The purpose of the guar- 
antee obviously is to stimulate the sale of the high priced 
pens, particularly in those cases where the buyer hesitates 
to pay as much as eight dollars for fear he might lose the 
pen. Under the guarantee, however, the purchaser is as- 
sured of at least a year’s service and as many more years 
as he may wish to renew the insurance against loss. The 
responsibility for making good rests entirely upon the 
manufacturer. When a pen is sold a copy of the guarantee 
goes with it, along with an affidavit which the original 
purchaser fills in and signs in case of accidental loss. This 
is turned over to the dealer, who passes it on to the manu- 
facturer for replacement. 

ee 


Canadian Stationers Meet 

The Canadian Booksellers’ and Stationers’ Association 
held its sixth annual convention in Toronto, Ontario, 
Canada, June 14, 15 and 16. The greater part of the pro- 
gram was devoted to phases of the book and social sta- 
tionery end of the business. There was, however, an 
address on Office Supplies and Business Stationery by J. S. 
Luckett, president of the Commercial Stationers’ Associa- 
tion of Toronto. Finlay D. Chisholm of the L. E. Water- 
man Company, Toronto, gave a talk on the selling of 
fountain pens. An innovation in the program was the “Buy- 
ing Day,” which was Wednesday. This was left open in 
order that those attending the convention might take care 
of business engagements with publishers and wholesale 
houses. 

— =e ae 


Chicago Stationers Vie at Golf 


Stationer golfers of Chicago held their first tournament 
in several years June 9 at the Acacia Country club, La- 
Grange, Ill. More than thirty men played, representing 
most of the stationery concerns of Chicago. The meet was 
arranged by W. C. Snoddy, of the Boorum & Pease Com- 
pany. The dealers represented were the Cameron & Am- 
berg Company, S. D. Childs & Company, Horder’s, Inc., 
J. B. Lynch, Marshall-Jackson Company, Stevens, Maloney 
& Company, Woodworth’s Book Store, L. & M. Stationery 
Company. 

The manufacturers represented included Boorum & Pease 
Company, Eaton, Crane & Pike Company, The Globe- 
Wernicke Company, Imperial Methods Company, Irving- 
Pitt Manufacturing Company, National Blank Book Com- 
pany, Sanford Manufacturing Company, W. A. Sheaffer 
Pen Company, Wilson-Jones Company, Geo. E. Fox & 
Company, S. E. & M. Vernon 

Another tournament is to be held in July, at which about 
fifty players are expected. 

Will Fox, of Geo. Fox & Company, won the prize with 
The players and scores were: Harry Adams, 
92: A. W. Baxter, 111; F. H. Butenschoen, 102; 
F. Christensen, 97; H. Chumley, 105; F. L. Coggin, 
108; F. S. Cooper, 94; Geo. Cormack, 148; Wm. Fox, 
91; Arthur Frye, 135; F. L. Gibbs, 93; Harold Griswold, 
105; C. H. Hamburger, 106; Harry Horder, 105; C. Lauter- 
jung, 125; J. Lynch, 116; Mr. Marco (guest of Mr. Lauter- 
jung), 113; F. J. Minds, 115; Oscar Modene, 119; Harry 
Murdoch, 104; Duke O’Connor, 133; Joe Pardi, -139; 
Whiting Parks, 125; Art Payne, 114; F. P. Seymour, 117; 
H. Schmidt, 101; Frank Smith, 119; W. C. Snoddy, 123; 
G. O. Stevens, 122; A. S. Turner, 126. 


a score of 91. 
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The exhibit on this page should give 
many a business executive food for thought. 

The office address on a letterhead, the 
corner card on an envelope—or the address 
in some cases, the depositor’s name on a 
check, the description on a label, the 
dealer’s name on a folder, bulletin, or paper 
bag, the specification on a carton—there’s 
no end to these imprinting jobs in business! 


Just a few extra words or a few figures; 
but they often cost thousands of dollars a 
year—and by owning a Multigraph you 
can put from a third to two thirds of that 
on the other side of the ledger. Net profit 
in 1927 doesn’t come so easily that such 
an opportunity can be lightly cast aside — 
especially when an equal or greater saving 
is possible by printing the whole job on the 
Multigraph in many instances. 


Why not see it dome and get the cost 
) 4 
figures at one of our Division Offices? 


THE AMERICAN MULTIGRAPH SALES COMPANY 
1836 East 40th Screet Cleveland, Ohio 


Listed in telephone books in fifty principal cities) 
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other accounting-writing machine has the flat 

writing surface which gives Elliott-Fisher its 
ability to do several jobs in a single operation. 

This feature explains why Elliott-Fisher-equipped 


accounting departments get so much more work 


OF 


F 
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done in far less time and at lower cost. 


But accuracy is not sacrificed to speed. Elliott- 
Fisher is self-checking. And its automatic-electric 
operation allows the operator to devote all the 


time to productive work. 


We welcome the opportunity to show business 






men just where Elliott-Fisher can effect actual sav- 
ings and give them closer control of their business. 


Ask us to explain these facts to you. 








Elliott-Fisher Division 
The Elliott-Fisher Division mar- 
kets Elliott-Fisher Accounting- 
W riting Machines designed to meet 
every accounting requirement. 


$342MADISON AVENUE, 









oS | 


ndstrand has definite extra advantages to offer the 
S adding machine buyer. 

The logically arranged ten-key keyboard makes Sund- 
strand faster and more accurate. Columns locate them- 
selves automatically. Mistakes are less likely to occur. 
Every Sundstrand machine has this valuable feature. 

Direct subtraction—which means no complements to 
figure and every step printed—is as speedy and accurate 
an Operation as ordinary addition. Sundstrand performs 
direct subtraction by simply touching a key. Touch an- 
other key and this machine multiplies by the automatic- 
shift method. 

Add to these features complete visibility, portability and 
dependable endurance, and you will see how definitely 
superior Sundstrand machines are. Yet Sundstrand prices 
are comparatively low. They will be sent on request. 


July, 1927 


——— . . 

- ; amie - 
ay ~ Ye be) . 
a b ‘ 
oe We Phi . 

e " o> 

i - - : 
Yr 
a 














ves sii thie amma rar 


Elliott - Fisher Company 
has acquired the business 
and assets of the Sund- 
strand Corporation. 

| Products of both corm- 


ment Corporation through 





renies are marketed by 
| the General Office Equip- 


its Elliott-Fisher and Sund- 
strand divisions. Sales and 
service offices are main- 
tained by GOEC in the 
principal cities of the 
United States, Canada ani 
foreign countries. 
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Sundstrand Division 


The Sundstrand Division markets 
Sundstrand Adding, Subtracting 
and Bookkeeping Machines and 
Cash Registers. 
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Important Steel Installation. 

The All-Steel Equipment Company of Pittsburgh, Pa., 
representatives of The General Fireproofing Company, re- 
cently sold and installed the office equipment for the new 
offices of The Pittsburgh Press in the new $4,000,000 plant. 

Office engineering in the new Press building was executed 
jointly by C. A. Collin, Press business representative and J. 
R. Caldwell, Pittsburgh representative of The General Fire- 
proofing Company. In planning the offices, it was consid- 


oe 




















PITTSBURGH PRESS BUILDING EQUIPPED BY THE 
GENERAL FIREPROOFING COMPANY 

ered important that the equipment of each department be 
in such close proximity to the office workers that all un- 
necessary steps would be avoided. It was also a part of 
the general scheme to have the various departments sep- 
arated from each other, and yct to eliminate insofar as pos- 
sible all light-obstructing partitions. This was accomplished 
by use of All-steel counter height files. For the custody of 
the company’s vital records, GF All-steel safes were in- 
stalled. These safes, like the office files, are placed close to 
the point of use, each department handling its own records. 

Throughout the office are over 200 All-steel desks of the 
latest design. Desks are uniform in color and design, giv- 


ie 


CLASSIFIED ADVERTISING DEPARTMENT, FURNISHED 
WITH ALL-STEEL EQUIPMENT 





ing a fine appearance of uniformity to the entire office. Be- 
cause of the construction of the desks, it was possible for 
The All-Steel Equipment Company, in collaboration with 
the local telephone company, to develop a special method of 
attaching desk telephones whereby telephone cords were 
brought up through a special bushing in the desk top, the 
cord being weighted to conceal excess when not in use. 
In commenting on this equipment and its installation, 
Mr. Collin mentioned the splendid field service rendered by 
the All-Steel Equipment Company and the care and prompt- 
ness with which The General Fireproofing Company sup- 


plied the necessary units 
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The Acco Clamp 
has demonstrated 


that it is the best 
clamp to sell 


It requires no effort—a display 
box on the counter makes the 
sale. 


Its gripping power never weakens, but 
increases with load carried; 


—it is squeakless, because of its mechani- 
cally correct bearings; 


—its wide-opening jaws give greatest hold- 
ing capacity ; 


—its long service makes it the most eco- 
nomical. 


The Acco Clamp is known as 
“the Clamp without a fault.” 


Send for circular and prices, or 
see page 24 of our new catalog. 


American Clip Co. 
Long Island City, N. Y. 


CANADA EUROPE 
Acco Canadian Co., Ltd., Acco Company. 146., 
454 King St. W., Toronto 18 Whitefriars m .E.C.4 


ARGENTINA 
Fred Berg & Co., 77 San Martin, Buenos Aires 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 

















One Park Avenue 
New York City 
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Derby Comfort Again 


Many have wondered how Derby would bring 
the comfort of Correct Posture chairs to uphol- 
stered chair patterns where the Correct Posture 
seat construction is, of course, impossible. The 
answer is found in Foster Luxury Springs. 

Instead of the customary spring seat construc- 
tion, Derby uses a bed of little springs. These 
are so small and so numerous that they give be- 
neath every pressure put upon them, form them 
selves into a mold of the seating structure. Unlike 
the customary spring seat, merely a general depres- 
sion is not formed 

The backs of the Derby upholstered chairs have 
a similar bed of springs which adjust themselves 
to the curves of the spine and 
proper support. 

Derby upholstered are not correct posture chairs 
in the sense of the Derby chairs made under the 
Thompson patents but they do secure a new seat- 
ng comfort for those desiring the upholstered seat 
aoa back 


Derby makes chairs in terms 


GARDNER, MASS. 


assist in giving 





197 Friend Street 
Boston, Mass. 
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Oxford Filing Supply Hold Annual Sales 
Conference 

On June 2 and 3 the sales force of the Oxford Filing 
Supply Company gathered at the factory in Brooklyn to 
discuss plans for the coming season. Eight men and one 
woman constitute the sales force of this company, the 
Davis, who is well known among 
the trade in her territory on the Pacific Coast. The others 
present were: Arthur E. Petersen, Charles F. Reynell, 
T. Hurley, Charles G. Herold, Harry Armitt, L. C. 
Robert P. Jonas, in charge of sales promotion, 

sales manager. 
distribution 


woman being Miss E. N. 


James 
Goodhand, 
and Richard A. Jonas, Jr., 

The Oxford sales policy of 
through the dealer was reaffirmed as the 
which further increases could be built and aggressive sales 


exclusively 
foundation on 


plans were developed to that end. 


Stevens-Maloney Folk Enjoy Picnic 
The members of the store and outside staff of Stevens, 
Chicago, UL, held a basket picnic at 
Thatchers Woods June 4. About fifty were present, in- 
cluding members of families of the staff. A baseball game 
was played between the inside and outside salesmen, which 


Maloney & Company, 


was won by the inside men. 

A race was arranged for the children, and each won a 
prize—a mechanical pencil. The cars of several of the 
Stevens-Maloney men were used to carry the picnickers to 
and from the grove. Next year the print shop organiza- 
tion will be included in the picnic, which will swell the 
attendance to about 150. 


=_ _> - 


Chicago Equipment Men Have Field Day 

Members of the filing equipment industry of Chicago 
held a field day at the Wilmette Country club June 8. 
A. C. Tobin, manager at Chicago for The General Fire- 
proofing Company, organized this event. Those attending 
were Messrs. Wheeler and Watt, of Mead & Wheeler 
Howes and Magee, The Berger Manufacturing 
Company; George Kingsley, Rand-Kardex; Messrs 
and Ryan, The Van Dorn Iron Works Company; Mr. 
Bahm, The Baker-Vawter Company; Mr. Vinton, Yawman 
and Erbe Manufacturing Company; Mr. Smith, The Shaw- 
Walker Company; Mr. Marshall-Jackson Com- 
pany; Mr. Tobin. 

Jack Wheeler won the golf trophy for low gross, who 
eighteen holes of golf in 86. The 
Vinton with a 72. Driving 
Davis and A. C. Tobin. 
C. Magee and 


Messrs 
Davis 


Geuther 


shot the afternoon of 
low net was won by George 
honors were shared by Adrian 
Approach and putting prizes were won by A 
Otto Geuther. 

The only winner in the poker game was E. H. 
He did well. 

The bridge tournament was won by Otto Geuther; on 
good authority it is said that he is the greatest bridge 


player North of the Potomac 


Bahm 


Everybody paid him 


With a rising vote after a heavy dinner, it was voted 


unanimously that George Kingsley undoubtedly has the 
best golfing form in the Chicago branch of the industry. 
the holes are never placed in the right spots 


fairway ought to be. 


Unfortunately, 
on the green, and rough is where the 
He remarked aptly “the balls aren’t built to stand my kind 
of punishment.” 


- 


Denver Apela Club 
The Denver Apela Club meets every Thursday at 12:15 
p. m. in the coffee shoppe of the Cosmopolitan hotel. 
Officers and members of the club cordially invite outside 


Apelans to visit them when visiting the West. 
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THE 


(ill Gmerican 
LINE 


The (ill (merican Line 


The ONE and ONLY Completely Standardized Line 
of Steel Filing Equipment 


( | IFTEEN years ago, most of Manufacturers made but one Grade of Steel Filing Cabinets. Gradually the numb 


of grades increased until today many manufacturers make three or four and sometimes five grades. This wor 
a decided hardship on the dealer, who feels compelled to carry all grades. 

Browne-Morse have in the “All American” Line reverted to first principles which we believe are sane and soup 
We are standardizing on One Line and One Grade for all styles of cabinets. In doing this, we are able to give bet 
quality at no increase in price. 

Here is what we have accomplished: 

Four Heights—No. 4200 Line two drawers high letter size 30/2" Desk-Hi. id 

No. 4300 Line three drawers high letter size 42” Counter High. 7 
No. 4400 Line four drawers high letter size 521%” Standard Height 
No. 4500 Line five drawers high letter size 57'5/,.” High. 

All lines 27” deep outside, giving 26” inside drawer depth. 


BROWNE-MORSE COMPANR 


Bde 


Rail coal 3 tid Ge 








PRICES ARE POPULAR 
Unnecessary to pay more because every requirement of style—strength—durability—looks—finish—beauty— 


Bapacity are met 100°. Unsafe and unwise to pay less. . 


Heavier Steel. Progressive roller bearing extension slides. ye 
yey 


» . 
Pe | 


Greater Strength. Wider roflers—smoother and more silent. 
Famous 4 Angle construction of drawers. 


: 4.Angle channel reinforcement inside of 
Cast brass pulls bolted on. cabinets. 


Heav \ U channel inside across drawer front, Absolute standardization of all drawers—all 
through which handle is bolted. construction, all sizes. 


the numb 
This wor Drawer stop catches on all drawers. 


and sour 
give beti 


The “All American” line will stack with and match exactly any of our old lines, but we shall continue to carry our 
éld lines until they die the natural death forced upon them by this improved line. 


Vany of the largest dealers of Filing Equipment, whether they have previously handled our other lines, or not, are 
adding this ““All American” Line as an extra as it is in a distinct class by itself, and really has no competition. 


We will be happy to give you complete information with full details of the Line. 


\NWuskegon, Michigan 
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BROWNE - MORSE 
‘““ALL AMERICAN’’ LINE 


The “Frugal 5” 


HE “Frugal Five’ gains its name because of its economical habits. It is 

long on doing the work but wastes nothing in the way of space. In fact. 
its “Scotch” instincts are so strong that it gains 25 inches of filing space 
without using one iota more floor space than its running mate, old “Four 
Drawer.” 

It is good. 

Having been in the “All American” Line-up only a few weeks, it has 
developed a drive never before seen. Its profit-gaining abilities alone 
account for a large share of its popularity. But it also has those features of 
a “clean cut’’ file which are so popular among business men. Solidly built. 
strong, durable, erect, refined and rugged. Never tires, always ready to go, 
never requires a substitute. 


When is a Filing Cabinet 
Not a Filing Cabinet? 


The answer to this rather ridiculous question is,—‘‘When it does not 
contain guide rods or bottom depression to take guides with eyelets and 
bottom projections.” 

The “Frugal Five’ is a complete filing cabinet. It is not an automobile without a steering 
wheel or a filing cabinet without the guide rod. but a complete unit built 57-1516 inches in 
height without sacrificing the most important feature. 

This means that you don't have to carry or sell special type supplies to the user of Five 
Drawer Files. Your standard supplies, the same as you are furnishing for your present files, 
will fit in this cabinet. 

Your customers will not have to throw out all the good guides they have, but when they 
put in an “All American” installation, simply transfer them from their present Four Drawer 
Unit to the Five Drawer Unit. 

This is a matter of extreme importance and we take justi- 
fiable pride in announcing a complete Filing Unit with every 
filing necessity. 


The “Desk Hi” File 


ERE’S a REAL desk mate that pays its way for both you 

and your customer. A 2-drawer file built just like a regular 
4-drawer, finished to match the desk, since “Desk Hi’ fits the 
desk exactly—being 30'% inches high. 


144 inches additional space is added to the desk top, pro- 
viding a handy place for papers that are wanted kept within 
arm's length. 


Every man with a desk is a prospect. 


BROWNE-MORSE COMPANY 


MUSKEGON, MICHIGAN 
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NEW B &P ORDER BOOKS 


have wide range of usefulness 


These new order books are of the 
type so widely used as counter and 
order books in retail stores, and in 
factories and offices, to enter orders, 
shipments, receipts, etc. They are 
bound in full slate canvas over heavy 
boards. No. 1997 Broad, 
122” x 8”: No. 1998 Long, 
153”x 61". They are priced: 
300 pages, 95c.; 500 pages, 
$1.30 each. 






Send for the Supplement to 

Price List No. 15 listing 

all changes and additions 
made in 1926. 
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BOORUM & PEASE COMPANY 
Post Office Box 272, City Hall Station 
NEW YORK, N. Y. ay gee 


New York Store: 84 Hudson Ave. 
349 Broadway Brooklyn 
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No. 212 Open 


GRAND RAPIDS 








TWENTY FIVE STYLES AND SIZES MAKE THE TERRELL LINE COMPLETE 


TERRELL 


(STEEL) 


Storage Cabinets 


Dealers everywhere find in 
the TERRELL line the an- 
swer to every storage prob- 
lem. The extensive assort- 
ment of heights, depths and 
widths, with the adaptability 
of a wide variety of interior 
plans, permits a proper selec- 
tion to meet any individual 
requirement. 


The economy of lifetime steel, rigid construction, rein- 
forced doors, shelves adjustable every inch, solid three 
point locking device, doors that swing back flush against 
the sides, unaffected by climatic conditions, maximum ca- 
pacity combined with the minimum floor space, attractive 
appearance, and the remarkably low price,—these are a 


few of the reasons why dealers find TERRELL cupboards 
so popular and profitable. 


TERRELLS EQUIPMENT COMPANY 


MICHIGAN 
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(Stock Control.—Continued from page 40) 
year ending July 31, 1926, they showed a turn of 5.11, 
which is the best the company has ever had, and Mr. 
Marshall believes is as good as they have a right to expect 
for the business as a whole. 

Mr. Marshall pointed out another thing that they did 
not know before as a result of their stock control, namely, 
that there is quite a difference between the capital or money 
turn and the stock or item turn. At the end of their fiscal 
year in July last their capital investment had turned 5.11 
times, whereas the stock items turned over 3.68 times. This 
was brought about by the sale of goods the company does 
not stock, such as special sizes, special finishes, contracts, 
etc. When the annual audit shows a turn of three or four, 
the dealer should not be deceived, because his actual turn 
of shelf stock would probably be far less. 

The records for the fiscal year ending in 1926 showed 
that profits were better than the preceding year by 48 per 
cent and that overhead had been reduced from 26.26 per 
cent to 22.81 per cent on sales. Just how much of this 
is to be attributed to stock control, how much to a vigor- 
ous sales policy, or how much to economical management, 
Mr. Marshall said he was unable to state. All of these 
factors work hand in hand for lower overhead and larger 
profits. 

“We have tried,” said Mr. Marshall, “not to reduce our 
stock by cutting down on good items. We do not ask a 
turn of better than four to six on any item, for when it 
is better than this, it is usually an indication that not 
enough stock is being carried, but for over two years we 
have concentrated on searching out dead and slow-moving 
items in order to get rid of them and to see that they 
are not bought again, also we now inquire more diligently 
into the merits of new and untried items before buying 
them and our initial orders are placed for smaller quanti- 
ties than formerly. 

“Based on its past sales record, every item is on the first 
of each month ordered up to a three months’ supply 
Theoretically, should we stop ordering, all items would 
disappear from stock in about ninety days. In practice 
this is an Utopian dream, but it is a good mark to shoot 
at. Quantity prices and the manner in which many items 
are packed prevent us from adhering to this rule as closely 
as we would wish.” 

Disposition of Items Dropped 

The company does its best to sell the items dropped from 
the stock as a result of the action of the stock control. 
Some are sold at regular prices and some at close-out 
prices. When other resources fail they are sold to the 
junk man or given to some of the charitable institutions 
of the city. When an item is dropped it is tabbed with a 
small, inconspicuous red gummed label which stands as 
a notice to the sales force to push it out of stock. 

Since this control has been at work the company has 
observed that rush orders for shorts have decreased by at 
least fifty per cent despite increased sales and decreased 
inventories. Because of the monthly check-up, they do 
not run out of items as often they they used to;. indeed, 
this seldom happens unless an unusual sale takes all the 
stock, and then a special order is quickly sent in. The 
stock is better balanced and is more in line with what the 
sales require to be stocked. The company realizes the 
necessity of maintaining a well balanced stock with which 
to promptly serve their customers. The usual practice of 
cutting down on all items when an inventory is heavy is 
bad, leading to an unwarranted number of small and 
unprofitable orders being received by the manufacturers 
and increasing the dealer's overhead cost on account of 
telegrams, parcel post and express charges and other 
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Office 
Chair 
Value 


The price you pay 
for an office chair 
does not always 
reflect its real 
value. Only such 
methods of selec- 
tion and season- 
ing of materials, 
construction and 
painstaking work- 
manship as are 
employed by the 
Jélinioa hair 
Company canpro- 
duce real chair 
value. Johnson- 
made chairs have 
stood the test of 
years of hard ser- 
vice and are uni- 
versally recog- 
nized in this 
respect. 


JOHNSON CHAIR CO. 


CHICAGO 


FACTORY AND SHOW ROOMS 


4401 WEST NORTH AVENUE 
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For the Dealer 
who doesn’t sell 


FEATHEREDGE 


Kumfort Kushins 


144 


~~ 


There are very many different kinds of 
chair pads and cushions now on the mar- 
ket and in use. Whether or not you sell 
any kind, you owe it to your business to 
investigate FEATHEREDGE. 


Wherever FEATHEREDGE has been 
introduced, it has come into wide popu- 
larity and strong demand because it feels 
actually like a better cushion. The secret 
is in the beveled edge and the sponge rub- 
ber base. Over the rubber base is vul- 
canized—not glued—a cover of the finest 
mohair or felt in Spanish brown or green. 
Being vulcanized, it never works loose 
from the base; not even at the edges. 


The beveled edge (a patented feature) 
resists fraying even if nervous fingers are 
inclined to pick it, and the flat undersur- 
face is rough-finished so that the Kumfort 
Kushin “stays put’ and no unsightly 
tacks or straps are needed. 


Truly this is a splendid cushion. It 
never slips to the floor; it is always com- 
fortable and kind to your clothes. Write 
today for the Kumfort Kushin catalog and 
the dealer’s proposition. 


Featheredge Rubber Company, Inc. 


340 West Huron Street, Chicago 
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FEATHEREDGE 


Kumfort Kushins 
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expenses, to say nothing of the loss of prestige and busi- 
ness caused by being out of stock. 

The adoption of the stock control has enabled the com- 
pany to take its annual inventory without the overwork 
that this period usually brings with it. Before they close 
the year 1927 on the thirty-first of July, all discontinued 
items as well as all regular stock items will be neatly type- 
written on inventory sheets and priced. On the night of 
July 30 and the day and night of July 31, the quantities on 
hand will be filled in and they will be through. Formerly 
it took a whole week to get the inventory listed and an 
other week to get it priced. 

The experience of the Ivan Allen-Marshall Company has 
been that this method of stock control has seldom decreased 
their business with a factory though it has admittedly 
decreased the number of items bought. In most instance. 
this has been overcome by an increased consumption of 
the items retained, orders going to the house regularly 
each month without it being necessary for the salesmen 
to be on hand or lose the business. Once the salesmen’s 
lines are listed in the dealer’s stock books, the more certain 
the dealer is to think well before throwing them out and 
writing up the new sheets for the lines of a competitor. 
The salesman knows the merchant is carefully watching 
the sale of items bought from him and that fast sellers will 
be automatically rewarded with larger stocks. By working 
together, all branches of the trade will have less baggage to 
pay excess on. 

The physical machinery by which this system of stock 
control is worked—the five by nine-inch sheets, the visible 
record books and binders, the headings, rulings, arrange- 
ment, indexing, etc., were described and illustrated on pages 
66E and 66F of Office Appliances for October, 1926. 


Cost of Stock Control 


The stock control costs very little to operate. The work 
is done with the regular sales force without addition of 
clerical help. The only extra pay roll cost is the salary 
of a young lady who is employed in January each year. 

With the aid of a computing machine she gives on each 
item the total year’s sales in black, the total year’s pur- 
chases in blue, the average monthly stock carried in green, 
and the turnover in red. Then she figures the turnover 
for each department of the business and the turns of 
different groups in these departments and the stock turn 
for the business as a whole. All this is something never 
dreamed of a few years ago but now it can be had with 
little effort and expense 

—— 


Good Typewriter Trades in Pacific Northwest 


Typewriter business conditions in the Pacific Northwest 


and Alaska during the month of May were 40 per cent 
better than the same month last year, according to a recent 
report made by H. O. Harvey, Seattle manager of The 
Wholesale Typewriter Company, Inc 

Since the arrival of the new four-bank Underwood port- 


able in the Northwest, the sales of this particular machine 
have been larger than the supply. The latest innovation in 
the Seattle typewriter trade has been the receipt of the 
“sport” models of the four-bank Underwood. The “sport” 
in various pleasing 


J.C. M. 


models, a trifle higher in price, come 
colors and made a hit with the public 
> 


Ferris Visits New York 
A. T. Ferris of the Ellis Adding Typewriter Company, 
St. Louis, Mo., spent a few days in New York City last 
month combining business with pleasure. 
oe 
Many a salesman murders opportunity when he thinks he is 


only killing time.—The ‘G-W" Stimulator (The Globe—-Wer- 
nicke Company) 
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These easels make 


it easy 


to keep your stock 


in order 


Autopoint Pencils come 
mounted on an attractive 
counter easel that helps 


make sales. 





DISPLAY easel is particularly impor- 


tant with Autopoint because Autopoint : 
) peepee oedeae Autopoint 
in appearance as well as construction 1s un- : 
like any other pencil. Its beautiful Bakelite Oversize 
barrel, concealed eraser and ball clip give it List 


real eye value. It comes in beautiful red, 


black or green finish. $1.00 


Autopoint’s simple mechanism . . . one mov- 
ing part... its perfect balance... have won 
for it a top place in the business world. It is 
the fastest moving pencil on the market, we 
believe. It not only sells, but it stays sold. 
“Come-backs” and repairs are astounding- 
ly rare. 

Send us a trial order for Autopoint. We'll 
supply you with window cards as well as 
easels. Put Autopoints on the counter and 
in the window. See how fast they move. 


Ask for price list and description of our 
complete line. 


“The Better Pencil” 
Made of Bakelite 


Order Thru Your Jobber or Direct 


AUTOPOINT COMPANY 
4619 Ravenswood Ave., Chicago 





























Autopoint’s 3 
exclusive 
features 


1. Cannot “jam”—protected 
by patents. But one sim- 
ple moving part. Nothing 
to go wrong. No repairs. 


2. Bakelite barrel, beautiful 
onyx-like, light-weight 
material. 


3. Perfect balance — not 
ri ” 
topheavy. 
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Dictaphone President on European Tour 

L. C. Stowell, president of the Dictaphone Sales Corpo- 
ration, sailed June 25 on a combined business and pleasure 
trip to Europe. Mrs. Stowell accompanied him. The tour 
will occupy about two months. 

—— 
Remington-Rand in New Cleveland Offices 

The Cleveland branch of Remington-Rand, Inc., that has 
been located on Euclid avenue, is to be moved about July 1 
to Huron road, near the intersection of Euclid avenue. 
Two floors having a total of over twenty thousand feet of 
space have been leased. The new location is in the heart 
of the busiest section of the city—-A. E. D. 

—_———_—_~> --——_ 
New Window Display Device 

John E. Cowen, 415 Lexington avenue, New York City, 
is the distributor for this country of a new window display 
device, the Vacuum Sign-Stay. It is made up of a vacuum 
cup and two rubber arms. It is intended as a fastener for 
displaying signs, posters, greeting cards, etc., which are 
to be held flat against the window. When using, the 
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VACUUM SIGN-STAY 


vacuum cup is first moistened and then pressed to the glass 
tightly, eliminating as nearly as possible all the air 
beneath the cup. The rubber arms are then raised suffi- 
ciently to place the cards underneath them. Among the 
important points claimed for the device are that it reduces 
window washing, because no paste is used; the device is 
unaffected by atmospheric conditions; signs, posters, etc., 
can be used over and over, and that it is quick, easy and 
positive. It is being sold through dealers. 


meen: 
Valuable Typewriter Catalogue 

The L. C. Smith & Corona Typewriters, Inc., of Syra- 
cuse, N. Y., have issued a new catalogue which illustrates 
and describes the salient features of their products. The 
catalogue is designed as a sales help and is suitable for 
use by both domestic and foreign dealers. It contains 
twenty-four pages and cover and there are thirty-four 
illustrations. The body of the catalogue is of good quality 
white stock with printing in black and dark red. The main 
text is in black with the decorations and captions in color 
A good weight cover is used to provide protection to the 
inside from constant handling. The larger part of the 
catalogue is devoted to the L. C. Smith machine, but it 
also touches on the Corona and the line of Typebar Brand 
supplies. 
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SY gad LART your child customers prop- 
oy erly towards proficient penman- 
24 ship. Advise HUNT PENS. The 
flexibility and constant flowing smooth- 
ness makes writing easier! And the Hunt 
habit means steady continued profits for you. 


HUNT PENS 
Ore 


sells pens by sight! We 
supply them FREE. If you 
haven't one, write us—if 
you have, use it to your 
sales advantage “yp “yp 





Cc. HOWARD HUNT PEN CO. 


Seventh and State Streets Y Camden, N. J. 











©@DHEN you stock up for the coming busy 
season, be ready to meet the demand for Boston 
Sharpeners. Every model is a lively mover— 
a profit producer. Display and sell the 


BOSTON 
PENCIL SHARPENER 





Remember this: Every pencil buyer is a pro- 
spective sharpener customer. the entire 
Boston line of four quality made sharpeners. 
Get your share of the profits! W SNS) 


Cc. HOWARD HUNT PEN CO. 


Seventh and State Streets WY Camden, N. J. 
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Stationers 
Sell 
RROE-NO 


Stationers successfully sell the 
Error-No copyholder because otf its 
non-technical construction and sim- 
plicity of installation. Highly spe- 


cialized factory agents are not 
necessary to present the Error-No. 
\ny stationer can do the job clearly, 


easily and profitably. 


The kError-No has met with a 
splendid reception among stenog 
raphers because of its simple man- 
full 


Installed in a jiffy and as quickly 


ipulation and vision features. 


removed when desired. 


Add Error-No to 
writer supplies department and let 
Write for fuller details 


the your type- 


sales grow. 


first; then decide Error-No_ possi- 





INC. 


55 Arbutus Stree Rochester, New York 


Manufacturers and Patentees of 
The Famous ERROR-NO 


X aaa y 
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Shoup Re-elected Secretary Mercator Clubs 
C. Verne Shoup was re-elected as international secretary 
of the Mercator Clubs at the fifth 


annual convention in 





CC. VERNE SHOUP 


Columbus, Ohio, recently. Mr. Shoup is now entering his 
fourth term and as a result of his activities in this club he 
throughout the 


‘Better 


figure in Mercator circles 
States. The 


business through closer fellowship.” 


is a prominent 


entire United motto of the club is 


> 


W. O. Ryle on Temporary Leave 


with the 


After seventeen years of continuous service 
Dictophone Sales Corporation, W. O. Ryle, manager of 
the Los Angeles branch, left on May 1 for a leave of 
absence until December 31, for a period of rest and re- 


cuperation. He has turned over the reins of his office to 
Arthur McGrew, formerly sales manager at Chicago, who 
will be acting manager of the Los Angeles branch until 
Mr. Ryle’s return. 

Mr. Ryle’s association with the Dictaphone is an exam- 


ple of sincerity and loyalty to an organizatior During 
long, uninterrupted term of his service he has estab 
lished a splendid record of co-operation behind every 


worth while objective His absence over even a temporary 


period will be deeply regretted by the entire organization 


With 
to health and the 


him go unanimous good wishes for a speedy return 


1 


assurance that he will be welcomed on 


his return with enthusiasm 


Arthur McGrew, who will be acting manager during 
Mr. Ryle’s absence, was manager of the Chicago sales 
office from 1915 until 1920. While at that post he made a 
splendid record for himself in sales and distribution. He 


resigned in 1920 to join the Lyon Metallic Manufacturing 


Company of Aurora, Ill, where he held the position of 


manager of the agency division. He later left this place 
to go to the west coast where he was Pacific Coast man 
ager for the same company Although he has not been 


officially connected with the Dictaphone organization since 


that time, he has kept in more or less personal touch with 


the members of the sales staff 
Mr. McGrew’s 
turing Company on the 


Metallic Manufac- 


brought to 


work with the Lyon 


Pacific Coast has him 
a prominence among west coast business men which gives 
Angeles branch 


Los 


good work of the 
will go on without interruption until Mr. Ryle returns 


a 
James Watkins, dealer for the L. C. Smith & Corona 


Typewriters, of Toledo, O.., a recent 
visitor at the factory in Syracuse 


Incorporated, was 
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dollars 


a day for 
the girl 
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\NY of your customers 
4 are too often inclined to 
think of the initial cost of of the 


typewriter as the all-important 


thing. 


They forget, perhaps, that the 
average stenographer is _ paid 
more than the entire cost of her 
typewriter every few weeks! If 
she’s 25°. below par, it means a 
loss of twenty-five times the 
daily cost of her machine. 

Watch a_ stenographer be- 
tween three and four. Does she 


slow up—use her eraser more 


‘requently? That simply means 
that her nerves are feeling the 
strain of countless shocks 
against the delicate sensory 
nerves in her finger-tips. 

The L C Smith frees her from 
this nervous strain. There is no 
shock against sensitive fingers 
because there is no recoil. Its 
ball-bearing action is unbeliev- 
ably light, easy and swift. 

That is one of many reasons 
why careful buyers are turning 
to L C Smith to reduce their 


stenographic costs. 


LC Smith & Corona Typewriters Inc 


Established 1903 Factories at Syracuse, Groton and Cortland, N. Y. 
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The President Talks 
to 468 Safe Dealers 


= the success of this company is so largely the result of the loyal and 
intelligent sales effort of you safe dealers throughout these United States, 
we experience a feeling of sincere gratitude. This feeling of gratitude has 
spurred us on to a new sense of obligation. 


( Your loyalty to us is undoubtedly based on the fact that in the Meilink line 
you command a product worthy of your personal recommendation. 








(@ We have endeavored to make our line complete as to sizes and styles. To 
meet the rapidly growing demand for a lower priced, strongly built, light weight, 
steel safe that will give certified protection from fire, we offer our dealers our 
latest achievement—Tue Memunx Hercu tes. 

(@{ After months of research, designing and testing, we have attained success 
in building the line of safes which we now present. This line is reasonably 
priced and answers in every detail the demands made of it. It has successfully 
withstood an official heat test lasting over one hour. This new MEtINnK 
Hercu es is consistent with our policy of building strength into safes. 


(@{ The lock bolts are guarded against forcing, the trigger-guarded combination 
lock is guarded by drill proof plates. These and other features mean superior 


burglary protection. 


@ At first this line will consist of four sizes ranging from 15 inches inside to 
32 inches. 


@ With the addition of this new Hercutes we place at your command a com- 
plete line of fireproof safes—all under one good name—M«EIink. 


@ Our new catalogue No. 27-A illustrates the four sizes of Hercuues Sares, also 
the wide range of interior equipment. The three larger sizes will accommodate 
Meilink Unit Interior Filing Equipment. Full details of construction are also 
given in catalogue No. 27-A. 


(@ The sale of these safes will of course be limited to our dealers in the cities 
where we have exclusive representation. 


@ If you are located in one of the cities in which there is no exclusive Meilink 


dealer, it will pay you to write us. 
‘ 
PRESIDENT. 


The Meilink Steel Safe Co. ** Toledo, Ohio 
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Steel Concern Broadens Activities 

The Northern Corrugating Company of Green Bay, Wis- 
consin, who recently have broadened their manufacturing 
activities to include steel card filing devices, are manned 
by the following officers: H. W. Krueger, president, who 
started in the manufacturing business with little capital but 
a lot of hard work, sound judgment and careful manage- 
ment; H. J. Martin, general manager, who has grown up 
in the ranks of the organization and who is a fighter with 
yision; F. M. Shotwell, general sales director, who has 
spent twenty years in system work and who has a solid 
foundation for the position he holds. A more detailed 
description of the files appears elsewhere in this journal. 

aitaheiiiieinssii 
New Pencil Assortment 

The American Lead Pencil Company, 220 Fifth avenue, 
New York, are offering retailers their new Fistic assortment 
of display stand No. 1530. This display affords a good 
example of how pencils can be brought out into an artistic 


3U4s 7 
204 





AMERICAN LEAD PENCIL CO.’'S NEW “FISTIC" 
ASSORTMENT 


and prominent display. The box contains one-half gross 
hexagon pencils in assorted bright finishes with gilt tops 
and red rubbers. 

oe 


Halle Bros. Company Enlarge Stationery 
Department 
The Halle Bros. Company have announced that their 
stationery department will be tripled in size this summer. 
The company have just opened a new six-story addition 
on Huron road and Prospect avenue, Cleveland, O., and 
moved a number of departments into it. On account of 
this the remaining departments can now be enlarged and 
the stationery department is one of these. It will remain 
on the main floor of the Euclid avenue store. Additional 
stock of desk sets, pens, penvils, leather goods, favors and 
seasonable cards will all be carried. The company have 
built up a large business on wedding stationery through 
the sending out of a special portfolio to brides-to-be which 
contains the newest samples of wedding stationery and 
types of engraving.—A. E. D 
a 
Rebuilt Typewriter Sales Talks on the Air 
Something new in the way of advertising rebuilt type- 
writers is being tried out by F. McBurney, manager of the 
Cleveland branch of the American Writing Machine Com- 
pany. It is in the form of brief, snappy sales talks over 
station WJAY located on the Hollenden hotel, in which 
building the store is located. Mr. McBurney broadcasts in 
the evening and takes up but one point at a time. These 
cover dependability, service, repairs, policy of the American 
Writing Machine Company, and many other things per- 
taining to sales arguments Mr. McBurney has had a 
number of very favorable comments paid him from people 
not only in Cleveland but in many towns throughout north- 
ern Ohio, and the outlook for results in actual business is 
beginning to take on an encouraging aspect—A. E. D 
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Washburne’s 


New Improved 
“OC. K.” PAPER FASTENER 


a two in one fastener for temporary 
or permanent use. 


Te 


For use temporarily For use permanently 





No other fastener of this type on the mar- 
ket has this patented feature. 


One Insurance Company uses over 9,000,000 
“O. K.” fasteners each year ; several whole- 
salers sell 25,000,000 a year. There are big 
profits in this product for you, get behind it. 


National Magazines, Trade Papers, Car 
Cards, etc., are carrying our advertising to 
many millions of people each day; this ad- 
vertising is going to help you sell, all that 
we ask is that you keep well stocked. 


Write for prices in lots 
of 1,000 to 1,000,000 


The O. K. Manufacturing Co. 
Oswego, N. Y. 


This Fastener is protected by the following 


Patent Dates: 


June 23, 
Aug. 28, 
Aug. 28, 
Aug. 24, 





PAPER 
FASTENERS 
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LOWER 
~PRICES 


BIGGER TURNOVER 
BIGGER PROFITS 


on the 


HESE models, Nos. 59 and 109 are prebably the most 
versatile of all stapling machines. Operating in 3 
distinct positions—one of which allows the base to be en- 
tirely detached so that the machine may be used as a 
tacker—these models will find immediate favor with your 
trade because of their general, all-around usefulness AND 
THEIR POPULAR PRICES! Blocks of “frozen” staples, 
with sharpened points, feed through each machine with a 
dehnite, positive action, never clogging and will always 
staple properly such items as papers, tags, labels, etc., 
upon cloth, cardboard, wood, leather, celluloid, lightweight 
metal, etc. Platform of machines accurately ruled to 
assure exact placing of staples 


Speed Fasteners are Guaranteed. 


—LOWER LIST PRICES: 


Model No. 50 - - $6.50 
Model No. 100 - - 7.50 














Generous distributor discounts remain the same. 


PARROT SPEED FASTENER CORP. 


Sole Distributors 


388 Broadway New York City 
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™ Only 
Cigarette 


Dispenser 
with HUMIDOR feature 






Made of heavy brass 
sheeting, beautifully 
enameled. 








Just a half-turn of the 
right-hand knob, and 
the cigarette drops ta 
the serving shel} 





List Price 
$2.50 


HIS original and practical Dispenser is de- 
signed for smokers who are tired of the 
ornate and conventional cigarette box. 

It keeps cigarettes fresh and serves them with 
a simple revolution of the knob at the right. 

On the office desk, or conveniently near the 
favorite chair at home, it proves a friendly com- 
panion, always appreciated. 

The Dispensador is a “man’s man™ sort of 
gift. It is made of heavy sheet brass, practically 
indestructible, of never-failing utility. 

It is offered in six attractive colors: Chinese 
Red; Apple Green; French Blue; Tuscon 
Bronze; Roman Gold; Battleship Grey. Packed 


in individual boxes, twelve to the carton. 


Write for descriptive literature and discounts 
THE NORLIPP COMPANY, 561 W. Congress St., Chicago 


PRACTICAL IN DESIGN—LOW IN PRICE 


TONE 


‘cA RET T©& 
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Now Provide 
Instantaneous Color Classification! 













Green - Blue ~Salmon 
Cherry~Canary 





NOW for the first time—economical 
filing folders ready-made with die- 
stamped reinforced color-tops-and- 
tabs! Light in weight for space-sav- 
ing, they combine the sturdiness, neat- 
ness and durability of our TRIPLTOP 
with all the many practical uses of 
color-tab classification. 


They banish all the toil and time-wast- 
ing required for pasting on and replac- 





NEW YORK, N. Y. 
3530 Broadway 


HARTFORD, CONN. 
: 49 Pearl Street 


NEWARK, N. J. 
17 Academy St 


SPRINGFIELD, MASS. 


: Distributors in CHICAGO, ILL.; SEATTLE, WASH.; NEW ORLEANS, LA.; BIRMINGHAM, ALA.; BALTIMORE, MD. 





: 

. Triple Strength Plus 

; Multiple uses of Color 
Classification Triple Strength 
! plus Tabs in 


Colors. 
Tripletop Col- 
or-tab 
Folders are 

made in all standard 
weights and sizes. Tabs- 
and-tops in green, bi « 
salmon, cherry and canary. 
Samples and prices on request. 


NO PASTING of Colored Labels! 


SIMPLY 


Neat, Strong, Space-saving TRIPLTOP Color-tab Filing Folders 
Ready-made and Ready for Use! 


File 

















NO TORN and Messy Tabs! 


ing gummed color labels. Banish torn 
and messy tabs. 


Pull open a TRIPLTOP file. COLOR 
tells half the story instantly! The tab- 
labels—neat, clear, clean—all uniform 
—tell the rest. Heavy where the wear 
comes—tab-strength and_ tab-colors 
with no loss of space! TRIPLTOP 
color-tab folders are an economical 
two-in-one improvement in modern 
fling equipment—the latest F. E. B. 
Line innovation, 


Filing Equipment Bureau 


=(INCORPORATED)= 


113-115 PURCHASE STREET 


BOSTON, MASS. 


MANCHESTER, N. H. 


PROVIDENCE, R. L 
3% Exchange Place 


FALL. RIVER, MASS. 
124 So. Main Street 


PORTLAND, ME. 
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‘‘In Colors for the Home’”’ 


ICH colors—beautiful, harmonizing tones and 
and shades have made the modern home a thing 
of beauty. 


In decorations, draperies, furnishings, the cheering 
and soothing effects of color are being used as a most 
important adjunct to the home. 


Royal Portable Typewriters may be had in beautiful 
crackle lacquer finishes in deep blue, red and green, in 
addition to the standard gloss black enamel. 


The use of these beautiful colors has added the value 
of a charming piece of furniture to the real utility of the 
Royal Portable Typewriter. And the price is no 
higher. 


‘‘Everybody Wants One’ 





DEALERS! 


The Royal Portable in 
colors has actually been 
creating sales for itself in 
the showrooms of dealers 
all over the world. They 
have caught the fancy of 
people who had no idea 
of buying a typewriter, 
and in practically every 
case inquiries have re- 
sulted in sales. Respon- 
sible ty pewriter dealers 
are urged to write for the 
Royal distribution plan. 


PorTABLE ROYAL typewriter 


ROYAL TYPEWRITER COMPANY, Inc., 316 Broadway, New York | 
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Eighth Annual Conference National Association 
Office Managers 

The eighth annual meeting of the National Association of 
Office Managers took place at the Edgewater Beach hotel, 
Chicago, June 9, 10 and 11. The program was general in 
its nature, covering office problems and requirements. The 
sessions relating particularly to office equipment were held 
on Thursday and Friday afternoon. On Thursday the chair- 
man of the meeting was L. C. Stowell, president of the 
Dictaphone Sales Corporation, who made a brief speech 
outlining the object of the conference, and then introduced 
Harry A. Hopf of H. A. Hopf & Company, New York, a 
business specialist in organization, who spoke on Office 
Management—Static Dynamic. 

A round table conference followed which took up three 
questions: First, a practical training program for office 
workers; second, some recent developments in the field of 
office machinery, and third, paying additional compensation. 
The second item above mentioned was discussed by Nor- 
man O. Mick, editor of the Office Equipment Catalogue, 
Inc.. who was chairman; H. R. Russell, secretary of the 
National Association of Office Appliance Manufacturers, 
and C. E. Thorne of the Addressograph Company. 

On Friday afternoon, William F. Sims of the Felt & 
Tarrant Manufacturing Company, was the chairman of the 
group which discussed the subject, Application of Various 
Duplicating Methods to Office Routine. 

On Thursday afternoon there was a visit to the general 
offices of Montgomery Ward & Company. 

On Thursday evening occurred the banquet with a lively 
entertainment and some good speakers. On Friday even- 
ing there was an informal dinner in the Marine dining 
room of the Edgewater Beach hotel. 

On Saturday morning the opening session was addressed 
by A. B. Millard of the Tisch-Hine Company, Grand 
Rapids, who spoke on a Practical Plan of Co-operation 
Between School Boards and Local Boards of Office 
Managers. 

O. C. Lloyd, Kaufmann’s Store, Pittsburgh, Penna., was 
Stowell, 
president of the Dictaphone Sales Corporation, was made 


elected president for the ensuing year, and L. C. 
vice-president. The complete list of officers appears on 
page 6Y. 

Twice a day during the convention the N. A. O. M. Con- 
vention Breeze was issued containing news of the confer- 
ences and items of convention chat picked up around the 
hotel. The Breeze was gotten out by means of the 
Addressograph Company’s keyboard Graphotype and the 
Dupligraph machine. The company is a member of the 
association and was represented by Clinton E. Thorne, who 
superintended operation of Addressograph machines in addi- 
tion to his other duties and sponsored the idea of getting 
out the daily Breeze which was edited by J. A. Reitzel of 
the Portland Cement Association, with Miss Katherine 
Pfad of the A. W. Shaw Company as chief editorial 
assistant. 

a 


Reliable to Enter Cuban Field 

A. B. Froehlich, general manager of the Reliable Type- 
writer & Adding Machine Corporation, Chicago, made a 
short trip to Grand Rapids, Mich., recently for the purpose 
of consulting with the Add-Index Corporation. The Re- 
liable has exclusive distribution in France, Belgium, Swit- 
zerland, Holland, England, Poland and Finland for the 
Add-Index adding and _ calculating 
machines. Mr. Froehlich, on this trip, took occasion also 
to sign up for Cuba. A selling organization is now being 
formed in that country in order to push Add-Index as well 
as all other products of the Reliable Typewriter and Add- 
ing Machine Corporation. 


electric portable 
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The 
PROTECTOGRAPH 






rade Mark 


belongs wherever ~ * 
modern business prevails 


EXACTLY NIBGILARS NO CENTS 


F the imprint of the Todd Protectograph did 

nothing more than convey the dignity and 

up-to-date character of the business house 
using it, the Protectograph would be worth every 
cent of its cost. But it does far more than that 
—it protects against the check raiser every check 
it writes—it simplifies and speeds up office rou- 
tine—it insures perfect legibility—it symbolizes 
good business management. 


The Protectograph is made in many sizes and 
models, one of which exactly suits every business 
or personal need. Every Protectograph, from the 
Personal to the new Super-Speed, which writes 
at the rate of 1,200 an hour, is a Todd product in 
every way—Todd in invention, Todd in manufac- 
ture, Todd in guarantee. 


There are Todd experts available in every 
principal city in the United States to give you 
prompt and complete service. Let one of these 
qualified men tell you how the Todd System of 
Check Protection can increase the prestige of 
your business. 


Todd Expansion Creates Opportunity for Salesmen. 
National advertising identifies the Todd name 
with the protection of bank accounts—business 
and personal. New models are being made for a 
constantly widening market. This era of ex- 
pansion means opportunities for men who can 
qualify to represent a progressive organization. 
If you are interested, write to us at once. The 
Todd Company, Protectograph Division (Est. 
1899), 1129 University Avenue, Rochester, N. Y. 
Sole makers of the Protectograph, Super-Safety Checks 
,and Todd Greenbac Checks. 


The Protectograph eliminates a large percentage of al! 
check frauds by preventing raised amounts. It is made 
in a variety of standard models, one for type of 
business—$37.50 up. For private use the Personal 
Protectograph at $20 has a nation-wide popularity. 
Only Todd can make a Protectograph. 


Todd Greenbac Checks, with their patented self-cancel- 
ing features, eliminate another major source of possible 
check losses by preventing change of payee's name. 
date and number and “counterfeiting.” At the drop of 
the forger’s acid, countless imprints of the word 
“VOID” appear. 


ne whe etd cnt even fe tpmeining Got 
raud possibilities, namely, outright signa- 
ture or of endorsement. As preferred risks, Todd users 


qualify for such bonds at large savings from the Met- 
ropolitan Casualty Insurance Company, New York. 


TODD SYSTEM 
OF CHECK PROTECTION 








156 


OFFICE 


ANOTHER ORIGINAL 


Wigs IDEA! 


All $8.00 Welty’ s ‘‘Power’’ Pens 


GUARANTEED 
AGAINST LOSS 


FOR ONE YEAR 


Most valuable of all 
guarantees! 


This new NO-LOSS guarantee 
opens up a new market for higher 
priced pens that cannot possibly 
be reached by any other method, 
because of its actual protection to the 
original purchasers. You know that— 


1.—Many of your customers will not buy 
expensive pens, even with the many “Free 
Repair’ guarantees available because they 
lose them and the only one to benefit is the 
finder. With WELTY’S NO-LOSS guaran- 
tee they get full benefit of the guarantee 
instead of the other fellow with actual 
replacement of lost pen. 


2.—Very few people will ever spend $8.00 
in repairs on one pen, especially when that 
pen is already made of non-breakable ma- 


terial—yet many people actually do lose $8.00 


pens. 
3.—The guerantee may be extended after 
the first year for a very nominal sum. 


4.—The “Power” Pen around which this 
guarantee is built is a most attractive and 
beautiful writing instrument, made for years 
of service and satisfaction. The new rigid 
‘Power Point’ used exclusively, writes at 
the slightest touch yet is practically un- 
breakable and is guaranteed never to wear 
out. 


One large insurance company pro- 
claimed the new NO-LOSS guarantee as 
a boon to their salesmen because of their 
enormous losses of pens after their 
clients had ‘‘signed the dotted line’’ and 
not returned them through error. This 
same advantage is true in many other lines 
of business where pens are used continuously. 


DEALERS:—THERE ARE FOUR 
STYLES OF PENS AT $8.00 AND 
FOUR STYLES OF COMBINATION 
SETS AT $11.00. BE SURE TO HAVE 
THESE IN STOCK FOR THE COM- 
ING FALL SALES. 


Write for complete information. 





28 HEX. $8.00 
“Power Point” 

Mahogany, Rei 
or —— Hard 


Rubber 
28 ROUND $8.00 
“Power Point” 
JADE 
(non - breakable) 


WILLIAM A. WELTY PEN CO. 


(Manufacturers Since 1904) 


36 S. State St., CHICAGO 
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The Guest Book 

H. W. LUEHR, sales manager of the United Account- 
ing Machines, Inc., St. Louis, Mo., spent a short time in 
the office of this journal on May 31. 

L. B. UNLAND, Miami, Fla., who is widely known in 
the office equipment trade, called on Office Appliances on 
June 1. 

F. W. SHOTWELL of the Northern Corrugating Com- 
pany, Detroit, Mich., paid us a visit on June 9. 

MISS E. N. DAVIS of Denver, Colo., representing the 
Columbia Steel Equipment Company and the Oxford Filing 
Supply Company, one of the most widely known women 


travelers in the country, visited Office Appliances on 
June 10. 

CHARLES M. MEYER, president and treasurer of 
Burnap-Meyer, Inc., wholesale and retail stationers of 


Kansas City, Mo., spent an hour in our office last month. 
Mr. Meyer is widely known in this field, having traveled for 
many years for the Tower Manufacturing & Novelty Com- 
pany and other well known houses. Some years ago Mr. 
Meyer relinquished the position he held with a well known 
loose leaf house and purchased the majority interest in the 
surnap opganization which is now one of the largest and 
most successful institutions in this field in the Southwest. 

GUNTHER GELPKE, who has been selling the German 
Brunsviga calculating machine for F. Armida & Company 
of Mexico City, paid a visit to Office Appliances on June 13. 

L. B. DOWNING of Calif., called the 
middle of last month 

M. & POUNDSTONE of Tulsa, Oklahoma, signed the 
guest book on June 15 with the line—“Just an old friend.” 


San Francisco, 


Poundstone who was in business for a number of 
years and once had the Office Appliance Company of 
Kansas City, is now in the radio business with headquarters 

He covers considerable territory and has a sub- 
business There is nothing missing of the old 
His friends in this field will be interested to 


Friend 


at Tulsa 
stantial 
snap and go. 
know that he is doing so well 

ALBERT B. ABRAMS, publisher of the Modern Sta- 
tioner, New York City, looked in upon Office Appliances 
the latter part of last month 

BERNARD KAUFMAN of Walden's Stationer, 
York, also visited Office Appliances last month. 

M. O. THOMPSON, sales manager, Quality Park En- 
Paul, Minn., called on June 20. 


New 


velope Company, St. 


> 


Loose Leaf at Inform-A-Show 


One of the exhibits at the Inform-A-Show held early 
Mich., was made by the 
It consisted of 


last month in Grand Rapids, 
Kalamazoo Loose Leaf Binder Company 
Kalamazoo equipment for mechanical accounting, current 
binders, catalogue covers, Kalamazoo light record binder 
and various types and styles of transfer binders; also the 
new visible record binder which attracted no 
little The exhibit was in charge of George D 


Arend of the sales department at the home office. 


Kalamazoo 


interest. 


_—— 
New Members Join Kansas City Office Appliance 
Managers 
The Kansas City Office Appliance Managers’ Association 
announces its removal from the City Club to the President 
hotel. Its meetings, preceded by a luncheon, will be held 
on Monday at 12 o'clock noon as heretofore 
The following were elected to membership during June: 
D. C. Walker, manager Rand Kardex Bureau, and H. J.. 
Hitchcox of the American Multigraph Sales Company. 
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PERO 


Have you ever stopped to really consider the tre- 
mendous profit opportunities in the sale of Rand Vis- 
ible Equipment? 

The interest of the entire country has been awak- 
ened to the time saving and control giving features of 
Visible Records. Thousands of business firms the 
world over use this revolutionary method of record 
ing business facts—because it saves their time and in- 
creases profits 

This interest opens wide the door of opportun- 
ity for large profits, sizable sales and rapid turnover 
in this revolutionary office specialty. The day of the 
blind file has passed—just as the day of hand writ- 
ing has passed. Business firms are quick to grasp the 
meaning to their business of Rand Visible Records. 
But they must be shown. And if you will but take 


the opportunity to explain the merits of Visibility 
over the old-style ‘‘blind’’ methods, you will not 


only be rendering business men a true service—but 
will increase your own profits. 

Now turn the page—and see how one of the most 
progressive stationery stores in the country is mak- 
ing the most of the opportunity for profit through 
the sale of Rand Sectional Visible Equipment 
















Display of Rand Vis. 
tble Sectional Equipment 
in Horder’s newest store 
at 222 West Adams St. 
Chicago. 





LULEELEEE 










A Profit Opportunity 
for Office Appliance Dealers” 
—~‘Horder 


Horder’s of Chicago have just opened the twelfth 
store in the Chicago loop district at 222 West Adams 


. 
PREP OE OS 


Street. For a number of years now Horder’s have 
made good profits handling the Rand Sectional Vis 
ible equipment in Chicago 

Several years ago,’’ writes Mr. H. G. Horder, ‘we 
were convinced that the sale of the Rand Sectional 
Visible Units could be handled to distinct advantage 


by us Your records will show that our 
statement has been borne out by fact he Rand 
Sectional Visible Index has proved to be a real profit 
opportunity for us—and can be for every live office ’ 
equipment dealer.’ | 
The Rand Sectional Visible Index is a real profit ;, | 
Other Profitable Items | 
maker——and there is no end to its possibilities for im the Rand Deter Line | 
sales and profits :; 
; . Rand Visible Book Units 
If you are not now handling the Sectional—write ST ae 
today for our proposition Rand Slip File and Binder ’ 


Rand Note Case 


Rand Telephone Index 


Dealer Division Rand Stop Payment Reg 
ister 


Rand Kardex Service Rand Visible Name Guides 
and Folders 
Tonawanda, New York Rand Makurown Index 
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Efficiency Demands. 
- A Quiet Office _ 


This is why the Business World 
is turning to this great Remington 
Product the one and only Noise- 
less Typewriter 

REMINGTON TYPEWRITER COMPANY 


DIVISION OF REMINGTON RAND, INC. 
374 Broadway New York 


Branches Everywhere 


Remington-Noiseless 
The Super-Standard Writing Machine 
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MEN WANTED | : 

' , i of 

, th 

™. 

al 
If you know Office Specialty Selling—know the importance 

of rendering service to customers— know that prospects ys 

are not going to take machines away from you—know that =e 

any office specialty proposition that you try to put across Stic 

is a real selling stunt—you also know that the man who 5 ot 

makes the grade makes big money and is entitled to know 7, = 

what his future is going to be. : ~ 

m 

We are looking for men who are prepared to take on the R 

“Rotaprint” agency, and make it their life-time work— 

men who can visualize the big money to be made through oF 

the “Rotaprint” agency. 4: 

cl 

Years ago, when sales ability was recognized and appre- yy 

ciated as a vital factor in every business (before so many R 

new fangled sales ideas got mixed up with office specialty is 

selling) when three or four thousand dollars was consid- m 

ered big money, successful office specialty men were mak- . = 

ing from eight to twenty thousand dollars per year. . 

fi 

ean aaiteen pe ag We are looking for some of those older men who have the : 

Requires experience. We are ready to make long term contracts—a f 

No Type-Setting No Wax Stencils contract that will definitely tell you what your working 0 
THE LATEST INNOVATION basis will be in years to come. You will not be handicapped 
IN PRINTING by new rules and new working conditions. You will be the 
Operated by regular office help boss in your territory. You men who know office specialty 


selling have an opportunity —Grab it! 


A personal note to office specialty men: I 


After nearly eighteen years in this industry (the last six as a Division Manager in New York) | feel 
that | am qualified to judge a machine and its money-making possibilities to agents. To my mind the 
ROTAPRINT agency far excels any other such opportunity in this field. Here is a little proof: One agent 
signed contract the latter part of January, received his machine on the llth of February, spent the bal- t 
ance of the month familiarizing himself with the machine and in March made his first sales call. Com- 
mission earned March—$600.00. April over $700.00 and May over $2,000.00. Another agent made over 
$500.00 in first two weeks. All agents enthused and will make a cleanup. Every sale is a permanent d 
asset. Supplies carry nice profit. a 


Write, telegraph, or call, Hawg nh Gacnditeur 


V.-P. and Gen. Mgr. 


~~ hari. 


h 


> , 
REINER’S olaprinl Nc. . 





—-- 4 Ha Ww 


Suite 1106 One Park Avenue New York, N. Y. 
AGENCIES 
Pacific Coast N. E. Ohio Canada Chicago Washington, D.C. c 
O. C. Haney, H. K. Baumgardner, Rotaprint Co., Frank R. Atwood N.M.Minnix Co. Inc 
404 West Sth St. 2082 East 4th St. 52 Spadina Ave. 810 Ist Natl. Bk. Bidg. 712 13th St., N. W. 


Los Angeles, Cal. Cleveland, Ohio Toronto (2) Canada Chicago, Illinois Washington, D.C. 
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(In Other Lands.—More About Leipzig Fair.—Continued 
from page 37) 

only the spring fair space will be occupied the second half 

of the fee is to be paid on the first of July. In case only 

the autumn fair space will be occupied, only fifty Reichs- 

mark are to be paid and in addition to it the advertising fee 

already mentioned. 

The total exhibitors’ space at the Leipzig fair comes to 
two hundred thousand square meters. The space renting 
during the fair in the special fair houses is left to the dis- 
posal of the exhibitor during the whole year and decora- 
tions and samples may be left there from one fair to the 
other. Different rentals are demanded in newly established 
warehouses and other houses where exhibiting space is to 
be had. The special fair houses are of latest construction 
and twenty-seven Reichsmark are to be paid for one square 
meter of a Koje; for one current square meter, fifty-four 
Reichsmark; for ceiling space of one square meter, eighteen 
Reichsmark The other rents differ according to how the 
fair houses are taxed and are as follows, per square meter: 
First-class houses, Koje, 21.75 Reichsmark; current space, 
43.50 Reichsmark; ceiling space, 14.50 Reichsmark. Second- 
class houses rent for 19.20, 38.40 and 12.80 for the respec- 
tive classifications In third-class houses the rentals are 
16.50, 33.00 and 11.00 respectively. Open air space is 7.25 
Reichsmark per square meter. The fair house, Jaegerhof, 
is a first-class exhibitors’ space. There are 2,270 square 
meters to be let. If, for instance, nine square meters are 
rented in the Jaegerhof, the cost would be nine times 21.75 
or 195.75 Reichsmark. The Kojenspace would bring 391.50 
Reichsmark for the same space and ceiling space would be 
figured at nine times 14.50. Besides the rent there would 
be a charge of 50 Reichsmark for the fair fee and 54 
Reichsmark for the advertising fee, making a total of 299.75 
Reichsmark for Kojenspace, which is best fitted for the 


office appliance trade. 
Tremendous Rentals Paid 


The rent for the entire spaces left amounts to two million 
dollars a year. In the fair houses, Grosser Reiter, there 
are four thousand square meters of space which is first 
class. This house is continuously occupied’ by firms in 
the office appliances trade. Another place is the Stentz- 
lershof, having 4,700 square meters space to let, which is 
also first-class. This house is permanently occupied by 
concerns in the office appliances trade 

In 1926 there were 1,049 exhibitors in the office appliances 
trade at the Leipzig fair 

As a rule everyone wanting to enter any show place 
during the fair must have a fair badge. Special guards 
are appointed to enforce this rule 

Out of 10,667 exhibitors at the Leipzig fair, 592 came 
from foreign countries such as Czechoslovakia, Austria, 
Switzerland, Italy, France, United Kingdom, Netherlands, 
Sweden, Jugoslavia, Belgium, Norway, Russia, Roumania, 
Africa and the United States. Many foreign houses ex- 
hibited through German agents. At the spring fair in 1926 
there were 140,000 exhibitors, including 19,600 foreigners 
who came from many different countries, even as far away 
as North and South America, Africa and Asia. The char- 
acter of the attendance and the enormous variety of the 
exhibitors proves the great value of the Leipzig fair as an 
international exhibition place 


On the dates before the fair opens special trains are put 
on with rates reduced 33% per cent. Taking a return ticket 
available for the fortnight entitles one to 33% per cent 
reduction by showing the fair badge. Foreigners visiting 
the fair are entitled to a reduction of 25 per cent on the 


ticket without being obliged to use a special train. Those 
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Yes, This is 1927 


Methods of “‘Centennial’’ days are outworn 


N A world transformed by invention some out- 


worn practices survive. Pen-written letters 
seldom are used in business today—but how many 
still are written first in pencil and then on the type- 
writer! And THAT is an outworn practice which 
strikes at the very heart of efficiency! 


These expensive, time-wasting methods of “short- 
hand” are neither short nor handy. That is wh 
so many modern offices are equipped with Dicta- 
phones. No office instrument invented since the 
telephone has saved business men and women so 
much time. 


But remember this; a dictation machine with 
any other name is NOT a Dictaphone. 


Aids Secretaries, Too 


Much as The Dictaphone helps 
the executive, it aids the Secretary 





more by giving 
her a machine 
which frees hér 


from the job that 
makes HER a 
machine — that of 
mere mechanical 
note-taking — it 
permits her to do 
more interesting 
and constructive, 
even executive, 
work. 


Dictaphone Territories Still Available 


Some desirable sales territories in Europe and elsewhere are 
still open for Dictaphone representatives. Rapid increases in 
Dictaphone sales at foreign trade centers indicate that modern 
business requirements are world-wide and the value of The 
Dictaphone is being recognized everywhere. These fields offer 
money-making opportunities of exceptional promise. 


DICTATE TU 
TAE DIE TAPAUNE 


£6. U.S. PAT. OFF. 


and double your ability to get things done 


DICTAPHONE SALES CORPORATION 


154 NASSAU STREET NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 
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Personality 


HE successful business 
man of today is just as 
careful about the appear- 
ance of his letters as he is 
critical of their contents. 





YAY AY DYDY7 





This is because in addressing 
those who do not know him, 
his letter is the sole means of 
expressing his personality 
and the right kind of person- 
ality, in business today spells 
SUCCESS. 


YAYAY2S 


DY? 


P2YOYZ 
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Men who have achieved ‘suc- 
cess, and also men on their’ 
way to success realize that a 
clean, clearly typed letter 
commands a respectful read- 
ing — AND A ROYAL TYPED 
LETTER GETS IT. 


YZ» 
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‘‘Compare the Work’ 


MARK 





ROYAL TYPEWRITER CO., Inc., 


316 BROADWAY - NEW YORK 
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Branches and Agencies the World Over 
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¢ 
from other countries having no friends at Leipzig will bel 
able to find specially arranged departments, and in the 
event they are not conversant with the German language, 
a staff of interpreters under the management of the Leip- 
ziger Messeamt is at their disposal 

ahead 


Japanese Imperial Railways Adopt Powers System ~ 


The Imperial Government Railways of Japan have com- 9 


pleted the installation of a new mechanical accounting sys- 


tem representing the first of its kind among railroads of 
the “ar East 

The total investment value is reported close to one mil- 
lion dollars. 
freight accounting pro- 
a daily plan and shortly after 


Powers equipment to the 


These railways changed their 
cedure from a monthly to 
the change was made, adapted 


daily system of accounting. 


The 


sorters and 15] 


installation consists of 47 printing tabulators, 5] 


automatic keypunches, all of 
Machine Cor- 


which were 


manufactured by the Powers Accounting 
poration which has recently become a division of Reming- 
ton Rand, Incorporated. 

rhe main equipment of the Imperial Government Rail- 
ways of Japan is centered at Tokio, the head accounting 
office, at six divisional 


accounting offices. 


with smaller systems in operation 


[The work entails punching approximately seven million 
cards per month, with an estimated saving in clerical help 
of hundreds of employees. 

_ 


Ecuadorian Todd Men Open Branches 

agents at Ecuador, South 
Todd Protectograph Company, have re- 
opened branch offices at 
Riobamba, Manta, 


the entire country 


Levy Brothers, Guayaquil, 


America, for the 


cently Quito, the capitol of the 
republic; Portoviejo and Cuenca, thus 


covering with a wide network of sales 


and service 
ee 


Changes in Vienna Offices of Todd 


Separate Protectograph and Todd visible adding machine 


Check-writer sales 


Resinger, while 


offices are now operating in Vienna 


throughout Austria are controlled by Igna 


Jakob Ebrlich has charge of Todd visible sales distribution. 


A sub-agency force to cover adding machine sales in sev- 


eral surrounding countries is now being formed by Mr 
Ehrlich. 
SS EE 
Smith-Corona Sales Contest 
The L. C. Smnrth & Corona Typewriters, Incorporated, 
have been holding a contest between their dealers tirough- 


out Great Britain and Ireland. The London dealers were 


not included in the contest nor were sub In speak- 


offices 


ing of the affair Managing Director Hocking says 


“A cash prize was offered to the dealer whose orders 
were accepted by us and who took delivery of the highest 
percentage of L. C. Smith machines over quota from 


February 1 to March 1 inclusive 


“A further cash prize was offered to the dealer w 1ose 


orders were accepted by us and who took delivery of the 


highest percentage of Corona machines over quota during 


the period of contest. Quotas were compiled by S. R. Price, 


individual dealers 


sales manager from past records of the 
concerned so that every dealer, large or small, took an 
equal chance of winning one of the cash prizes 


“Considerable enthusiasm was shown and the race ran 


fairly even right up to the last moment 
prizes were Chis- 


“The winners of the L. C. Smith cash 
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This ‘Reference Book 
you will keep within 
easy reach. 


Some catalogs are beautiful--others are useful. The Cutler 
Blue Book is both. It is a reference book to sound buying 
and profitable selling. You will keep it on top of your desk 
because you will make money having it within easy reach to 
show your customers. 


Two special process sections, illustrating Cutler Desks in 
their natural grains and colors are being added to the Blue 
Book. These faithful pictures enable you to keep your stocks 
at a minimum, making it easy for you to sell from the catalog 
instead of a costly inventory. 


Ask for a copy to be mailed to you as soon as received 
from the presses. 





CUTLER DESK CO. - ; 


Export Office: 
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The Heads of Two 
Great Desk 
Families 





The 
Colonial Desk 


Truly representative of a beautiful 


matched suite that is some of 
the finest offices in the country. Walnut 
or mahogany inside and out. Remark- 
able not only for its beautiful designi 
and quality workmanship but its at 
erate price. Write for special Colonial 
folder. You will find it a valuable sales 
help. 





The 
N 63 Desk 


The great matched suite represented 
Sesk 


by this now enjoys a money making 
reputation for the t business it is 
getting. The beautiful lines of its mod- 
ified 


design, walnut or mahogan 
throughout, the perfectly matched mes 
and quality construction give it sales 

ints that get the business. Ask for 
special N folder. 


- BUFFALO, N. Y. 


368 BROADWAY, NEW YORK CITY 
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Looks Like A File 
Serves Like 





A follower 
rod in 
appearance 
—a sturdy 
lock in 
service 
To all 
7 Three 
drawer Drawer 
file’”’ Counter 
High 
Two 
Drawer 
Desk High 


Opens Big New Market 


It opens an opportunity for new business;— business you’ve never had 
before. Get your share of it now,— right from the very start. 


Every Business House Can Use One or More 


Unless otherwise specified, the Invincible Concealed Safe takes the place of the top drawer. 
The remaining drawers are letter files, or if desired, may also be equipped with safes. 


The file when closed bears no visible evidence of a safe. The first door matches the face of 
the letter drawers. The door of the safe is of § inch solid steel with a double-nosed 14-tumbler 
lock requiring two keys. Besides the main lock, there are top and bottom lock bolts that 
operate automatically like the bolt of a vault door. The door is beautifully jiggered finish 
inside and outside. The safe deposit unit is covered with asbestos and securely welded to 
the framework of the 900 Line of files. 


Every office supply dealer can build quick sales by displaying this Concealed Safe in his 
window. Sales for both business, professional and home use are surpassing all expecta 
tions. Deliveries are now being made in the order received. 


You have a waiting market with bank officials, bond and mortgage houses, clergymen, 
doctors, lawyers and dentists. Fills a need in the private office, never before supplied by 
any other device. Put samples on your floor now. Display them in your window—the sales 
are sure to follow. Write now for details and prices. 


Invincible Metal Furniture Co. 
Manitowoc, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 


R. Orthwine E. E. Blankmeyer M. M. Corbett 
344 W. 34th St. 133-135 W. Lake St. 420 S. Spring St. 
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holm, Billingham & Co., Northampton dealers, who se- 
cured 320% over quota. The Corona cash prize was won 
by William Kidd & Sons, Dundee Corona dealers, with 
187% over quota. A. W. Paton & Co., L. C. Smith deal- 
ers for Dundee were close seconds while Weaver & Co., 
Corona dealers for Bristol, were neck to neck for the 
Corona cash prize. The third place for the L. C. Smith 
prize went to F. Dumble, New-Castle-on-Tyne dealer, and 
The Dublin Typewriter Company of Dublin took third 
place for the Corona competition.” 
i. 


Aksman Twenty-five Years in Typewriter Trade 
Mr. Ludwik Aksman, L. C. Smith and Corona dealer at 
Krakow, Poland, recently celebrated his twenty-fifth anni- 
versary in the business with a special window display which 
attracted a great deal of favorable attention. 
en 


New Todd Dealer in Czecko-Slovakia 
Franz Binienfeld of Prague is the newly-appointed dealer 
for Czecko-Slovakia by the Todd Protectograph Company. 
ee 
Corona Chief Prize at German Charity Ball 
The Local American Benevolence Association staged a 
charity ball on Washington’s birthday at the Hotel Adlon, 
Berlin. L. C. Smith & Corona Schreibmaschinen donated 
a Corona four complete with traveling case, which was 
won by Theodore Pilger, trade commissioner connected 
with the local American Commercial Attache’s office. Mr. 
Pilger had purchased ten chances, nine of which he gave 
away. but managed to retain the lucky ticket number four 
for himself 
ciaeainilieaietcieas 
“Elsie” Appoints Dealers for Southern China 
Messrs. Eric Allum, Chow & Company, 33 Queen’s Road 
Central, Hongkong, China, have been appointed dealers in 
the territory known as Southern China for both L. C. Smith 
and Corona machines. 
——— 


Woodstock Gets Added Space at New York 

The New York branch of the Woodstock Typewriter 
Company has been moved to 434-38 Broadway. Increased 
business made it necessary to secure larger quarters. 

—— 
Canadian Clip Company Becomes Acco Canadian 
Company, Ltd. 

The Canadian Clip Company, 454 King West, 
Toronto, has been reorganized, recapitalized and incorpo- 
rated as the Acco Canadian Company, Limited. This is the 
Canadian representative of the American Clip Company of 
Long Island City, manufacturers of the Acco products. 
More floor space with more manufacturing and storage 
facilities have been secured by the Canadian plant. Demand 
for “Acco” fasteners, binders, folders, flats and other prod 


street 


ucts bearing this mark is steadily growing. 
———E—— 


Belgian Shorthand Typists Hold Congress 





Special Correspondence to Office Appliances 


The Second Congress of the United Associations of 
shorthand typists of Belgium took place at the Municipal 
Building of Saint Gilles (a district of Brussels) on June 4, 
showing what honor the profession is held in in this 
country. The municipal authorities said that they were 
pleased to welcome the heads of the associations as guests, 
and traced the history of the inauguration of stenotypog- 
raphy in this country, and told how the first special schools 
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PRESTO 


MOISTENER 














The roller 
spreads the 
moisture where 
you want it. 


Exact amount of 
moisture quickly 
regulated, insuring 


clean and neat work. 
Remains sanitary— 
all parts nmon-cor- 
rosive. 






A live specialty for live salesmen—does an 
old task in a new and better way. Neat, 
clean, non-rusting; as handy as a fountain 
pen. $6.00 per dozen list. Dealers: Ask 
about discount. 


oT peered Yared | sorted | poate | eeteeeed ae 


The PRESTO 
INKSTAND 


Handsome appearance 
and superior service fea- 
ture this line of ink- 


stands. 
Always ready for use, 
keeping ink fresh and 
free from dust and evap- 
oration, easy to clean. 
Highly polished crystal 
with covers of indestruct- 
ible bakelite. 

Made in a number of styles for every business or 
personal use. Price list and discounts to station- 
ers on request. 


Bachrach Specialty Co. 


2275 Third Avenue 
New York, N. Y. 
Canadian Distributors: 


R. J. Levell Co., Ltd., 
144-150 Simeoe 8St., Toronte 





No. 2 
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DESK STANDS : 
BUILT FOR LONG SERVICE AND i 
CONVENIENT USE 
What we believe the desk stand user wants ; 
most of all is a smooth-writing pen easy on 
the hand combined with a permanent and at- i 


tractive base holder. Color and beauty are 
factors, of course, and these have also been 
considered in marketing the Carter Desk 
Stand line. 


The short time that the trade and public have 
been acquainted with Carter Stands has been 
long enough to satisty us that a right start has 
been made and to begin adding new designs to 
the line until it satisfies the purse and person- 
ality ot all classes of buyers. 





THE CARTER DESK STAND PEN MAY 
BE ADJUSTED TO ANY ANGLE 


Che Carter Swivel permits a free swing to any position 
in any direction. No fixed positions to restrict the pen’s 
use. The construction is so simple that wear is not a 
question to be greatly considered. 


THE CARTER DESK STAND PEN 
LIES FLAT FOR SAFETY 


The pen and holder will be horizontal and stay there— 
no springing back or out of joint as with some con- 
Athenian 66 Gee enittin es tan Dat 00 structions. This lie-flat feature permits Carter Desk 

lock up in your desk drawer Stands to be locked up in a shallow desk drawer for 
safe-keeping and also means little danger of being 
knocked against when left on a desk top in this position. 





ALL BASES ARE MADE OF PERMANENT 
MATERIALS AND IN POPULAR STYLES 


Vitrolite, polished glass and marble bases give weight 
and permanence. There are more than twenty different 
models to this increasing line—square, oblong and oval 

single and double pens—priced from $6.00 to $28.00 








Write today for details on Carter Desk Stands 


THE CARTER’S INK COMPANY 


MANUFACTURING CHEMISTS 
ESTABLISHED 1858 


BOSTON — NEW YORK — CHICAGO ,¢ 


Papers, Inked Ribbons, Stamp 
Pads, Mechanical Pencils, Foun- 
tain Pens. 


Manufacturers of: 
[ Writing Inks, Adhesives, Carbon 
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= First Choice A Portable Hand 
a of Leading Banks or Electric 


in One Machine 


ion 


No more noteworthy tribute was ever paid an adding 

machine than that recently received from an investiga- A hand operated Model 25 

tion among the country’s largest banks. More execu- can readily be changed into 

tives and accountants showed preference for Allen- an electric. Once electrified, 
it can be instantly recon- 


n- Wales Model 25 than for all other makes combined. 
Jt verted into a portable hand 
Yr This preference is attributed to a combination of excel- machine and just as quickly 
ig ling qualities among which are ease of operation, high changed back into an elec- 
1 i : . ; tric. 
speed, large capacity and exceptional sturdiness. s 
T While these qualities are vital in bank work, they are no Right hand operation. 
less essential in other offices where time is important and Total and sub-total can be 
' the machine must stand up under continuous hard usage. struck without removing 
ee FF hand from handle. 
t Write for descriptive folder. 
I . oe ie oun 
Full Visibility. 
ALLEN-WALES CORPORATION 
233-245 Spring Street, New York City Interchangeable parts. 


ALIEN-WALES 


— Visible Adding and Listing Machines 
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CUTTING A ROADWAY e: 
TO GREATER SALES . 














The increasing use of Duco for practically every finish 
purpose brings more and more value to Duco—as a 
selling asset. 


Every day the Duco Seal or Tag carries with it a definite 
assurance of ‘‘finish life’’ to more and more people. 





As a sales asset--a Duco finish stands second only to 
the maker’s name. 


For complete details write to: E. I. du 
Pont de Nemours & Co., Inc., Chemical } 
= 


A Os or emer net Tere ei cee 


Products Division, Parlin, N. J., Chicago, 

Ill., San Francisco, Cal., Everett, Mass. : 

or Flint Paint & Varnish, Limited, 
Toronto, Can. 
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1895 in that district. In the speeches 


were established in 
pronounced at this meeting, special stress was put on the 
necessity of selection of candidates as pupils and only 
training such as had had a sufficient general education to 
be of use to the average business man. If the stenotypist 
was not sufficiently cultured to understand the subject dic- 
tated, mistakes were certain to be made. On the following 
day there was a stenotypist competition, one hundred eigh 
teen pupils competing, aged from sixteen to thirty-four 
Girls outnumbered the men four to one. Candidates were 
asked to take down a parliamentary speech, for five min- 
utes, dictated at the rate of one hundred sixty words a 
minute A secretary's examination consisted of taking 
down letters at the rate of ninety to 6ne hundred and 
twenty words a minute, then a speed trial for the first prize 
in taking down a speech at one hundred and eighty words 
to the minute. Only twenty went in for this trial and 
several of these fell out.—R. 
_ 


Uninsulated Files Withstand Severe Fire 

Some time ago there occurred at Manila one of the most 
disastrous fires reported from that city in many years. It 
destroyed a full block on the Escolta, the principal business 
thoroughfare. As all of the buildings involved were con- 
structed of wood entirely, practically all the contents were 
a total loss. 

The accompanying illustration shows part of a battery of 
“Allsteel” verticals, which, it is reported, protected their 
contents despite the fact that they were in the heart of the 
fire. There was an exposure of from four to six hours to 
fierce flames. This performance is the more remarkable in 
that the filing cabinets were without insulation of any kind. 

The “G-F” agent in Manila made the following report 
“Two of the largest concerns which were destroyed are 


purchasing ali of their filmg equipment from us. Prac 


1€ 


tically all drawers of these filing cabinets moved freely 


when taken from the debris. 
Had the major portion of the equipment in these stores, 








FILING CABINETS WHICH WITHSTOOD SEVERE FIRE 


ike the filing cabinets, been of steel—steel shelving, desks 


etc., there would not have been as much material for the 
flames to feed upon, and the fire would have been unabk 
t s de VaSstating work 

We if ndebted ) Mess Ss { I Heacock _ompan' 
Mar i T t Ss intort itior 

an 

A man’s fortune depends on how he invests his money; 

his character on how he invests his time The wisest 


ll 
ail investments 1s that of time spent 


Strathmorean Strathmore Paper Compan) 
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ANNOUNCING 


A NEW AND BETTER 


ENGLEWOOD 
LINE 





Four grades of stronger constructed, 
better finished, more beautiful office 
desks. Every number designed for eff- 
ciency—and priced to insure a rapid 


turnover. 


Little refinements make the desks ex- 
ceptionally distinctive. They’re keen 
looking—and built right. They'll mean 


satisfaction” to your cus- 


“lasting 


tomers. 


The Englewood dealer will have easier 
selling—better desks. Do you want 
this advantage? Let us tell you about 


these extra value desks. 


ENGLEWOOD DESK COMPANY 
58th and Lowe Avenue 


Chicago 
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No “‘Lull’’ In 
the ASCO Line! 


The oft-quoted “lull in business” does 
not apply to the ASCO line. The pub- 
lic demand is being constantly met by 
| increased production in the ART 
| STEEL CO. plant. 





| The reason: Over 100 items of all 
kinds in this standard line make it pos- 
sible for dealers to fill their every re- 
quirement at prices consistently the 
lowest for the most attractive mer- 
chandise of excellent money value. 


Let us fill your Fall requirements and 


increase your volume of sales with the 
popular ASCO line. 














New line of card 
index cases, low- 
er priced’ than 
the wood, and 
far more attrac- 
tive and practical. 
In green or ma- 
hogany, with or 
without lock. 


Full line of 


cash, bond, 
office, stamp, 
make up 
boxes letter 
files, letter 
trays, docu 
ment files, 


transter cas- 
es heavy sé 
curity boxe 





etc 


Your Jobber or Write us for Catalog 


| ART STEEL COMPANY, Inc. 


401 East 23rd Street 
| A B& New York City 




















Mail Matter Unnecessarily Duplicated : 
The W. AA. Johnston Company, 616 Market street, Knoga 
ville, Tenn., advise that they continue to receive mall 
directed to the Marble City Typewriter Company. This lag] 
ter firm was started by Mr. Johnstom in 1909, but ten yeany 
later was changed to the W. AA. Johnston Company 
Firms who are directing circular matter to the Marble Cig 
Typewriter Company should correct their list to avoid dupy 


lication 
> E 


Myron Wolf Sentenced to One Year p 
Myron Wolf, who also used the name John J. Hunter 
has been sentenced to one year on a complaint filed by 
R. T. Bair, distributor of the Victor adding machine, 3665 
and Walnut streets, Philadelphia, Penna., according tJ 
letter received from Mr. Bair. ; 
June Office Appliances carried references to the fact thar 
a person calling himself John J. Hunter had been passing 
checks to typewriter dealers in New York and New Jersey 
drawn on his name to the Delaware Trust Company @ 
Wilmington. Del. Mr. Bair stated in this article that kh 
had been offered a bogus check as a deposit on a Victor 
adding machine. Mr. Bair found his suspicions welj 
grounded after he telephoned to the Wilmington bank, whe 
stated that there had been forty or fifty such checks sentj 
through to them from typewriter dealers in the metropolitas! 
area and that John J. Hunter had no account with them a@ 
all. 

In his letter to Office Appliances Mr. Bair states that 
another charge is to be heard against Wolf, alias Hunter. J 
a 
National Magazine Sketches Mr. Stowell 

The National Magazine for June carries an interesting) 
article on L. C. Stowell, president of the Dictaphone Cor 
poration, New York City. The article deals with Mag 
Stowell’s early years and business experience up to they 


N 


time of his recent election to the position he now holds 
Mr. Stowell is one of the youngest executives in the Walj 


street district. 
a 


Spencerian Pen Company Elects Officers 
At a recent meeting of the directors of the Spencerianl 


oe eR PM 


Pen Company Frederick T. Blakeman was elected presky 
dent; Donald McLeod, vice-president and secretary; David! 
H. Taylor, treasurer, and H. J. Richardson, assistant treas | 
urer ’ 
As Mr. Blakeman has had entire charge of the comg 
pany’s affairs for some years, there will be no change ij 
the policy of the company e 
> 


A. C. Tobin Takes Family to Europe } 

4. C. Tobin, Chicago manager for The General Fire} 
proofing Company, sailed from Montreal in June on a smq 
weeks’ tour of Europe. His wife and four children accom§ 
pany him. While the trip is primarily for recreation an( 
pleasure, Mr. Tobin will study retail merchandising of oF 


fice equipment in Glasgow, Edinburgh, Birmingham, Lot® 


don and continental cities. The trip will include Scotland 
England, France and Germany 

The voyage of the Tobin family serves to celebrate Mf 

Tobin’s twentieth anniversary with the “G-F” company 
i 


Will Represent Todd in Bulgaria 
Messers. Jordan Jv. Boyadjieff & Sons of Sofia have bees 
ippointed exclusive Protectograph representatives for Bub 
garia. Theirs is considered one of the finest office equip 
ment business in the country and is held in high esteem, 
not only in local business circles, but throughout the offie 
appliance industry in the United States and other countries 
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om Quality bilt 


The Line of Dependable Quality for Durable Service 


AT REASONABLE RESALE LIST PRICES 


With Liberal Trade Discounts to Dealers 


Flat Filing Wallets Flat Filing Folders 
in Paper or Linen Cloth Regular or Special Tabs 





The Standard of Quality 
For the Best Retail Trade 


Expanding Filing Wallets Vertical File Pockets 
(With Cloth or Paper Bellows) and Jackets 


Quality Park Envelope Company 


i 416 So. Dearbo Sts 
st is’ finn. “ALWAYS FIRST WITH THE LATEST” CHICAGO, ILL. 











fa) There is an Imperial 


t and to meet every 


| the majority of desks 


if body attractive ap- 
SS aa or EASY SALES—WORTH WHILE PROFITS i i 
S) ction, D - - HK 
veniences and mod- Imperial Desks attract sales. They look right, are made right and are WUE Wa 
erate prices. priced right for quick sales, and you can make a good profit. | WAY itl 
Send for Catalog No. 26 My YL 
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Four Grades 
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Desk to fill every need 
















chec k book. 


Four grades and one 
hundred styles cover 


ee ee ee 
yy 
— 






No. 861 
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IMPERIAL DESK COMPANY, EVANSVILLE, IND. Ak 
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Bentley and Gerwig Desks recently in- 
stalled in the office of the Belknap Hard- 
ware and Mfg. Co., of Louisville, Ky. 
Bentley and Gerwig lity is always 
up to standard, whether the require- 
ment is one desk or several car loads. 





The persistent, progressive dealer will win 
in the face of. difficulty if his method and 
merchandise are right. Bentley and Gerwig 
make good desks because they like to 
associate with winners. 


Catalog and full information on request. 
Commission salesmen wanted for New England, 
middle west and southern states. 


Bentley and Gerwig Furniture Co. 
PARKERSBURG, W. VA. 

















: . MR. AUDITOR 
Little Items of Small Here is a sorting device that will sort any 


series of 1000 checks into 10's in one sorting. 


Cost but Big Profits In a recent test an inexperienced girl in 


14 hours sorted 1000 checks into correct 
numerical order. 


Office accessories—equipment to round 
out the well furnished office such as cos- 
tumers, small tables, wardrobes, are great- 
ly needed by nearly every office. Small, fsa Pty 5 


— 


inexpensive articles but the total of a 
month’s sales means a nice profit. Are 
you getting as much of this business as 





you might? The Furnas line can help On 
you 

Time desk 

your only 
present when 

method in 

use 

| 
FURNAS No. 462 
Space required for sorter 6x18 inches. 


Windows and doors may be kept open and fan going. 
Made in any size and indexed to fit your needs. 
Catalog and full details upon request. 


THE KOHLHAAS CO. 


Manufacturers of 
Instant Reference Files 
183 N. Dearborn St. Chicago, Ill. 


FURNITURE Co. 


INDIANAPOLIS 
IND. 


New Items in the line. 
Send for new catalog just out 
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The Alert 
Position 


gives the stenographer and office 
worker than just an ap- 
pearance of readiness and atten- 
tion; it encourages faster work 
and concentration The alert 
position comes naturally when 
seated in a “Cook Quality” Chair 
“Cook Quality’’ Chairs have been 
made to conform to Correct Pos 
ture principles, and sold for over 
thirty years They are approved 
by a constantly increasing number 
of office managers Office furni 
ture dealers (in all parts of the 
world) developed a good 
business with them Details will 
be sent promptly on request 


C. A. COOK COMPANY 


18 Osborn Street, Cambridge 39, Mass. 


COME TO BOSTON 


To the N. A. S. O. O. M. Convention, October 10th to 13th. 


ake our office your headquarters. 


more 


have 
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SAY 


A New, Low List Price 




























Right in line with our “Quality-at- 
a-Price” Policy and the spirit of the— 
Chant of the 

‘Fellow Aladdin’’* 
When Aladdin 


lamp today, 
He rubs the higher cost 


rubs a 





away 
He holds it high; he rubs 
it twice 
No 75 First for Quality, then 
4 for price. 
De luxe- 
. *A seller, user or booster of 
a-Lite Aladdin Lamps 
Did our Flying Hero rub his Aladdin 
Lamp and command the genlii to whisk 
him over land and sea? Surely there is 
something of the thrill of Story book 
magic in his great achievement, and so 


there is in what “Aladdin” 


do for you 


Aladdin Mfg. Co. 


Sales Division No. 9 
MUNCIE, INDIANA (The Magic City) 


ALADDIN’ 


®. LAMPS... 


Lamps can 


Aladdin Mfg. Co., Sales Div. 9 
Munele, Indiana. 

Please quote us your new prices on No 
Deluxe-a-Lite and other Aladdin Lamps 


Name and Address 
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Your Seicaiel ic 


‘TEN YEARS ago an appliance 
manufacturer needed a 1/20 hp. 
motor—to function out of sight, 
with scant care. It required: 


Compactness—adequate power in 
small space—and a design produc- 
ing aharmonious unit. Quietness. 
Cool, continuous operation—re- 
serve power without overheating. 
Interchangeable frames for A.C. 
and D.C. 


AnEmerson was selected for the job, 
and Emersons have been standard 
equipment ever since. Emerson can 
solve your motor problem with equal 
success. 












yr 


4 
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BYUILT 


MERSO 


MOTORS : 


<s and FANS : 


X The Emerson Electric Mfg. Co. 


2018 Washington Ave., St. Louis, Mo. 
806 W. oe Bivd. 50 Church St. 
New York 



















AMESTYLE ENVELOCK 











An Exclusive Agency 
Proposition 


Ames Safety Envelope Company makes a high 
grade line of filing and mailing envelopes, in- 
cluding the well-known Amestyle Envelock, of 
especial value to banks, brokers and large busi- 
nesses. To build up distribution in certain 
markets, we offer an exclusive agency proposi- 
tion to leading dealers in fifteen cities: 


Cincinnati Des Moines Milwaukee 
Cleveland eenen Minneapo!l 
Dallas Kansas C New Orleans 
Dayton Lincoln Nebr.) Richmond 
Detroit Loul e Wheeling 


We shall be glad to send details of our sales 
plan and agency proposition. 


Ames Safety Envelope Co. 


55 Sudbury Street Boston, Mass. 
AMESTYLE EtNVELOCK 
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The Fastest 
Selling Hand 
Time Stamp 
on the Market 


Price $17.50 List 


Fine Discounts 





HANDLE 


JOSLIN’S ECLIPSE om. 


**The Clock with a Memory”’ 


PIN TO YOUR LETTERHEAD AND MAIL 


A. D. JOSLIN MFG. CO. 
MANISTEE, MICH. 


Send details of your dealer proposition at no 
obligation to us. 














D 





— 


| Af 
Featherweight 
Manifold / 


Featherweight is the new lightweight 
paper that is creating big business for 
Stationers and Printers. Rag content 
... genuine watermark... non-porous 
.never “‘melts”’ in typewriter. . 
lasts indefinitely. These are some of the 
winning points that make Featherweight 
the champion of lightweight papers. 
Judge the superiority of Featherweight 
yourself. Samples on request. 





Featherweight Paper Co. 


Sales Office: 10 East 16th Street, New York, N. Y 





Office Sizes Printing Sizes 
RxlO0%; S%xIl1 17x22; 17m28; 19%2¢ 


8x13 S'gxl3; S%xl4 22x34; 28x34; 24x38 
Seven Contrasting Colors, Including White 
Legal Ruled Printed “Copy” Boxed (500) 
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St. Louis Apelans Elect 

At the regular meeting held May 20, the following offi- 
cers were elected for the St. Louis Apela Club: S. E. Parks, 
president; F. W. Pagel, vice-president; R. A. Peebles, 
secretary; A. F. Ahrens, treasurer, and L. E. White, L. P. 
Rossiter, J. H. Smith and Louis Ebert, Board of Governors. 


The regular meeting of the St. Louis Apela Club, held 
on June 3, was presided over by the vice-president, F. W. 
Pagel, the regular chairman being absent from the city. 
This meeting and also the meeting held June 17 were very 
enthusiastic and much discussion was held with reference 
to the National Convention to be held here in the fall 

The St. Louis Apela Club extends all members of Apela 
and all persons engaged in selling office appliances to attend 
the convention of the National Apela which will be held in 
St. Louis in the month of October, 1927 


* * * 


S. E. Parks, president of the St. Louis Apela Club, spent 
a greater part of last month in West Baden attending a 
Linen Supply Convention, and also taking a few days’ 
vacation. He reports a very enjoyable time On May 22 
Mr. Parks made a “Hole-in-One” while playing golf at the 
Woodlawn Country Club, near St. Louis, and has since re- 
ceived several trophies for this feat 


> > . 


R. W. McDonald, who has been manager of the Dalton 
Adding Machine Company in St. Louis, has tendered his 
resignation as a member of the St Louis Apela Club for 
the reason that he is leaving the city. The St. Louis Apela 
Club regrets very much to lose Mr. McDonald as a mem- 
ber 

> 


Remington Red Seal Contest Closes 

The Red Seal Contest of the Remington Typewriter 
Company division of Remington-Rand, Inc., was closed 
with twelve winners of trips for themselves and wives to 
Europe. Forty-eight others took prizes of coin of the 
realm. The European trip goes to: W. J. McNally, Wash- 
ington; J. R. Shepard, Philadelphia; K. B. DeRango, Spo- 
kane; G. L. Sholes, New Haven; W. P. Lee, Louisville; 
F. J. Quayle, New York; J. M. Hughes, Jr., Pittsburgh; 
J. A. Burkley, Jr., Pittsburgh; C. A. Wagoner, Philadel- 
phia; R. C. Bushnell, Chicago; A. L. Morf, Chicago, and 
P. C. Arth, Washington. 

Cash prizes of $250 were awarded to S. P. Ingram, 
Houston; G. S. Roberts, Chicago; C. J. Mosher, Omaha; 
G. L. Hamilton, Pittsburgh, and R. McGillivray, Rich- 
mond; $150 each for E. A. Keuper, Cincinnati; J. Spigle, 
Chicago; J. Roberts, Los Angeles; W. G. Alston, New 
York: H. P. Hecken. New York; I. L. Miller, Indianapolis; 
K. Knaur, New York; A. O. Anacreon, New York; J. M. 
Jones, Chicago, and M. Bloch, New York; $100 each for 
A. G. Bernstein, New York; A. J. Stout, Kansas City; Eye 
J. Taber, Spokane; R. C. Dillmore, Philadelphia; W. J. 
Sheldon, New York; C. A. Thompson, New Haven; C. K. 
Grieb, New York; J. L. Seelman, Albany; E. Strothman, 
Cleveland; B. F. Young, New Haven; E. H. Heineman, 
Spokane; J. Schneider, Cincinnati; J. J. McDonough, 
Boston; A. G. Swain, Philadelphia, and G. R. Keiser, In- 
dianapolis; and $75 each for F. D. Adams, New York; 
E. E. Ragland, Memphis; W. F. Phillips, Boston; H. A. 
Tracy, Minneapolis; J. Weinberg, Philadelphia; L. J. 
Dingerson, Springfield; W. F. Burke, New York; J. J. 
Coughlin, Chicago; Miss L. M. Thompson, Cincinnati; 
F. L. Case, New York; C. W. James, St. Louis, and J. F 
Sweeney, Chicago. 
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Goes again 


leads the way 


Announces new line of Certificates of Award 


i 


oO 7 
( Serlificate | 
G tAlward it 








GET A SET OF 
SAMPLES 


THE SAMPLES GET 
THE ORDERS 


Few incentives can spur a child to greater effort than 
the desire to earn a Certificate of Award. All children, 
including yours, strive earnestly to win one. Such effort 
develops character and ability in the younger generation. 

The new Certificate of Award Line, just published 
by Goes, sets a new high mark of excellence, both for its 
inspirational values and artistic perfection. Based on the 
world old principle of idea suggestion, it expresses that 
principle in terms of the modern age. Beauty of color and 
form, in flowers, birds, and symbolic designs, is wrought in 
richly blended tones by the well known Goes Direct Proc- 
ess of Offset Lithography. The complete series embraces 
five new designs in addition to the standard Goes line. 

Talk to your school teachers—superintendent—school 
board members. You'll find a ready acceptance of your 
proposal that they adopt these modern Certificates of 
Award. There’s a nice printing job in it for you. Perhaps 
not a very large job to begin with, but a steady repeater 
you'll be proud to have and one that you can make a 
substantial profit on. 


Send for a sample outfit 


(P.S. We'll always help you with “‘copy’”’) 





Goes Lithographing Company, 4¢ w. o1st St., Chicago 








‘The Best in a Clinch”’ 


PAPER 






Saves time and 
trouble of frequent 
refilling. 


MODEL D—Automatic, standard of- 
fice size, finished in nickel and with 


rubber weighs two 


pounds. 


silence posts; 


MODEL F—(Giant size) capacity two 
te forty sheets, weighs nine pouncs. 


“Selling this Kind adds to 
your reputation as well as ( 
your sales and  ~»profits.” 


Leaflets 
Supplied 





MAKES ITS OWN STAPLES 


Automatically, 5000 Without a Stop 


FASTENERS 









MODEL FP (NEW) Foot 
power machine for 

and quantity work. 

use - —m S nats, 
candies, po chips, etc. 
Also for fastening shades 
te wooden rollers. Its uses 
are almost limitless. 









MODEL K—Regular model “D” tape 
used, cast arm and 

and nickel plate finish ; 

rubber silence posts. Si 


es 


with 
not clog. 


— 
~~ —- 
\ Everybody is getting away from the old 
' \ 3 fashioned, slow and expensive methods 
3 zs : } of stapling, and using the “EVEREADY.” 


EVEREADY MFG. COMPANY OF BOSTON 


F. A. Burnham, Jr., Gen. Sales Manager, 50 Church St., New York City 
Factory, 34 Southbridge St., Worcester, Mass. 


The Result of Long 
Experience and Knowl- 
edge of Requirements 
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Carbon Rolls 


For Elliott-Fisher machines, 
one to ten ply, regular and 
special diameters. 








For Burroughs, Wales and 
other Adding machines, Un- 
derwood Tally Rolls. 

















For Autographic' Register. 


CARBON ROLLS 





























Carbon Paper for Every Conceivable Use 
Inked Ribbons for Every Purpose 


Old Town Ribbon & Carbon Company, Ince. 


BOSTON, MASS MANUFACTURERS LONDON, ENGLAND 
LITTLE BUILDING 17-21 EMERALD ST. 


_— JOHNSON & PRINCE STREETS pian 
se Fo evo BROOKLYN, NEW YORK ae LQWN 








ee 2. . -_ 
eS ae SS ee i a SS a a a a) — 





Valley City Desk Co. 


GRAND RAPIDS, MICHIGAN 
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C. H. McGill Heads Merged Print Shops 

C. H. McGill, president of the McGill Paper Products 
Company, the Farnham Printing & Stationery Company and 
other important industries at Minneapolis, is the president of 
a recent merger at Minneapolis. The Tribune Job Printing 
Company and the Great West Printing Company are now 
one concern, operating under the latter name. The Tribune 
plant has been consolidated with that of the Great West 
Printing Company. In addition to Mr. McGill, the follow- 
ing are officers of the new corporation: Alfred Roper, vice 
president and treasurer; William Kuba, secretary; R. H. 
Ross, assistant secretary; E. W. Garlock, assistant treas- 
urer. 

—— 
Crerar Library Issues Annual Report 

[The twenty-second annual report of the John Crerar 
Library, Chicago, IIl., has been issued, covering the activi- 
ties of this institution for 1926. This is a reference library, 
organized to be of special service to readers of technical 
works. The yearly list of accessions to the library shows 
that a number of manufacturers of the office equipment 
field send their publications to the library. Such works are 
available for reference, and are of material assistance to 
students of commercial activities and office management 

stingers it 


C. F. Pease Joins National Blank Book Staff 


C. F. Pease has joined the sales staff of the National 
Blank Book Company in New England. He specializes on 
machine bookkeeping installations. Mr. Pease has had a 
wide experience, which is of material assistance to his 
clients. He was office manager five years for the Beech 
Soap Company, Lawrence, Mass., in charge of production 
and accounting; two years with Victor X-Ray Company, 
Cambridge, Mass.; two years in traffic and warehousing 
for The Procter & Gamble Company’s New England of- 
fice; six years with the Boston office of the Kalamazoo 
Loose Leaf Company; prior to joining the National, he was 
special bookkeeping machine manager for the Boston office 
of the Dalton Adding Machine Company. 

i 
First 1927 Quarter Shows Strength of Exports 

The vitality of American export trade was strikingly 
demonstrated during the first quarter of 1927, when, despite 
generally lower prices, exports exceeded one billion dollars 
for the eleventh consecutive quarter, says a bulletin on 
“Our World Trade,” issued by the foreign commerce de- 
partment of the Chamber of Commerce of the United 
States. The chamber’s statement, based on an analysis of 
America’s foreign trade for the first quarter of the year, 
shows that exports were seven per cent greater than a year 
ago, amounting to $1,200,916,000 

“Two-thirds of our fifty leading exports,” the chamber 


says, “increased in value, the gains comprising twenty-one 


out of thirty-three manufactured products, exclusive of such 
manufactured foodstuffs as flour, meats and canned goods; 
four out of seven manufactured foodstuffs; four out of five 
crude foodstuffs, and four out of five raw materials. Among 
the ten leading exports, lard was the only one to show a 
decline in either value or quantity, for the quarter 

“Heavy exports of non-ferrous metals, steel rails and oil 
well machinery stand out in comparison with the first quar 
ter of last year. Agricultural exports, as usual, showed 
some of the chief fluctuations, with heavy exports of raw 
cotton at low prices, and sharp increases in the exports of 
wheat, flour and other breadstuffs items, alongside striking 
declines in packing house products and corn 

“Fruits and fish and a number of the food specialties 
showed heavy exports The petroleum group showed up 
well, although kerosene exports were off. Many of the for- 


est products were in good export demand. Automobiles, 
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SELL STEEL 


The Serviceable Equipment 


Both large and small concerns, the most dis- 
criminating buyer and the economy man, appre- 
ciate the superiority of steel office files. Above 
is illustrated our grade “A” filing cabinet, sup- 
plied in letter and legal sizes, finished in olive 
green or grained mahogany. It is made also in 
three-drawer, counter height and can be equipped 
with general lock. 





THE BENTSON 


Steel Transfer Cases 


operate easily and stand rigid, even when stacked 
right up to the ceiling, by reason of our stacking 
interlocking arrangement. They are made in four 
sizes: Letter, legal cap, invoice and ledger. They 
can be fitted with sanitary leg base, with rollers, 
or with follower block and rod. 


The BENTSON line also includes a com- 
mercial grade filing cabinet, storage lockers in 
desk height and in full, clothes locker height, 
also a cash service unit, and steel card index 


sections. 


“Write us for circular and discounts. 


The Bentson Manufacturing 


AURORA 





Company 
- ILLINOIS 
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phonographs, office appliances and moving picture films 
were also among the increased exports. 

“The foreign demand for unmanufactured cotton, our 
chief export, at low prices (13.7 cents per pound), pro- 
duced the heaviest exports for a first quarter since the war, 
shipments abroad amounting to 3,256,000 bales, valued at 





$229,499,000,— an increase of seventy-nine per cent in quan- 
tity and seventeen per cent in value over the exports for q 
the first quarter of 1926. 

“Exports of automobiles, parts and accessories (except 
tires), which have been increasing steadily since 1922, were 
ten million dollars greater than a year ago. Shipments of 
passenger cars increased twelve per cent in quantity and 
thirteen per cent in value. Exports of motor trucks and 
busses increased fifty-three per cent in quantity and thirty- 
seven per cent in value. Among the leading petroleum 
products, exports of gasoline, lubricating oil and gas and 
fuel oil gained in both volume and values, as follows: Gaso- 
line, naphtha and other light products, six per cent in quan- 
tity and three per cent in value; lubricating oil, five per 
cent in quantity and two per cent in value, and gas and fuel 
oil, twenty-two per cent in quantity and nineteen per cent 
in value 

“Leaf tobacco shipments increased nineteen per cent in 
quantity and four per cent in value; refined copper in bars 
and ingots, nineteen per cent in quantity and thirteen per 
cent in value; coal and coke, thirty-nine per cent in quan- 
tity and forty-nine per cent in value; wheat, 129 per cent in 





quantity and 105 per cent in value, and iron and steel plates, 
sheets, skelp and strips, twenty-three per cent in quantity 


If your customer and twenty-nine per cent in value. Lard, the only com- 


modity among our ten leading exports to decline, was off 


éé xX R ° > D] twenty-one per ce r § > i 
t y-one per cent in quantity and thirty-two per cent in 
had “an X-Ray view” |} "=: 
“Some of the more striking increases in the values of our 
If your customer could see in- leading exports were as follows: Fresh apples, 112 per cent; 
side—if he had an X-Ray picture coal tar products, 185 per cent; rice, 629 per cent; barley, 
of the construction of a Mil- 165 per cent, and steam locomotives, seventy-six per cent. 
waukee office : chair, he would chinery and implements, the exports of which were twenty- 
know the quality. five per cent off; cured hams and shoulders, fifty-one per 
cent off; bacon, forty-eight per cent off; corn, forty-nine 


Severe declines in value were sustained by agricultural ma- 


Of course he can't. But he can 


per cent off, and cotton wearing apparel, twenty-seven per 


do like some buyers—turn the ates oft 
chair upside down. Even the “Among the largest gains in quantity were the exports 
inexperienced eve will detect of logs and hewn timber, sixty-six per cent; wheat flour, 


thirty-six per cent; oil cake and meal, thirty per cent; fresh 
apples, 142 per cent; barley, 187 per cent; petroleum asphalt, 
' 153 per cent; rye, 193 per cent; crude coal-tar and pitch, 


the sturdy, sound construction 
the exactness to detail. 
You can explain the inside, the 2,924 per cent; rice, 985 per cent; benzol, 1,333 per cent; 


part he does not see. such as prunes, forty per cent; lead bars and pigs, fifty-seven per 
c ~ . . . 


cent; oil-well machinery, eighty-five per cent; accounting 


joint assembly and strong twin and calculating machines, fifty-eight per cent; phonographs, 
doweling. This and the splendid fifty-nine per cent; cameras, 121 per cent; cotton mill waste, 
finish will go a long way toward fifty-three per cent; canned salmon, eighty-one per cent; 


the sale zinc blocks and pigs, 108 per ceri; doors, seventy-eight per 
cent; drills and seeders, 108 per cent; carbon and electrodes, 
139 per cent, and grapefruit, sixty-eight per cent 


THE MILWAUKEE CHAIR COMPANY “Severe decreases in quantity of exports included kero- 


Executive Offices sene, eighteen per cent off; corn, forty-one per cent off; 


624 S. MICHIGAN AVE. structural iron and steel, twenty-nine per cent off, and rail- 
CHICAGO 


FACTORY AT MILWAUKEE, WIS. 


way track material, exclusive of rails, forty-one per cent 
off; iron and steel wire, forty-four per cent off; harvesters 
and binders, sixty-two per cent off; tractors, thirty-eight per 
cent off, and silk hosiery, thirty per cent off 


oF - 
Wolcott Is “G-F” Hospital Equipment Engineer 
H. F. Wolcott has been appointed hospital equipment 
engineer by The General Fireproofing Company He has 





an extensive acquaintance in the hospital field. Mr. Wol- 


cott’s services will be available in assisting the layout of 








hospital equipment 
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tor The new 9000 line contains fifteen good 
al reasons in support of the Hoosier slogan, 
int “Built True Clear Thru.” These reasons 
ie. are given in the latest catalog and illus- 
— trated by a sketch in which the features are 
“i clearly shown. You should have a copy of 
be this catalog for your files. It is an educa- 
er tion in desk design and construction and a 
0 gateway to a line of real merit. 

i The Hoosier line is the most complete line 
- of moderately priced desks in America—a 
: statement you can easily prove to your en- 
in tire satisfaction. Your serious investiga- 
rs tion is invited. May we tell you more 


about the “Built True Clear Thru” line and 
explain how you can build your furniture 


department with it? 


HOOSIER DESK CO. 


Jasper, Indiana 





Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Ultimate Cost.” 


NeipicH Process, ComPAnny 


Burlington @® New Jersey U.S.A. 
aw 


"She Line of the lowest ultimate cosi” 


ee — ee 
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PREMIER STEEL SECTIONAL BOOKCASES 
At the Price of Wood 


Standard sizes and finished in Oak, American 
Walnut, Mahogany in natural wood effects 
and in Olive Green enamel. Constructed of 
cold rolled steel welded into rigid units. 





Each section complete. No top is required. 
Receding doors. Can be had with steel 
doors, with glass doors, or without doors to 
be used as shelving. 


Address all Communications to 


PREMIER METAL PRODUCTS CO. 


JOHN W. MESSIMORE, Sales Director 
1467 Catalpa Ave. Chicago, Ill. 


Also Manufacturers of Stationery Cabinets, Filing Cabinets, 
Costumers, Tables, Stands, Copy Holders in Steel. 








Style No. Description List Price, any Finish 
201 , Leg Base “ $ 4.00 
aes Outside 11114434 oe 
203 Outside 1it13}x34 9.50 
204 Outside 11n15]x34 10.00 








Prices are F. O. B. Mishawaka, Indiana. Usual trade discounts. 








There’s Decades of Service in every 
BETTCHER CHAIR IRON 
a 


Because Bettcher Chair Irons are built from 
highest grade material according to correct en- 
gineering principles by competent workmen, 
they will give the long life of service that is 
the test of every chair iron. 


We have proved through exhaustive tests 
under conditions very close to actual every- 
day use, that Bettcher Irons will outwear any 
other chair iron on the market. Results of 
these tests will be subniitted on request. 
























Look for the 
Triangle Handle 


Chair manufacturers will find that Bettcher 
Chair Irons are staunch supporters of their 
reputations. 


The Bettcher Stamping & Mfg. Co. 
3100 W. Gist St. Cleveland, Ohio 


Stenegrapher’s Chair Lron 











This Bettcher Iron has one 






adjustment whee which 
permits raising and lower 
ing the back post as well as 






tilting The back post is 


securely held by means of 
a riveted pin nstead of ~ 
flange It has a more rigid 
back rest 
AAO EE AEE LOIN 


PRESSED METAL 


|| STAMPINGS 
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Woodstock General Offices in New Home 

The general offices of the Woodstock Typewriter Com- 
pany have been moved to Suite 1508. 35 East Wacker drive, 
Chicago. The offices house the president, treasurer, and 
general sales organization, headed by J. M. Hackney. The 
location of this suite is admirable, having abundant day- 
light, ventilation, and a splendid view of Lake Michigan and 
parts of downtown Chicago. 

The executive offices are an excellent example of modern 
office furnishing, equipped with period furniture and car- 
peted. A private switchboard handles general telephone 
traffic, and gives close contact with the Chicago branch, at 
35 North Dearborn street. 

a : 
“Faultless” Has New Service for Dealers 

R. S. Randall of The Stationers’ Loose Leaf Company, 
Milwaukee, Wis., is conducting a special service for the 
assistance of dealers in training salesmen, and assisting in 
closing prospective orders. Mr. Randall has had a long 
and varied experienced in loose leaf lines and educational 
work. His work includes familiarizing store and outside 
employes with “Faultless” loose leaf devices, and particu- 
larly the “Flexi-Post” binders. He is equipped to address 
sales meetings and gatherings of office workers on account- 
ing methods, merchandising systems and loose leaf sys- 


tems. 


- a 
Study the Problems of Your Foreign Agents. 

Commerce Reports] Too many representatives who try 
to place their goods with agents in foreign countries neglect 
the opportunity, which their presence abroad gives them, 
of becoming personally familiar with the conditions of the 
market in the countries they visit. Very frequently the 
representative of the American manufacturer is content to 
satisfy himself that the house he has chosen to represent 
his firm is well established and capable of handling goods 
of the sort it has to sell. Once convinced of these points 
he leaves the battle to the local agent. 

Of course it is true that the local agent must put him- 
self in a position to meet the requirements of the local 
trade. His judgment may be better than that of the manu- 
facturer or his representative as to whether advertising 
should be undertaken and if so in what degree and by 
what means. His judgment may be better also as to the 
houses which can best handle the retailing of the goods 
Even admitting these facts, it is nevertheless true that it 
is highly desirable for the representative of the manufac- 
turer to familiarize himself with the local market in which 
his agents must work. 

Business conditions change as do the terms on which 
sales are made, the styles, the sizes demanded, the selling 
season, the terms on which he can buy and sell. The 
changes in these and in many other factors will come to 
influence the agent’s orders. If the representative of the 
American concern can stay with the agent he has chosen, 
visit his customers with him, and familiarize himself with 
the general market in which his goods are to be sold, he 
can often avoid long correspondence and exasperating 
delays, by putting himself in a position to understand the 
agent’s problem after returning home. Too often a proper 
knowledge of the local conditions comes to the manufac- 
turer only when, after a mediocre season, he visits his 
agent or engages in a long correspondence to learn the 
limitations of the market. This he might have learned 
earlier if at the time the agency was given he had been 
willing to stay with the local representative long enough 
to familiarize himself with local conditions. 

Do not lose valuable business by failure to spend a few 
days in familiarizing yourself with the problems your 
agent must meet. His problems are your problems in the 
long run, and the sooner both of you understand them the 
better it will be for both 
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"K.B. BLANKS 


Bonds and all papers of value are well secured, 
whose values have been wei and judged by 
experts, but the use of “K. B.” BLANKS in the 
preparation of such securities imparts an added 
value: not an added intrinsic value, but an 
added use value, an added selling value and an 
added quality value. They give that crisp, 
clean look and feel characteristic of 


currency 
United States banknotes for are prepared 
in the exact same manner in which this currency 





SAMPLES ON REQUEST 





KIHN BROTHERS, Bank Note Engravers 
205-209 WEST 19%h STREET 
NEW YORK CITY 























Display the New 
800 Line Orpin Desks 


This pleasing design interests 
many people not ordinarily in 
the market for desks and it 
will gain favor and build busi- 
ness for the ORPIN dealer. 
Chairs to match are included in 
the stock lines of almost any 
good chair maker, a point of 
special importance in taking on 
a line of this kind. For full de- 
tails and prices, write us on 
your letterhead. 


ORPIN DESK COMPANY 


121 Medford Street Charlestown, Mass. 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4 12% inch blade. 

No. 2 8% inch blade. Ne. 5S. 15 inch blade. 

Ne. 3. 10% inch blade. No. 5% 18 inch blade. 
No. 6. 24 inch blade. 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
3700-3702 Wentworth Avenue 
Chicago, Illinois 











The Success Line 
of Desk Calendars 





No. 19-10 






No. 13-30 


Order your Calendar requirements for 1928 now. 
Catalog and Price List will be sent on request 


The Success Line, Inc. 
HARRY L. SHORT, PRES. 
224-230 W. Huron St. 
CHICAGO ILLINOIS 
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Qn the Outside Looking In 
Current Comment on the Copy and Plans of the Manu- 
facturers and Distributers of This Field, and Brief 
Reviews of Magazine Articles of General interest. 


Ditto, Inc.—Sales Management published “A Demonstrator 
Reduced Callbacks and Doubled Sales in One Year."’ by N 
Cheney, sales manager of this corporation. A small demonstrat- 
ing machine became so popular with users that they insisted 
on its being made on a production basis From this call was 
evolved the Junior Ditto. 

The Eagle Pencil Company.—Printers’ Ink analyzed the cur 
rent advertising copy of this company in “Scribbling Becomes 
a Copy Angle.” Character. analyses of handwriting by a 
graphologist were an attraction in the advertisements 

The Todd Company.—Sales Management (Chicago) com- 
mented on this company’s service efforts for banks in “A 
Service Plan That Takes Price Out of the Picture.” 

The Wahl Company.—“Giving the Advertisement a Distin« 
tively New Atmosphere"’ in Printers’ Ink commented on the use 
of freakish illustrations and unconventional typography. ‘‘Ever 
sharp’ advertisements were commented on for their powerful 
appeal 

Magazine Articles of General Interest 

“Should the Industrial Salesman Correct Service Tangles‘ 
was contributed to Printers’ Ink by E. J. Heimer, secretary 
of The Barrett-Cravens Company. 

E. J. Heimer, secretary of The Barrett-Cravens Company, 
contributed to Printers’ Ink “A Plan That Forces Industrial 
Salesmen to Call on Small Users.” 

E. C. Sheppard contributed “The Selling of the Loose Leaf 
Specialty” to The American Printer He urged the sale of 
accounting devices instead of merely selling an order. That 
brings business in larger units from fewer accounts 

Elon G. Pratt, general manager, Smokador Manufacturing 
Company, contributed to Printers’ Ink Monthly “Should a New 
Company Have Advertising or Distribution First?’ National 
advertising was used at the outset on the Smokador, sup- 
ported by direct mail to dealers, and advertising in the business 
papers 

Printers’ Ink published ‘““‘Who Should Contribute to the Indus- 
trial Sales Bulletin?’ This was written by E. J. Heimer, sec- 
retary, Barrett-Cravens Company, who gets his best house 
organ material from salesmen in the field Echoes from the 
firing line are most interesting to other salesmen of the 
organization 

Office machines were drafted for service in a paper manu- 
facturer's advertisement The S. D. Warren Company, Boston 
Mass., has had made up catalogue envelopes from its stock for 
direct mail work. To prove that these envelopes will perform 
satisfactorily in sealing and permit machines, the Standard 
Mailing Machine Company and the Postage Meter Company 
co-operated in making tests. An advertisement in Printer's 
Ink Monthly told this story in full, and illustrated it with 
pictures of the office machines used 

“Color in Merchandise—A Sales Stimulant’ appeared in 
Printers’ Ink. It discussed the vogue for colors as expressed 
in advertising of a manufacturer of woolens Several adver- 
tisements were reproduced, including one containing this quo 
tation from The Parker Pen Company: “You have struck a 
very interesting angle in advertising, namely, to call the 
attention of the public who are not vet familiar with the fact 
that the trend in about everything they have to buy is going 
to colors It is both novel and striking For your informa 
tion we will say that of the vast quantity of fountain pens 
and pencils we put out, only a very small percentage now is 
made in black. The bright colors predominate by a very big 
majority 


~T) 


a 
House Organ Philosophy 


A store is known by the clerks it keeps.—The Coach (pub- 
lished cooperatively by the joorum & Pease Company, C 
Howard Hunt Pen Company, Sanford Manufacturing Company 
and Eastern Manufacturing Company) 

> > > 


Merchants who put more money into selling ideas profit far 
above those who spend their money in mark downs For with 
the markdown, all possibility of profit is gone.—Teamwork 
(Kelley—Bone Printing Company) 

. . 


Where a man starts doesn’t matter half as much as the place 
where he winds up.—Faultless Bulletin (The Stationers Loose 


Leaf Company) 
> > > 


Retaining the business of a customer is more important than 
getting the business of a new one Bramwords (The Bram 


wood Press) 
> > > 


Never cross a bridge until vou come to it—and never. never 
cross a bridge player The Office Cat (The Richmond & Backus 


Company) 
. > > 


Don't think that you are the whole cheese; you may be just 
the hole in the cheese The Webster Way (The F. S. Webster 


Company, Inc.). 
> > > 


Knowledge does not guarantee success, but ability to apply 
knowledge gauges our measure of success Quality (Clarke & 


Courts) 
* *¢ * 


Vision sees through a problem; erit sees it through The 
“G-W Stimulator (The Globe-Wernicke Company) 
> 


“Exporters’ and Importers’ Guide” 

The Exporters’ & Importers’ Credit Guide, 321 Broadway, New 
York, has distributed the spring edition of its combined credit 
guide and The Standard Trade Mark Register This is a book 
paper bound, of 128 pages, presenting classified lists of Ameri 
can products, lists of important manufacturers and brokers 
and a compilation of many trade marks used by American 
exporters 
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For your school trade we are offering some special 


FiberstoK numbers. Popular designs and prices 
make them fast movers and sure repeaters. Write 
for these school samples today. We can ship your 


order by the time your trade is ready to buy. 


When Your Customers 
ask Your Opinion— 


always come back for FiberstoK Envelopes. 





You have a splendid opportunity to make two 
sales grow where one grew before. They 


Dealers who carry the FiberstoK Envelopes 
soon find customers asking repeatedly for 
these tough, durable filing units that meet so 
many needs in a busy office. In addition to 
their eye-catching red color, that displays so 
well, they have many good talking points. 


With the varied sizes and styles in the com- 
plete FiberstoK line you are sure to please 
everybody. 


If you don’t already know the FiberstoK line, 
and how steadily it sells, right ’round the 
calendar, send for samples—today. 


FiberstoK 


National Fiberstok Envelope Co. 
429-447 Moyer Street Philadelphia 
New York Office—150 Nassau St. 














We manufacture the largest 


Manufacturers of 


THE QUIGLEY DESKS AND SUITES 





Here Is Business for You—The Market 





ind best line of Office Accessories in the World, 
backed with prompt delivery service 


THE QUIGLEY FURNITURE CO. 


WHITESBORO, NEW YORK 


Banks 

Sond Houses 
srokers 
Business Women 
Clubs 
Professional Offices 
Jeauty Shops 
Exclusive Shops 
Studios 

Realtors 

Artists 

Dentists 

Doctors 
Salesmen 
Students 
Decorators 
Homes 
Reception Rooms 
Musicians, 

Etc., ete. 
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You Don’t Have to Tell Them 
It’s Leather— 
and better! 


Guiricl 


HAND BOARDED 
COWHIDE 











HEN you sell your customers a Style “J,” Don’t sell cheap-looking, imitation ring-hbook 

“JP.” or “LP” Ring Memo or Price Book, covers, when at almost the same price you can 
you give them a one-piece, single ply Cowhide ; 
leather book. This line has the appearance and 
wearing quality of the usual “best grade”—and at 
a price within a few cents of imitation leather. 
You don’t have to tell your customers it’s leather the usual “first” in looks, feel, and long life. See 

they recognize its value. our catalog for pictures, prices and particulars. 


give your trade Genuine Trussell Price Books and 


Memos in real cowhide. 
“J,” “JP,” and “LP,” our second grade line, excels 





TRUSSELL MFG. COMPANY, 3 Trussell Park, Poughkeepsie, N. Y. 





You Can Quickly Build Up A Profitable 


Ribbon and Carbon Business 


WITH 
CARBO-GRAPH ,.,,. PHILCO RIBBONS =p .. 


Carbon Binders IN HUMIDORS 


: NO SALES 
\ ae RESISTANCE 












Every buyer of these absolute essentials 
is interested and anxious to try them. 


THE GREAT DEMAND HAS 
MADE IT NECESSARY FOR 


—- US TO MORE THAN 
DOUBLE OUR PRESENT 
FACTORY. The new build- 

P ings will soon be ready. 








The dealer who acts now will profit most. 
Write for samples and all details. 








Phillips Ribbon & Carbon Co. Rochester, N. Y. 
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Potential Market in New Zealand for Office Machines 


Commerce Reports] The higher priced and more complicated 
types of office machinery, such as duplicating, addressing and 
dictating machines, were introduced into New Zealand only a 
few years ago At first many of the business firms looked upon 
these machines as useful articles but unnecessary for their 
business Another reason why many firms were slow to adopt 
them was that service facilities were decidedly lacking. Lately, 
as the practicability of the machines has become more evident, 
the market has widened, although only a few overseas manu- 
facturers are represented in the dominion. The prospective 
field is rather broad in New Zealand and should be a profitable 
one if properly worked 

The use of duplicating machines is increasing slowly but 
steadily, and 300 to 400 of them are sold annually. Addressing 
machines are somewhat less popular, although it is understood 
that their sales are increasing gradually. The average business 
man does not adopt new methods quickly, but is ready to try 
new equipment when shown that it will improve his business. 
Many of the more progressive firms have taken up these ma- 
chines, and it is believed that in the near future most firms of 
any size will have at least a duplicating machine. The preju- 
dice against the form letter which has been strong in the past 
is being removed to a certain degree, partly by a change in 
belief and partly by improvements in the machines Education 
of business firms to the need for this type of equipment is 
believed to be the chief problem at present in developing a 
market for this product American machines are well liked, 
and most of those imported come from the United States In 
1925, the United Kingdom supplied duplicating and addressing 
machines to New Zealand numbering 210 and valued at £3,878; 
Australia furnished three valued at £251; Germany four valued 
at £255; and the United States 390 valued at £4,100. The total 
number of machines reported was 607, and the value was £8,484. 

Varied Purposes of Duplicating Machines. 

The preferences for duplicating and addressing machines 
vary Many of the firms purchase duplicating machines only 
for the purpose of company communications, and for this pur- 
pose the cheaper article is preferred. On the other hand, for 
the well written circuiar letter sent out by other firms a high 
quality, clear printing machine is demanded 

The addressing machines employed are usually small and 
sell for a fairly low price, ranging from about $55.00 up, 
depending upon the size and whether hand or power operated. 

The British preferential duty does not greatly affect the sale 
of American duplicating and addressing machines The general 
duty of ten per cent ad valorem is applicable to American 
machines and naturally causes an increase in price to the ulti- 
mate consumer It is understood, however, that the prices on 
the American machines are generally lower than the British 
prior to the assessment of high duty and that the retail price 
is very much the same 

A profitable field for the sale of American dictating machines 
is also believed to exist in New Zealand. The dominion carries 
on a large amount of foreign trade through manufacturers’ 
agents and other firms whose capital is small but whose aggre- 
gate business is large. This necessarily entails a large amount 
of stenographic work, practically all of which is done by the old 
method of dictation. 

Factors in Introducing Dictating Machines. 

Aside from the difficulty of securing representatives, the con- 
servatism of the average firm must be overcome. A _ strong 
advertising campaign would be necessary before any material 
gains could be secured, and effective arguments should be put 
forth to show the advantages of dictating machines, especially 
from a financial viewpoint Successful demonstrations would 
have to be carried on Also, since stenographers’ salaries are 
relatively low as compared to those in the United States, and 
many employers do not think it necessary to conserve their 
time, the convenience to the employer himself must be shown 

Lack of operators may be a difficulty to be overcome before 
large sales can be secured The New Zealand agent would be 
obliged to train both the employee and the employer in the use 
of the machine before satisfactory results could be obtained 

t of preliminary work would have to be 






A considerable amou 
done before the market is remunerative 

The simple type of machine only should be offered at first, 
for practically no dictating machines have been used in New 
Zealand, and results might be unsatisfactory if the complicated 
machines were introduced The cost of the machine would also 
be a great sales factor, for, unless the price were low, many 
firms would continue to use the old method rather than engage 
in a costly experiment 

It has been the experience of one firm which has attempted 
to market this commodity over a two-year period without 
proper service facilities that this factor is one of the utmost 


importance. The specific facilities required, of course, are 
spare parts, records, and instructions, but in addition the agent 
should have one or two persons on his staff who are able to 
make repairs As a large stock of machines would be a need- 


less expense, a few of the various types could be stocked and 
supplemented from time to time 

All machines should te well packed for transportation to 
New Zealand All metal parts should be protected against the 
deteriorating action of salt air or salt water, and it should 
be remembered ed for New Zealand must 





that all goods desti 
pass througt he tropics The severe treatment which ship 
ments are subjected to in unloading by slings necessitates care 
ful packing 
Ithough the educating of the business firms to the advant 


ages of these machines and the maintenance of service facili 
ties seem to be the chief factors to be met in developing the 
New Zealand market for duplicating, addressing and dictating 
machines, a thorough study of local business conditions indi 
cates that a good potential market does exist 


Announcement of 1927 Harvard Ad Awards. 


The Graduate School of Business Administration, George F 
Raker Foundation. Harvard University, Cambridge, Mass., has 
distributed a booklet announcing the Harvard advertising 
awards for 1927 The winners of this year’s contest have been 
published in Office Appliances heretofore The booklet lists the 
winners in the four classifications, and states the conditions 
applying 


APPLIANCES 185 


COSTUMER 


ts the first High-Grade All Metal 
Costumer to sell at a wood price. 
Hollow metal construction, with 
solid bronze hooks, means a life- 
time of wear. The baked enamel 
finish means freedom from marring 
and splintering. The base is cross- 
locked and welded—not screwed— 
it can’t come loose. No amount of 
clothing hung on any one hook will 
cause costumer to tip over. It goes 
equally well with wood or metal 
office furniture. 


Write for Folder and Prices. 


The Sanymetal Products Co. 


1005 Urbana Road - Cleveland, Ohio 















Cell-olights 


offer Better Quality 
Lower List Prices 
Larger Discounts 

No Sales Resistance 


Model No. C 200 
List Price - $8.75 


A complete line of Lamps and Reflectors 
equipped with Cello scientifically con- 
structed daylight lenses. 


Send for illustrated catalog showing 
complete line with prices. 


Cello 


INCORPORATED 


19 West Houston Street, New York City 
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Writes Bright Blue 
Turns Jet Black 


~Its Waterproof 
and Everlasting 


=e 


SANFORDS 
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Popular And 
Practical For 
Your School 


The schoolroom de- 
serves an attractive, 
beautiful, and segtvice- 
able basket Our No. 
204, illustrated here, 
provides all these fea- 
tures and, besides, fur- 
nishes an assurance ot 
safety through its fire- 
proot construction. No 
wonder it has proven so 
popular with school 











buyers all over the No. 


country. 14” High 





LOOK FOR 


@en@Z_ THIS MARK ON 
Baskets of Quality 


204 
13” Top Dia. 


This basket is made of all steel, closely corrugated, 


and reinforced at top and bottom. 


No loose par- 


ticles of paper can come out of the No. 204 and litter 


up your floors. Consequently you 
looking, more sanitary classroom. 


have a neater 


Further interesting particulars will be sent you upon request. 


PENN ART STEEL WORKS 


ERIE, PENNA. 


“The Goods You Will Eventually Buy’’ 
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Carbons, Ribbons and Filing Supplies Exports 


_United States exports of carbon papér, typewriter ribbons, 
filing folders, index cards and other office forms in April, 1927 
By the Division of Statistics, United States Department of 
Commerce 
Filing 
folders, index 
cards and 


other Carbon Typewriter 

office paper ribbons. 

Countries forms. Pounds. Dozen. 
Austria , 185 § 132 100 §$ 550 
Belgium $ 733 556 398 613 1,390 
Czechoslovakia , 237 90 112 359 
Denmark and Faroe Is 26 1,077 827 ee 
Estonia 108 75 ‘ a 
Finland 91 216 215 653 
France . 132 498 369 656 2,166 
Germany 1,055 1,254 1,535 152 889 
Italy 103 3,378 ».449 $29 1,983 
Latvia 121 78 2 65 
Netherlands 1.538 1,533 513 1,425 
Norway : 72 245 254 105 381 
Poland and Danzig 125 405 
Portugal : 31 32 110 357 
Rumania 266 228 oR 
Soviet Russia in Europe 200 — 
Spain : 425 288 366 777 
Sweden 272 894 1,085 215 500 
Switzerland 2,224 2.099 703 2,575 
Turkey in Europe 102 44 39 2 43 
United Kingdom 640 24,299 15,143 2,492 8,206 
Yugo and Albania 104 141 S 21 
Canada 4,097 9,948 5,360 1,193 4,198 
British Honduras 61 40 7 13 
Costa Rica be 26 84 60 36 173 
Guatemala 87 493 382 46 191 
Honduras 265 32 71 11 58 
Nicaragua , 629 5 30 
Panama 319 591 470 81 273 
Salvador , 150 42 35 10 26 
Mexico 1,329 5,135 4,049 1,281 3,781 
Newfoundland and Lab a9 207 28 1 9 
Bermuda 110 ‘ 
Barbados : 59 54 68 . 
Jamaica 120 50 56 20 140 
Trinidad and Tobago 469 3 12 7 28 
Other British W. Indies 35 
Cuba . 2,650 3,270 3,091 605 2,115 
Dominican Republic : 44 83 49 : 
Dutch West Indies 229 62 27 2 50 
Haitian Republi 25 10 45 
Argentina 965 3,491 3,297 2,379 7,061 
Bolivia - 1,475 : 95 432 
Brazil ‘ 228 1,736 1,165 2 105 
Chile 48 838 809 112 355 
Colombia 2.870 1,693 1,416 695 2,061 
Ecuador % 14 106 369 
British Guiana 46 13 53 
Dutch Guiana... ‘ . 4 20 
Paraguay .. 102 131 138 452 
a vsceses : 263 63 298 31 131 
Uruguay ; 100 140 285 892 
Venezuela 1,177 676 1,130 100 379 
British India 7.274 5,247 1,910 4,602 
British Malaya 92 32 130 
Ceylon ‘ ‘ . 6 18 
China .. 112 497 326 81 238 
Java and Madura 244 267 204 53 136 
French Indo-China 312 202 
Hongkong 95 37 60 - 
OM cases , 6 30 
Japan, including Chosen 265 8,771 6,216 64 166 
Kwangtung .. 1,236 700 ‘ 
Persia . , 4 22 
Philippine Islands 206 2,830 1,906 22 327 
Siam : nee 416 290 41 133 
Soviet Russia in Asia . . 9 61 
Syria 43 , ¥e 
Australia 138 10,619 8,285 1,730 5,230 
British Oceania 11 
New Zealand 103 666 392 57 336 
British South Africa 240 4,372 3,560 390 1,019 
British West Africa , : 36 $5 
Egypt .. 651 434 101 309 
Algeria and Tunisia 204 150 85 200 
Liberia 25 111 184 
Portuguese East Africa 11 5 4 120 
Other Portuguese Africa 44 50 ; . 

167 4 13 53 


Canary Islands 


$23,113 105,192 $77,604 19,547 $59,410 
> 
Ecuador Our Good Customer and U. S. Hers 


The United States Department of Commerce, Washington 
aA ¢ has issued Trade Information Bulletin No. 468 on 
Ecuador The interchange of commodities and manufactures 
between Ecuador and the United States is considerable, this 
country ranking first as a market for Ecuador’s products, and 
also as a supplier of her imports. The bulletin is sold for ten 
cents cash, and may be obtained from the branch offices of the 
department, its co-operative sections with leading chambers of 
commerce, or the superintendent of documents, Government 
Printing Office, Washington, D. C. 

In 1925 Ecuador imported merchandise valued at $13,423,000, 
of which the United States supplied forty-five per cent Dur- 
ing the same year the United States bought products valued at 
$7,369,000 In 1926 our imports from Ecuador were $6,757,000; 
exports to Ecuador were $4,662,000. 


Total 
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Goop CHAIRS RIDE 
ON STEEL “ 























Quality chairs are supported 
by ALL STEEL irons be- 
cause they are practically 
everlasting. Rocking and 
shock tests have proved that 
ALL STEEL irons will out- 
wear other parts of a chair. 
Are the chairs you sell so 
equipped? 


COLLIER-KEYWORTH COMPANY 


GARDNER, MASS. 


Make sure that 
your chair irons 


are right and 
you'll have no 
worry about your 
chairs. 


















SHELBYVILLE 
DESK CO. 


SHELBYVILLE 
IND. 


(Left) All veneer edges are 
protected with a tongue and 
groove moulding. 


(Center) Legs heavy faced, 
showing figured wood on 
exposed sides. 


(Right) Roll top fits snugly 
into dust-proof compart- 
ment and releases the grav- 
ity drawer locking device, 
a simple, efficient mech- 
anism, 


All rails and drawer runners are 
locked and interlocked by dove- 
tailed joints at each end. Beds 
and tops are fastened to ped- 
estals by three-inch hanger bolts 
with wing nuts. 


Does Solid Wood 
Mean Quality ? 


It seems to be a common belief among those unfamiliar with manufacturing 
processes that veneer is a substitute process done to reduce costs. These same 
individuals think in terms of solid wood and quality. 

Solid wood in desk construction is not indicative of quality. On the contrary, 
most solid wood desks are low priced and inferior in quality. — 

Veneer is the most costly process known in desk manufacturing and contrary 
to the common belief is found in the finest furniture made. No dealer should 
hesitate to explain the beauty of veneer surfaces and the strength of laminated 
construction. 


om 
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WATSON 


High Line 


UNITS 


Many filing equipment dealers have 
calls for file cabinets of great capacity 
and little depth for use in passageways 
or along inside walls. The Watson 
High Line Units fill this requirement 
admirably. 

Several style sections are included— 
document files, roller shelves, legal 
blank drawers, pigeonholes end cup- 
boards. They are all 71 3/8 inches high 
and vary from 14 to 16 3/16 inches 
deep, and from 20 5/16 to 30 5/16 inches 
wide, according to style of section 
Automatic general locks are optional 
equipment. In units containing shelves 
the shelves are adjustable on 1 inch 
centers. On all but cupboard and 
wardrobe units, the end panels are de- 
tachable and priced separately; sev- 
eral sections are usually set up together 
and one pair of ends does for all 

Watson equipment is well known 
and liked in banks, public buildings, 
etc., in many parts of the U. S. In 
certain territories, we have no capable 
representation and will be glad to hear 
from dealers there. 


Watson Mfg. Co. 


Jamestown New York 









AMES 





MEANS EXCELLENT SERVICE 


















trade, we 


Branch Office and 
50 Lispenard &t., 








Many Successful 
Typewriter Dealers 


assure satisfaction to their customers by depending exclusively on AMES 
as a source of supply for typewriter parts, tools and rubber platens. By 
concentrating their needs for these supplies in one order, they save valuable 
time and much trouble and expense. 


Branch offices, conveniently located, provide quick service in supplying tools, 
rubber platens, and wide selection of parts. Orders for these goods are 
shipped 24 hours after they are received. By devoting our service to the 


[f you buy AMESCO platens, you know we give every order utmost atten- 
tion; why not obtain the same service for typewriter parts and tools? 
Remember that 


Ames Means F’xce tent Service 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 





leave the retail field entirely to our dealers. 


Export Dept, Great Britain Office Branch Office 
New York Longs, Ltd. 507 Mission St., San Francisce 
79 and 80 Queen Street, London E. C. 4, England 














TYPEWRITER PARTS — TYPEWRITER TOOLS — RUBBER PLATENS 
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Typewriter Exports ————<— a i 


United States exports of typewriters by countries during March, 1927 


In exports under this classification where the machine is driven by an ° * 
electric motor, the value of the motor is included with the machine 1r ane In S 
By the Division of Statistics, Department of Commerce 


Standard, New Portable, New Used & Rebuilt Parts of 


Countries No Dollars No Dollars No. Dollars Dollars 
Austria 10 $ 9,865  200$ 7,920 402 $ 14,031 $§ 1,154 were ma e oO 
Azores and Ma 
deira Islands 6 480 1 45 144 
7 


Belgium 475 35674 118 4,872 79 4«=«1,980 = 1,720 
Bulgaria 12 500 10 360 , 
Czechoslovakia 382 29,064 341 14,286 108 4,181 2,210 


Denmark and F 


4 











Islands peeese 150 10,119 &5 38 1,730 200 
Estonia .. . 18 1,374 7 
< 247 7,216 22 4,22 82 
i. “Tl 2513 kSle48 1,185 ‘> 'sT6 11,179 when all those non-stop endurance records 
— . = = os . were made, it would reproduce, carbon- 
Hungary .. 2 S8Tl 213 61.08 6S 80S (1,407 paperly speaking, the record of Grand Prize 
Iceland .. + 283 . , 4 156 : » . ; 
Irish Free State 19 1,330 ag ise Carbon Paper in comparison with the 
Italy .... 633 45,483 27 16,722 87 966 779 di ki d 
Latvia 31 2,480 27 1,080 , : = ordinary Kinds. 
Lithuania , . 5 400 <i ws a | 
N ( s 200 6.82% 5 5,44 5,562 2,12 ° 
oe a ee oe 2 473 276 BECAUSE in carbon paper your customer 
: se 10 3 : ae . - : 
Portugal *. 3750 eens OOS aT 40 needs not only just the right kind and degree- 
Romania... 193 12.08 8% 30000 6% 108 of-inking for his particular purpose—not only 
_burove oi egiet 7.857 ‘S  g5 (11.884 442 a carbon paper that won't curl or blur or 
a _ . . 72 46.378 447 5 5 : 2 
Sweden 354 23.406 282 49 1,502 (508 smut—BUT ALSO a carbon paper that has 
7 e « 365 24,355 5 32 946 28 
Terkey ie Be... 1 e “0 3 = be long, non-stop ENDURANCE. under stren- 
United King -. 3,424 287,239 1,421 739 6,255 9,89 
Yugo. and Alb 1 70 25 ’ ah uous use! 
GERBER cervesecs 878 60,885 181 221 7,337 19,609 
Brit. Honduras l 50 10 ‘75s 7 
Sos c 2.408 $ eee = If 
Guosemaie + 304008 _ ot gee That Is the World’s Record of 
Honduras 4 2,486 47 3 102 2s : 
Nicaragua 13 1,133 23 2 90 40 Grand Prize Car bon Paper ! 
Panama 3 178 21 4 174 92 
Salvador 23 1,235 6 _ : . - 
Mexico ....-.--. 612 40,237 508 i7 755 2,400 It’s above the others—goes a long way— 
Miquelon and § re? os ‘ 
Pierre Islands 1 45 , = keeps up” under the most exacting re- | 
Newfoundland end . ts! 
Labrador . 95 5 180 ‘ . 18 quiremen 
Bermuda . 2 160 4 180 18 
— R on : - : rm : For you—this means a record of rapid turn- 
Trin. and Tobago 10 658 7 252 ‘ id 
Pe 6S = : ae ‘ an over and real money such as you've never 
Cuba 497 29,619 125 4,843 34, 8453 180 before enjoyed. 
Dominican Rep 82 6,467 30 1,149 2) 60 : 
Dutch W Ind 5 450 5 180 ° ° . 
French W. Ind 1 67 9 387 ; We allow big discounts, prepay all freight, 
jaitian tel 332 1 36 ‘ 28 23 
Virgin Is. of U8 ile : sample your trade at our expense, and to 
Bolivia a ee the dealer who connects with us we allow an 
ett i) 2 a ae exclusive territorial agency that will quickly 
Colombia . 244 16.348 426 16,024 91 1,224 783 i i 
Colombi ‘4 16,848 428 (16,084 Ra make his store the recognized Carbon Paper 


Brit. Guiana 8 so = Headquarters for his vicinity. CARBON 
er 1298 ois PAPER USERS KNOW GRAND PRIZE 
Paraguay 64 10,0028) 7 CARBON PAPER. 





2 1 2 : 

Venezuela 103 7.277 223 8,883 . 4 

Brit India 472 41,023 740 27,120 i) 354 3,848 , 

Brit. Malaya SS 5.523 88 3/537 ps oi) WRITE for the whole money-making plan 
Ceylon 33 2.179 206 3,46 ee . . « ; M y 
China ‘ss 63433 a8 1s = @ —and for our very informative little book- 
— and Madura 254 17 087 201 10,215 ; 159 let on Carbon Papers—TODA Y/ 

ser D. E. Ind 17 1,777 

Fr. Indo-China 153 10,830 66 2.376 

Hongkong 10 790 21 955 

Iraq 6 224 
Japan, incl. Chosen 425 32,235 40 1,890 350 6,149 218 

Palestine 12 726 6 216 

Kwantung, leased 

territory 5 1m 

Philippine Is 471 30.785 130 4,650 25 1.000 R20 
Siam , 11 441 

Syria " 693 4 120 5 221 

Turkey in Asia 3 225 8 288 ‘ J 
Australia 700 45,089 360 13,177 22 1,178 4,154 
Brit. Oceania 6 476 
French Oceania 4 200 

New Zealand 110 6.746 195 2,210 5 193 

Brit E. Africa 4 340 12 432 

Brit. 8S. Africa 163 10,958 49 1.831 2%4 

Brit. W. Africa 7 548 31 1,116 

Egypt 111 7,518 43 1,728 44 

Algeria and Tun 2i44 14,280 80 1,080 

Madagascar 12 402 
Other Fr. Africa 15 1,213 ll 477 1 10 
Liberia 2 106 ae ‘ : 

Moroceo 24 8.4680 30 amo 2 

~~, Fe or nan 12 Manufacturers of Carbon Paper 


Other Port. Afri 15 999 1 
+e is eid since 1902 


Canary Islands 


Total .. 23,658 $1,332,066 11,401 $429,449 8,557 $106,948 $93,070 
Shipments From the United States to Non-Contiguous Territories. e 
Alaska [Number] 29 = 1.989 
Hawai [Number] 161 14,589 
Porto Rico [Number] 153 9.253 


Book on mittens Dineen Census. Ribbon Mfg. Co. 


The distribution department of the United States Chamber C 
P : 

of Commerce, Washington, D. C., has published “A Distribution J. Francis O or, President 
Census of Baltimore’ which is sold for twenty-five cents. This . . Cc . 
is based on the Census Bureau's study of retail and wholesale | 1451 Harrison St. San Francisco, lif. 
trade in Baltimore—the first of a series covering important 
cities In the United States ———— 
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St. Louis, M 


We exhibit our 
line American 
Furniture Mart, 
Space 408, 666 
Lake Shore 
Drive, Chicago, 
Illinois. 


to the dollar 
rades Chair. 


\ 


‘ CONRADES 


MFG. CO. 


Manufacturers of Office Chairs 
and School Seating 


2nd and Tyler Streets 


Full value, one hundred cents’ worth 
* is contained in a Con- 


7 








0. 


No. 95714 














FURNITURE 




















incessant de 
for = 
—a 





PRICE 


is an element considered by every 
wise buyer of lamps, and 


UALITY 


is a universal demand. Hence the 








mand 





A Product of the 
“Universal Line” 


The patented shade permits casy re 
moval for replacing or cleaning, without 
tools or unwiring 

AMRONLITE booklet O-7 in colors. 


Folder O-A-7 showing Faries exclusive 
line of BRASS CUSPIDORS. 


Faries Mfg. Co. 


Decatur, Ill., U.S.A 








hee Wee —E7~ 


Aurora, Iil._—Wm. M. Daley has been appointed credit man- 


ager by the Lyon Metallic Manufacturing Company He had 
been with the Inland Steel Company Chicago Mr Daley 
succeeds L. W Ackenbach, who has gone into business at 


Jamestown, N. Dak., with his father-in-law. 


Chicago, Ill.—Clarence R. Bone has joined the local sales or- 
ganization of the Yawman and Erbe Manufacturing Company 

Chicago, It!.—J. L. McGee, office manager at the headquarters 
of the Yawman and Erbe Manufacturing Company, Rochester 
N. ¥ visited the local branch in June 

Chicago, tiil.—E. E. Blankmeyer, 133 West Lake street, has 
arranged with the Outdoor Furniture Manufacturing Company 
Hannibal, Mo., to distribute its lines of typewriter stands and 
hotel and club furniture 

Chicago, It!l.—A. C. Tobin, manager here for The General 
Fireproofing Company, left in June with his family on a six- 
weeks’ tour of England, Scotland, France and Germany Mr 
Tobin will return to Chicago before the middle of August 

Cleveland, Ohio.—The City Desk Company, formerly at 816 
Huron road, has moved to 14 Public square, in the Hotel Cleve- 
land building 

Columbus, Ohio.—Harry J. Schick has joined the Harry L 
Morgan Company Globe-Wernicke dealer here Mr. Schick 
resigned his position as manager of the office furniture de- 
partment of the Everybody's Book Shop at Dayton to undertake 
similar work here He will be pleased to meet his many friends 
in the office equipment field at his new location 

Dover, Del.—-The Addison Sales Company has been chartered 
to deal in furniture and office supplies; capital stock, $25,000; 
incorporators—C. F. Boyer, Charles G. Guyer A B Dick 
Wilmington Philip L. Garrett, charter representative, Wilm 
ington 

Herkimer, N. Y¥.—The Kirby Office Equipment Company has 
been established by Carl Kirby, on the second floor of the Hines 
block \ general line of ‘‘Everything for the Office’ is carried 

Long Isiand City, L. I., N. Y.—The Charles Povey Office 
Equipment Company has been chartered; capital stock, $20,000 
incorporators—Charles Povey, 437 Jackson avenue, Long Island 
City George P. Pond, 92-12 Thirty-seventh (Polk) avenue 
Jackson Heights, and S. Edward Ginsburg, Brooklyn 

New York, N. Y.—The Globe Desk Company has been char- 
tered capital stock, $5,000; B. Gassman, charter representa- 
tive, 63 Park row 

New York, N. Y.—The Acme Desk Company has been char- 


tered capital stock, $10,000; J. M. Klein, charter representa 
tive 2 Lafayette street 

New York, N. ¥Y.—The Franklin Office Equipment Corporation 
has been chartered capital stock, $25,000; Ashley & Foulds 


charter representatives, 120 Liberty street 

New York, N. Y.—T. G. Sellew, 111 Fulton street, has joined 
the Merchants’ Association of New York Edward 8S. Dela- 
mater is the active individual in the association 

Oakland, Calif.—The new store of the Rucker-Fuller Desk 
Company is attracting a great deal of admiring attention The 
firm has been in business in Oakland the past nineteen years 
J. A. Parsons, sales manager, says that when they first opened 
a store on Franklin and Seventeenth street, many business men 
thought they were too far out The city soon grew to them 
The location of the new store, a block and one-half away, has 
again justified their foresight, for the site of the big Capwell 
Emporium department store merger’s new building is within a 
stone’s throw of their location at 1922 Franklin street The 
Rucker-Fuller Desk Company’s new Oakland store is a new 
departure in appointments and arrangements and was designed 
to create a setting where office furnishings can be properly 
studied before selection. The approach to the store is through 
a tiled arcade A grilled door opens upon a cool, high-ceilinged 
office that one has seen behind the draperies of the show win- 
dows The wrought-iron chandeliers, the Travertine walls, the 
large, airy sales-room beyond dispel entirely the ‘“‘stors im- 
pression. This Oakland store was opened recently 

Philadelphia, Penna.—The executive offices of The Stiffel- 
Freeman Safe Company have been moved to the factory at 
Lititz, Penna The general sales and display rooms are con 
tinued at 723 Chestnut street, Philadelphia 

San Francisco, Calif.—At the Market street store of the H. 8 
Crocker Company, Inc the office furniture department has 
been moved from the main to the second floor K. E. Skerrett 
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‘Imperial 


SPECIAL in- 

stallations of 
Imperial steel 
equipment have 
met with suc- 
cess and ap- 
proval every- 
where. The ex- 
perience we 
have gained 
designing, mak- 
ing, and in- 
stalling special 
steel furniture 
during the past 
twenty-two 
years affords 
the dealer def- 





= 
Steel 


BECAUSE of 

its rigidity, 
strength, and 
longevity, steel 
is the most 
suitable for 
making perma- 
nent, built-in 
furniture. In 
Imperial in- 
stallations the 
native qualities 
of steel and 
perfection of 
manufacturing 
methods are 
combined, of- 
fering superior 





inite assurance products. 

that we can 

producethebest Write today 
equipment and , for definite and 
quote the best % complete dealer 
price information. 


STEEL CABINET COMPANY 
CHICAGO, — 


IMPERIAL 


2130-2152 Fulton Street 
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AN OAK 
TYPEWRITER DESK 


Here’s a beautiful, richly finished oak typewriter desk 
of high character. It is a desk of maximum efficiency 
because of its roominess, and presents a smooth, un- 
encumbered working surface when closed. A splen- 
did piece of furniture for private secretaries where it 
is desired to have the equipment in keeping with 
executive positions. 

No matter what the requirements, the Evansville Desk 
Co. line contains the right desk for the purpose. May 
we tell you more about the sales possibilities ? 


EVANSVILLE DESK COMPANY 
EVANSVILLE, INDIANA 


ia jo000Nn! 000 
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STORMTEX 


A DIFFERENT TYPEWRITER RIBBON 





Made from specially constructed fabric. Inked by the 
STORMS PROCESS which insures a perfect edge and 
no crushing of the fabric. Designed primarily for sharp 
clear impressions, STORMTEX will outwear any ribbon 
of the sharp writing variety. 


Write us today for samples and further information on STORMTEX, 
THE SHARPEST WRITING RIBBON IN THE WORLD. 


H. M. STORMS COMPANY 


561 Grand Avenue BROOKLYN, N. Y. 
INKED RIBBONS CARBON PAPERS 
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OS TONS Oe 







For your benefit! 


Neva-Clog Stapling Pliers are 
regularly being advertised in 
SYSTEM—the magazine being 
read by thousands of business 
men. Liberal discounts insure 

you ample profit. If you want to 

reap the benefit of this adver- 


tising, send in your order today. 





EVA cLoC) 





Summer Breezes CN 


STAPLING PLIERS 









Desirable, but they wil! scatter loose 
papers. The one sure way to keep 
papers together and in order is to 
staple them. NEVA-CLOGS will 
solve your stapling troubles With 
an exclusive automatic ejector fea 
ture they positively will not clog 
Being portable, they are easy to 
handle. Sharpened staples and am 
ple leverage mean easy operation Unreservedly guaranteed 
To use them is to like them . for 3 years. 
' vos coneet bey of poor 
dealer, order direct. The over $& SO 
NEVA-CLOG PRODUCTS, Inc. * *” 5 
1188 Main St. Bridgeport, Conn. U.S.A. tapi. in cortritees of 100 $9.50 
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manager of this department, states that the move was made 
to afford more space for a very thorough display of the filing 
cabinets and desk lines carried by the firm, the area of the 
floor running through to Stevenson street. ‘ » 
San Francisco, Calif.—The Gunn line of desks has been taken 

over by the Ingrim-Rutledge Stationery Company, which has An Interesting Bit of 
completely remodeled its store The offices, which were for- 
merly in the rear of the main floor, have been moved to the . 

mezzanine floor, constructed to afford more space for the rd e istory , 
expanding business of this firm, which is situated on Mont- , 


gomery street, near California street. This is in the midst of 
the financial district where there are many new office buildings 





of numerous stories. The mezzanine floor is entirely finished in The widespread use of Shannon files makes | 
Philippine mahogany of solid construction. This hardwood the details of their origin and development of 
forms a background to the new display of Gunn desks. The general interest. 


firm still carries the ‘“‘Berloy”’ line of files also, so the Ingrim- 
Rutledge Company is now in a position to equip offices through- 
out, as it carries full stationery lines and has large typewriter 
ribbon and carbon departments D. K. Stevenson, with head- 
quarters at 109 Stevenson street, is the Pacific coast manager 
for the Gunn line of desks. 

San Francisco, Calif.—The Rucker-Fuller Desk Company has : - Pte 
sent out announcements that Albert K. Sherwin is now asso- which filed che original Lock Arch patent of 
ciated as vice president and director of sales. The announce- December 7, 1893. 
ment also states: “Maintaining its position of leadership, and In 1917 Mr. 
its reputation for progressiveness, The Rucker-Fuller Desk 
Company has developed its business systems department and 
service to meet the record keeping requirements of every 
office."" Mr. Sherwin is widely known as an authority on bank- 
ing systems Although a young man, he was for twelve years 
with the F. W. Wentworth Company, part of that time as sales 
manager and in charge of the bank installation department. 
He says that San Francisco has the reputation of leading all 
other cities in improved methods of record-keeping. His ex- 


In 1890 J. F. Hunt first became associated 
with the firm that made all the Shannon cases | 
and indexes used in the United States. Four 
years later Mr. Hunt organized his own con- 
cern, J. F. Hunt & Company, and manufac- 
tured the Shannon lines for other firms, one of 


Hunt purchased the Shannon 
Supply Department of the Vetter Desk Com- 
pany and acquired the judicially established 
right to the use of the name Shannon. The 
purchase included the original equipment used 
in manufacturing the Shannon line and other 
office filing supplies. 


Mr. Hunt is exclusively a manufacturer, con- 
fining his activities to his factory, located at 8 


planation of this is that in the West things are new. He has Furnace Street, Rochester, N. Y. 

seen the records used all over the country and says that in the 

East many banks have never changed their systems, whereas Several good territories, assigned on the ex- 
in San Francisco, a growing city, new systems have been in- clusive agency contract basis, are still avail- 
stalled. He stated that business is very good with the Rucker- able. Mr. Hunt invites your inquiry. 


Fuller Desk Company and he has found the organization very 
complete 

Springfield, Mass.—Flint & Brickett Company, Inc., has been 
chartered to deal in office and household furniture; capital 
stock, $150,000 

Youngstown, Ohio.—H. W. Wolcott has been appointed hos- 
pital equipment engineer by The General Fireproofing Company 
He has an extensive acquaintance in the field, and will assist 
in making hospita!] layouts 


EX 
STATIONERY 


——— F NK ——— 


Boston, Mass._-Amberg & Company has opened a commercial 
stationery store at 128 Washington street. 


ADVT 


















































Buffalo, N. Y.—George Keller has been honored by the 
Knights Templar by elevation to the supreme command. 

Chicago, II!1.—T. J. Leonard, manager of S. S. Stafford, Inc., 
of Illinois, and William J. Ward, will motor to New York the 
first week in July to visit the factory of S. S. Stafford, Inc. 


Chicago, !l1.—Ed Spaeth, Western representative of the Mc- A roved/! 
Millan Book Company, journeyed to the Wild Rose, Wis., fishing e 


waters in June to exemplify the art of Izaak Walton He 
promised to better his record of last year, which excelled in National Flush Construction. 
ae . National Desks have the unreserved 
Dalias, Texas.—Clarke & Courts have purchased the three 
story building, 1506-08 Young street, and real estate adjoining. approval of the user wherever found. 
This Galveston house is preparing to serve Dallas with an They have this approval because 
up-to-date stationery store, and will also install manufacturing they conform to his needs—Desks 
facilities . 
Eagle Rock, Calif.—Brainard’s Art & Stationery Store has of splendid appearence, all conve- 
been purchased by C. E. Sager Mr. and Mrs. Sager had con- niences, smooth-working drawers 
ducted this business the past year, coming from Riverside and long service. Quality Plus. 


Hoquiam, Wash.—Stirling’s, 717 I street, is a new stationery 
store operated by George T. Stirling and wife 


More complete information will be 


Los Angeles, Calif._-The Quality Pad & Novelty Company sent gladly on request. 
has added 1,500 square feet to its production space, and in- 
stalled new machinery 

New York, N. Y.—Export Department, Inc., formerly at 152 NATIONAL DESK Co. 
West Forty-second street, has moved to Suite 1515, 9-15 Park HERKIMER, N. Y. 


place 





Continued on Page 198.) 
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Why split your ribbon 
business with others by 
handling a brand everyone 
carries? Be independent. 
Sell your own brand. Keep 
your customers coming 
back to you instead of 
jumping from one place to 
another as they do for 
factory brands. 








Why? 







You can build a profitable 
typewriter supplies business 
with our help U. S&S ribbons 
are made in a grade and 
weight for every purpose and 
are packed in neatly Ilitho- 
graphed boxes with your im- 
print. Start after the ribbon 
business today by asking for 
further particulars, 













US. 


Sansemn & 10th Sta. 
Phiiadeiphia. Pa. 








$17.00 Spot Cash 


—for 7 mih& bros 


for 
$3 Down 
and $5 


monthly 


No investment required. No ob- 
ligation incurred. Write today 
for complete details of great- 
est typewriter offer ever made. 


Smith Typewriter Sales Corp. 
World's Largest Rebuilders of L. C. Smiths 
417—360 E. Grand Ave. Chicago 




















TYPEWRITERS 


Amarillo, Texas.—The Elliott Office Supply Company has been 
chartered; capital stock, $25,000; incorporators—B. C. Elliott, 
E. O. Greer and Bates Witt. 

Ashland, Ky.—Ransom O. Vaughan, Known to his many 
friends as ‘‘Ponzi"’ and “‘Handy Andy,”’ has been installed as 
manager of the sub-branch here for the Underwood Typewriter 
Company He succeeds M. F. Hicks, who is now connected 
with the branch at Louisville. Mr. Vaughan has been selling 
typewriters twenty years. He conducted the American Office 
Appliance Company at Detroit a number of years ago, selling 
out to the Gibson Typewriter Exchange. 

Birmingham, Ala.—Eldon H. Smith has been transferred from 
a city to a country territory by the Royal Typewriter Company, 
Shields is a new city salesman here for the Royal. 














Inc.—J. C 
Buffalo, N. Y.—Frank Culver has joined the local sales organi- 
zation of the Royal Typewriter Company, Inc He had been in 
the Cleveland typewriter field for another interest the past 
eight or nine years. 
Chicago, il!l.—The Liberty Typewriter Company has moved 


” 


from 139 North Clark street to Suite 609, 327 South LaSalle 
street 

Chicago, !!!.—The Office Specialties Sales Company, 177 North 
State street, has organized a division for rendering service and 
inspection facilities for typewriter users 

Chicago, til.—Richard F. Ward, son of James P. Ward, vice 
president of the Shipman-Ward Manufacturing Company, has 
been appointed manager of the parts and order departments 

Chicago, Il!l.-E. H. Read, formerly district manager on the 
Western coast for the Woodstock Typewriter Company, has 
been transferred to territory covering the Southeastern states. 

Chicago, l"|._-Harry W. Hodder won a cash prize of $20.00 
in May for the best showing in a sales contest held by F. H. 
Morse, Chicago manager for the Woodstock Typewriter Com- 
pany 

Chicago, Iil.—Paul Born has joined the sales staff of the 
Woodstock Typewriter Company here. He had been with The 
Line-A-Time Manufacturing Company, Inc., before entering the 
typewriter field. 

Chicago, tl!l.—J. M. Hackney, general sales manager for the 
Woodstock Typewriter Company, made a tour of the Eastern 
branches early in June He returned much enthused over the 
continued increase in sales in the Eastern states. 

Chicago, !!i.—The Remington typewriter electric sign atop the 
building at State and Madison streets was illuminated the first 
time in June. This is in a commanding position, and is visible 
almost one and one-half miles North on State street. 

Chicago, il!.—-K. W. Gaar, district manager of the state of 
Iowa for the Woodstock Typewriter Company, visited the head 
office at Chicago several weeks ago. He was obliged to make 
his visit short, owing to pending deals in the Corn state that 
demanded his immediate attention. 

Cincinnati, Ohio.—D. H. Rummel and M. Shinkle are new 
salesmen here for the Royal Typewriter Company, Inc Mr 
Rummel had been with the Royal previously. 

Cleveland, Ohio.—Three new salesmen have joined the local 
branch of the Royal Typewriter Company, Inc.—Ralph Leisk, 
W. F. Kirsch and E. F. Butler 

Denver, Colo.—-Miss Helen Elliott has taken charge of the 
Royal Typewriter Company's local employment department 
Miss Winter, her predecessor, has joined The Shaw-Walker 
Company here 

Evansville, ind.—F. A. Walters has joined the sales organiza- 
tion of the Royal Typewriter Company, Inc., with a wide ac- 
quaintance in the territory. Mr. Walters has had nine years 
of experience in the typewriter field. 

Fort Smith, Ark.—©. E. Cooper is the newly appointed sub- 
branch manager of the Underwood Typewriter Company at this 
place 

Fort Smith, Ark.—O. B. Johnson, state branch manager for 
the Underwood, accompanied by Ad Adkins, sub-branch man- 
ager at Texarkana and A. A. Manley, district bookkeeping ma- 
chine expert, attended the state wide speed contest for business 
college students at this city in June. 

Gainesville, Fila.—-The Bloodworth Company has moved to 421 
East Union street; the former location was at 916 West Uni- 
versity avenue. The company has discontinued its office sup- 
ply lines, handling sales and service on typewriters and other 
office machines. 
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Office Chairs 
of Quality 


PERMANENT 

EXHIBITS 
American Furniture 
Mart 


14th Floor 
Section 1411 
Chicago 





77 White Street 
New York City 


608 Howard Street 
San Francisco 


No. 27-5P 


Code word 
Abolish 


Perforated Leather 
Slip Seat. 


Quartered Oak or 
Solid Mahogany. 


Manufactured by 


Crocker Chair Company 


Sheboygan, Wisconsin 











ONE HAND BINDING 


The Free Hand Binder is easily oper- 
ated with one hand. It aids in the 
personal efficiency of the worker be- 
it saves time and effort in re- 









cause 
moving or replacing sheets, re- 
ceipts, orders, and notes. And 


whatever is slipped 
under the binding 
clip is held secure 
ly until it is 


re- 
moved by one hand y. ~ 
operation of the ~n 
bind che m 
der 










aing me 


sm Tr 
Hand 







THE 
FREE HAND 


t 
Psi. or 


BINDER 





Write Snnationto 
for prices Pat. 
TC IDAY Model \ 


FREE HAND BINDER CO. 





227 PEARL ST. NEW YORK, N. Y. 
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MEMO-ROLL PA 


ew! 


Refills for 
memo-roll holders 


CONVENIENTLY PACKED 
IN CARTONS OF SIX ROLLS 














{Liberal C t + ' , 
CENTRAL PAPER CO. 


MENASHA, WIS. 








A scrap of paper ! 


No waste basket in sight! Yes, 
there’s one in the corner. 

luck—he missed it! So lam on 
the floor. Someone will have to 
pick me up. Maybe the office 
worm will be “bawled out’’. 
Perhaps he’ll ‘‘turn’”’ with 
the bright remark, “Why 
haven't I a waste basket of my 
own?” Why hasn’t everybody? 


pe Aa 


maroon, oak, walnut, 
-and Duco-finished in 
delicate pastel tones. For office and 
home. Solid sides and bottom. Guar- 
















Buy them 
at pA 3, 
furnishing and department stores. 


National Vulcanized Fibre Co., Wilmington, Del. 
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White River Chair Company 


Brattleboro, Vermont 


No. 827 


Oak Also Mahogany & Walnut Finishes 
CATALOG ON REQUEST 




















This man—and 70,000 others uses the 


Hush-A-Phone 


for 


Privacy---Office Quiet---Quiet Wire 





Positively the only successful phone 
silencer on the market 





Sold by 
Office Equipment Dealers 


Manufactured by 
Hush-A-Phone Corp. 


19 Madison Ave., New York 





[ 


~# 


JAN 
Y 
La 


Jas} 
———-. 


‘lade from pure wey 
WHITE BOND ¢& . 
25-50-1000 roll 
packages & the 


MANDY HALF DOZEN 
(en a eal 


YANKEE PAPER & SPECIALTY © MenashaWis 





















For increased efficiency 
in typewriting, every 
stenographer should have 
a set of Lincoln Superior 
Typewriter Keys. Deal- 
ers should write for our 
sales plan; it shows the 


wavy to sales 


LINCOLN 
RUBBER KEY CO. 


27 Thames St. 
NEW YORK 
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Great Falls, Mont.—E. Orbeck, formerly at Wenatchee, Wash.., 
for the Underwood Typewriter Company, has been transferred 
here. His post office address is Box 206. 

independence, Kans.—E. B. Griffiths has joined A. 8S. Case, 
Royal dealer here, as combination sales and service man He 
had been formerly with the Davis Typewriter Company, 115 
North First street, McAlester, Texas. 

Jacksonville, Fila.—Sid Jay Jones, dean of the local type- 
writer fraternity, is now located in the Realty building 

Jacksorville, Fila.—W. B. Bridges, sub-branch manager of the 
Underwood Typewriter Company at St. Petersburg, Fla., was a 
recent visitor here 

Jefferson City, Mo.—J. H. Harris has undertaken to handle 
the local territory for the St. Louis branch of the Royal Type- 
writer Company, Inc. 

Little Rock, Ark.—O. B. Johnson, district manager for the 
Underwood, returned recently from a visit to the state sub- 
branches. Mr. Johnson expressed optimism over business 
prospects. 

Memphis, Tenn.—M. T. Bradley is an experienced typewriter 
salesman who has joined the Royal Typewriter Company, Inc 

Muskogee, Okla.-W. H. Warden, formerly manager for the 
Underwood Typewriter Company at Fort Smith, Arkansas, has 
been transferred to the Muskogee, Okla., office 

New York, N. Y.—The Woodstock Typewriter Company has 
moved its metropolitan office from 298 Broadway to 438 Broad- 
way 

Piqua, Ohio.—Jack Hines, an experienced typewriter sales- 
man located formerly at Huntington, W. Va., is now with the 
Piqua Office Supply Company, dealer for the Woodstock Type- 
writer Company 

Pittsburgh, Penna.—The local branch of the Woodstock Type- 
writer Company won possession for June of a beautiful sterling 
silver loving cup presented by J. M. Hackney, general sales 
manager, for securing the largest increase in business during 
May. E. J. Shaver, the manager, has an earnest ambition to 
retain possession indefinitely, as the cup looks particularly good 
in its Pittsburgh niche. 

Rochester, N. Y.—The Office Appliance Shop has been allotted 
additional territory by the Woodstock Typewriter Company. J 
K. Names, the manager, is making fine strides under this 
franchise 

St. Louis, Mo.—Fred W. Bauer is now a member of the 
Royal Typewriter Company's sales organization here He had 
been manager of the office at Peoria, Il. 

Sait Lake City, Utah.—W. H. Brown, previously at Denver 
for the Royal Typewriter Company, Inc., has been transferred 
to this territory. 

San Francisco, Calif.—T. Ronstad, Los Angeles representative 
of Varityper, Inc., paid a visit to San Francisco a few days ago. 
One of the first calls was to James Sait, San Francisco district 
manager at his headquarters on Second street. 

San Francisco, Calif.—Melville G. Burr, in charge of the parts 
department of the Ames Supply Company, 507 Mission street, 
was married recently and has been honeymooning in the Yose- 
mite Valley and Southern California with his bride, who was 
formerly Miss Myrtle Cosgrove of this city. 

San Francisco, Calif.—The Wholesale Typewriter Company 
has moved next door to its former location on Market street. 
In its new offices at 588 Market street the company has a large 
and attractive place. As in the former location, it is a side- 
walk store, the entrance to which is marked: “Retail Depart- 
ment."" W. G. Chamberlain is one of the busiest typewriter 
men in the city 

San Francisco, Calif.—The Woodstock Typewriter Company, 
00 California street, has found it necessary to take more space 
and has moved the shop across the hall from the main office 
H. A. Sperb, Pacific coast sales manager, reports that the in- 
crease of business will, no doubt, make it necessary for him 
to take even more additional space in the fall Ray Leonardi 
and Fred Barnett have become associated with the San Fran- 
cisco force of the Woodstock Type writer Company 

San Francisco, Calif.—Holliday Typewriter Service Company 
has been opened at 366 Market street by A. H. Holliday and 


F. Dunn Both are thoroughly experienced in the typewriter 
business, Mr. Holliday being especially well known to the trade 
in this city He retired to another line of endeavor for a time 


but found that he preferred the typewriter line and bought 
back the firm he had sold, moving to Market street, where the 
Holliday Typewriter Service Company has a compact store 
situated at a busy corner 

San Francisco, Calif.—H. A. Sperb, assistant general sales 
manager of the Woodstock Typewriter Company in charge of 
the Pacific coast, reports business flourishing Among some 
of the large orders last month were: Seattle (Wash.) Board 
of Education, 98; Heald’s Business College (largest on the Pa- 
cific coast), 55; Gallagher-Marsh Business College of San Fran- 





Going to 
Make a Change? 


I" your present connection as an office equipment 
salesman is not to your liking, it may pay you to 
look into Marchant. 


The product is tighe inside and out. Ic is, we 
believe, the world's bese figuring machine. The 
sales policy is fair and consistent. re are aids to 
assist selling, bue the Company does not tie sales 
work up in red cape or treat its men as kindergart- 
ners. 


Territories are liberal—a salesman can make money 
and salesmen are making money now with Mar- 
chant. 


You may inquire without obligating yourself by 
writing —in strict confidence—to our General Sales 
Manager, who will attend to your lecter himself. 


MARCHANT 


The average sales ©agleulating Machine 
price per unit isthe 

highest inthe ofice Company 
equipment field. Oakland California 
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. 
| 
ALL makes 

Always Ready 


Our facilities permit immediate shipment of 
all sizes, makes, types and serial numbers of 
typewriters, both rough and in our remanu- 
factured grade. 

The facilities which make this ble are 
the result of a growth almost enomenal. 
Our position as the largest wholesale distrib- 
utor of typewriters in the world is well illus- 
trated in the price list. Have you a late copy? 


THE WHOLESALE TYPEWRITER CO. 
428-430 Broadway - New York, N. Y. 





MASTERGRADE 
REMANUFACTURED UNDERWOODS 
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101 WEARS OF MANUFACTURING EXPERIENCE 
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This chair is 
No. C 3004 CX YX 


There is an arm 
chair to match 
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LENDS DIGNITY-YIELDS PROFITS 
‘THIS new Heywood-Wakefield chair 


will lend dignity and comfort to any 
office and it will yield good profits to 
progressive dealers. It is soundly made 
for the better trade and is backed by 
our 100 years of manufacturing ex- 
perience. 


Heywood -Wakefield 


Baltimore, Md. 
Boston, Mass. 
Buffalo, N. Y 








Los Angeles, Calif. 
New York, N. Y 
Philadelphia, Pa. 
Chicago, Ill. Portland, Oregon 
Kansas City, Mo St. Louis, Mo. 
San Francisco, Calif. 
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Size No. 4 for 
Sales Slips and 
Miscellaneous Uses 





20,000 Customers Already 


N the few short years that LIBERTY 

| apsible Storage Filing Boxes 

ave been on the market, they have 

eer sdopted by more than 20,000 

banks and commercia and = industrial 

> firms as standard storage filing equip 
ment This is ample evidence that 


hey iffer you a line that is a fast 


Storage seller and a good repeater a splendid 


profit-maker You want that kind of 

. . 
business LIBERTY Boxes are far and 
Filing sway the leaders in their field They 


ynally and continuously adver 


are nati« 
Boxes tised We give you the fullest co 


Write for our proposition to 
rated office supply dealers. 


BANKERS BOX CO., INC. 


Rand McNally Bldg. Chicago, IIl. 






































cisco, 20 Cc. H. Sperb, formerly one of the partners in the 
H. M. CC. Carbon Company, San Francisco, has severed his con- 
nection with this concern Cc. H. Sperb has*decided to become 
associated with his brother, H. A., taking charge of the sales 
of the Woodstock Typewriter Company in the city of San Fran- 
cisco Cc. H. and H. A. are both go-getters in the typewriter 
field Their friends say that the only trouble they ever have 
is an argument once in awhile as to who is the best-looking 
\s a matter of fact. one is such a dead ringer for the other 
that people think they are twins 

San Francisco, Calif.—A success even beyond expectations 
marked the June dinner meeting of the San Francisco Type- 
writer Dealers’ Association, which was held on the evening of 
June § It had been announced as a social evening and those 
present included visitors from Oakland and Berkeley, who came 
as individuals, and members of the Sacramento Typewriter 
Dealers’ Association, who were accompanied by the president 
of their association, Mr. Hammond Many of the dealers had 
brought their salesmen that they might hear the speaker of 
the evening, Kenneth A. Millican, a banker who gave a force 
ful talk on “The Three Points of Contact.” Contact, he said, 
included not only that of the merchant, but also that of his 
salesmen and employes His theme was that it takes many 
dollars to bring a customer in at the front door, but a very 
little discourtesy to send him out at the back door His three 
points were: Letter, Telephone, Direct Contact The entertain- 
ment feature of the evening was the exhibition of very inter- 
esting moving pictures, taken by W. G. Chamberlain, of the 
Wholesale Typewriter Company They were all pictures taken 
in the wilds and had been professionally arranged and were 
professionally shown The pictures aroused great interest 

San Francisco, Calif.—L. Secor, proprietor of the Guarantee 
Typewriter Company and president of the S. F. Typewriter 
Dealers’ Association, had to dash away from the social eve- 
ning on June 7 because the last boat leaves at 10 p. m. for 
Belvedere, the aristocratic suburb where he and his family 
are summering His friends are telling the story of how he 
was nearly evicted from the summer cottage on which he had 
spent considerable money because Belvedere is strong on 
names There are no street numbers, Sunday visitors lost their 
way, and walked wearily past the cottage which is built on 
piles over the bay So the typewriter man had a sign made 
“Secor’s Shack.” Within an hour a citizen came as ambas 
sador to object to the shack. Secor said he had paid $25.00 
to have it fumigated The name, however, was what was ob- 
jected to The typewriter man said he could not help it, he 
was born a Secor The ambassador said it would be all right 
to put up “Secor’s Villa.’ even ‘“‘Secor’s Den" might be tol- 
erated, but the word “shack"’ was beyond the pak Secor 
said it was his original intention to write “Shanty” but there 
was not room on the sign-board. He said it was a shack and 
successive delegations to protest against the ‘vulgar’ word 
failed to move him Finally the landlord gave Secor notice to 
leave unless the sign came down He succumbed and now he 
is casting about for a word that begins with “S” and implies 
something as stately as a baronial castk 

San Rafael, Calif.—Charles T. Smith, formerly with the old 
Corona Typewriter Company and the Smith Typewriter Sales 
Corporation, now operates the Marin Typewriter Company, his 
store being in the Masonic Temple building Mr. Smith's busi- 
ness during his first month in the popular suburban city has 
been so excellent that his friends predict he is on his way to 
become mayor of San Rafael 

Seattle, Wash.—J. M. Hunt, formerly manager for the Royal 
Typewriter Company in Seattle, has become connected with 
the Typewriter Corporation of Washington Mr. Hunt is sales 
manager for this concern, which is agent for the Woodstock 
“Electrite’’ and Woodstock standard machines in the city of 
Seattle and surrounding territory 

Toledo, Ohio—G. W. Swikert has been appointed manager of 
the Toledo branch of the Woodstock Typewriter Company He 
has earned a reputation as a successful salesman and his 
future as manager promises success 

Washington, D. C.—W. J. Moore, distributor here for the 
Woodstock Typewriter Company, has closed a deal with the 
Department of Justice for 287 new Woodstocks 

i) - 
(Stationery—Continued from Page 193.) 

Oakland, Calif.—Th« Kling-Dawers Stationery Company 
formerly at 407 Fifteenth street, has occupied a store in the 
Elks’ building, Broadway at Twelfth 

Philadelphia, Penna.—-The Crafts Process Company has been 
chartered to conduct a stationery business; capital stock, $25,- 
000. Nathan Carlin, charter representative, 6728 North Fight- 


eenth street 
Redwood City, Calif.—The Crowe stationery store has been 
opened in the Piggly Wiggly building by H. A. Crowe 
(Continued on Page 202.) 
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CURMANCO 


INADRAWER FILE 


Patented 





Size 
8% x3xI17 
inches 


&* x4 a » 
2 we o 


For General Correspondence or Billing this file fills a long felt 
want. Thousands of offices where no Legal size paper or long en- 
velopes are used need just this File. Can be inserted in any drawer 
as it is only 3 inches high. 

Not alone the Stenographer but every business man has use for 
the arrangement of blank forms, price lists, report sheets, book- 
lets, business paper, in at least one drawer, This will keep them 
separate, easy to secure. 

Sell the Curmanco full line. Write today. 


CURRIER MANUFACTURING COMPANY 


N. W. Terminal - Minneapolis, Minn. 
Distributors 
Schubert Office Specialty Co- 
1405 So. Hill St., Los Angeles 


A. H. Denny, Inc. 
356 Broadway, New York 
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May We Send You One? 





CHANGEABLE LETTER DESK NAME PLATE 


Lists at $4.25 Come with Attractive Discount for 
the Dealer 


Return the coupon below and we will send, all charges 
paid, one of t new—fast-selling—changeable letter desk 
name plates. 

Tt’s a real beauty, in Oak or Mabesany, and the pure 
white celluloid letters on the jet black background are all 
changeable. 

Easy to read—easy to change—excellence in a rance— 
and economy to your custome ves you four clea sell- 
ing points that make profitable sales come easy. 

Return the coupon now—and we will send the plate, cha 
eos, at once. We will bill at $4.25 less our attractive 

scount. If you decide to return it—do so at our expense, 


Mail This Coupon—Now! 


Davenport-Taylor Mfg. Co. 
412 Orleans St., Chicago, Ill. 


You may send the ansagie name plate for our inspection. 
We will either keep it a pay your charge net, or return it 
to you at your expense within 10 days. 























Fits on side of 

desk, table, wall 
or over coin box. 
Beautifully finished 
in copper oxidised. 


The “‘ Telefo-Safety”’ 


New! Patented Office, 
Store, Home Necessity 


And now comes the Telefo-Safety holder to swell the profits 
of the wide-awake dealer. Where to keep the "phone so 
it won’t fall off or be in the way has been a puzzie and 
problem to millions of people for many years. The Telefo- 
Safety solves the problem quickly and inexpensively. Sells 
quickly because of its uniqueness and usefulness. Dealers 
appointed selling large quantities. Now installed in thou- 
sands of large Offices, Stores, Banks, etc., not only for tele- 
phones but also for electric fans. Write immediately for 
full particulars. 


NATIONAL PHONE HOLDER CORP. 
219 So. Dearborn Street Chicago 
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A very high grade 
line of steel filing cases 
massively built and 
handsomely finished 
at attractive prices. 


Every drawer 
equipped with anti- 
noise-and-friction pro- 
gressive suspension. 


Built-to-Order 
Cases and Equip- 
ment of every de- 
scription. 


Write for a copy of 
our new complete 
catalogue 





Corry-Jamestown Mfg. Corp. 


CORRY, PENNSYLVANIA 
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Square feet 9? Office appliance dealers 
or Cubic inches ¢ are finding that our 

Every store, office, and machine shop is wast- protective sales plan 
ing square feet space on cubic inch needs. Hun- insures large profits on 


dreds of small parts and odd size forms can be 


stored, indexed, and labeled in space now wasted 
on dozens. Service Steel Units multiply space 
value, compel efficiency, cut time and labor costs. 

Are you getting 
YOUR share? 








Adjustable draw 


ers, 13 sizes 5 
styles Any desired 
combination Fire- 


resisting, dustproof, 
rust proof No bolts, 
rivets, or open joints 


Office appliance dealers are 
using Beacon Folding Chairs 





exposed Price rea 
sonable to attract new customers and 
to win extra business from 
P A their established trade. There's 
. a Beacon Chair for every type 
of office or home—since they 
are available in 11 frame col 
y ors, with 26 kinds of up- 
. } holstery. 
x > — . 
Clip this ad as a reminder to 
Cyto B Brawee, Unit No. 131 write for a sample and details 
13/16” high, 15” 33 drawers. Designed for ' of our protective sales plan 
deep forms, cuts, electros, et« COMFORTABLE —today! 
Live wire agents wanted; write for details RIGID 


: STEEL FRAME BEACON STEEL 
Service Steel Products Corp. S-YR. GUARANTEE FURNITURE CO. 


914 W. North Ave. Chicago, U.S. A. ' ECONOMICAL 1841-45 Carroll Ave., Chicago 
(3836B) 








i. Ample Strength 
~ For Every Job 


Republic Transfer Cases expect 
abuse. They are made to stand 
up under capacity loads—the kind 
they receive in average offices. 





Set this Display Box 


on the counter and 





watch these Auto- They do their job well, inex- 
mo b 1 le E xpense pensively and with little effort. 
Boo ’ Fibre rollers account for the 

ks sell! smoothness of opening and clos- 


ing. Republic cases are sold 
only through dealers. Prices on 


Harvey’s ‘‘Cost-Keep”’ request. 
Automobile Expense 


Book The Republic Box Co. 
1691 Merwin Street 
CLEVELAND, OHIO 


Is a handy, pocket-fitting book that fills the 
need of every auto owner. Once seen on the 
counter, these 12 books are soon sold! Lead- 
ing stationers all over the country are selling 
this little profit-maker; and their repeat or- 
ders are constantly growing in size and 
number. 


Liberal discounts. Send for sample. 


Fred W. Harvey Co. 


Syracuse, N. Y. 
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ACCOUNTING MACHINES 























Baltimore, Md.—W. L. Johnson, formerly at Rochester, N. Y., 
is now in charge here for the General Office Equipment Cor- 
poration, 203-416 Morris building 

Chicago, Ill.—H. R. Russell, general sales manager of the 
Powers Accounting Machine Corporation, called at the local 
office in June 

Chicago, il!1_—M. A. Dopp has joined the local organization of 
the Powers Accounting Machine Corporation as service engi- 
neer. He had been with the Illinois Bell Telephone Company. 

Los Angeles, Calif.—The display and sales organization of the 
Powers Accounting Machine Company have been moved to the 
Remington Rand building. 

Oklahoma City, Okla.—Jas. E. Hendley has been appointed 
local manager of the General Office Equipment Corporation, 
225 West Second street He had been located formerly at 
Miami, Fla 

Providence, R. |.—Remington Rand, Inc., has opened a con- 
solidated office at 92 Weybosset street, where the various prod- 
ucts of the different companies are shown. 

San Jose, Calif.—Remington Rand Inc. has opened a store at 
20 East San Antonio street, where the different lines of the 
constituent companies are shown and demonstrated. The staff 
includes King Cooper, Charles Hinchman, B. J. McDonald, F. S 
Clements and W. A. Brown 


« >  — 
“Our World Trade in 1926” 

The foreign commerce department of the Chamber of Com- 
merce of the United States, Washington, D. C., has published 
“Our World Trade in 1926."" This shows the value and volume 
of the principal exports and imports between the United States 
and the chief foreign markets. Several tables show exports 
and imports, classified according to value, with indications of 
gain or loss in percentages 


ET 
ADDING MACHINES 
=F 


Chicago, Ili.—-Persistent and consistent plugging for business 
in June enabled Walter C. Lothrop, of the Adding & Calcu- 
lating Machine Exchange, to make a satisfactory sales record 

Chicago, Itl.—Mr. Boydt, formerly with The Dalton Adding 
Machine Specialties in California, is now connected with the 
































Office Specialties Sales Company, 177 North State street, sell- 
ing new and rebuilt adding machines. 


Chicago, Ill An item on page 244 of the June issue of OFFICE 
APPLIANCES gave the new Chicago address of the Mercedes 
Calculating Machine Company incorrectly. The item should 
have read: “The local offices of the Mercedes Calculating Machine 
Company have been moved from 208 South La Salle street to 
Suite 610-15, 508 South Dearborn street. Assistant Sales Man- 
ager Edward R. Fowler of the New York office, department store 
division, is managing the local district temporarily.” 

The service department is also located at the Dearborn street 
address, in charge of John T. Macke 


Cincinnati, Ohio.—The Marchant Calculating Machine Com- 
pany’s local sales force has been enlarged by the addition of 
Lawrence Wertheim 

Denver, Colo.—Geo. H. Hanford, who has sold adding ma- 
chines at Kansas City, Los Angeles and Denver, is now a sales- 
man here for the Royal Typewriter Company, Inc 

Portiand, Ore.—The Victor Adding Machine Company has 
opened a branch in the Chamber of Commerce building Don 


Urquhart is in charge 


> 
Office Operating Costs in Salvador 

U. S. Department of Commerce] At present there are few 
large American concerns engaged in business in the country 
Most of the more important positions are filled from the main 
offices of these companies in New York, from which men are 
sent to Salvador under contract Americans, as a rule, are em- 
ployed as engineers or in the higher grade clerical positions, 
the rank and file of the personnel being made up mostly of 
natives. Americans who come to Salvador with the idea of ob- 
taining suitable employment usually meet with disappointment, 
since the wages offered them are seldom adequate to enable 
them to live in the manner to which they are used There are, 
at the present time, less than 200 Americans resident in Salva- 
dor. Native clerical help, as well as unskilled labor, is plentiful 
and cheap 





gh 


I 
hundreds of companies need, the 


Other 
Graffco 





201 





Graffco 


DO YOU GET 
THE POINT. 
on your pencils 
that you should? 


lere’s the office appliance that 





Graffco 


Products | PENCIL SHARPENER 


Vise I 
Signals 

Vise 

Clips 

Vise 

Index 

Tabs 


t’s “fine points” are: 


Gives either needle, me- 
* dium, or blunt point 

No mechanical adjust- 
* ments necessary. 
Bharpens crayon and in- 
delible pencils without 
breaking the points 
Strongly built to last a 
* lifetime 

It is quick, clean, and 
reliable 


- whe 


on 


Send for our new, complete catalog 


GRAFF-UNDERWOOD CO. 


18 Beacon St., Somerville, Boston, Mass. 




















GUNLOCKE OVERSTUFFED 
“—, are 





THE W.H 


fully guaranteed — 


You take no chance 
on Gunlocke over- 
stuffed quality. Every 
chair is fully guar- 
anteed as indicated 
by the tag attached 
to each chair, The 
Gunlocke line is com- 
plete in overstuffed 
models and they an- 
swer almost every 
requirement. Gun- 
locke chairs are good 
chairs for your trade. 
No. 1703% Let us send details. 


. GUNLOCKE CHAIR CO. 
Wayland, N. Y. 


Export Department, Western Office 
368 Broadway, Furniture Exchange 
New York City San Francisco, Calif. 


No, 1703% 
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PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 

mail and tape baskets, space baskets, built up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards, office partitions, wire 

guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
RST AS , WIRE 
; GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 
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FOR EVERY BUSINESS 


TAR LES 


“Guth Tables’’ cover the entire field for 








use in Offices, Directors’ Rooms, Public 
Buildings, Schools, Libraries, etc. 


A most comprehensive line; sizes 2x3 ft. to 

5x18 ft., tops 7/8” to 1-3/4" 5-ply. ree 

distinct grades, in Oak, Mahogany, Walnut. 
Catalog upen request 


Inquiries for Special Designing and Building 
in Table Equipment Are Invited. 


HENRY L. GUTH ASSOCIATES 


Executive Office—ALLENTOWN, PA. 
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Charleston, W. Va.—The B. Stanley Gill Company has been 
established at 215 Broad street, by B. Stanley Gill. A complete 


line of office equipment and supplies is carried 

Chicago, I!l.—The Ferguson Mailing Service, 203 West Wash- 
ington street, has been chartered to do a general multigraph- 
folding and mailing business; 
John C. Swanson, Howard 


ing, typewriting, addressing, 
capital stock, $2,400; incorporator 
A. Davis and Grace M. Davis. 

Columbus, Ga.—The Hecht Company has 
agent by the Remington Cash Register Company. C. P. 
has charge of the cash register department. 

Los Angeles, Calif.—C. W. Hunt, dealer for The Todd Com- 
pany, is now located at 7047 Arthington street. He had been at 
Spokane, Wash., previously 

Milwaukee, Wis.—The A. B. Dick Wisconsin 
been chartered to deal in office machinery, appliances, supplies, 


appointed 
Bush 


been 


Company has 


ete.; capital stock, 200 shares without par value; incorporators 
Louis Quarles, Lester S. Clemons and G. 8S. Salentine 
Philadelphia, Penna.—The Safe-Guard Check Writer Sales 


Corporation, LaFayette building, has been registered as a com- 


mercial title in the common pleas court by Carl A. Haldt, 6142 
Morton street 

San Francisco, Calif.—James I. East, Pacific coast district 
manager of the National Cash Register Company, who makes 
his headquarters in San Francisco, was back at the factory, 
Dayton, Ohio, in June, to attend an important executive meet- 
ing At the office here it was stated that the N. C. R. busi- 
ness for May, throughout the country was record-breaking. 
The American Trust Company's largest bank, in Oakland, 


Calif., has just installed two National bank posting machines 


LOOSE LEAF 





























Chicago, lil.—Lion Systems, 178 West Jackson Boulevard, 
mailed its new Catalogue No. 5 to the trade in June 
Chicago, !li._-Paul Buckwalter, of the local branch, National 


Blank Book Company, is expected at his desk in July He has 


been East several months, recovering from an operation 
Chicago, lil.—E. E. Blankmeyer, 33 West Lake street, has 
distribution for the machine bookkeeping and visible loose leaf 


devices of the Buxton & Skinner Printing & Stationery Com- 
pany, St. Louis, Mo 

Chicago, !ii.—Harry L. Murdoch, manager for the Irving-Pitt 
Manufacturing Company, is expected back in Chicago early ip 
July from a trip to the Minnesota tri-cities—Duluth, Minneap- 
and St. Paul Mr. Murdoch attended the regional 
meeting of the National Association of Stationers, Office Out- 
fitters and Manufacturers while in Minnesota 

Cleveland, Ohio.—W. S. Traenkle, formerly at 


olis also 


Chicago for 


The Brooks Company, has transferred to the home office, 1241 
Superior avenue, N. E 

Holyoke, Mass.—C. F. Pease is now specializing on machine 
bookkeeping equipment in the New England territory for the 


National Blank Book Company. 

Milwaukee, Wis.—R. S. Randall 
Loose Leaf Company, doing educational 
their salesmen 


joined The Stationers 
work with dealers and 


has 


- +. 
(Stationery—Continued from Page 198.) 
St. Louis, Mo.—J Ss Skinner has been elected pre sident of 
the Buxton & Skinner Stationery Company He had been vice 


president of the corporation many years 

San Francisco, Calif.—Dixon, Fish & Company, stationers and 
printers, for many years past at 254 California street, 
June 18 to the floor of the adjoining structure. 


moved 
This 


second 


location will henceforth be known as the Dixon-Fish building, 
242 California street. The stationery firm occupies the entire 
second floor and the move was made to combine the printing 


In starting 
equipped it throughout 
fixtures and 


plant on 
the new 
with The 
shelving 


the same floor with the stationery store 
Dixon Fish & Company 
Manufacturing 


store, 


Berger Company's steel 
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You Can Get Our 


N OW simplified Price List 


We have repeatedly been told by Sta- 
tioners that the greatest difficulty they 
encountered in trying to build up busi- 
ness on Bronze Tablets and Name Plates 
was due to a lack of knowledge— 
inability to quote prices to a customer over the 
counier. Our new four-page price list and 
information sheet simplifies matters so 
that any clerk in your store can quote 
customers promptly and without hesi- 
tation. 


Bronze Tablets—Name Plates 


The demand for Bronze Tablets, Memorial 
Tablets and Name Plates is big and the av- 
erage person turns to his local stationer to 
supply him. There is no need to turn this busi- 
ness away because of a lack of information or 
an inadequate source of supply. 


Our Catalog Will Help You 


Our new 32-page Catalog containing nearly 200 
illustrations of Bronze and Illuminated Signs, 
Name Plates, Memorial Tablets, etc., is now 
ready. We will gladly mail a copy to any bona- 
fide Stationer or Office Supply Dealer. Ask for 
Catalog 20. 


ATLAS BRONZE MBG. Co. 


Orleans Street at Austin Ave., Chicago, III. 


Hard Work 


have resulted in the 
production of the 
present perfected, 
lower priced line of 
Sherman-Manson 


Tubular Steel Stands; 
adaptable to scores of 
office and factory 
uses. 

Use the coupon to se- 
cure further full in- 
formation and prices. 

SHERMAN-MANSON MEG. CO. 


1455 West Austin Avenue, Chicago 








Please send folder with full information regarding your new, lower prices. 














No. 230 





Office Chairs 


Made to stand long service 
at minimum price 


Empire Chair Company 


Johnson City, Tenn. 








i Non-Sweating 


i Non-Smearing 
| Non-Drying 

No Acids 
\ No Odors 
i, And Perfect Rubber Stamp Impressions, " 
Always t 
That’s the “Solo” Stamp Pad 


SS 


4] To Be Better, It Has to Be Different 
: It Is Not a Felt Pad 
i Test a “Solo” at Our Expense 


Peerless Carbon & Ribbon Mfg. Co. 


Incorporated 
476 Broome St., New York, N. Y. 


[== 
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VICTORY 











Novel and Unique 


The Bump Paper Fastener is 
novel and unique, but thoroughly 
| practical. No pins, clips or 
| staples are used; instead, it uses 
! 











Victory Stamp Pads Are Quality Pads 
Made of the best material and inked with Pure 
Rubber Stamp Ink. These pads are not surpassed 
by any other, and are made in the following Col- 
ors: Red, Black, Blue, Violet and Green. 


@ part of the paper for the staple. 
The papers are neatly and se- 
curely fastened but easily sep- 
arated. Two styles, as shown; 
complete information on request. 


| THE 
BUMP PAPER 


.. Dimensions 
| FASTENER CO. Dimensions........... 
Dimensions 
LA CROSSE, Dimensions 
WISCONSIN Dimensions 
..Dimensions............ 
| Eastern Sealing wax in various grades, sizes and colors. 
| SEYMOUR Write for Price List 
| CONOVER CO, 
| ees LUTHER INK & STAMP PAD CO. 








East Park, Near Mulberry St. Newark, N. J. 


























3 CL © FSAE CSE OPH ACIS 
Bunch of Dates Desk a 
Standard equipment in demand every- 






Wherever Desk Lamps Are Needed 





where. Order your supply now for 1928 
of this larger, more attractive line 
Several finishes—priced right! 


QQ 





Unless you do 


you are not giving 
your customers the 
opportunity of buy- 
ing complete eye 
comfort, nor the ex- 
perience of enjoying 
perfect reading 
illumination 


a 


Eye Ease at the Snap 
of the Switch 

The construction of 
Silverglo lamps guar- 
antees this to be an 
actual accomplish- 
ment. 








No. 230 






Write Ja price list 


Frank A. Weeks Mfg. Co. 


The Desk Calendar House of America 
93 John Street New York City 


ing. Noreplacements of glasslenses 
r other breakable parts required 


— mber The oe Desk SILVERGLO The 

amp is an all metal lamp, using Th. . a 

[:: modern idea of indirect ny Light I hat Lightens 
Labor. 





SILVERGLO LAMPS, INC. 


300 East Federal St. Baltimore, Md. 
“The Modern Genii of the Lamp” 
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FUURBT NOTARY 


ALL STEEL DESKS 


SEALS 


FOR THE STATIONERY TRADE 




















FSI—> 


Chicago, ill.—Harry W. Fogelsong, of the Time & BEnergy 
Company, spent a week at Wild Rose, Wis., in June, enjoying 
the fishing. 

Chicago, !ll.—P. A. Salisbury, the rubber stamp man, made 
his annual pilgrimage in June to the Eagle River country in 
Wisconsin to lure the muskies. 

San Francisco, Calif.—Patrick & Company, which has just 
added to the bright lights of Market street by installing new 
and powerful electric signs, traces its origin to a modest busi- 
ness, opened by J. M. Patrick when a young man, in making 
rubber stamps, the window displays also including dating and 
cancellation devices, key rings and name plates, samples of 
brass stencils and a few sundries for office work. Patrick & 
Company is now one of the leading stationery stores of San 
Francisco The firm has moved several times since it was 
first founded, seeking better locations. A few years ago it 
purchased its present building for $180,000, a moderate price 
as Market street locations go today in the real estate market. 
The building has three floors, facing on two streets. It houses 
the store and printing establishment, but Patrick & Company 
has always been faithful to the rubber stamp business, which 
has grown to very important dimensions. One floor is devoted 
to the printing and metal department, steel dies, ‘No Parking” 
signs, etc., and the rubber stamp department occupies a large 
portion of the third floor 

-_ oe —— 


Rubber Stamps for Brickmakers. 


Canada has a law providing that bricks imported into that 
country must be stamped with the name of the country of 
origin, according to Commerce Reports. The use of paper stick- 
ers is not permitted. The origin mark may be applied to any 
one of the six sides of a brick, except the glazed surface, by 
means of a rubber stamp and indelible ink. The stamp may 
read, ‘““Made in U. S. A.” or bear the name of the manufac- 
turer, and his city and state followed by “U. S. A.” 





CAST BRONZE DESK SIGNS 


LOANS 
OFFICE 
——_ NOTARY PUBLIC 


ALSO ENGRAVED BRASS SIGNS 


CASHIER 
PRIVATE 
TELLER 








WE ARE WESTERN AGENTS FOR 


AJAX - FOLLET - AUTOMATIC 
TIME STAMPS 





WE MANUFACTURE 


STENCILS-RUBBER STAMPS 
BADGES-TOOL & TIME CHECKS 





AMERICAN SEAL & STAMP CO. 


120 So. CLARK STREET 
CHICAGO, ILL. 











WAX SEALS 


Born} 


ALL KINDS OF 
NUMBERING 
MACHINES 
REPAIRED 




















a 
PENS AND PENCILS 

















0o—$<——" 
Chicago, !il.—John Luck has succeeded Gene M. Dancy as 
manager here for the Wallace Pencil Company. He had been 
connected with the home office organization at St. Louis, Mo 
Chicago, I!i.—C. B. Mathes, sales manager for The Conklin 
Pen Company, visited the Chicago office a few hours in June 
while returning to Toledo after an extended tour visiting the 





company's branches. 

Chicago, it.The Bank of North America used one of its 
LaSalle street display windows in June to display educational 
material furnished by the House of Eberhard Faber. The 
details of manufacturing lead pencils and rubber bands were 
illustrated This display interested many of the passers-by 
in the financial district. 

Fort Madison, lowa.—C. N. Murray, manager of export for 
the W. A. Sheaffer Pen Company, attended the sessions of the 
National Foreign Trade Council at Detroit several weeks ago 

Fort Madison, ltowa.—Daylight saving has been effected at 
the main offices and factory of the W. A. Sheaffer Pen Company 
through a rearrangement of working hours. Factory employees 
start at 6:30 a. m., and office workers go on duty at seven 
o'clock, when most of their fellow townsmen are still in bed 
The closing hour has been advanced to correspond with the 
earlier opening. 

Minneapolis, Minn.—The Selfeed Pencil Company has been 
chartered in New Jersey to manufacture pencils; capital stock, 
$100,000; Simon M. Seley, charter representative, Newark, N. J. 

Philadelphia, Penna. Leonard has been appointed 
local representative by The Wah! Company. Chas. P. Nicholai 
continues as district superintendent of the Philadelphia division 

San Francisco, Calif.—In its News Bulletin, sent out to mem- 
bers, June 3, 1927, the California White & Sugar Pine Manu- 
faeturers’ Association, has the following, under the headings 
“Export Cedar”; ‘The Association is in receipt of advice that 


—George D 


(Continued on Page 206.) 


Supreme 


DRY STENCILS 


for all duplicating machines 
No moistening before cutting 


SAVE 
Typewriter — Time — Money 


YOUR TRADE DESERVES THE BEST 
“Quality Supreme” 


Arlac Dry Stencil Corporation 


418 Fourth Avenue Pittsburgh, Pa. 


(Distributors for U. S. A.) 


Dealers and salesmen write for particulars today 
Please mention name of Duplicator when writing 
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—V7 WEBCO PRODUCT 






TRADE MARK 





Cr ant Oe 
lype Cleaning Hud 


Cleans your type > | No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
rom your desk 


WHEN R-L-2 APPEARS 


OIRT OISAPPEARS 
MANUFACTURED BY 


The FS Webster Company Inc. 
BOSTON 
MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 











et 
RIBBONS AND CARBONS 






































WHY 


IT PAYS TO 
FEATURE 
THE GENUINE PATENTED 


COOK’S FILE SIGNALS 


favorably known by your trade for over 
ten years. 

have raised lip at one corner only—bot- 
tom fits snugly to the card 

leading dealers everywhere are using 
Sales Display No. 660 and Cook's No. 2 
Signals packed 20 to the box. Let us 
tell you more about these new features 
which save your clerk’s time 


THE H. C. COOK CO., aaah, Conn 


No5S 7 a 15 
































Chicago, Itil—Buckley & Buckley, formerly in the Harris 
Trust building, have moved to 960 Builders building 

Chicago, ill.—A. L. Jacobs, formerly manager at Detroit for 
the Kee-Lox Manufacturing Company, has joined the Chicago 
branch, and is making special trips from this city. 

Rochester, N. Y.—George R. Steele, export manager for the 
Kee-Lox Manufacturing Company, returned in June from an 
extended tour of South American countries. Lee Miller, for- 
merly manager at San Francisco for Kee-Lox, has been trans- 
ferred to Rochester, becoming assistant sales manager 

San Francisco, Calif.—A. B. Holmes, one of the heads of the 
Columbia Ribbon & Carbon Company, is here from New York 
and is calling on some of his personal friends in the trade 

San Francisco, Calif.—O. D. Short Company, factory distribu- 
tor for the H. M. Storms Company, has moved from the Monad- 
nock building to 850 Market street. 

San Francisco, Calif.—A business trip through his territory 
is being made by W. G. Huston, Pacific coast manager of Mit- 
tag & Volger, Inc. He takes a hopeful view of business condi- 
tions in the Pacific coast states. 

Seattle, Wash.—Carl Lundquist is a new outside salesman 
for the Northwest Ribbon & Carbon Company. 

Seattle, Wash.—The offices of the American Ribbon & Car- 
bon Manufacturing Company have been moved to 1006 Termi 
nal Sales building by C. R. Leonard, territorial representative 

—__ > 
Honduras Official Desires Catalogues 


The Honduras Ministry of Development, Public Works and 
Agriculture, is establishing a general information bureau for 
both merchants and agriculturists, according to Commerce 
Reports. It is proposed to build a complete file of catalogues 
of products of different countries These should be sent to 
Sefior Ingeniero don M. R. Moncada, Ministro de Fomento, 
Obras Publicos, Agriculture y Trabajo, Oficina de Informacion. 
Tegucigalpa, Honduras, For the present catalogues are desired 


on electrical equipment. 
_ — 


(Pens and Pencils—Continued from Page 205.) 

there is likely to develop a considerable demand for incense 
cedar pencil stock for export. In considering the possibilities 
it is suggested that you get in touch with Chief Inspector V. 
E. Johnson, who will advise you with reference to grade, dimen- 
sions, etc.” The Association is the largest organization of 
lumber manufacturers in California Its Bulletin of June 3 
confirms previous predictions that there will be foreign com- 
petition for the diminishing stock of timber suitable for manu- 
facturing pencils. 

San Francisco, Calif.—Travelers in the Western territory of 
the Joseph Dixon Crucible Company report that there is much 
interest in the company’s centenary souvenirs. They consist 
of a box of four very large pencils, rubber-tipped, and a book 
by Floyd W. Parsons, author of several books on business mat- 
ters. The book, written on the occasion of the one hundredth 
anniversary of the Joseph Dixon Crucible Company is entitled 
“A Tale of Yesterday, Today and Tomorrow.” Its interest is 
enhanced by marginal notes, in red, summarizing the contents 
of the various paragraphs and it makes the story of graphite 
and of the Joseph Dixon Crucible Company so interesting that 
people are reading it for enjoyment. There is satisfaction at 
the office of the company here in the success of the history. 
The books are given out by the factory. 

San Francisco, Calif.—It was an interesting experience in 
what attracts attention from passers-by to window displays to 
stand for a few minutes in the entrance to the L. E. Waterman 
Company's building on Market street, when the Lindbergh pic- 
tures and telegram were exhibited. Men and women, hurrying 
past would glance at the knot of people, pause and then cruise 
over to look. The window had news value and also sales value 
Edgar P. Sparks, coast representative of the L. E. Waterman 
Company, said he did not think anything had attracted more 
attention to their window for a long time. There were large photo- 
graphs showing Lindbergh's first trial flight over San Diego, 
Calif., April 28, 1927, with the “Spirit of St. Louis,” his flight 
over Coronado, Calif., and other views of the airman There 
was a well-arranged display of the type of Waterman pen he 
carried across the Atlantic and an enlarged copy of the tele- 
gram from the Paris representative of the Company, Fagard 
and signed by Chas. A. Lindbergh “I was able to carry very 
few things in my ‘Spirit of Saint Louis,’ but I took special care 
not to forget my faithful Waterman, which was most precious 
to mark the route on my maps.” 
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Stop sinicnc Noise 


with 
The Smith Noise and 
Shock Eliminator 





Made for L. C. Smith, Remington, Royal 
and Underwood typewriters. 

When ordering state make of machine 
wanted for. 

Saves repair calls, does away with desk 
drumming, makes typewriter more quiet and 
snappy. 

The typewriter is quickly and automati- 
cally attached and as quickly removed, with- 
out tools, from the desk. 

Sold at all offices of The L. C. Smith & 
Corona Typewriters, Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse N. Y. 








tised in the Saturday Evening 
Post. You have seen above il- 
lustration in these ads. Write 


¢ for proposition. 
HANSON BROS. SCALE CO. 


539 N. Ada St. Chicago, Ill. 
Makers « Household, ~pes Nursery 
Postal and Diet 




















REGAL REBUILT 
ROYALS 


Trade-marked—Nationally Advertised 


Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Models 
All Types 


All Makes - - - - 
All Series - - 


Lowest Prices 


Write for the Reg rf Pi 


REGAL TYPEWRITER COMPANY, Inc. 


{2-14 So. Jefferson: St., 
Chicago, Illinois 


524 Broadway, 
New York, N. Y. 


Cable Address: REGALTYPE, N. Y 














AIR MAIL SCALE 


The waiteom Air Mall at 10¢ Per Half 
Fraction, All Points in the United States cu the Air meute 
Are Now in ‘Eifect. 





THE TRINER NO. 9 AIR MAIL SCALE 


United States Post Office Department has eq 
the service with 27,000 Triner 9-ounce Air i il 
Scales. This scale was selected on competitive bids 
as the best type for the purpose. 

It is built entirely of steel, with a brass beam and 
brass poise. Each half ounce graduation is clearly 
cut on the beam with a deep ym shape notch and 
the poise is equipped with a steel dog that seats 
properly, making it easy and positive to obtain ac- 
curate weight. 

The tubular beam is equipped with a balancing 
block within, so that the scale can always be kept 
in perfect balance. 

A high grade scale all the way through at a mod- 
erate price. 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicago, Ill. 


We also manufacture Parcel Post and Mail Automatic Seales 
used by the Post Office Service 
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HOOD CHAIR COMPANY 


Manufacturers of high grade Office and School Chairs 














Write us for 
photos and prices 


HOOD CHAIR COMPANY 


GREENEVILLE TENNESSEE 












This Line Improves Your Service! 


A really efficient office should be laid out accord- 
ing to the business requirement; if the various 
departments work best hand in hand, they 
should be closely associated. If certain sections 
yperate best when protected from needless inter- 
ruption, then ADD-A-UNIT partitions will 
serve with best results. ADD-A-UNIT sections 
fit exactly; they are easy to get and easy to 
erect; dealers are finding many opportunities 
to recommend them. Write us for information. 


Add-a-Unit Partition Co., 872 W. North Ave., Chicago 


Add-a-Unit 


PARTITIONS 











, 


















Dealers: 
The Tiffany is 
a quick turn- 
ing speciality 
you can push 
with profit. 
Send for de 
tails. 





The Tiffany | 
a new adjustable stand 


with improved and perfected features and adjust- i] 
able head to hold any machine Its all-steel con- | 
struction, light weight, sturdy, rigid assembly and i} 
pleasing Olive green—only drop leaf in Olive green, 
stand black—finish make it a most desirable con 
venience Rack and gear movement permits raising 

and lowering at wil! The solid base, with casters, | 
allows the stand to be moved easily without danger 1} 
of upsetting or marring even a highly finished floor } 
Free from vibration, creeping or sliding Prices 
matied on request 


TIFFANY ADJUSTABLE STAND Me 


3300 North Broadway St. Louis, Mo. 











pu 


Folding Filing Boxes 


For storing away Drafts, 
Cashier Checks, Deposit 
Slips, Letters, Vouchers 
and all size papers for 
future reference. 


We carry ten stock sizes 
and can take care of any 
size papers you wish to file 
away. Write us for prices 
and our proposition to 
Dealers. 


STEEL BOUND BOX CO. 
5039 Cottage Grove Ave., Chicago 
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Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer. 

From Otto Henss Sohn, Weimer, Germany, comes a broad- 
side in colors advertising the “Henssson” rocker blotter. 

The Chas. K. Schewizer Company, 207 Vine street, St. Louis, 
Mo., has distributed a complete catalogue of 135 pages and 
cover, comprising rubber and metal marking devices, with 
accessories. 

From the Underwood Typewriter Company, 30 Vesey street, 
New York, N. Y., comes a folder in colors announcing “The 
Largest Typewriter Order Ever Placed for Instruction Pur 
poses.”" The sale was one of 1,021 Underwoods for the Los 
Angeles board of education 

From the Sengbusch Self-Closing Inkstand Company, Mil- 
waukee, Wis., comes a folder descriptive of new items in the 
company’s lines These include the “Dipaday’’ pen and ad-— 
justable pen socket—the latter made in many items. The folder 
is made attractive by printing in several colors. 

From The Fritz—Cross Company, Hamm building, St. Paul, 
Minn., comes a catalogue of “Eff & C” efficiency chairs and 
machine bookkeeping desks. The former are designd to afford 
correct position at tasks done while seated. The machine 
bookkeeping desks are for bank and general office use. 

From the O. K. Rubber Stamp Works, Ltd., Regina, Sask., 
Canada, comes a catalogue of marking devices. This includes 
an extensive variety of rubber and metal stamps, etc., and 
other accessories for the modern office. Several pages of type 
specimens for use in the preparation of rubber stamps show 
that excellent taste was used in selecting these faces. 

The Multipost Company, Rochester, N. Y., has issued a new 
‘Jimmy Multipost"’ booklet This energetic character has put 
a new aspect into the handling of postage stamps in the office, 
and has educated many executives into the economical and 
practical care and use of postage In the present booklet 
Jimmy tells how he was sidetracked for a while because the 
office employes didn’t relish having the postage stamps “under 
control." A factory service man unearthed Jimmy, and had 
him put into use again, after convincing the executive head of 
the business that he would save money on his postage bill. 

Direct Mail—Manufacturer. 

The Barrett Bindery Company, 1328 West Monore street, Chi- 
cago, lll., addressed a message to dealers calling attention to 
the necessity of using the new Barrett catalogue in taking 
orders for binders 

The Globe—Wernicke Company addressed its dealers from 
Cincinnati on a sales campaign on the “G—-W” swinging shelf 
for office desks. Tangible selling ideas and suitable sales helps 
are provided for dealers. 

A mailing by The Eagle Pencil Company, New York, N. Y., 
told readers about the graphology analyses which it has made 
by Louise Rice on receipt of ten cents and the mikado head 
from a box of Eagle pencils of that name. 

A mailing by The Globe—Wernicke Company, Cincinnati, Ohio, 
showed commercial stationers how to stimulate summer sales. 
Display material and newspaper advertising plates are fur- 
nished, which enable the dealer to tie up with current “G-—W”"’ 
advertising in national media 

A mailing by The Globe—Wernicke Company, Cincinnati, Ohio, 
showed dealers how they could gain new business at slight cost 
The campaign is based on a free sample of an expansion type 
“Nearleather’’ envelope for customers who would return a reply 
post card. 

The Tenacity Manufacturing Company, Reading, Cincinnati, 
Ohio, addressed a letter to dealers emphasizing prompt service 
on loose leaf metals for manufacturing stationers It opened 
with a bit of narrative, and developed the theme of depending 
on Tenacity for metals to be used in loose leaf binders wanted 
in a hurry 

Edwin C. Barnes & Bros., 218 South Wabash avenue, Chi 
cago, Ill., are mailing to business men a series of flyers on the 
use of the “Ediphone”’ in business. These flyers depict the 
old way of doing various tasks, contrasted with the new 
method of dictating to the ‘“‘Ediphone."’ A reply card for mak- 
ing appointments with Barnes salesmen accompanies each 
mailing 

Meilicke Systems, Inc., 3466 North Clark street, Chicago, IL, 
dispatched to users a mailing featuring the company’s lines 


of time saving devices. A wide variety of calculators is made, 
with pre—figured tabulations of interest rates, wage schedules, 
ete., and the “Dictaform,” a convenient means of using form 


paragraphs, letters, etc., to save time in the handling of 
routine correspondence, which the dictator uses profitably in 
phrasing his effective individual communications 

Accessory Advertising Matter. 

The Peerless Rubber Stamp Corporation, 74 Duane street, 
New York, N. Y., furnishes its stationer-distributors with a 
price list ready for imprinting. This shows the cost of stamps 
of the three grades made, with the delivery schedules for each 
grade Specimens of various type styles and sizes are shown to 
facilitate selection 

The Globe—-Wernicke Company, Cincinnati, Ohio, furnishes its 
dealers with a lithographed cut out for mounting on store win 
dows. This is done in colors, and shows the head and bust of 
a man, almost life size holding a “coupon’’ on which the 
passer—by can check mentally his requirements for filing equip 
ment and supplies 

Price Revisions. 

The Fritz—Cross Company, Hamm building, St. Paul, Minn., 
has circulated a price list on the “Eff & C” line of scientif- 
ically correct chairs for office workers. 
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L. E. B. Binder Clip 


The L. E. B. Binder Clip is low in cost, 


for indexing. The indexing 

popularity, making it suitable for use as an individyal 
file or as an auxiliary file that is alread 

is the simplest. cheapest and most handy 

ever devised. 


Selling Binder Clips is not only easy because of the 
wide advertising and the big demand, but selling them 
is profitable business, because their satisfaction is 
assured by the maker, whose reputation stands back 
of every one. 
SIZES AND RETAIL PRICES 

Inch Bach 
No. 2—capacity 
No. 5 (plain)—No. (index)—capacity.... 
No. 10 (plain)—No. 11 (index)—capacity.... 
Distributors for 


Cushman & 
Denison Mfg. Co. 

















Cover the Trade On Volume Street 


In featuring Alma Desks you cater to the 
trade on Volume street. 


For the desk-buying desires of the majority 
are tempered by necessity for economy. 

Thus Alma’s compellingly low prices combine 
with sound design and rugged construction to 
sell their line with a minimum of sales effort. 


Write for the current 
folder showing the 
more ular numbers 
in Mahogany and Oak 


“OFFICES 
ALMA 


ALMA FURNITURE CO. 
High Point, N. C. 
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Silent Stamp Pad 
GUARANTEED! 


Stock the guaranteed stamp pad! Larger 
profits, business prestige and resales follow 
every Mun-Kee Stamp pad sale. 


Send for sample today. 


NEWARK, N. J. 
Please send sample Mun-Kee Silent stamp pad today 
with information. Colors purple, red, black, blue, 
green. 


Name 
Address 
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The Superior 


MULTIPOST 


STAMP AFFIXER and RECORDER 
SAVES STAMPS, TIME and MONEY 
Eliminates four out of five necessary oper- 
ations in the stamping of mail. Prevents loss, 
misuse and mutilation of stamps by keeping 
them locked together in one safe place. 
Makes possible an accurate record of all 
stamps used. 
DEALERS: 
You know that persistent National Advertising 
creates a steadily increasing 
demand for an article, the 
merit of which has already 
been established. Each of our 
advertisements urges pros- 
pects to ask you for the Mul- 
tipost and you should be pre- 
pared to supply them. Under 
our Dealer Plan you carry no 
stock, have no money in- 
vested and are not obligated 
for service. 
If you have not received our 


Dealer Book “Why & 
How,” write for now 





Multipost Company 
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HOUSE ORGANS 
TO —— 


Paragraphic reviews of current issues from 


the house organ field, classified for convenient 
reference. 

















Manufacturer. 

“Your Prospect"’ in the Faultless Loose Leaf Bulletin (The 
Stationers Loose Leaf Company) narrated an amusing incident 
of a woman customer shopping for index tabs. 

The Lyon Standard (Lyon Metallic Manufacturing Company) 
showed an impressive installation of Lyon shelving. cabinets 
and lockers in the plant of the Mills Novelty Company, Chi- 
cago, Ill 

The Idea (Office Specialty Manufacturing Company, Ltd.) 
showed two painted bulletins on the provincial highway at 
Toronto which tell the story of good office systems and equip-— 
ment to passing motorists and other travelers. 

“Hints on the Selection and Use of Carbon Papers” was con-— 
tributed to Weston’s Record (Byron Weston Company) by John 
A. Corliss, sales manager, The Carter’s Ink Company. The 
article gave good advice for users of carbon paper. 

Business (Burroughs Adding Machine Company) included 
‘Training for Leadership."” This told of the plan of R. H 
Macy & Company, New York, for building executive material 
from the hosts of employes in that big department store 

Keeping the demonstration shined up is held to be important 
for salesmen, according to Woodstock, The Typewriter (Wood- 
stock Typewriter Company). The salesman who gets rusty on 
demonstrations will find it difficult to convince prospects 

The Coach (Published co-operatively by the C. Howard Hunt 
Pen Company, Boorum & Pease Company, Eastern Manufac- 
turing Company and Sanford Manufacturing Company) an 
nounced the conclusion of its contest for a slogan for station-— 
ers. Paul J. Wielandy was the winner 

The “Ask Us Another” fad has been applied by The National 
(The National Blank Book Company) to giving information on 
the evolution of record keeping The questions appear on a 
forward page, and in the closing pages of the issue are the 
answers, copyrighted by the National Blank Book Company 

The organization and function of the new contract depart- 
ment of The Globe-Wernicke Company were explained in The 
“G-W" Stimulator Dealers are enabled to handle special con- 
tract work through the establishment of this new department, 
and thus expand their activities beyond the field of selling 
stock equipment 

Some of the tricks used to glorify mediocre typewriter rib- 
bons and carbon paper were narrated in Typing Tips (The 
Miller—Bryant—Pierce Company) Misrepresentation comes easy 
to the unscrupulous salesman, so the article in Typing Tips 
helped to put users on their guard against inferior products 
marketed with big talk 

Analyses of the requirements of newspaper reference libraries 
were outlined in the ‘Y and E” Idea (Yawman and Erbe Manu- 
facturing Company) Such installations by metropolitan news 
papers require tremendous capacity This field is highly in 
teresting, and its cultivation gives the salesman a good insight 
into the resources of modern filing equipment 

The Type Bar Bulletin (L. C. Smith & Corona Typewriters, 
Inc.) told of the new color finishes for the Corona ‘Four’ type- 
writer To assure protection of color against wear the space 
bar and the twirlers are made of solid colored “Bakelite.” 
Decorative panels are worked in the front plate and on the 
sides, and the ribbon spools are colored Five different colors 
of finish are available 

“Curing the Pest" in The Office Economist (Art Metal Con- 
struction Company) offered a plan whereby the fresh air fiend, 
the chronic borrower, and others of the host of pests that 
infest offices, can be cured A suggestion box receives con- 
tributions from individuals wishing to cure a specific pest. This 
contribution, doctored up with kindly humor, goes on the office 
bulletin board. The plan is effective 

Enclosed with The Webster Way (F. S. Webster Company 
Inc.) was an issue of the Webster definite selling plan on “Ap- 
prenticeship."" The training of the beginner in tne stationery 
business was discussed, and many points brought out that will 
smoothen the way of the new salesman Incidentally, a review 
by the experienced salesman will refresh his mind on points 
which may have been forgotten or overlooked 

Unique among apologies in publication work was one printed 
in The Faultless Loose Leaf Bulletin (The Stationers Loose 
Leaf Company) A previous issue had asserted that Herbert 
M. Blizard, Boston representative, was married Now the Bul 
letin refutes the statement, reprinting a letter from Mr. Blizard 
which asks particulars and a description about his wife—rather 
important information for an unmarried man 

“Exit Interviews" in The Office Economist (Art Metal Con 
struction Company) told of conferences by someone in authority 
with employes who are leaving—voluntarily or by invitation 
Such interviews bring out reasons why folks quit their jobs, and 
enable the employer to rectify some situations which may be 
come chronic If the employe has been discharged, a calm 
chat will take away some of the sting, and possibly prevent the 
former employe from “‘knocking.”’ 

Association. 

Making Markets (Sheet Steel Trade Extension Committee) 
reproduced a newspaper advertisement by The Fair, Chicago 
featuring L. T. Marshall's stationery department—showing an 
extensive line of steel office equipment An accompanying 
article suggested that dealers advertise such lines, as the publi 
responds quickly 

Dealer. 

The Office Cat (The Richmond & Backus Company) fears not 

It printed a poem by a reader extolling that lively publication, 
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WIRE 
BASKETS 


Barbee Wire & lron Works 


440 Conway Building 
CHICAGO 





OFFICE APPLIANCES 211 





SAVE TIME AND POSTAGE 
BY USING A 


PELOUZE 


POSTAL 
SCALE 


It tells automatically 
the exact amount of 
postage in cents, re- 
quired on all mail 
matter, including 
parcel post rates by 
zones. Warranted 
accurate. Finished 
in gold bronze or 
French gray. 





NATIONAL 
Made in Several Styles 


Intended for individual desk, library, office or ship- 
ping department. 


For sale » leans Geatee 
Ask for “P. "* Seales — Send for catalog 
Dealers supplied through principal jobbers 


Pelouze Mfg. Co. 


Manufacturers “‘Pelouze’’ Household and Infant Scales 


232 E. Ohio St., + Chicago 


The above advertisement is appearing in many of the 
ma 4 “. ‘ 

















SEA RLES TYPEWRITER 
STANDS 


and 


STOOLS 






— 


At Prices 
That Attract 
Customers 


The attractiveness is not only in price but also in appear. 
ance and construction. Here are some interesting speci- 
fications: 

Stands—Top 14” x 20”, & plywood, walnut or mahogany 
finish Drop Leaf 14” x 8”, one or two, making top 28” or 
36” long. Height 26”. Steel frame, welded, black enam- 
eled. Feet with rubber tips or castors on 2 or 4 legs. 

Stoole—Seat 1%” x 13”, wood, walnut finish. Steel frame, 
welded, black enameled. Feet, rubber tips or castors. Stool 
fits under stand and nests into one shipping carton with 
stand. 

Searles stools are made with or without backs for office, 
shop, or counter use. Write for descriptive literature. 


SEARLES ELECTRIC WELDING WORKS 
Manufacturers 


821 Washington Blvd. CHICAGO, ILL., U.S.A. 














GEM 
JUMBO GEM 





PERFECTION No. 70 PERFECTION No. 50 


STANDARDIZE ON THE 


GENUINE GEM AND PERFECTION 
DESK MEMORANDUM CALENDARS 


Handsome bases of heavy, cold rolled, pressed steel in 
black enamel, statuary bronze, nickel and brush brass 
finish. Arches which tip backward and forward to 
facilitate mounting the pads. 


“Heuse of Dervice’ 





"DEFIANCE © 


| Jt fT SALES CORPORATION 


a 


Stationers’ Glassware, Hardware and Specialties 


72 SPRING STREET NEW YORK 
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‘SATELLITE’ 
> <n SELLS 











Battleship Linoleum 
DESK TOPS 

















Model 2 EXT. 


A truly adjustable 
typewriter Stand 
with a sliding base 
board and an elevat- 
ed check table. The 
top is of highly fin- 
ished oak, mahogany 
or walnut and is six- 
teen inches square 
The check table is 
14”°x17%"”" and the 
baseboard is 13%" x 
14”. The check table 
is 2” higher than 
the top and can be 
dropped when de- 
sired. 





We guarantee all of our tops to lay perfectly flat and 
they are being used in OFFICES, BANKS and 
HOTELS everywhere. Not only do they give fine 
appearance, but they possess a very satisfactory, 
smooth-writing surface. They are restful to the eye, 
and most SANITARY—due to the fact that they can 
always be WASHED CLEAN. 


The strength and durability of the “Satellite” is 
recognized at a glance. The prospective customer 
judges it to be a superior office stand and his judg- 
ment is vindicated when he puts the “Satellite” to use. 


Write today for complete catalogue 
The Polar Line now consists of 


52 ITEMS 


All of which you will find easy to sell 


An opportunity to make a profit and to build a friend- 
ly clientele is offered by “Satellite.” Ask for particulars. 


Adjustable Table Company 


Grand Rapids, Michigan 


POLAR MFG. CO., pimavetenia, ra 




















“Universal” 
Multi-Wing Displayors 
and Bulletin Boards 


Are Used in Every Field of Human Activity 





ee 





EVERYBODY IS A PROS- 
PECTIVE BUYER FOR THE 


“SILENT WATCHMAN” 


(weeene @eesernees 
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It is everything a modern wall safe should be 
plus its unique advantage of being installed 


a aerate ne -mereneaicmmerteen 


USEFUL TO 


i DIRECTLY ON the walls in remote secret places —_—— Maps 
—abstraction being impossible. The trend of time Educators Charts 
- ° Architects Samples 
makes this insulated welded steel safe an inter- Exhibitors Printing 
: Traffic Men Exhibits 
_y demand. ; ; Statisticians Bulletins 
emonstration and it w cost is ur as- es Managers tatistics 
lies . td . Office Managers Advertisin 
surance of every sale. Photographs 








WRITE FOR PARTICULARS—A SPE- 
CIALTY WITH AN INFINITE FIELD. 


The Hall’s Safe Co. 


3253 Spring Grove Ave. 
P.0.Bex 846 CINCINNATI, OHIO 


Write at once for 1927 Catalog No. 190 and New 
Office Equipment Distributor Plan 


Gniversal Fixture Corporation 
133-135-137 West 23rd Street 
New York City 
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and then dared other readers to better the original poem. The 
season for poets must be closed in Detroit 

A plea for the arbitration of business disputes was printed in 
Common Sense (Corlies, Macy & Company, Inc.) “The Law's 
Delays’’ deter many merchants from bringing suit for unjust 
claims. Suitable arbitral facilities would take up such matters, 
and settle them before the courts could get going 

Internal, 

Col. B. A. Franklin contributed “Criticism or Praise’ to the 
Strathmorean (Strathmore Paper Company). He held that fair 
criticism is a better spur to an able character than praise 

A sales contest featuring Webster carbon paper and type- 
writer ribbons was noted in The Gill-O-Gram (The J. K. Gill 
Company) Three of the outside salesmen are competing for 
prizes 

The Alco Booster (Ivan Allen—Marshall Company) seems to 
have inaugurated a “Who's Who" department. A recent issue 
gave a brief biography of Ivan Allen It has been followed by 
one of C. M. Marshall 

Graphite (published by employes of the Joseph Dixon Crucible 
Company) told of the company's hundredth anniversary from 
several angles. That's a job that can come but once in the life 
of a house organ editor. 

- > 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during 


April, 1927 By the Division of Statistics, Department of 
Commerce 
Safes Bank 
and and 
cabi- safety 


nets, deposit 
fireand vaults 





Filing burglar and 
cases proof. equip- 
Countries No No ment. 
Austria . 15 $ 601 19 $ 363 - 
Belgium 31 1,154 
Czechoslovakia 34 1,589 
Denmark and Faroe Is 65 3,607 ie 
Finland ; 15 638 13 690 
France 158 9.086 1 146 
Germany i 158 ‘ $ 247 
Greece é 7 . . en 
Italy 114 3,403 
Netherlands 295 10,154 ; 75 
Norway . 54 4,113 l 106 
Spain ..... - . 34 7,506 , 
Sweden : 7¢ 3,61 
Switzerland ‘ 17 985 
Turkey in Europe . . { 194 , ‘ ead 
United Kingdom . 1,234 40,925 11 1,476 210 
Yugoslavia and Albania 2 180 i , ese 
Canada .... 1,152 13,742 197 10,059 1,479 
British Honduras : ; 16 l 37 
Costa Rica , 25 1,757 
Guatemala . 7 227 11 1,278 
Honduras . 2 65 3 240 
Nicaragua . , 10 342 1 90 
Panama ... 21 1,318 2 70 
Salvador . 16 365 11 634 sae 
Mexico . 126 3, 705 21 3,319 229 
Miquelon and St. Pierre Is l 30 ; se 
Newfoundland and Lab... 7 471 1 55 250 
Bermuda : 14 698 1 29 oes 
Barbados / 142 na 
Jamaica . 17 193 2 161 152 
Trinidad and Tobago $ 396 - ‘ she 
Other British West Indies 3 84 ‘ : 
Cuba 337 14,297 16 1,497 10,126 
Dominican Republic 74 3, 300 50 1,139 ' 
Dutch West Indies 4 140 
Haitian Republic 31 1,646 38 305 
Argentina 533 23.764 83 1,935 
Bolivia 74 2,261 6 195 sas 
Brazil 136 12,335 l 96 31 
Chile 7 382 l 41 one 
Colombia 231 9,817 112 9,161 900 
Ecuador 30 12 434 651 
Peru 313 19 858 
Uruguay 81 $143 
Venezuela 85 1,718 204 10,47 
British India 163 7,877 
British Malaya 14 51 
Ceylon 7 935 2 169 
China 20 705 1,777 
Java and Madura 1,411 
Other Danish East Indies f 154 
Hongkong 12 221 { 327 sae 
Japan, including Choser 210 11,971 6,692 
Philippine Islands 118 2,875 101 5.561 2,618 
Siam 15 g 461 
Syria 2 97 
Australia 163 5,520 
British Oceania l ; 
French Oceania o 108 ° 
New Zealand 59 2,138 16 
Egypt 14 #28 4 186 : 
Liberia l 116 
Total 6,345 $216,269 1,099 $57,042 $25,378 
Other 
office fur- Other 
niture and metal 
Countries fixtures furniture 
Austria AY 75 $ 400 
Belgium 387 820 
Denmark and Faroe Island 10 275 
Finland 218 
France . ; 6,722 414 
Germany 9,045 
Greec e 68R 
Hungary 45 


Italy 487 519 
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DE LUXE 


Shelves may be 
inserted or re- 
moved in less 
than a minute. 
The shelf can 
be adjusted or 
inserted when 
the material is 
to be stored. 
No tools re- 
quired — mere- 
ly the shelf 


DE LUXE STORAGE 


An important item of business equipment in the layout and 
service of offices and factories is the storage of supplies. 
De Luxe steel shelving and storage cabinets keep the sup- 
plies convenient at hand and without waste of space. In 
this line, dealers have especially high grade equipment and 
a finer service for their trade in scientific allotment and re- 
lation of spaces. Common, everyday-installations of this 
equipment amount to thousands of dollars and the dealer's 
profit is in proportion. Established dealers are invited to 
ask for details. 


De Luxe Metal Furniture Co. 
WARREN, PENNSYLVANIA 














For REAL ESTATE 
SALESMEN 


Real estate salesmen who are on 
the go most of the time, have 
little time to spend over the ma- 
hogany. But when they are at the 
office they need a compact, sub- 
stantial, efficient, small desk. 

Tell City builders are specialists in 
making high quality small desks. 
They are one of the big features 
of the line. The same tried and 
proved conveniences are found in 
them as in the full size, except- 
ing capacity. 

You should go after this business 
In space No. 1122, American Furniture 


Mart, Chicago, we maintain a permanent 
ezhibt. Jt is worth a visti. 


TELL CITY DESK CO. 


TELL CITY, IND. 
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MOHICAN 
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A CONSISTENTLY 
GOOD PENCIL 


Write for samples and prices 


United States Pencil Co. 


Philadelphia —Menufacturers— U.S. A. 


























is in a great many offices in 


MULTIPLE INSTALLATIONS 


Many firms have bought Line-a-times for entire 
batteries of stenographers. Such buyers commit 
themselves only after thorough comparative tests. 

Line-a-time users play safe; in solving their tran- 
scribing problem they solve it once and for all. 


A Line-a-time equipped office 





The Line-a-Time 


Mfg. Co., Inc. 


Rochester, N. Y. 


Our direct sales force 
(in over 70 cities 

offers opportunities to 
wide awake young men. 
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Other 
office fur- Other 
niture and metal 
Countries. fixtures. furniture 
Netherlands io Aaibatalon 118 608 
Norway sGébee neces sens 873 ea 
Poland and Danzig , ree — 238 satel 
Portugal éiteinais 1.809 
Rumania : ; cae . 50 
Spain . a ; 12 2,450 
Sweden . eee 295 28 
Switzerland : . honas ; 5,100 500 
United Kingdom , - 4.154 9,863 
Yugoslavia and Albania ee we 109 
Canada ... nabdaaee cee Pe 4,678 32,138 
Costa Rica : 59 195 
Guatemala one 304 634 
Honduras . ——- ; , 205 
Nicaragua , : 24 
Panama : , 5,392 3,270 
Salvador 16 16 
Mexico : 2.674 3,383 
Newfoundland and Labrador 72 
Bermuda ; 3 229 
Jamaica o* 515 
Trinidad and Tobago ' 15 
Other B. W. Indies . , 99 
Cuba ; ; 7,283 16,413 
Dominican Rep . , Aa 694 676 
Db. W. Indies : 254 
Haitian Rep . ‘ 26 1,916 
Argentina Sea 4.655 4,590 
Bolivia ‘ ¥ 658 
Brazil ; 2,770 685 
Chile 167 6,203 
Colombia ‘ 1,436 7.985 
Ecuador . ‘ 15 348 
Peru 326 5.353 
Uruguay 233 5,395 
Venezuela 210 2,467 
B. India 5,851 
Ceylon 275 
Java and Madura 18 62 
Hongkong : 114 
Other Danish East Indies . 18 
Japan, inc. Chosen 18 529 
Philippine Islands 424 2,761 
Siam _ nite 86 
Syria 132 
Australia 2.739 1,658 
N. Zealand . 911 
B. 8S. Africa 5,660 1,576 
B. W. Africa 53 
Liberia 25 
Portuguese E. Africa .. 157 
Total i $68,042 $126,105 
Shipments from the United States toNon-—Contiguous Territories . 
ALASKA 
Safes and vaults [number] er =< 3 $ 699 
Other metal furniture and fixtures [pounds] 25,203 4,530 
HAWAII. 

Safes and vaults [number] ” ; 20 1,695 
Other metal furniture and fixtures [pounds]. . .204,035 31,386 
PORTO RICO 
Safes and vaults [number] oe ae 41 2,000 
Other metal furniture and fixtures [pounds] 147,455 31,700 


Writing Instrument Exports 


United States exports of writing instruments during January 1927. 
By the Division of Statistics, United States Department of Commerce 





Refillable pencils, Pencils, Metallic pens, 
and pencil leads. Fountain pens, except metal. except gold 
Countries. Dozens. Number Dozen Gross 
Austria ° 574 8 272 57 $s 87 
Azores and 
Maderia Is . . 372 S&S 
Belgium 40 402 
Denmark and 
r Is 3.770 614 3,267 8.578 216 $ 58 536 $ 263 
Finland 4s 12 
France 16.741 2.486 3.563 4,006 6.450 1,905 285 145 
vermany t,241 186 ” 23 120 “oO 1,000 Oo 
(reece 1,081 63 104M 248 166 Ss» 
Italy 2,919 545 
Malta, Goz 
Cyprus Is a) ati 
Netherlands 9,215 1.346 231 330 120 v 
Norway 71 SS 4 120 
Poland and 
Danzig 91 180 
Portugal Ooo 283 O4 175 
Rumania 432 4 1,644 926 
8S. Rus. in 
Eu 25 ne 
Spain S24 3.011 5,616 8,001 200 152 
Sweden 12 45 
Switzerland 4,46 1,801 4m) 205 
Turkey in 
Europ: 339 232 
Unit King. 68,932 851 23,201 112,088 29,028 20,107 0,064 
Canada 91,189 5,410 2,208 98,538 22,0606 1.566 819 
B. Honduras ; 19 12 11 
Costa Rica 2 52 27 Sh 5 
Guatemala 18 151 185 124 82 
Honduras i) 0 a6 2 79 51 
Nicaragua 36 11 38 : 
Panama ‘1 43 97 1,196 1 151 
Salvador 21 124 76 1,104 
Mexico 574 4065 «1,601 7,181 1 714 
Newfoundland 
and Lab 23 43 528 97 
Bermuda 7 “ 48 139 
Barbados 1 11 . 2.520 315 
Jamaica 16 23 45 bod 1,261 292 72 49 
Trinidad and 
Tobago 12 18 600 5 
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KREAM KRAFT 
Tre pao) 


The Original 
Light Colored Kraft Paper 


The first in the field, Kream Kraft has gained a 
prestige that is continually being augmented by the 
introduction of similar sheets with similar names. 
Kream Kraft keeps its lead, offering to the user 
the best in light colored Kraft paper. 


All the strength of the regular Brown Kraft paper 
is inherent in Kream Kraft. The light creamy sur- 
face makes an excellent background for hand or 
typewritten addresses, and return addresses, espe- 
clally when printed in colors, show up with pleas 
ing distinction. Envelopes made of Kream Kraft 
withstand easily the harsh handling to which they 
are subjected in the mails. 


Crush and Legal envelopes in Kream Kraft are now 
ready for distribution They have greater strength 
than the usual Jute envelopes and are less expensive 
An equally good writing surface and greater strength 
will get an immediate and profitable response from 
your customers. Write for further information on 
Kream Kraft. 


McGILL PAPER PRODUCTS inc. 


700 South Sixth St., Minneapolis, Minn. 





r 





3000 
PEN DIPS 


Every Drop Counts with an 
ECLIPSE PNEUMATIC INKWELL 


{ No wasting of ink with this inkwell. One minute 
to fill it and it lasts about three months. 3000 or 
more pen dips before it is empty. § The Eclipse 
Pneumatic is a modern, scientifically constructed 
inkwell. Practical and ornamental. 


Write for Dealer Offer 


GENERAL ECLIPSE CO. 


Dept. A 


Danielson, Conn. 
































For more than a quarter century 
CROWN PRODUCTS have been 
making “Good impressions.” 

Our trademark stands for good 
service intelligently rendered by all 


who sell our products. 


We desire high grade and responsible 
stationer, office supply and individ- 
ual distributor connections. 


Write for full particulars as to the 
profit-making possibilities of this 
line. 


Crown Ribbon & Carbon !Mfg. Co. 


Rochester, N. Y. 
U.S. A. 
































Better Products 


The merging of the Cooper 
Carbon Coated Paper Com- 
pany with the Chicago Binder 
& File Company has resulted 
in the manufacture of better 
loose leaf devices and finer 
ribbons and carbons. The in- 
creased facilities of our large, 
new, daylight plant enable us 
to offer better products at 
profitable prices. Your re- 
quest for literature and com- 
plete information will receive 
an immediate response. 


Chicago Binder & File Co. 


Manufacturers 
Loose Leaf Devices—Printing 
Tabed Ribbons and Carbons 


500-508 West Thirty-first Street 
Chicago, Illinois 
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THE QUIK-LOK FILE 


Steel Reinforced 
Automatic Spring 






Convenient Pull 
Strap 


Dust Proof 
| Collapsible 


! Guaranteed to Be 
Satisfactory 


37 Stock Sizes; 
special sizes to 
| order 


Illustrating our A-124 for Letters and 
A-93 for Cancelled Checks 


YOUR OLD RECORDS 


must be kept indefinitely for ready reference. Economy of 
space, durability and low cost of desirable files, ease of oper- 
ation and quick accessibility are all important items for your 
careful consideration 

The Steel Reinforced QUIK-LOK Fibre Board Storage File 
meets fully each of the above requirements—and more As 
they are positively guaranteed to give satisfactory service, 
all elements of chance are removed from placing your order 
for any quantity of these files. Give them a tryout—‘Treat 
‘em rough"; test their durability and strength You will be 
“another” booster Call up your favorite stationer and give 
him your order—or write us direct. 

DEALERS Investigate the wonderfuf sales possibilities of 
this line of storage files. Send today for complete catalog, free 
demonstrating sample and free literature for distribution. A 
three-hour canvass of the large firms in your viicinity by one 
of your best salesmen will convince you of the merit of this 
line and the quick, easy profits just around the corner. 


THE KAY-DEE COMPANY 
Mfrs. Stee), Fibre and Paper Transfer and Storage Files 
3644-64 So. 36th St. Lincoln, Nebraska 











This machine speeds your sales shots to 
the target; every direct mail advertiser can 
profit many times its cost by a few months’ use. 
The fastest duplicating and folding machines are 
giving only part of their service if their products 
must be laboriously stuffed by hand. The 
McCARTHY takes post cards, booklets or cir- 
culars, and inserts them accurately and neatly 
at the rate of 3000 an hour. Write us. 


» 145 Lafayette St. 
' New York, N.)Y. 


Western Office at 
Chicago 
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THREE BRANDS 
THREE QUALITIES 


In the UNION line of Typewrit- 
er Ribbons and Carbon Papers, 
three brands are made each of un- 
failing and uniform quality in its 
particular grade. Various brands 
are produced to meet various uses 
of your customers. Each brand is 
the best in its class and fully sat- 
isfactory for the purposes intend- 
ed. Remember APEX, SUMMIT 
and XTRAGOOD Typewriter 
Ribbons and Carbon Papers cover 
alf requirements. Besides ribbons 
carbons, stationers also find a 
steady business in our inks for 
stamp pads, numbering and dat- 
ing machines, duplicators, etc. If 
your present line is not satisfac- 
tory, let us quote prices on your 
next order. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 


A NEW DEAL 


CHECK WRITER 
MEN! 


Beyond the shadow of a single doubt, 
the FORGERY-PROOF SENTINEL 
is the easiest sold machine on the 
market today and it pays the highest 
commission. But, frankly, we have 
a number of valuable territories for 
which we have not been able to get 
the proper distributors. 


In order that we may attract the best pos- 
sible ability for these open territories, we offer 
a proposition that absolutely is without equal 
in the way of money-making opportunity. 


If you are a REAL HE-CHECKWRITER 
MAN just wire us, “‘collect,”’ and we'll lay 
the cards on the table. 


HALL-WELTER CO., Inc. 


175-181 St. Paul St. Rochester, N. Y. 








PHILADELPHIA, PA. 
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Refillable pencils, 
and pencil leads. Fountain pens, 


Countries. Dozens 
Other B. W 

Indies 2 
Cuba . §,383 
Dom. Rep 
D. W. Ind 261 
Haitian Rep 100 
Argentina 54 
Bolivia 
Brazil : ; 
Chile ... 1,032 
Colombia 125 


Ecuador 
B. Guiana 12 
D. Guiana 
Paraguay 
Peru 2 
Uruguay 185 
Venezuela 
Arabia and 
Hejaz 
B. India 
B. Malaya 1 
Ceylon 
China .. 10 
Java and 

Madura 
Other D. E 

Indies 4 
French Indo 

China 
Hongkong 
Japan, incl 

Chosen is 
Kwangtung 

leased ter 25 
Palestine 

Persia 43 
Philippine Is 5 
Syria 532 
Australia 4.285 
Fr. Oceania 
N Zealand 
B. 8S. Afr 2 
Portuguese fF 

Africa 
Egypt 
Algeria and 
Tunisia 
Morocco 


2.040 


140 
Total 215 
Shipments of 
Alaska 
Hawali 
Porto Rico 


United States 
the Division 


exm 
By 


699 $34,711 
Pencils 


Number. 
52 nO 
638 626 
eeces 458 
4a9 240 
100 25 
1,506 979 
4s 
2 “me 
621 1,040 
229 1,821 
16 0 
48 
2 107 
1,270 312 
208 S1f 
o4 
12 2 iS 
161 966 
46 
4 5.586 
556 300 
“4 26. 
180 
56 24 
a5 510 
s4 ss 
83 6.216 
a 
1.004 851 
21u 5 
14 1” 
son 


rts of 


of Statistics, 


Refillable pencils 


and pencil leads 


Countries. Dozens. 
Austria 26 $ 
Azores and 

Madeira Is 19 
Denmark and 
Faroe Is 12,056 
Belgium ; 
Czechoslov 
France 15.588 
Germany 
Iceland . 
Italy 4,909 
Netherlands 109 
Poland and 
Danzig 186 


Hungary 
Rumania 
Sweden 
Spain 
Switzerland 
rurkey in Eu 


10,662 


Unit King. 70,334 
Canada . 277,816 
Brit. Hond. 

Costa Rica 
Guatemala ” 
Honduras 
Nicaragua 

Panama oF 
Salvador 12 
Mexico 1,931 
Newfoundland 

and Lab... 3 
Bermuda 144 
Jamaica 1 
Trinidad 

Other Brit 

W. Ind.. 

Cuba 617 
Dom Rep 187 
Dutch W 

Indies 24 
Haitian Rep 13 
Argentina 30 
Bolivia Ht) 
Brazil 2. 6590 
Chile 12 
Colombia 228 
Ecuador 1 
Peru 21 
Uruguay 74 
Venezuela 13 
Aden 

Arabia and 

Hejaz 
Brit India 529 
Brit. Malaya 72 
China 159 
Java and 

Madura 38 


Hongkong 
Iraq 


68,239 $101 
and Pens to Non-Contiguous Territories 


writing 
United 


Number 








227 82 $ 
174 5 
1,288 683 
2,787 
“451 
1,101 
188 132 
oeee 991 
8,154 4,617 
36 
5,466 11,679 
7.570 2.040 
" 988 
136 316 
42 
288 71 
27 | 
1,465 96 
"6 33 
32 51 
44 
2,018 1,438 
40 24 
26 2 
234 14 
179 
1,927 
120 
468 
an 
115 ‘ 
918 Rf 
23 397 
480 
: 144 
1,557 2,231 
4 172 
257 1,978 
660 400 


179 


1,487 





2.048 


8.458 


789 


nstruments 


States 


Fountain pens, 


160 


616 
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Pencils, 
except metal. 
Dozen 


s 880 10,922 
12,387 4,591 
™) 
son 
4.912 4 
1,739 
612 : 
12.685 2.339 
10,155 2.47 
168 63 
408 382 
18 10 
24 24 
Osh 1,367 
O24 1,084 
2h Sie be ald 
391 146 
14,016 1,970 
4.476 1,491 
1.“M ane 
“) 4,41 
4 47 
y 2 na) Has 
108 li 
18.68 > oo 
176 52 
6.566 703 
7¢ 42 
18 7 


536,446 $116,584 


[ Dozens] 
{ Dozens] 
[Dozens] 17 


during February, 


Metallic pens, 
except gold. 
Gross 





> 724 
2 16 
268 177 
211 151 
152 102 
O86 ‘yr 
= 12 
693 376 
15 119 


30,177 $17 


O11 

405 Ss 485 
3,600 1,683 
7,388 }. 785 
1927. 


Department of Commerce 


Pencils, 
except metal 
Dozen 


216 $ 114 
120 55 
312 140 
S45 425 
7,203 “ 
$32 100) 
24 18 
224 us 
41.634 8,962 
84,851 19,613 
229 58 
‘4 147 
6 28 
435 17 
246 21 
1.700 ‘ 
8,728 4.1 
1,185 150 
168 go 
2,147 322 
1,200 79 
720 51 
9,432 10,807 
324 42 
1,488 
72 
13,178 
402 
1,044 
ISH 
600 
16,980 
2. 826 
208, 
240 
132 44 
6.082 aa 
a60 11¢ 
oo 7 





Metallic pens, 
except gold 


Gross 


25 15 
v6 274 


20 16 


180 


163 


217 














PRICE AND 
QUALITY 


High price may be a guide to 
quality. Again, it may not. 
Some high priced articles are 
made in such limited quantities 
that the dollar for dollar value 
is less than products of larger 
sales volume. Western Desks 
are not high priced, but they 
do give a full measure of value 
for every dollar represented in 
their purchase. The Western 
line is a safe line for any good 
dealer to sell. 


WESTERN FURNITURE CO. 


Blair Avenue and Palm Street 
























Is Your Name on Our 
Meferred Y. : 
(fp 


aa se Mailing List? 


If so, you will receive, on 
July ist, 


“Reliable’s” Monthly 
BARGAIN BULLETIN 


An array of exceptional 
Typewriters, Add- 











. «+ and you will receive, 
regularly, price-listse, spe- 
cial bargain offers 


other literature issued by 
“RELIABLE.” 





"All That the Name Implies" 
170 W. Washington Street, Chicago, Ill. U.§.A. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 











TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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Quick as a Flash! 


End Mistakes--Double Speed with 
Precalculated Verified Answers 


Mellicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western Electric 
and many other users Any employee can use Meilicke 
Systems Without training. There are no keys to punch, no 
levers to pull. Just turn the card and copy the answer. 


The Mellicke line consists 
of the following devices 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 

Pay Roll Calculators 
Bonus Calculators 

Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercia! Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 
Price Checkers 

Vertical Cataloging 
Phone Indexes 


The Dictaform for letters 
paragraphs and all 
data 





Meilicke Systems meet every need. and special Calculators 
can be supplied to meet any special requirements Let us 
show you without obligation how Meilicke systems can save 
money for your business. Write now. 


Agents—Some valuable territories are still open. Write today. 


Meilicke. Systems Inc. 
3471 No.Clark St. Chicago, Illinois 
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Refillable pencils Pencils, Metallic pens, 
and pencil leads. Fountain pens except metal except gold 
Countries. Dozens Number. Dozen. . Gross. 
Japan, incl. 
Chosen 2 444 iM 2.400 575 
Kwangtung ‘ ; f 151 oo 6 ‘ 
Persia 132 355 os eee 
Philippine Is 108 107 6,300 4,141 31,764 
Australia 13,550 3,219 06 264 63.570 
Fr. Oceania 13 19 rp 
New Zeal 
Brit. E. Afr M 184 75 27 
Brit. S. Afr 30 2.324 1,122 1,778 600 179 472 290 
Egypt 1 6 oO 145 100 35 
Morocco 6 a2 
Total 412.795 $38,944 42.678 $ 61.344 380.960 $70,190 6,302 $4,204 
Shipments of Pencils and Pens to Non-Contiguous Territories. 
Alaska : ; . -«+++»- | Dozens) 89 $ 125 
Hawaii ...+- Dozens} 5,938 2,431 
Porto Rico Be “e 7 .. [Dozens] 10,748 2,579 


United States exports of writing instruments during March, 1927. 
By the Division of Statistics, United States Department of Commerce. 


Refillable pencils Pencils Metallic pens, 
and pencil leads. Fountain pens, except metal. except gold 
Countries. Dozens. Number Dozen Gross 
Austria 394 $ 307 1,123 $ 1,356 6s 18 
Belgium . 7,517 2.953 126 215 cece sede 
Bulgaria nae 12 16 
Azores and 
Madeira Is : — veweee 120 15 
Denmark and 
Faroe Is 31,683 4,793 3,280 4,704 4m 214 612 $ 356 
Finland 510 255 
France 720 2.644 2,206 2,799 12,000 1,246 eecee 
Germany 380 2,844 eves 18 17 
Greece 19 19 6 71 
Italy 4.641 S40 2 22 618 ri 
Latvia 221 46 : : 228 97 
Netherlands 2,148 1.054 Se 408 72 vas) 
Norway .... - . Sean  Seenee 216 20 
Poland and 
Danzig 
Portugal 14 
Rumania 49 
Spain 139 
Sweden 


Switzerland... 2,310 
Turkey in 








Europe 1,222 
Unit. King. .129,581 sees 
Canada . 26,214 2,119 1,150 
Brit. Hond . eecs 
Costa Rica 149 ee 
Guatemala 4 41 
Honduras S82 44 34 
Nicaragua 157 ‘ 
Panama 18 
Salvador 1 zi 
Mexico 6.356 4.157 2,174 5.230 62,647 8,182 S74 557 
Newfoundland 
and Lab ‘ 78 136 1,815 2438 50 15 
Barbados _— 312 81 ° . 
Jamaica 12 60 130 468 748 244 144 86 
Trinidad and 
Tobago “oO 45 on 2.148 350 
Other Brit 
West Ind 2 40 ne 195 1,644 165 . “ 
Cuba 318 446 «2.594 4,277 27,636 9,008 40 761 
Dom. Rep 22 53 164 272 4,092 909 ; ‘ 
Dutch W 
Ind 48 o 1,562 1,183 ; soenh 
Haitian Rep 2 27 18 85 600 162 5 24 
Virgin Is 
i 25 49 oees 
Argentina 2,717 S57 1,207 2.682 12,408 2,208 70 400 
Bolivia . she 1,454 423 - % 
Brazil 134 1.5466 1,508 3.395 6,132 1100. TTT 
Chile 913 213 23 511 «(13,921 2,108 419 312 
Colombia 4,515 1.925 2,714 4,679 4,008 1,633 28 17 
Ecuador 7 109 351 1,131 96 38 
Falkland Is - 504 Qs 
Brit. Guiana 72 18 400 240 
Dutch 
Guiana 12 6 2 2 
Peru . ; es 3,114 421 208 104 
Uruguay TOR 31 230 439 7,488 1,089 
Venezuela 48 477 427 1,164 7,984 1,627 
Arabia and 
Hejaz 42 
Brit India SSS 1418 2,225 1,270 225 
Brit. Malaya 46 238 1,834 11.524 1.330 
Ceylon 48 aR 357 
China 14 152 44,782 64 1,721 257 1 
Java and 
Madura 689 907 624 1,067 18 8 
Other Dutch 
E. Ind 34 5 
French Indo 
China 20 47 
Hongkong 177 1,363 3S8 706 6.7%) 1,029 40 337 
Ira ‘ 24 108 
Japan, inc 
Chosen 1.401 THe 302 328 11,658 4.581 
Kwangtung 42 83 
Palestine 1 3a 2 i oO 22 
Persia 75 29 : ; 
Philippine Is 106 115 11,044 8.428 101,482 19,012 24 18 
Siam ” 97 3h 76 
Syria 1“ 27 
Other Asia sD | 141 
Australia 6.776 2,041 1,287 2,987 12,453 2,486 
Brit. Oceania ae 362 
New Zealand 1 22 12 43 2.950 743 
Bel. Congo a0 378 
Brit. E. Afr 12 170 0 101 
Brit. S. Afr. 6,066 1,082 104 174 6a0 247 100 59 
Port. E. Afr 12 61 as 
Egypt ‘ 78 nS 
Total 240,571 $52,871 85.133 $111,207 557,361 $112,106 8,125 $4,951 
Shipments of Pencils and Pens to WNon-Contiguous Territories. 
Alaska ; ....[Donens] 159 $ 189 
Hawaii : . [Dozens] 20,266 6,772 








Porto Rico [Dogens] 25,414 4,008 
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STANDARD 


Postal Permit Machines 


MAILING 


Envelope Sealers 


MACHINES 


Stamp Affixers 






TANDARD MAILING MACHINES are the 

most widely distributed machines of their kind 
in the world. Used daily in over 55,000 offices. 
Simple in operation—durable in construction— 
efficient in performance—self evident time and 
labor saving devices needed in every office. 


STANDARD ENVELOPE SEALERS seal mail 
with maximum efficiency and minimum labor and 
maintenance expense. 


STANDARD STAMP AFFIXERS affix postage 
stamps, precancelled stamps or labels to mail five 
times as speedily as by hand. Protect the mailer 
from waste postage and misuse of postage stamps 
by employees. 


STANDARD MAILING MACHINES CO. 


Revere Boulevard Everett, Mass. 











EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 
method is of good repute with all users of that type 
equipment. Features of the EUREKA Bath include non- 
rusting metal construction, and an arrangement prevent- 
ing mustiness or mildew. EUREKA cloths are non-ravel- 
ing and treated so as to insure clear-cut, sharp copies 
and absolutely accurate results. Now supplied in new 
office green in addition to the standard aluminum finish. 


DON’T TURN DOWN ORDERS 


for these goods—just forward them to us; we'll fill them 
satisfactorily with neat profit to you and no trouble. 
Write for the EUREKA booklet. 


The EUREKA Blotter Bath Co. 


3732-34-36 South Wallace St., Chicago, U. S. A. 














THE NEW 


AJAX 


TIME STAMP 


(Patented) 





Front View 
Showing Attrac- 
tive Appearance 
and Sturdy Con- 


struction. 


All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of stamping to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


Retail Price $4 (}-00 pry mie means 1 sstished cor 
Engraving Extra temer and a profit that satishes yeu. 
WRITE 


Ajax Time Stamp Co. 


81 Washington St. BOSTON, MASS., U. S. A. 
Eastern Representative; R.A. Stewart & Co. 80 Duane St.. New York 
Missouri Representative: Banner Rubber Stamp Seal Ce., 208 N. 4th St.,St. Louis 


California Representative: Los Angeles Rubber Stamp Co., Les es 
Ilineis Representative: American Seal & Stamp Ce., 120 S. Clark St., Chicage 











FOR EVERY DESK 


MWIINAS 


TELEPHONE BRACKETS 


BURNS Brackets are supplied in two styles—the 
“Regular” adjustable in-and-out, and the “Hi-Lo” 
adjustable both in-and-out and up-and-down. 
Both styles are furnished in various lengths. 

It is possible to attach the BURNS Bracket any- 
where—on top or side of desk, on wall, window 
casing, or even in the middle of a room. 

It is not necessary to disconnect the telephone 
when installing the bracket; simply clamp to the 
bracket and fasten cord with the clips. 

Ask for complete data and trade prices. 


Manufacturers 
State and 64th Streets 
Chicago, U. S. A. 





If not on ma'ling list for “Sales Data Cards’’—advise us. 
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Comfort and Service Built 
Into All M & S Chairs 


The price is governed by design and style not 
by cheaper materials or workmanship. 


Write for our Catalog. 


The Marble & Shattuck Chair Co. 
CLEVELAND, OHIO 
“Designed for Comfort and Built to Last’’ 
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The “Aluminum” Pocket Seal 
and other MARKING DEVICES STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 





Eo SEALS SPECIMEN IMPRESSION LEVER SEALS 


hi! 


Self - Inking Numberi 
wantin Qc a WAX SEALS weeded = higher cost of the 


Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 


METAL CHECKS article. 
MANUFACTURED BY We have samples and price list ; send for them. 


MEYER & WENTHE - CHICAGO The American Embossing Co. 


OTIS GON nts ete: | |] sana eae 
. orth Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. ee 


Catalogue of Complete Line will be sent upon request 








NAME PLATES 





BADGES 


























SILVRAY INDIRECT LIGHTING 


The patented bulb, silvered by our secret process, acts as a reflector and pro- 
jects the light upward to the lamp shade from which it is redirected to the 
working surface. 

Silvray Indirect Lamps embody the finest workmanship. The desk lamp 
illustrated is furnished in either Statuary Bronze or Verde Green. 

The quality of Silvray Indirect Lighting is well represented by the character 
of dealers such as Pomerantz, John Wanamaker, H. K. Brewer & Company, 






Silvray 
“Student” 


mp 
New List Brokaw Brothers, Hale Desk Company, Clark & Gibby and other such well 
$9. 75 known distributors who have found Silvray profitable to handle. 
_— price = Prices, discounts and complete information sent on request 
ud 
fs SILVRAY COMPANY, Inc. 
—— FIFTY-FIVE W. SIXTEENTH STREET, NEW YORK CITY 
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The ADAMS DESK MEMO 


A BIG SELLER A BIG PROFIT MAKER 


"['HE Adame Memo Pad is always reaty fer the long 
memo or the short one. Uses standard adding ma- 
chine rolls, having capacity of at least 1,000 memos. 
Supersedes troublesome memo pads of limited 
sheet sizes. 

One piece—all metal. Your choice of handsome 
Brass, Bronze and Olive Green finishes. 


Thousands of stationers throughout the country are 
turning over Adams Memos in gratifying quantities. 


J. F. RYAN & CO. 
342 Madison Ave. New York City 












$1.50 without 


paper 























Pi | 
Ontee < DIEMER 





Moi re Push 









ats Sore Thumbtacks | PRODUCTS 
Superior - em mee to students, clubs, | FOR 
offices and large organizations. 

Three Sizes ¥%"-7/16"-%4" SATISFACTION 
36 -10c Metal Boxes in attractive, — 
green Display Carton. Dealers $2.15. SERVI CE 

sone ae — ey md 

an *rice sist including 







Celluloid Covered Marking 
and Numbered ThumbDtacks. 


Moore Push-Pin Co. 
(Wayne Junction) Philadelphia, Pa. 
Your Customers expect 
the Genuine Moore Push- 
SA Moore % Pins and Moore Push-less 
PushThumbtacks Hangers used ,m et 
ing Up Things. £st. 1900 


ENVELOPES for 
filing, mailing and 
carrying pur- 
poses, in RED 
ROPE and JUTE, 
for flat and _ folded 
papers. Also metal 


“~ ~ eee 
Ask about OUT valuable end Filing Boxes. 
exclusive selling franchise The illustrations show 


a few of the designs 
carried in stock. 


, 






































Samples furnished on 
request. 





JOHN F. DIEMER COMPANY 
519 Broadway (Est. 1889) New York, N. Y. 
MICHIGAN SEND FOR CATALOGUE Ne. 30 
~\____ 2700 rrems oF orrice EQUPMENTO  ~ 


LISTO PENCILS 


are the original unbreakable pencils. 
The material of which they are made 
is now in use by many of the high- 
priced pen makers. 

They are light and give utmost 
writing comfort. 




















FOR LOOSE LEAF BOOKS 
PAMPHLETS, BLUE PRINTS, ETC. 


i « 85 q @) EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


Non-metal, Unbreakable Pencils 
The E. W. Carpenter Mfg. Co., Bridgeport, Conn 


Attractive display cards 


Listo Pencil Corporation, Alameda, California 
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MARS ‘PE NCI Ls 


[ Moc Qn Globe ire ytter Luna ] 
Times Half Moon Memphis 
Tribune Gladiator Multator | 

Moonlight 


9.3.STAEDTLER, INC. 
53-55 WORTH 5S! NEYY YORK 


STAEDTLER PENCILS SINCE 1662 





Cloth Covered Cabinets | 
For Card Indexes 


Gi SANE Substantial cloth covered cabi- 
> —— @\ nets for card indexes The draw- 
ers are made of %-inch wood, 
lock cornered. The cabinets are 
of double binders board. Three 
sizes: 3x 5,4x6,5x8 All 
drawers are fitted with the El- 
sane patented 2-rod follow block. 
\ low-priced cabinet which sells 
in good volume. Prices on re- 
quest. 


Sainberg & Co., Inc. 











77 E. 130th St. New York City 
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THE COLYTT “REDI-ROLL” 
TELEPHONE MEMO 





A neat, compact writing shelf, 
with paper roll, for attaching /, 
to the telephone stand—for y 
memorandums. 





4 JAan 
“ae 4f... SPY 


a 










Has continuous writing sur- 
face for standard paper roll. 
Sharp cutting edge for tear- 
ing off. 


Takes up smal! space, 
leaving room for 
hand grip on tele- 
phone 

Easily attached. PRICE 


Nickel and biack $1.00 
finish 


‘elie Write for Discounts 
THE COLYTT LABORATORIES ses w. ities St. 








(Engineering) Chicago, Ill 


The best dealers in Dayton, 
Chicago, Baltimore, Hart- 
ford and some 40 major cities 


Write Pressteel Corp., 342 Madison Ave., N.Y. 
for information on the two lines of greater profit 


Pressteel UNIVERSAL 
VISIBLE & Standard UNITS 























Mo Cards Keep Presses Busy 


You can cut ow and W carwel! Cases there is no waste 


Raniins al. fing eps Fafear Beored 


Printers al! over the country are —— 50 
ee profits putting up business cards in 
ou can do the same 
already established. For 
have needed a case that wou 
them fresh 


of case they win instant acceptance 
presented. With Wiggins Cards 


THE JOHN B. WIGGINS CO. 


1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bidg. 
Wiggins Patent Scored Cards—W earwell Lever Binder Cases 














THE NEW HANDY-ROLL AIR MAIL TAPE 
Printed in official red, white and blue colors 


HANDY-ROLL COMPANY 
No. 2 Prince's Court, Fruitvale OAKLAND, CALIF. 














Kobler Copyholder 


with Liner 


Patented! 


Keep it right in 
sight! 
Drop it down in 
your desk. 





New model—new price 


Write for literature 


——< Kobler Ce., Inc. 


Lynbrook 
> New York 


















Is a fast seller—it's easy to handle— 
only one size to stock— it is best for all] 
hand wrapping. 


Red Windows give ease of visibility 


Whte for Catalog of 
= The CL.DOWNEY CO. 


941-943 CLARK ST. 


CINNATI, OHIO. 
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, WT ie space-sav- 
Robinson Free 
Nuway Waste Basket 


Always in place and 
in the same place. 
Hangs out of the way 
yet catches all papers. 
Does not touch knees 
or feet. 

Easily attached to any 
style desk. 

Will not scratch or 
mar desk. 

Cannot tip over 

Out of the way for 
sweeping. 


$3.25 
Write for Quantity Prices. 


ROBINSON MANUFACTURING CO., Westfield, Mass. 


Makers of Robinson Reminders and Readipads 

















The Comp-Stand 
Scores of uational Srane hove edegeed it. Guonerapen repeat} 


D. D. GRAY COMMERCIAL LABORATORIES 


12933 CLIFTON 


LAKEWOOD, BOX 2613 














iw 





Less Resistance 
in Selling Tip-Tops 


Means 


Quicker Turnover / 


Hundreds, thousands, millions, 
always the same d ndable 
quality—that’s why they sat- 
infty. Made of ure brass — 
superfinished. Pr for quick 
turnovers and liberal profits. 


Tip Top Mfg. Co., Inc. 
SYRACUSE NEW YORK 
Canadian Agents: BROWN BROS., Ltd. Torente | 








TP 


PAPER CLIPS 




















Made in 
8, 10 and 12 
Bank Sizes 














WORK-A-DAY 
Pad Holder 


is essential to an orderly 
desk. Cutting bar in center 
or at top of the pad. 





Pads are individually packed. 
Names can be engraved on bar 25c extra 
Pad Holder complete with 175 sheets 
7 $1.00 


Mee GEE ccien seccvvessveutivast 
BS ‘scancecess 000ceéhbnuen 1.26 
Carton containing 1,000 sheets of refills. 
Giee Ge cade veconseneciemens 1.00 
GES in oc cacteesbend obsueheun 1.25 


KEITH CLARK, INC. 


113 LEONARD STREET NEW YORK 














QUICK SELLER 


Paste @ with 
KWIKSTIK 


eras TO THE OFFICE TRADE 


Abwaw Mendy tor bce | 


KWIKSTIK 


The Popular Adhesive 


NO CORK—NO BRUSH 
NO MUSS — NO FUSS 
You will find the 50c Office 
Size a consistent repeater 


Made in 4 sizes, retails at 
10--15--25--50c 


Kwikstik Company 


3229 S. Ashland Ave., Chicago 














CTHECAoUNRNTEED 


PERFECT MACHINES LOWEST PRICES 
—-SPECIAL DISCOUNTS TO DEALERS—————— 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 



















For Speed 
& Capacity 


BRISTOW 


Sorting correspondence in a hurry-up job—executives are 
waiting for their mail and the mail clerk has other details 
requiring attention The BRISTOW Distributor requires #o 
manipulation at all; simply drop the letters into their proper 
compartment while opening and examining the mail A 
Model 8 occupies the space of one correspondence tray and 
serves the purpose of eight. Made 
write for particulars 


STANLEY R. BRISTOW 


Mode! No. 8 


in four sizes. DEALERS 





22-24 Central Avenue 























West Orange, N. J. 
{ 





Supreme Since 1849 





Brown’s 


Linen, Ledger and Bond Papers 


L. L. BROWN PAPER COMPANY, Adams, Mass. 
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BERNARD No. 180 
EYELET PUNCH 


For paper punching and eyelet } 
setting. Size, 5-inch. Packed ~ 


one in a Car- 
ton with eye- ~~» 
lets. Jobbers, ,— 
write for new 
prices. 

THE WM. SCHOLLHORN CO. 
414 Chapel! St., New Haven, Conn. 


a ———————— —_ 


DISPLAY RACKS 


Holds 3 times as much 
as counter. — 
Everything visible. 


Strong—Handsome—Dur- 
—— able. 
a Portable on smooth 
casters, 
Adjustable shelves. 
Priced very low. 


.y Liberal discounts to sta- 
tioners who take agency. 


SALES SERVICE COMPANY 


MUSKEGON HEIGHTS MICHIGAN 
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ROBERTS 


For Fine Profits Investigate 
THE ROBERTS BIG SIX 


special merchandising proposition on numbering machines 
A cked up by the only complete sales plan ever offered 
for those profit-making items. 

Low investment, maximum discounts, small! stock that 
turns over rapidly—this is the one ideal combination for 
you and only Roberts has it! 

A request on your letterhead brings you full information. 


ROBERTS NUMBERING MACHINE CO. 
694-710 Jamaica Ave., Brooklyn, N. Y. 


ERN DISTRIBUTORS 
The Superior Tyeece 3940 Ravenswood Ave., Chicago, Ill. 


numbering machines 








TYPEWRITER MEN 


Investigate 





Noiseless Audheomatis Shock Absorbers 


They stop desk drumming—they absorb the shocks through 
their felt covered coil springs hidden in the sockets—they 
permit instant removal of machine and automatic replace- 
ment, for cleaning purposes. 

For ALL Makes of Machines 
WRITE FOR LIBERAL DISCOUNTS 


Speed Key Mfg. Co., Inc. 
25 Columbus Place Brooklyn, N. Y. 











_e 


NOTE FELT CHAIR PAD with 
the smooth, soft, comfortable felt 
top, saves clothes by preventing 
shine and the undue wear resulting 
from unprotected wood seats 
That's why the user shown is 
ae ay with pride to the Esco 

fits are equally as satisfactory 
to dealers. Write us today 


Economy Seat Co. 
1824 So. Albert St. 
Chicago, Ill. 




















UALITY, remanu- 

factured machines built 
up to a standard. You can 
always bank on it, buy on it, gf 
sell on it, CONSISTENTLY 
AND PROFITABLY. 


GENERAL 
TYPEWRITER 
EXCHANGE 
462 Broadway 
New York City 


Gold Standard Muderwoods 


“TRUE WORTH IS ALWAYS RECOGNIZED” 














- ILLERTS RAND 








STEEL INK ERASERS, OFFICE KNIVES 
and LETTER OPENERS 


“MADE IN MERIDEN” 


MILLER BROS. PEN CO. 


305 Broadway New York 








Several Thousand Leading Bankers Use and Recommend 


Easy Snap Collapsible Storage Files 





41 stock sizes 


A size for 
every 
document 


Lowest Prices 


Made of corrugated fibre board, with patented snap fastener 
arrangement for closing, eliminating use of extra parts. Is 


absolutely dust proof. 
We solicit your inquiries 


Strayer Coin Bag Company, New Brighton, Pa. 


Manufacturers of Banking Supplies 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








ape 2 GENUINE UNLESS STAMPED U. S. 
ATENT NO. 794,749 ON METAL TIP. 


Beat A. Simonson & Co. 






MANUFACTURERS 


metal iP GUIDES 


Posting Trays, Card Systems and 
Indestructible 


ae 


Send for Free Same and 
122 S. Michigan Ave., Chicago 











The Utility line of 
Expanding Files, Pa- 
per Files, Cloth Files, 
sankers’ Cases, etc., is 
priced to meet the 
popular demand. The 
quality is put into the 
merchandise and a 
substantial profit is 
assured. 





RED FIBRE FILE 
Write for Price List 


Josephson Manufacturing Corp. 
622 Broadway New York 





TRINER 
ALL- MAIL 


COMPUTING SCALES 


4 and 8 Pounds 
Capacities 

are giving the same efficient 

service as the well known 

Triner Parcel Post Scales 

used daily in 52,000 U. S. Post 

Offices. 


Wrile us your requirements. 


TRINER SALES CO. 
53 W. Jackson Blvd., Chicago, Illinois 






Capacities: 25-50-70 Ibs. 











Gardner’s Pull Tab Leather Lines 


Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





GARDNER’S HOT 
GOLD LETTERING 
MACHINES 





Write for Semples and 
rices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 


| 709 Pine St. St. Louis, Mo. 











PUTAS CARD CASE 








When your customer asks 
for your best pens he wants 


6stertiook 


the World's most popular pens 


Un now why ssxnsx00x 


CAMDEN .N.J. 
Canadian Agents: BROWN BROS:LTD; Torenty 















aNtleeliie 


Tt ci 














WESTON 


LEADERS IN LEDGER PAPERS 





CONSIDER THE SIGNIFICANCE OF OUR 
MORE THAN SIXTY-FOUR YEARS 
OF LEDGER PAPER MANU- 
FACTURING SUPREMACY 


Byron Weston (sompany 


Mills at Dalton, Massachusetts, U.S.A. 
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BERNARD No. 260 


“Paragon” Ticket Punch 


Good punch at a low price. Reservoir with 
spring shutter retains clip- 
pings. Choice 
of six dies. 
Size, 5”. Job- 
bers, write 
for prices, 
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AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 
replacement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


S4th and 20th Streets, 
CICERO, ILLINOIS 


















THE WM. SCHOLLHORN CO. } THE ATORA run sade 
414 Chapel St., New Haven, Conn. j Ne ‘ AIR CUSHION 
a tas PAT. DECEMBER 21, tors _| 











A.W. FABER Thin COLORED LEADS 


’ Red, Blue, Green, Purple, Yellow and Brown 
THE TRIUMPH OF EXPERT LEAD MAKERS 
perience of the oldest 


No other lead in the 
&) world is like it. 
lead mills in existence. 
ORIGINAL — DURABLE — UNIFORM 
Remember : Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


** Pencil Factories Established in 1761 °°" 





Into this brand is concen- 
trated the skill and ex- 








Fa\GGIne 


ne» Sell These Mu; 
Etet Profit Makers Together! lage 


Higgins’ Eternal Ink flows Higgins’ Taurine, the only 


black from the pen and for- 
ever remains so. The ideal 
ink for bookkeeping — the 


non-corrosive mucilage, is free 
from all gum and sediment. 
The strongest adhesive of its 








The jar experienced while riding in an automobile running 
eon hard rubber tires was finally overcome by the air-cushion 
tire now in use. 


Similarly, the shock to the tender nerves running down the 
arme to the finger tips is overcome by our all-rubber air-cushion 


MAS I C | 
oped 


Magic Touch key caps clean up like new by using damp 
sloth and little = When in search of something better, look 
up Magic Touch vuaranteed for one year. 


The Park Company, 19 Park Piace, New York City 





Patented Jan. 4, 1931 











NOTARNISH 


is a liquid that forms a transparent, colorless, 
flexible, non-porous and tough coating which 
holds the lustre of all polished surfaces, inside 
and out. Investigate. 


NOTARNISH PRODUCTS CORPORATION 


6 Varick St. New York, N. Y. 





correct ink for type — catches 


social corre- quicker, dries 
spondence. quicker. 


Write forlatest catalog and Gieesunte | = 

















271 Ninth St. Brooklyn, N.Y. 





Get Our Summer Prices 
for REBUILDING 


We rebuild typewriters for our dealers in our 
own plant, the largest of its kind in the world. 


for PARTS AND SUPPLIES 


Underwood parts and supplies are kept in 
stock. You are assured of immediate service. 


for WHOLESALE 


Our confidential dealers’ wholesale price list 
shows definite profit possibilities. Write for it 


SHIPMAN-WARD MFG. CO. 
4401 RAVENSWOOD AVE. CHICAGO, ILL. 








Precision 
Platens 


for Typewriter, Multigraph, Adding Machines 
Recovered with best Goodrich Black Rubber. 
Guaranteed accurate and true to enter. 
Delivered free in U.S, 30 Years’ experience. 
Special bargains in complete platens 


Bushnell Mfg. Co. 


3314 S. Spring St. Los Bak Cal. 





























OFFICE 


July, 


1927 





Quick Sellers—Big Money Makers 


HORN 


“Instant” 


«¢ Handy Files 


Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 
31, or specially classified by 
celluloid covered, removable in- 
dex tabs. 


Idea Books 


with pasteless pocket pages for 
news clippings, striking advts., 
etc. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 

Autograph, Camera, Portrait, 
Postcard, Dise Record, Greeting 
Card, Memory, School Day Mem- 
ories. 


Scrap Books Games 
Double Dummy Bridge Boards 
Write for prices and special discounts 


W.C. Horn, Bro, & Co, ¥s:; 200 Sth Ave., New York 

















BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as @& 
full case of cards. 


When a card is with- 
Grawn the others are 
not only held in place 
but are kept on the 
bettom of the holder. 

Furnished in twenty-eight different sizes 
morocco; metal parts highly nickel pla lated. 

In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Llinois 
We manufacture Leather Novelties only and are not Engravera 


bound in imported 
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Unt woeete tres Cicance 


Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 
evaporate. 


We furnish free advertising 
aids to our dealers. 


Individual bottles to retail at S0c and 75c. Also 
pints, quarts and gallons. Liberal discounts to 
dealers. Write us today. 


THE CLAROTYPE COMPANY, ine. 





16-H Hudson St. New ¥ 





—aaoaoaaaoaoauaoeoaouaouoeoe eee eee 
IMPROVED READEASY 


“Unexcelled for service in busy business offices” 





COME cccccccsecs 00 
With line guide....... 4.50 
$acaeeceesaes 3.50 
With line guide....... 5.00 


Liberal trade discount. All READEASY 
Copyholders shipped ready for imme- 
diate use. No adjustments necessary. 
Not a screw on them. Standards col- 
lapsible. Fixtures of brass and alumi- 
num and are not affected by weather 
conditions. 

Here is a fine, salable article. Sold at a 
remarkably low price. 


Address READEASY 


Grand Ave., West. Highland Park 


VETROIT U. 8. A. 











The Featherweight Eyeshade 


the 


wearer’s eyes from glaring arti- 





is constructed to protect 


ficial or natural lights or bril- 
hy- 
light weight. 


liant reflections. Durable, 


gienic, adjustable, 


Where it touches the forehead, 





the celluloid is curled, presenting 








a smooth surface. 


The FEATHERWEIGHT EYESHADE CO. 
Merchantville, N. J. 














GUIDES 


Celluloid Index Guides 
Metal Tip Guides 


We manufacture a high grade line of filing supplies. Our equip- 
ment enables us to give prompt, satisfactory service on specia 
card work. An investigation will reveal the profit possibilities 
this line offers you. 





We do not sell to consumers direct. 


DACO GUIDE COMPANY 








154 Pear! Street Boston, ne 


Specials 
made to 
order 


AIGNER’S 
Metal Edge 


Tabs 


A to Z, AA and AB styles car- 
ried in stock in red or black 
leather; subdivided months or 
states, in red leather only. 


G. J, Aigner & Co., 521-523W. Monroe St., Chicago 





oO 

































Two Sizes 
3)” retails @ 50c per dox.—5{” retails @ $1.50 per doz. 


Order a few dozen and see how every- 
one in the office will want them 


L. D. VAN VALKENBURG CO., Holyoke, Mass. 


























———_, 


Put CANODE | 
Duplicator Supplies | 
on Display | 


Live sales managers are de- 
veloping more business now 
with circulars, price-lists and 
all sorts of duplicating ma- j 
chine products. Invite them to | 
obtain their supplies from you; 

let us show you how to make 

an interesting dispiay of 
CANODE Inks, ribbons, sten- 
cils, etc. Write us. 


Canode Ink Co. 


3005 Carroll Ave. Chicago, ad 
ala 














have chemically united edge seam, thin, flexible, 
transparent—with no stitching, folding or binding. 
They protect and keep in presentable appearance 
your cards, passes, pictures, price lists, maps, work 
sheets, samples, et« 


PUNCHED IN ALL SIZES FOR LOOSE LEAF 
RING BOOKS 


There's a nice profit for Stationers with the 


Markilo line Many already carry them 
“ Write for sample and proposition. 


" Markile’Co.,Mirs.,934 W.63d St., Chicago, U. S.A. 











As a standard of comparison, 

use Hoffman. There is no 

better desk pad built. Are 

you selling this quality? 
Ask for details. 


L. HOFFMAN 


145 Lafayette St. NEW YORK CITY 
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AUTOMATIC 
MAILING MACHINE 


Will Gather, Fold and Insert several pieces of 
mail into envelopes up to 5000 per hour. 


Some dealer territory still open 


INSERTOGRAPH CO., Waukesha, Wis. 








H 


INDISPENSABLE £ 
IN OFFICE, HOME Amo SCHOOL = 0 CS reiiatiibe 








NK-OUT MFG. COMPANY, 15 Label St., Montclair, N. J. 





LEON ISAACS & CO. TURNER &HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Slickest Pens Ever Made 


SPECIAL IMPRINT 
PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 


The Turner & Harrison Pen Mfg. Co., Inc. 


FALCON PEN WORKS 
Niustrated catalog on application. PHILADELPHIA, PA. 











mM en oot LL 
Gold Pen Points 


are leaders in the trade, known for their perfection and 
fret quality. Your trade gets 100% satisfaction if you 
use eigel pens. You can unhesitatingly guarantee any 
pen point made by us. We back up our product. 
Highest Grade Pen Pointe 
—~L Hy 4k 
eon quan- 
tity lote—all etandard 
At and size — Mani- 
fold, Accountants and 
Special Points. 


Send today for samples and prices. You'll be glad you did. 


E. O. WEIGEL & SON 
587 South Tenth Street Newark, N. J. 








{THOMPSON TIME STAMPS | 


Record the hour and 
minute A.M. &P.M.., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, 

Started, Finished, etc. votes en ep af Paper 


TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 
Balance. No soft metal used in construction. : 

Used by prominent firms all over the world. MODELB hasthe 
Repeat orders willfollow the first sale. Write for folder 5 piece od plate. 


THE THOMPSON TIME STAMP CO., Inc- 
240-2 West 23rd Street New York, N. Y- 












\. 
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MARK-MOR-AN-DUM 


TRADE MARK REGISTERED ) 
326 HIGHLAND DRIVE SEATTLE, WASH. 


STANDARD 2). "' ADDING 
i] ff fe 






MACHINE PAPER 


«a FASTENS TO WALL 
} NOTE:—CONVENIENT POSITION 
FOR WRITING 


| $3.00 











No. 25 

_— Steovurny 
A Sale for Every 

Demonstration. 


Convenient for 
Salesmen to 
Carry. 

Write 
for Discounts 


USE DETACHED WHEN 
_ VSED ON DESK. 














COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 


For School 
Students 
pw nang omnia 
Users 
mt “Ratate 
rece 
Easy te 
Architect Make 
with Colt 


Pen 





= by 


THE BRIDGEPORT PEN CO. 
BRIDGEPORT, CONN., U. 8. A. 
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WELDON ROBERTS 


RUBBER ERASERS 


The best there its-- 
no more to be said 


WELDON ROBERTS RUBBER CO. NEWARK, N. J. U.S.A. 





MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 


MARA// 






num bering 
bins, boxes, 
shelves, etc. 


Bot. osns MAY BE FASTENED TO ANY ARTICLE OR 

ACE: wood, glass, tin, paper. etc., by means of @ 
pty adhesive material furnished Made in two sizes. 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St. Chicago 


ecard with each order 
dealers. Write for ~ RB prices. 


ARTHUR W. HAHN Dept. A 
= ‘Se-Bot ‘Latayette | Street, New 





es cO M P O —It will not clog” 


NON-CLOGGING 
PAPER STAPLING 
MACHINE 





Incorporating New 
and Outstanding 
Features 


The STAPLE RELEASE per- 
mits the use of beth Neo. 1 
and Ne. 2 staples. A device | 
that doubles the utility of 
this already preferred paper 
stapling machine. 


reer 
Write for literature, prices, etc., as well ra various 
other attractive offerings now 


A. H. IRVIN COMPANY, Ine. 
331 Madison Avenue New York City, N. Y. 




































Travelers’ Weekly 
Travelers’ Monthly 
Personal Expenses 
Radio Record 


Send for Samples » 
Beach Publishing Co. 


750 Book Building 
DETROIT - MICH. 
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ROBARCO VERTICAL FILE FOLDERS 
and TRANSFER STORAGE CASES 


record s. 


Wood Boxes —substantially constructed 
of kiln-dried basswood, with dovetailed 

















and glued corners—covered with em- 
bossed paper. Strong and _ durable. 
Stocked in bill, letter and cap sizes. 


| 

j 
eH Metal Boxes —inade of cold rolled 
_— THEY LAST 


steel, black japan finish. 

. INDEFINITELY. Stocked in letter size 

x only—special sizes for individual require- 
tl ments, to order. 


Descriptive Cireulare and Prices 
sent upon request. 


ROCKWELL-BARNES COMPANY 


823 SO. WABASH AVE 


Robarco File F olders—F our grades, 
ranging in weight from light to extra 
heavy—straight or tab cut. 
Sizes—letter, cap and guide height—neatly 
boxed 100's. 
Send for price-list and complete 

set of samples. 
Robarco Transfer Storage Cases— 
of wood or metal—provide an efficient, 
inexpensive means for storing transferred 





CHICAGO, ILLINOIS 














URABILITY is not an accident. It must 

be planned in advance and built in the 
finished article by the use of certain 
materials and a construction developed by 
experience. 


Any substitution to influence price is invari- 
ably a compromise with durability. 


Bushnell’s Wallets and ‘‘Vertex"’ Filing Pockets 
are durable. They are carefully constructed 
of *‘Paperoid’’—a material made of hemp rope 
fibres: Nothing compromised and nothing 
accidental. Just satisfaction and real value. 


THE ALVAH BUSHNELL COMPANY 


925 Filbert Street, 
PHILADELPHIA 








wl 
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PAGES 4 AND 5 OF OUR NEW CATALOG WILL 


INCREASE 


YOUR DESK BUSINESS 


90% 


SEE IF YOU DON'T THINK SO 





INSTEAD OF TRYING TO BEAT 
COMPETITION BY OUT-GUESS- 
ING ITS PRICES, AVOID IT BY 
SELLING AN ENTIRELY DIFFER- 
ENT KIND OF A DESK. 


Why work at a disadvantage when 
most any one of the “‘10 Points” of 
Wagemaker Construction is suffi- 
cient to insure the order. 


Let us tell you what new style con- 
No. AM 3160 struction means to your customers. 





eel | : WAGEMAKER COMPANY 
EIGHT LINES—INCLUDING ATTRACTIVELY PRICED 
SUITE GRADES GRAND RAPIDS MICHIGAN 








Every 
Office Appliance 
Salesman 


can increase his sales by recommending the Acme Staple and Bind- 
ing Device for each desk. It is unequalled for fastening documents, 
Designed for e@ice work sna Papers, invoices, correspondence, firmly and neatly. Sheets are 
stapling samples together kept firmly together, without possible separation by a staple which 
can be easily removed, if required, without damage. 


The Acme are the only staple binding machines made complete 
from the raw material to the finished: product, in our own factory, 
and are fully guaranteed. Banks, Law Offices and Commercial 
Houses of all descriptions, need the Acme Staple Binder for fasten- 
ing documents, legal papers, contracts, correspondence envelopes, 
packages, etc. 

Stationers desirous of increasing their trade in 
Stapling devices, and supplies will be given every 
assistance and cooperation. 

The ideal desk paper fast- Write for booklet and complete description of all 
ener. Neat and efficient our models—literature for distribution among your 
trade supplied with your name and address. 


Acme Staple Company 


1643-47 Haddon Ave., Camden, N. J. 









Used by insurance companies, 
lawyers, corporations, ete., 
for vouchers, documents, etc. 
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NARNIA He ctr LEAT te), AER YT 


ad |) | B 99 To us “M. B.” stands for “MON BUREAU” 
e 4%- To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an opportunity for 
American goods are extremely popular in France and much needed too. is 
especially applies to office furniture and all modern business appliances. 
To sell your goods in France, you should advertise in the 
* right French medium. Now, this right medium is M. B. 
because it is the progressive business publication “par 
excellence.” As a matter of fact, M. B. was the first to 
advocate highly efficient business methods in France and 
was the pioneer of modern office equipment in this country. 
So it is no wonder that it is read all over France, Belgium, 
Switzerland, Spain, Italy and Rumania, by the most 
progressive firms, that is by the firm that is likely to be 
interested in your goods. 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public you 
are anxious to get at. 

Write today to the Advertising Manager of M. B. He will be pleased 
to send you a free copy of this interesting publication. His depart- 
ment will write ads that pull for you or translate your copy into 
French just as you like. 


“MON BUREAU,” 186, Faubourg st-Martin, PARIS, xame Art. (FRANCE) 
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Important for All Dealers and Importers 
JUST PUB LISHED 


Office Appliances Directory 
for 1927 





Contains in clearly arranged form about 6500 names and 
addresses of German Office Appliances and Stationery 
Manufactures. 

The largest and most reliable reference book for every dealer | 
and importer for office appliances and stationery. The fact that 
thousands of enquiries demanding manufacturers’ addresses for | 
certain goods reach us from all countries in the course of each 
year, confirms the great value and the necessity of this new and 
valuable directory. 


Price $3.00 post free—Payment with order 


2 


$$$ $$$ oye 


Buro~Bedarf— Rundschau 


Berlin-Charlottenburg § (Germany) | 
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ARE YOU?— itemthe 
ei ONCOL : 


GREAT BRITAIN? re Sells 


If so, there is only one 


way of keeping abreast 

of the times and that Distinguished 
is by the regular by the 
monthly receipt and unique patent 
perusal of the box— 


BRITISH STATIONER 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 


Fhe only Box 
aerlarjite(o me erae 
and shutinstantly 


The only Box 


that saves you 


scattering pencils 


or fumbling with 
a lid. 
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There are other Lyon-made cabi- 


ESK-HI is practically a ne- TORI 
cessity with executives who i = reotine / nets. Tu-Dor, as wardrobe or stor- 
have records too valuable for desk aad age cabinet has twice the capacity 


drawers and too often consulted to 

be kept in a distant vault. With rugged frame, re- 
inforced door and sturdy locking device, Desk-Hi 
gives protection against petty theft. For an artist, 
Desk-Hi is more convenient than a desk. Won- 
Dor as shown here is a handsome wardrobe that 
can be locked against office prowlers and affords 
dust-proof protection for hats and wraps. With 
shelves, Won-Dor will hold the supplies of a 
small office. 


of Won-Dor. Li-Flat holds large 
drawings and blue prints—flat as the name indi- 
cates. There are steel tables, too, and still more 
cabinets. In design, in construction and in finish, 
this office cabinet line is not equaled for sales 
potentiality. These universally useful cabinets, 
with their fine lacquer finishes are convincingly 
advertised nationally. Dealers find them profitable 
because of quality, price, breadth of market and our 
sales co-operation. Write today for information. 


LYON METALLIC MANUFACTURING COMPANY, AURORA, ILLINOIS 
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Remington 


Tike PORTABLE 


is your pal. It is always ready to help—at any 
hour—under any conditions. Faithful, reliable, 
willing, it responds to every need — helps you at 
every turn. Whenever there's personal writing 
to do, call on the Remington Portable. 


Smallest and lightest portable with standard 
keyboard. (Weight only 814 pounds, net, and the 
carrying case is but 4 inches high.) Incomparable 
for strength and durability. The recognized leader 
—in sales and popularity —a Remington through 
and through. 


Remington Portable can be purchased on terms 
as low as $5 monthly. 


REMINGTON TYPEWRITER COMPANY 
DIVISION OF REMINGTON RAND INC. 
374 Broadway New York 


Branches and Dealers Everywhere 
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Remington-made Paragon Ribbons & Red Seal 
Carbon Papers always make good impressions. 


Machine for 


every purpose fm 
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To The Most Deserving - 


The law of compensation is always at work. 
Nothing just happens. 
Most things worth while must be earned. 


It is an old axiom that there is no getting something 
for nothing. 


Business is not had just for the asking. 


Good customers are inclined to products of merit and 
to those who consistently endeavor to render de- 
pendable service. 


Thousands of good business people come to the National 
Business Show to see and to learn more about what is 
good for use in their offices,and to get better acquaint- 
ed with those they prefer to deal with. 


Show your product, and thus assure these good busi- 
ness people of your desire to serve—at the 


NATIONAL BUSINESS SHOW 


New York, October 17th to 22nd, 1927, inclusive 
In the New Madison Square Garden 


Chicago, November 14th to 19th, 1927, inclusive 
In the Stevens Hotel Exhibition Hall 


‘“Tt’s the personal contact that counts’’ 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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“Well 
Pll think about tt” 


When a business man tells you that in the face 
of ever-present hazards, he is gambling on chance. 
Thinking about much needed protection—ade- 
quate protection—won’t forestall dangers. But 
a lot of business men are constantly putting off 
until tomorrow long-needed protection for the 
very foundation of their business. 
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The foundation of a business is its records. With- 
out them no satisfactory insurance adjustment 
can be reached. Are you driving into the con- 
sciousness of your customers this vital fact? 

The Schwab Sales Plan offers real help to dealers 
in presenting adequate protection as exemplified 
in Schwab Safes. To interested dealers full de- 
tails will be sent on request. 


The Schwab Safe Co. 


Lafayette, Indiana 
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If you 


July, 1927 


could only see 


a Burroughs Portable 


in the making 


If you could only see a Burroughs Portable in the making and follow, step 
by step, the processes by which raw metal is transformed into this miracle 
of fine adjustments and enduring strength, you would wonder no longer 
why every kind of business is adopting this machine — why there are 
already over 70,000 Portables in the hands of satisfied users. 


Dies for every part of the Burroughs Portable are tested under a special 
microscope and light device which magnifies a hair to the diameter of a 
walking stick. Parts produced from these dies are more accurate by far 
than those made to ordinary micrometer standards. 


The Portable needs no “breaking in.” Each part operates on another with 
almost friction-free smoothness. Each will withstand wear, even abuse, for 
many years. For there is built into the Burroughs Portable the recognized 
quality and workmanship of Burroughs highest priced machines. The 
same workmen build it. It passes identical inspections. It carries the 
same guarantees—the same nationwide personal and mechanical service. 
You will find it invaluable, whatever your enterprise. 

BURROUGHS ADDING MACHINE COMPANY, 6219 SECOND BLVD., DETROIT, MICH 


Other Factories at Windsor, Ontario, and Nottingham, England 
Sales and Service Offices in all Principal Cities of the World 






The 


Burroughs 
Portable 








MACHINES 
FOR EVERY FIGURE 
PROBLEM 








Final Test of r Z Ze 
Complete Assembly 







Testing Incoming 
Rough Stock 


Testing Dies 
By Light 


Testing Parts 
For Hardness 






Final Commerial 


Operating Test 
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DESK CLEAN—letters in the mail—nose all powdered—ready 
to go! No need for ‘‘overtime’’—no spotty work—no tired 
wrists and aching backs where there’s a Woodstock Electrite. 
It’s the modern typewriter—a fine standard machine powered by 
electricity. It means faster, easier, more pleasant work for her; 
better, clearer, smarter letters for you. Send for the Woodstock 
Electrite booklet and learn how this modern typewriter can speed 
things up in your office. 


WOODSTOCK TYPEWRITER COMPANY, 35 East Wacker Drive Chicago 


noche n Prin pa lie gent all over the World 
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Hour by hour, day by day 


UNDERWOOD 


typewriters save Jime- 
the principal business cost 


Nearly 3,000,000 in use~Speeding the Worlds Business | 
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